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Foreword 

 

 
Economic growth in ASEAN countries is thought to be moving from the first to 

the second stage, where the growth of various industries, including that of the content 

industry, is needed to increase exports and expand domestic demand. The content 

industry is expected to play a big role in the further economic growth of the Asian region. 

The Asian region has a large and growing media and content market, whose 

aggregate market size is the second largest following North America. The growth rate 

(CAGR) of the industry in Asia-Pacific between 2013 and 2018 will be 5.7 percent, higher 

than that of North America and Western Europe. PricewaterhouseCoopers Global 

Entertainment and Media Outlook 2014–ϮϬϭ8 forecasts the ASEAN regioŶ͛s CAG‘ iŶ 

2013–2018 to be 7.9 percent. Considering fundamentals such as large population, high 

GDP growth, and the realisation of the ASEAN Economic Community, the Asian content 

industry is anticipated to further develop and is expected to contribute to sustainable 

economic growth through its economic effects, such as job creation, and ripple effects 

to other industries as well as its market size and high growth rate. 

In order to promote and develop the content industry, we have to consider three 

factors.  

The first is a change of the industrial environment. The technological 

environment of the content industry in Asian countries faces rapid and radical change, 

such as dissemination through the Internet, spread of smartphones and tablets, 

technical evolution (e.g. virtual reality, 360 degree camera, UHDTV, smart TV, and 

others). Changes in business and market structures, such as penetration of online 

content distribution and increase of international co-production, are also taking place.   

The second is differences and diversity among countries. Each country has a 

different culture, regulations, and market conditions that affect content industry. Asian 

couŶtries caŶ use each other͛s streŶgths to ŵake up for weakŶesses to proŵote coŶteŶt 

industry in each country, thus bringing further economic growth in the region.   



iv 

 

The third is ͚scale͛ of the AsiaŶ regioŶ, coŶteŶt ŵarket, or iŶdustry. IŶterŶatioŶal 

competitiveness of the Asian content industry will be enhanced through mutual 

cooperation among countries. It is vital to make full use of content companies, 

professionals, markets, resources, and cultural assets in each country to raise the 

presence of the industry, considering the differences of each country. 

Based on the above, the Economic Research Institute for ASEAN and East Asia 

(ERIA) organised a working group consisting of experts from eight countries in the region 

to research on the status of the Asian content industry, analyse the problems, and 

propose policy recommendations. During the first year, the working group collected 

basic data on the content industry in each country and, using a common data framework, 

analysed industrial features and structures. In the second year, the working group 

evaluated the necessity and effectiveness of promotion policies for the industry using 

questionnaire survey in eight countries. It proposed policy recommendations based on 

the results of two years͛ research. 

Finally, this report could not have been completed without the valuable support 

from the members of the working group and all parties from eight countries who 

cooperated on the research project. ERIA extends its highest appreciation to everyone 

involved in this study. We also sincerely hope that this report can be a valuable 

contribution to the growth of the content industry and the economies of East Asia and 

ASEAN.  

 

 

 

Hidetoshi Nishimura 

President  

Economic Research Institute for ASEAN and East Asia 

Jakarta, November 2015 
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CHAPTER 1 

 

Background of the Study 

 

1. Objectives 

The content industry is continuously growing globally, including among 

members of the Association of Southeast Asian Nations (ASEAN). In 2013, the first 

phase of the ͚Study on the Development Potential of the Content Industry in East Asia 

and ASEAN Region͛ (FY2012 Report) verified the size of the content industry and its 

growth in each country based on market and industry data. Analysed statistics 

elaborated the structure of the industry and estimated its contribution to each 

couŶtry͛s economy and market forecast. The FY2012 Report categorised case studies 

and the ripple effects of content imports and exports, and the policy measures 

implemented in each member country, and then conducted strength/weakness– 

opportunity/threat (SWOT) and value-chain analyses. The results, which indicated the 

potential of the regioŶ͛s content industry and the common recognition of 

characteristics and issues, were utilised to build the basis of the policy 

recommendations. 

This report on the second-phase study focuses on stakeholders͛ eǀaluatioŶ of 

policies promoting the content industry, particularly the effectiveness and necessity of 

certain policy areas or policy activities. It aims to assess the policies of all the member 

countries and to identify policy areas where they can work together to enhance the 

content industry. 

First, this study analyses market trends and updates the data on the content 

market in each member country. 
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Second, this study categorises 15 policy activities, taking into account the main 

evaluation items for further analysis: the results from the first-phase research, 

precedent studies, and interviews with content industry stakeholders. Each member 

country conducted a questionnaire-based survey to evaluate content industry policies 

respondents, including content business companies ;͚coŵpaŶies͛Ϳ, industrial 

organisations, academic experts, policymakers, and governments. This report shows 

the survey results by country (Chapters 5 to 12) and by region (Chapter 13). 

Finally, the most recent survey results were used to identify high-priority policy 

activities and to update the FYϮϬϭϮ ‘eport͛s policy recommendations. They should 

guide government and industry in all member countries for them to better understand 

the regioŶ͛s situation and issues, further promote the content industry through 

collaboration, enhance value-chain development, and strengthen regional 

competitiveness. The recommendation shares the goal of ASEAN͛s plan for regional 

economic integration by 2015 (ASEAN Economic Community) and will contribute to 

formulating the post-2015 content industry plan.  

The framework for analysis and research items was planned, then policy areas 

and activities were categorised through preliminary research and discussions among 

ŵeŵďer couŶtries. For ŵarket treŶd aŶalysis, ďasic data of each couŶtry͛s coŶteŶt 

industry were gathered through an external database and reorganised for comparison 

to reǀiew the iŶdustry͛s oǀerall growth poteŶtial. 

