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What is the digital economy?
“The Digital Economy incorporates all economic activity reliant on, or
significantly enhanced by the use of digital inputs, including digital
technologies, digital infrastructure, digital services and data. It refers to all
producers and consumers, including government, that are utilising these
digital inputs in their economic activities. “

Definition proposed by the OECD to the G20 Digital Economy Task Force
(with inputs from several international organizations including UNCTAD)

Towards digital economies
a spectacular acceleration across ASEAN…
• The ASEAN region is one of the fastest growing
digital economies in the world
• The number of digital consumers nearly tripled
between 2015 and 2018 from 90 million in
2015 to 250 million in 2018 to 310 million by
the end of 2020. The pandemic is dramatically
accelerating this trend and according to some
recent estimates (Facebook and Bain &
Company 2020, McKinsey 2020)

• ASEAN economies are global leader in terms of ewallets and digital payment adoption. At least 10%
• Country examples: Indonesia’s e-commerce
market is booming at the rate of over 30% per of the adult populations of Malaysia, Vietnam,
year. Singapore, Thailand, and Malaysia are
Thailand, Indonesia, and Singapore already use ealso projected to experience double-digit
wallets, well ahead of those of advanced economies
growth (ERIA 2017)
(BCG 2020)

… but the digital transformation must be inclusive!
• In the region people with best
connectivity and digital skills tend to
be men in metropolitan areas.
Women, especially in rural
communities are disadvantaged
(Asia Foundation 2019)
• Many women entrepreneurs across
ASEAN but they tend to own and
manage MSMEs (GEM 2018), which
tend to have a weaker digital
presence and make usage of more
basic digital tools if any (ERIA 2019)
• Women are more likely to lack digital skills and are generally underrepresented in STEM
disciplines. In Thailand, 1 in 4 men studied STEM degrees, compared to only 1 in 7 women
(ILO 2017). In Indonesia, 34 % of women (versus 22% of men) do not use a mobile phone
because they do not know how to use one (GSMA 2018)

Summing up

• Great opportunities exist but women need to have access to these opportunities of the
digital economy
• Women need to access better digital skills – this is key for ASEAN
• There is still an important lack of data on the participation of women in the digital
economy in ASEAN, there is certainly room for better statistics and analytics
• Women entrepreneurs are a key building block of the post pandemic economic recovery
• This is not only a social imperative but also an economic opportunity concerning all of us

If interested to read more…
Ajmone Marsan and Ruddy (2020), Post-Pandemic ASEAN must Bridge the Digital Gender Divide, ERIA News & Views, https://www.eria.org/database-and-programmes/op-edpost-pandemic-asean-must-bridge-the-digital-gender-divide/
The ASEAN Foundation (2019), The Future of Work Across ASEAN Policy Prerequisites for the Fourth Industrial Revolution Recommendations and Country Studies,
https://asiafoundation.org/wp-content/uploads/2020/02/The-Future-of-Work-Across-ASEAN_full.pdf
BCG (2020), Southeast Asian Consumers Are Driving a Digital Payment Revolution, Boston Consulting Group 2020: https://www.bcg.com/publications/2020/southeast-asianconsumers-digital-payment-revolutions
ERIA (2020, forthcoming), ASEAN MSMEs in a post-pandemic world, ERIA Policy Brief, soon available on www.eria.org
ERIA (2020, forthcoming), Discussion paper on ASEAN women in the digital economy, soon available on www.eria.org
ERIA (2020), ERIA video on The future of work in ASEAN, available at https://www.eria.org/news-and-views/eria-presents-video-on-the-future-of-work-in-asean/
ERIA (2017), Developing Asia in the Era of Cross-border E-commerce, ERIA-DP-2017-11 ERIA Discussion Paper Series: https://www.eria.org/ERIA-DP-2017-11.pdf
ERIA (2019), Study on MSMEs Participation in the Digital Economy in ASEAN, Nurturing ASEAN MSMEs to Embrace Digital Adoption, ERIA 2019:
https://www.eria.org/uploads/media/Books/2019-October-ERIA-ASEAN-Study-On-MSMEs-Participation.pdf
Facebook and Bain & Company (2020), Digital Consumers of Tomorrow, Here Today, A SYNC SOUTHEAST ASIA REPORT,
https://www.bain.com/globalassets/noindex/2020/facebook_and_bain_and_company_report_digital_consumers_of_tomorrow_here_today.pdf
GSMA (2018), Connected Women – The Mobile Gender Gap Report 2018,
https://www.gsma.com/mobilefordevelopment/wpcontent/uploads/2018/03/GSMA_The_Mobile_Gend er_Gap_Report_2018_Final_210218.pdf

ILO (2017), ASEAN in Transformation: How Technology Is Changing Jobs and Enterprises, Thailand Country Brief, ILO, www.ilo.org/wcmsp5/groups/public/---ed_dialogue/--act_emp/documents/publication/ wcms_579675.pdf
MGI (2015), McKinsey Global Institute, The power of parity: How advancing women’s equality can add $12 trillion to global growth, McKinsey 2015,
https://www.mckinsey.com/featured-insights/employment-and-growth/how-advancing-womens-equality-can-add-12-trillion-to-global-growth
OECD/APEC (2019), The Role of Education and Skills in Bridging the Digital Gender Divide, Evidence from APEC Economies, https://www.oecd.org/sti/education-and-skills-inbridging-the-digital-gender-divide-evidence-from-apec.pdf
OECD (2020), A Roadmap towards a common framework for measuring the digital economy, Report for the G20 Digital Economy Task Force

Thank you!
www.eria.org