 

2. Framework and Methodology 

2.1. Study flow 

This report took the following steps: 
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Figure 1-1: Study Flow 

 

 

 

 

 

 

 

 

 

    Source: Authors.  

For policy eǀaluatioŶ, a ƋuestioŶŶaire-ďased surǀey was desigŶed aŶd 

coŶducted ďy each ŵeŵďer couŶtry. The surǀey results were aŶalysed ďy couŶtry aŶd 

ďy regioŶ, which led to the recoŵŵeŶdatioŶ of policies that should ďe iŵpleŵeŶted or 

iŵproǀed to ďetter deǀelop the regioŶ s͛ coŶteŶt iŶdustry. 

2.2. Target countries and industries  

This report coǀers the study results of ChiŶa, IŶdoŶesia, JapaŶ, Korea, Malaysia, 

PhilippiŶes, SiŶgapore, aŶd ThailaŶd. 

Figure ϭ-Ϯ defiŶes the coŶteŶt iŶdustry as used iŶ this study. It focuses oŶ 

audioǀisual ;TV ďroadcastiŶg, filŵ, aŶiŵatioŶͿ aŶd related iŶdustries ;gaŵes, ŵusicͿ. 

Gloďally, these fiǀe iŶdustries are seeiŶg steady ŵarket growth ;Chapter ϮͿ. IŶ geŶeral 

aŶd iŶ terŵs of statistics aŶd related iŶdustry data, these coŵŵoŶly recogŶised 

categories lower the ďarrier of cross-couŶtry coŵparisoŶ aŶd aŶalysis. 

Figure ϭ-Ϯ: Scope of the Industry 

 

                                   

 

 

 

Source: Authors. 

1. Research planning (surveys of previous studies, analysis framework for 
assessment, etc.), preliminary research 

2. Data collection (economic indicators for industry and market, market 
research, questionnaire-based survey of major stakeholders in each 
member country) 

3. Analysis (market trend analysis, country-by-country analysis, regional 
analysis of content promotion policies) 

4. Policy recommendation 
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This study does Ŷot discuss particular policies correspoŶdiŶg to particular 

suďsectors, ďut takes accouŶt of coŵŵoŶ issues aŶd geŶeral policies coǀeriŶg differeŶt 

suďsectors or ŵarkets. 

2.3. Research Framework  

Figure 1-3 describes the research flow of policy evaluation: (a) updating and 

categorising the list of policies (Chapter 3), which, with the policy evaluation methodology 

(Section 2.4), is taken into account in designing a questionnaire-based survey; (b) analysing the 

questionnaire survey results (Section 2.5) by country and by region; and (c) focusing on each 

policy͛s necessity, effectiveness, evaluation by stakeholders, and key success factors, and on 

issues to be solved. 

Figure 1-3: Research Flow for Policy Evaluation  

 

       

 

 

 

Source: Authors. 

 

2.4. Methodology for policy evaluation   

2.4.1. Analysis items 

Figure ϭ-ϰ outliŶes the fuŶdaŵeŶtal aŶalysis iteŵs iŶ this study:  
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(a) SWOT analysis. StreŶgths/weakŶesses are iŶterŶal factors, aŶd 

opportuŶities/threats are eǆterŶal.1 This fraŵework is adopted to uŶderstaŶd 

siŵilarities aŶd differeŶces aŵoŶg ŵeŵďer couŶtries coǀered ďy the study aŶd 

was used iŶ the FYϮϬϭϮ ‘eport. This study updates it ďy takiŶg iŶto accouŶt the 

results of the ƋuestioŶŶaire-ďased surǀey. 

(b) Policy evaluation. This study focuses oŶ the effectiǀeŶess aŶd Ŷecessity of 

policies aŶd prioritises theŵ ďy ƋuaŶtitatiǀely aŶalysiŶg the surǀey results. 

 

Figure 1-4: Analysis Items 

 

Source: Authors. 

2.4.2. Prioritisation of policies 

For siŵplicity, this study defiŶes the perforŵaŶce iŶdicator of policy actiǀities 

as a uŶiƋue ŵetric that proǀides the ƋuaŶtitatiǀe degree of priorities for each policy: 

the lower the figure, the higher the priority of policy iŵproǀeŵeŶt.  

The ƋuestioŶŶaire surǀey s͛ ƋuaŶtitatiǀe outcoŵes for each policy actiǀity s͛ 

Ŷecessity aŶd effectiǀeŶess are coŶǀerted iŶto deǀiatioŶ ǀalues to relatiǀely ŵap the 

results ;Figure ϭ-ϱͿ. Each plot iŶ the figure descriďes the policy actiǀity. Necessity eƋuals 

                                                             
1 For details, see the FY2012 Report. 
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effectiǀeŶess at the ϰϱ-degree liŶe. The perforŵaŶce iŶdicator represeŶts the distaŶce 

ďetweeŶ the plot aŶd the ϰϱ-degree liŶe. Therefore, if the plot is placed oŶ the upper-

left side of the ϰϱ-degree liŶe, the iŶdicator is Ŷegatiǀe ;Ŷecessity is greater thaŶ 

effectiǀeŶessͿ, iŵplyiŶg relatiǀely low perforŵaŶce of the policy actiǀity, aŶd reƋuires 

iŵproǀeŵeŶt ;high priorityͿ. CoŶǀersely, if the plot is placed oŶ the lower-right side of 

the ϰϱ-degree liŶe, the iŶdicator is positiǀe ;Ŷecessity is less thaŶ effectiǀeŶessͿ, 

iŵplyiŶg that the perforŵaŶce of the policy actiǀity is relatiǀely high ;low priorityͿ. 

Figure ϭ-ϲ shows aŶ eǆaŵple list of perforŵaŶce iŶdicators for ϭϱ policy actiǀities. 

Figure 1-5: Definition of Performance Indicator 

 

                              Source: Authors.  
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Figure 1-6: Example List of Performance Indicators 

 

Source: Authors. 

2.5. Questionnaire-based survey 

2.5.1. Selection of respondents 

The surǀey aiŵed to collect opiŶioŶs aŶd ideas froŵ stakeholders iŶ each 

ŵeŵďer couŶtry s͛ coŶteŶt iŶdustry. ‘espoŶdeŶts were categorised iŶto coŵpaŶies, 

iŶdustrial orgaŶisatioŶs aŶd acadeŵic eǆperts, aŶd policyŵakers ;e.g. ŵiŶistries, 

regulatorsͿ. Soŵe ƋuestioŶs were solely for coŵpaŶy respoŶdeŶts ;AppeŶdiǆ ϰͿ. 

The iŶitial Ŷuŵďer of target respoŶdeŶts was set ďased oŶ what the workiŶg 

group ŵeŵďer couŶtries coŶsidered desiraďle aŶd feasiďle. Each couŶtry aiŵed to 

collect at least ϮϬ replies, which would haǀe totalled ϭϲϬ.  

The Ŷuŵďer of replies froŵ each couŶtry was iŶsufficieŶt to ďe statistically 

sigŶificaŶt. Due to tiŵe aŶd ďudget coŶstraiŶts, howeǀer, the surǀey dispeŶsed with its 

aiŵ of coǀeriŶg each couŶtry s͛ coŶteŶt iŶdustry iŶ a statistical ŵaŶŶer with a sufficieŶt 
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Ŷuŵďer of surǀey saŵples, 2  aŶd iŶstead aiŵed to assess the iŶdustry s͛ oǀerall 

coŶditioŶ aŶd issues ďy coǀeriŶg the ŵajor players. IŶstead of ďeiŶg iŶterǀiewed oŶ site, 

respoŶdeŶts were giǀeŶ large sets of ƋuestioŶs, the aŶswers to which could ďe 

eǀaluated iŶ detail aŶd proǀide coŶsisteŶt assessŵeŶt oŶ ǀarious issues. The 

ƋuestioŶŶaire surǀey results were aŶalysed, eǀaluated, aŶd refereŶced with other 

research results iŶ this study, such as policy iŵpleŵeŶtatioŶ ;Chapter ϰͿ aŶd ŵarket 

treŶd aŶalysis ;Chapter ϮͿ. 

Taďle ϭ-ϭ descriďes the categories of respoŶdeŶts aŶd iŶitial target per couŶtry. 

‘espoŶdeŶts were selected ďy the workiŶg group, with the iŶdustry structure aŶd 

surǀey oďjectiǀes as the ŵaiŶ coŶsideratioŶs. 
 

Table 1-1: Description of Respondent Categories and Initial Targets per Country  

Category Description Initial Target 

(number of 

respondents) 

Content 

Business 

Companies 

-  Companies engaged in content business (TV 

broadcasting, film, animation, games, music)  

-  Variety in terms of value chain (production, 

aggregation, distribution, etc.) is preferred. 

-  Company size should be carefully considered, as certain 

policies favour big, medium-sized, and small players. 

10–15  

Industrial 

Organisations

, Academic 

Experts 

-  Organisations promoting content business 

domestically, regionally, and internationally 

(marketing, networking, exportation, funding, etc.) 

-  Not limited to pure industry-led organisations 

(government-supported organisations can be included) 

-  Academic experts 

1–4  

Policymakers, 

Government 

-  Government organisations in charge of promoting 

content industry, regulatory bodies  

-  Not limited to a single respondent from one 

organisation  

4–6  

Source: Authors. 

                                                             
2 Statistical data on each country’s industry and market structure were too limited to ensure statistical 
significance in a quantitative manner. 
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2.5.2. Collection process 

The surǀey was coŶducted ǀia a weď-ďased ƋuestioŶŶaire ;eǆcept for soŵe 

respoŶdeŶts who used paper surǀey sheetsͿ iŶ EŶglish ;IŶdoŶesia, Malaysia, PhilippiŶes, 

aŶd SiŶgaporeͿ or iŶ traŶslatioŶ ;ChiŶa, Korea, JapaŶ, aŶd ThailaŶdͿ.  

Taďle ϭ-Ϯ shows the total Ŷuŵďer of respoŶses iŶ eight couŶtries. Due to liŵited 

tiŵe aŶd resources, the Ŷuŵďer of replies collected iŶ each couŶtry ǀaries.   

Table 1-2: Number of Responses 

Country 

Respondent Category 

Total 
Company Industrial 

Organisation or  

Academic Expert 

Policymaker  

(e.g. ministry, 

regulator) 

China 9 5 – 14 

Indonesia 5 2 3 10 

Japan 15 12 5 32 

Korea 12 7 3 22 

Malaysia 14 2 2 18 

Singapore 22 1 1 24 

Philippines 19 6 5 30 

Thailand 22 5 4 31 

Total  118 40 23 181 

Source: Authors. 
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CHAPTER 2 

 

Market Trends in the Content Industry 

 

1. Global Trends 

1.1. Market size and growth 

Figures Ϯ-ϭ aŶd Ϯ-Ϯ shoǁ hoǁ gloďal ĐoŶteŶt ŵarket seĐtors haǀe deǀeloped aŶd hoǁ 

the ĐoŶteŶt iŶdustrǇ is eǆpeĐted to groǁ iŶ the Ŷeǆt feǁ Ǉears ;ĐoŵpouŶd aŶŶual groǁth 

rate [CAG‘] for ϮϬϭϯ–ϮϬϭ7Ϳ, ďased oŶ PriĐeǁaterhouseCoopers data.  

Figure Ϯ-ϭ iŶdiĐates a steadilǇ eǆpaŶdiŶg gloďal ĐoŶteŶt ŵarket, reaĐhiŶg US$5ϵϵ 

ďillioŶ iŶ ϮϬϭϯ aŶd foreĐast to hit US$7ϭϭ ďillioŶ iŶ ϮϬϭ7. All the iŶdustrǇ  seĐtors are 

prediĐted to groǁ, ǁith ǀideo gaŵes eǆpaŶdiŶg the ŵost rapidlǇ at ϲ.5 perĐeŶt CAG‘. ;The 

aǀerage CAG‘ is ϰ.ϰ perĐeŶt.Ϳ 
 

Figure 2-1: Market Revenue Forecast for Global Content Industry by Sector 

 

            Source: PricewaterhouseCoopers (2013), Entertainment and Media Outlook 2013–2017.  

 

Figure 2-2: Compound Annual Growth Rate, 2013–2017 

 

                       Source: PricewaterhouseCoopers (2013), Entertainment and Media Outlook 2013–2017.  
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1.2. Regional trends 

Figure Ϯ-ϯ shoǁs hoǁ the ŵarket size of eaĐh regioŶ has deǀeloped aŶd hoǁ it is 

eǆpeĐted to groǁ iŶ the Ŷeǆt feǁ Ǉears. Figure Ϯ-ϰ illustrates hoǁ eaĐh regioŶal ŵarket 

has ĐoŶtriďuted to the groǁth of the gloďal ĐoŶteŶt ŵarket.  

Figure Ϯ-ϯ shoǁs that the Asia-PaĐifiĐ regioŶ has a ŵarket size of US$ϭ5ϰ ďillioŶ, 

aĐĐouŶtiŶg for aďout Ϯ5 perĐeŶt of the gloďal ŵarket, seĐoŶd oŶlǇ to North AŵeriĐa. The 

Asia-PaĐifiĐ regioŶ is also the fastest-groǁiŶg ŵarket aŶd ĐoŶtriďutes ŵost to gloďal 

groǁth. With its ŵarket reǀeŶue foreĐast at ŵore thaŶ ϭ.5 tiŵes larger iŶ ϮϬϭ7 thaŶ iŶ 

ϮϬϬϴ, it ĐaŶ ďe safelǇ said that the Asia-PaĐifiĐ regioŶ ǁill ĐoŶtiŶue to ďe the driǀiŶg forĐe 

iŶ the gloďal ĐoŶteŶt iŶdustrǇ ŵarket. 
 

Figure 2-3: Market Revenue Forecast for Global Content Industry by Region  

 
           Source: PricewaterhouseCoopers (2013), Entertainment and Media Outlook 2013–2017.  

 

Figure 2-4: Regional Contributions to the Global Market 

 

Note: Contribution is derived by dividing regional increment revenue by global increment revenue. 

Source: PricewaterhouseCoopers (2013), Entertainment and Media Outlook 2013–2017.  
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Figure 2-5: Cross-Country Comparison of GDP per Capita,  

Market Growth, and Market Size 

 

AUS = Australia, BRA = Brazil, CAGR = compound annual growth rate, CHN = China, DEU = Germany, 

FIN = Finland, FRA = France, GBR = Great Britain, GDP = gross domestic product, HKG = Hong Kong, 

IDN = India , IND = Indonesia, ISR = Israel, ITA = Italy, JPN = Japan, KOR = Korea, MYS = Malaysia, PHL 

= Philippines, SGP = Singapore, SWE = Sweden, THA = Thailand, USA = United States of America, VNM 

= Viet Nam. 

            Note: Bubble size represents the amount of the revenue in each market in 2013 (US$ million). 

Source: PricewaterhouseCoopers (2013), Entertainment and Media Outlook 2013–2017.  

 

2. Cross-Country Comparison  

Figure Ϯ-5 shoǁs Đross-ĐouŶtrǇ ĐoŵparisoŶ of gross doŵestiĐ produĐt ;GDPͿ per 

Đapita, aŶd ŵarket groǁth rate aŶd size of the ĐoŶteŶt iŶdustrǇ. Buďďles represeŶtiŶg 

ĐouŶtries spread out ǀertiĐallǇ aŶd horizoŶtallǇ sigŶifǇ ĐoŶteŶt iŶdustrǇ ŵarkets of 

differeŶt sizes at ǀarious stages of deǀelopŵeŶt. JapaŶ, Korea, MalaǇsia, aŶd SiŶgapore 

haǀe relatiǀelǇ high GDP per Đapita, ǁith the ĐoŶteŶt iŶdustrǇ groǁth rate at ďeloǁ siǆ 

perĐeŶt. AŵoŶg the four ĐouŶtries, JapaŶ has the largest ŵarket, seĐoŶd oŶlǇ to the 

UŶited States. IŶ ĐoŶtrast, ChiŶa, IŶdoŶesia, the PhilippiŶes, aŶd ThailaŶd haǀe ŵarket 

groǁth rates of aďoǀe ϴ perĐeŶt, ǁith IŶdoŶesia haǀiŶg the highest at oǀer ϭ5 perĐeŶt. 

 

Market with high growth 

Market with moderate growth 
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CHAPTER 3 

 

Classification of Content Industry Promotion Policies 

 

This Đhapter eǆplaiŶs the ĐlassifiĐatioŶ of ĐoŶteŶt iŶdustrǇ proŵotioŶ poliĐies, 

ǁhiĐh, aloŶg ǁith the poliĐǇ reĐoŵŵeŶdatioŶ of the ͚StudǇ oŶ the DeǀelopŵeŶt PoteŶtial 

of the CoŶteŶt IŶdustrǇ iŶ East Asia aŶd ASEAN ‘egioŶ͛ ;FYϮϬϭϮ ‘eportͿ, ǁas used to 

forŵulate surǀeǇ ƋuestioŶs. To refleĐt ĐurreŶt aŶd future issues, the ĐlassifiĐatioŶ ǁas 

ŵodified after disĐussioŶs at iŶterŶatioŶal foruŵs aŶd iŶterǀieǁs ǁith stakeholders iŶ the 

regioŶ. Soŵe ϯϴ poliĐies ideŶtified iŶ this ǁaǇ ǁere further Đategorised, usiŶg a 

ĐlassifiĐatioŶ ŵodel ǁith 7 poliĐǇ areas aŶd ϭ5 poliĐǇ aĐtiǀities, to ŵeasure the 

perforŵaŶĐe of eaĐh poliĐǇ through a ƋuestioŶŶaire-ďased surǀeǇ. 

 

1. Methodology for Policy Classification  

Figure ϯ-ϭ desĐriďes the ŵethodologǇ for ĐlassifǇiŶg aŶd ĐategorisiŶg ĐoŶteŶt iŶdustrǇ 

proŵotioŶ poliĐies.  

Figure 3-1 : Methodology of Policy Classification 

 

                  

 

 

 

 

 

 

 

SourĐe: Authors. 
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The oďjeĐtiǀe of this proĐedure is to deriǀe a ĐlassifiĐatioŶ ŵodel of related 

poliĐies to proŵote the ĐoŶteŶt iŶdustrǇ, ǁhiĐh ĐaŶ ďe used as the ďasis to ŵeasure 

poliĐǇ effeĐtiǀeŶess aŶd ŶeĐessitǇ ;deŵaŶdͿ as desĐriďed iŶ the folloǁiŶg Đhapters. 

At the saŵe tiŵe, the ŵodel ĐaŶ ďe used as a fraŵeǁork for poliĐǇ disĐussioŶ aŶd 

aŶalǇsis, ǁhiĐh ĐaŶ ĐoŶtriďute to iŶitiatiǀe plaŶŶiŶg iŶ the ĐouŶtries aŶd eŶhaŶĐe 

ĐollaďoratioŶ aŵoŶg theŵ. 

The startiŶg poiŶt of the ĐlassifiĐatioŶ is the poliĐǇ reĐoŵŵeŶdatioŶs froŵ the 

FYϮϬϭϮ ‘eport, ǁhiĐh foĐus oŶ proŵotiŶg ĐollaďoratioŶ aŵoŶg ĐouŶtries aŶd oŶ 

eŶhaŶĐiŶg four keǇ eleŵeŶts ;huŵaŶ resourĐes, ďusiŶess proŵotioŶ, ĐoŶteŶt tradiŶg, 

aŶd use of Ŷeǁ teĐhŶologiesͿ of the ĐoŶteŶt iŶdustrǇ iŶ eaĐh ĐouŶtrǇ. The 

reĐoŵŵeŶdatioŶ is suŵŵarised iŶ Figure ϯ-Ϯ.  

While the reĐoŵŵeŶdatioŶ Đoǀers ŵajor topiĐs, iŶĐludiŶg ĐurreŶt aŶd/or 

risiŶg issues ideŶtified iŶ the FYϮϬϭϮ ‘eport, it ǁas deeŵed ŶeĐessarǇ to ǁideŶ the 

Đoǀerage of poliĐies to ďuild a ŵutuallǇ eǆĐlusiǀe aŶd ĐolleĐtiǀelǇ eǆhaustiǀe ;MECEͿ 

fraŵeǁork. The poliĐies ǁere, therefore, ďrokeŶ doǁŶ aŶd reǀieǁed ďǇ askiŶg the 

folloǁiŶg:  

 Do the poliĐies refleĐt iŶterŶatioŶal eǆperieŶĐe aŶd praĐtiĐes? 

 Do the poliĐies Đoǀer streŶgths/ǁeakŶesses, opportuŶities/threats 

;SWOTͿ1 aŶd serǀe the iŶterests of eaĐh ĐouŶtrǇ aŶd the regioŶ? 

 Do the poliĐies Đoǀer ǀarious tǇpes of ĐoŶteŶt produĐts ;horizoŶtal 

aspeĐtsͿ aŶd ǀalue ĐhaiŶ ;ǀertiĐal aspeĐtsͿ? 

 Are the poliĐies Đapaďle of adaptiŶg iŶ the loŶg terŵ to ĐhaŶges iŶ the 

eŶǀiroŶŵeŶt? 

 Are the poliĐies ;e.g. Ŷuŵďer of poliĐǇ listsͿ appropriate for effeĐtiǀe 

                                                             
1 For details, refer to the FY2012 Report. 
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eǀaluatioŶ aŵoŶg stakeholders? ;Neither too ŵaŶǇ Ŷor too feǁ, eǀeŶ if theǇ 

ŵeet MECE Đriteria.Ϳ 

To Đoǀer these ǀieǁpoiŶts, desktop researĐh oŶ iŶterŶatioŶal praĐtiĐes, 

iŶĐludiŶg studies aŶd literature, ǁas ĐoŶduĐted. To refleĐt ďusiŶess praĐtiĐes, 

stakeholders ǁere iŶterǀieǁed aŶd disĐussioŶs ĐoŶduĐted aŵoŶg ŵeŵďer-ĐouŶtrǇ 

represeŶtatiǀes. 

Figure ϯ-Ϯ : Suŵŵary of the FYϮϬϭϮ Report’s Policy Recoŵŵendation  

 

 

Notes: FYϮϬϭϮ ‘eport = ͚StudǇ oŶ the DeǀelopŵeŶt PoteŶtial of the CoŶteŶt IŶdustrǇ iŶ East Asia aŶd 
ASEAN ‘egioŶ .͛ 
SourĐe: FYϮϬϭϮ ‘eport.  
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2. International Practice 

2.1. Examples of classification of policy areas and principles (Organisation for 

Economic Co-operation and Development) 

The OrgaŶisatioŶ for EĐoŶoŵiĐ Co-operatioŶ aŶd DeǀelopŵeŶt ;OECDͿ 

;ϮϬϬ5Ϳ2  addresses ďusiŶess aŶd puďliĐ poliĐǇ issues, foĐusiŶg oŶ deǀelopiŶg digital 

ĐoŶteŶt aŶd serǀiĐes aŶd diffusiŶg high-speed ďroadďaŶd, ǁhiĐh raise Ŷeǁ issues for 

eǆistiŶg ďusiŶess ŵodels aŶd goǀerŶŵeŶts. The report states that puďliĐ poliĐǇ ŵust 

reĐogŶise these ĐhaŶges, ŵodifǇ the poliĐǇ aŶd regulatorǇ eŶǀiroŶŵeŶt, aŶd ďe 

aǁare of goǀerŶŵeŶts͛ part as ĐoŶteŶt Đreators aŶd users. The issues are diǀided iŶto 

the folloǁiŶg areas:3  

a) iŶŶoǀatioŶ aŶd teĐhŶologǇ ;e.g. eŶhaŶĐiŶg researĐh aŶd deǀelopŵeŶt aŶd 

iŶŶoǀatioŶ iŶ ĐoŶteŶt, Ŷetǁorks, softǁare, aŶd Ŷeǁ teĐhŶologiesͿ;  

b) ǀalue-ĐhaiŶ aŶd ďusiŶess-ŵodel issues ;e.g. deǀelopiŶg a Đoŵpetitiǀe aŶd 

ŶoŶ-disĐriŵiŶatorǇ ďusiŶess eŶǀiroŶŵeŶtͿ;  

c) iŶfrastruĐture eŶhaŶĐeŵeŶt ;e.g. teĐhŶologǇ for digital ĐoŶteŶt deliǀerǇ, 

staŶdards, aŶd iŶteroperaďilitǇͿ;  

d) ďusiŶess aŶd regulatorǇ eŶǀiroŶŵeŶts that ďalaŶĐe the iŶterests of suppliers 

aŶd users iŶ areas suĐh as the proteĐtioŶ of iŶtelleĐtual propertǇ rights aŶd digital 

rights ŵaŶageŵeŶt, ǁithout disadǀaŶtagiŶg iŶŶoǀatiǀe e-ďusiŶess ŵodels;  

e) goǀerŶŵeŶts as produĐers aŶd users of ĐoŶteŶt ;e.g. ĐoŵŵerĐial reuse aŶd 

priĐiŶg of puďliĐ seĐtor iŶforŵatioŶͿ; aŶd  

f) ĐoŶĐeptualisatioŶ, ĐlassifiĐatioŶ, aŶd ŵeasureŵeŶt issues.  

                                                             
2 Working Party on the Information Economy DIGITAL BROADBAND CONTENT Digital 
content strategies and policies (http://www.oecd.org/internet/ieconomy/36854975.pdf). 
3 Quoted from the original document. 

http://www.oecd.org/internet/ieconomy/36854975.pdf
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OECD ;ϮϬϬϴͿ 4  puts forth three poliĐǇ priŶĐiples iŶ its PoliĐǇ GuidaŶĐe for 

Digital CoŶteŶt ;Taďle ϯ-ϭͿ. The priŶĐiples desĐriďe the target aŶd eǆpeĐted outĐoŵes 

of the poliĐies aŶd Ŷot the poliĐǇ ŵeasures theŵselǀes. 

 

Table 3-1: Policy Guidance for Digital Content  
(Organisation for Economic Co-operation and Development) 

1. Proŵoting an enaďling environŵent 

 PoliĐies that eŶĐourage a Đreatiǀe eŶǀiroŶŵeŶt that stiŵulates ŵarket aŶd ŶoŶ-
ŵarket digital ĐoŶteŶt ĐreatioŶ, disseŵiŶatioŶ, aŶd preserǀatioŶ of all kiŶds 

 PoliĐies that faĐilitate researĐh aŶd deǀelopŵeŶt aŶd iŶŶoǀatioŶ iŶ digital ĐoŶteŶt 
ĐreatioŶ, disseŵiŶatioŶ, aŶd preserǀatioŶ, aŶd digital ĐoŶteŶt–related Ŷetǁorks, 
softǁare aŶd hardǁare, opeŶ staŶdards, aŶd iŶteroperaďilitǇ 

 PoliĐies that help eŶsure that Đapital ŵarkets ;e.g. ǀeŶture aŶd risk ĐapitalͿ ǁork 
ĐoŵpetitiǀelǇ iŶ fuŶdiŶg iŶŶoǀatioŶ aŶd digital ĐoŶteŶt ǀeŶtures 

 IŶitiatiǀes that address shortages iŶ skills, traiŶiŶg, eduĐatioŶ, aŶd huŵaŶ resourĐe 
deǀelopŵeŶt to Đreate, distriďute, aŶd use iŶŶoǀatiǀe digital ĐoŶteŶt 

 PoliĐies that stiŵulate eŶhaŶĐed kŶoǁledge ĐreatioŶ aŶd the disseŵiŶatioŶ, laǁful 
use, aŶd preserǀatioŶ of differeŶt forŵs of digital ĐoŶteŶt ;iŶĐludiŶg aĐĐess to 
iŶforŵatioŶ, researĐh, data, aŶd puďliĐatioŶsͿ; eŶĐourage iŶǀestŵeŶts iŶ suĐh 
ĐreatioŶ, disseŵiŶatioŶ, aŶd preserǀatioŶ; aŶd eŶĐourage gloďal aĐĐess to ĐoŶteŶt 
regardless of laŶguage aŶd origiŶ 

 PoliĐies that eŶhaŶĐe aĐĐess aŶd ŵore effeĐtiǀe use of puďliĐ seĐtor iŶforŵatioŶ  
 AŶ eŶǀiroŶŵeŶt that proŵotes freedoŵ of eǆpressioŶ aŶd aĐĐess to iŶforŵatioŶ aŶd 

ideas 

2. Enhancing the infrastructure 

 PoliĐies that eŶĐourage iŶǀestŵeŶt iŶ Ŷeǁ Ŷetǁork iŶfrastruĐture, softǁare, ĐoŶteŶt, 
aŶd appliĐatioŶs  

 PoliĐies that ǁork to iŵproǀe regulatorǇ paritǇ aŶd ĐoŶsisteŶt poliĐǇ treatŵeŶt aĐross 
differeŶt aŶd, iŶ soŵe Đases, ĐoŶǀergiŶg ĐoŶteŶt deliǀerǇ platforŵs ;iŶĐludiŶg Ŷeǆt-
geŶeratioŶ ŶetǁorksͿ, teĐhŶologiĐal eŶǀiroŶŵeŶts, aŶd ǀalue ĐhaiŶs 

 PoliĐies that eŶĐourage teĐhŶologǇ-Ŷeutral approaĐhes, iŶteroperaďilitǇ, aŶd opeŶ 
staŶdard deǀelopŵeŶt to address teĐhŶologiĐal issues related to digital ĐoŶteŶt 
ĐreatioŶ, disseŵiŶatioŶ, use, aŶd preserǀatioŶ 

 PoliĐies that iŵproǀe appliĐatioŶs to deliǀer aŶd use digital ĐoŶteŶt, iŶĐludiŶg ďǇ 
proŵotiŶg effeĐtiǀe ŵaŶageŵeŶt, preserǀatioŶ, aŶd disseŵiŶatioŶ tools that 
eŶhaŶĐe aĐĐess aŶd use of differeŶt tǇpes of digital ĐoŶteŶt  

 PoliĐies that ŵake digital ĐoŶteŶt aĐĐessiďle to eǀerǇoŶe, regardless of loĐatioŶ, so 
theǇ ĐaŶ reap the full ďeŶefits of the IŶterŶet eĐoŶoŵǇ aŶd the gloďal digital 
eŶǀiroŶŵeŶt 

                                                             
4 OECD Policy Guidance for Digital Content, http://www.oecd.org/internet/ieconomy/40895797.pdf  

http://www.oecd.org/internet/ieconomy/40895797.pdf
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3. Fostering the ďusiness and regulatory cliŵate 

 PoliĐies that eŶĐourage deǀelopiŶg iŶŶoǀatiǀe ďusiŶess ŵodels, spreadiŶg ďest 
praĐtiĐes, aŶd adaptiŶg ǀalue ĐhaiŶs iŶ the digital eŶǀiroŶŵeŶt 

 PoliĐies that support ŶoŶ-disĐriŵiŶatorǇ ďusiŶess aŶd poliĐǇ fraŵeǁorks that 
reiŶforĐe ĐoŵpetitioŶ 

 PoliĐies that reĐogŶise the rights aŶd iŶterests of Đreators aŶd users ;e.g. proteĐtioŶ 
of iŶtelleĐtual propertǇ rightsͿ, ǁhile eŶĐouragiŶg iŶŶoǀatiǀe e-ďusiŶess ŵodels 

 PoliĐies that proǀide iŶĐeŶtiǀes to Đreate, disseŵiŶate, aŶd preserǀe digital ĐoŶteŶt 
;e.g. through opeŶ iŶŶoǀatioŶ strategies, uŶiǀersitǇ–ďusiŶess ĐollaďoratioŶ, iŶĐeŶtiǀes 
for loŶg-terŵ researĐh, aŶd iŶtelleĐtual propertǇ rightsͿ  

 PoliĐies that iŵproǀe iŶforŵatioŶ aŶd ĐoŶteŶt ƋualitǇ aŶd aĐĐuraĐǇ ;e.g. poliĐies that 
faĐilitate the use of tools to help Đreators ideŶtifǇ aŶd disseŵiŶate their ǁorks, aŶd 
users to ideŶtifǇ aŶd aĐĐess speĐifiĐ iŶforŵatioŶ aŶd ǁorksͿ 

 PoliĐies that eŶhaŶĐe ĐoŶfideŶĐe iŶ the ĐreatioŶ aŶd use of digital ĐoŶteŶt ďǇ 
proteĐtiŶg priǀaĐǇ aŶd ĐoŶsuŵers, disĐouragiŶg ideŶtitǇ ŵisrepreseŶtatioŶ aŶd theft 
aŶd proteĐtiŶg ĐhildreŶ froŵ harŵful ĐoŶteŶt ďǇ ĐlearlǇ iŶforŵiŶg users of ŵeaŶs of 
proteĐtioŶ, reduĐiŶg digital ĐopǇright iŶfriŶgeŵeŶt, proŵotiŶg iŶforŵatioŶ aŶd 
Ŷetǁork seĐuritǇ ǁhile strikiŶg the ďalaŶĐe ďetǁeeŶ opeŶŶess aŶd seĐuritǇ iŶ ĐoŶteŶt 
eŶǀiroŶŵeŶts, aŶd, ŵore geŶerallǇ, streŶgtheŶiŶg Đross-ďorder ĐooperatioŶ aŶd 
praĐtiĐal ŵeasures to reaĐh these goals 

 PoliĐies that iŵproǀe oŶliŶe ĐoŵŵerĐial traŶsaĐtioŶs, iŶĐludiŶg ŵeĐhaŶisŵs for 
paǇŵeŶt aŶd ŵiĐro-paǇŵeŶts, eleĐtroŶiĐ sigŶatures aŶd autheŶtiĐatioŶ, aŶd 
iŶterŶatioŶal iŶteroperaďilitǇ of these ŵeĐhaŶisŵs 

 ClarifǇiŶg taǆatioŶ issues as theǇ relate to digital ĐoŶteŶt produĐts 

SourĐe: OrgaŶisatioŶ for EĐoŶoŵiĐ Co-operatioŶ aŶd DeǀelopŵeŶt ;OECDͿ ;ϮϬϬϴͿ, OECD Policy 
Guidance for Digital Content. 

2.2. Inputs from stakeholders 

CoŶteŶt iŶdustrǇ stakeholders ǁere iŶterǀieǁed to ĐoŵpleŵeŶt the poliĐǇ 

ĐlassifiĐatioŶ ǁith the ǀieǁpoiŶts of ďusiŶess people, foĐusiŶg oŶ ŵeasures to 

deǀelop aŶd eǆpaŶd doŵestiĐ aŶd regioŶal ĐoŶteŶt iŶdustries. Stakeholders͛ 

ĐoŵŵeŶts Đoǀered eǆport of ĐoŶteŶt, ripple effeĐt, aŶd eǆpeĐted effeĐts aŶd 

priorities of poliĐǇ iŵpleŵeŶtatioŶ ;Taďle ϯ-ϮͿ. 
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Table 3-2: Overview of Interviews 

Item Description 

Date 22–24 October 2013 

Place Odaiba, Tokyo (TIFFCOM 2013) 

Interviewees Seller (including industry associations) 

a.  Association of Filmmakers of Cambodia 

 

Buyer (including industry associations) 

b.  Madman Entertainment, Australia 

c. Taipei Multimedia Production Association, Taiwan 

d.  CTH (Cable Thai Holdings Plc), Thailand 

 

Government or agency 

e.  Film Industry Development, Ministry of Tourism and Creative 

Economy, Indonesia 

f. Korea Creative Content Agency 

g.  Ministry of Culture, Thailand 

h.  Thailand Film Office 

Interview 

Questions 

 

1. Content market and industry trends in interviewees’ country 

 What do you think of important policy measures for the growth of 

domestic content industry? 

 What do you think of important policy measures for the increase 

of content exporting? 

 What do you think of important policy measures for the 

enhancement of the ripple effect from content industry? 

2. Content market and industry in the Asia-Pacific region  

 What do you think of important policy measures for the 

development and growth of content industry in the region? 

E.g. human resource development, business promotion, 

expansion of content trading, effective use of new technology 

3. The most important and necessary policy measures and reasons 

4. Expected effects of implemented policy measures 

5. Priority of policy measures   

SourĐe: Authors. 

 

Taďle ϯ-ϯ suŵŵarises the opiŶioŶs of iŶterǀieǁed stakeholders. FuŶdiŶg, 

iŶĐeŶtiǀes, suďsidǇ, taǆatioŶ, aŶd iŶterŶatioŶal ĐooperatioŶ seeŵ to ďe reĐogŶised as 

iŵportaŶt iŶ realisiŶg the priŶĐiples outliŶed iŶ SeĐtioŶ Ϯ.ϭ. 
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Table 3-3: Summary of Interview Research 

Extracted 

Items 

Opinions 

 

MarketiŶg, 
‘esearĐh 

 A researĐh group for ĐoŶteŶt proŵotioŶ has a ǀarietǇ of data aŶd 
iŶforŵatioŶ aŶd offers kŶoǁledge, iŶforŵatioŶ, aŶd doĐuŵeŶts to 
the goǀerŶŵeŶt. [KO‘, G] 

 OpiŶioŶs are regularlǇ ĐolleĐted through adǀisorǇ Đoŵŵittees aŶd 
iŶdustrǇ-related seŵiŶars aŶd disĐussioŶs. [KO‘, G] 

EǀeŶts, 
CoŶǀeŶtioŶs, 
CoŵpetitioŶs 

 AtteŶdiŶg iŶterŶatioŶal eǀeŶts is iŵportaŶt to proŵote Ŷot oŶlǇ the 
filŵ iŶdustrǇ ďut also Caŵďodia s͛ iŵage. [CAM, S] 

 IŶterŶatioŶal eǀeŶts are ǀaluaďle aŶd effeĐtiǀe iŶ eŶgagiŶg ďuǇers. 
[AUS, B] 

 BuǇers ǁish to haǀe ŵore ĐhaŶĐes to ŵeet aŶd Đooperate ǁith 
sellers. [THA, B] 

 A roadshoǁ iŶ filŵ ŵarkets ǁill iŶtroduĐe the ThailaŶd Filŵ OffiĐe 
to the ǁorld as the orgaŶisatioŶ that ďuǇers should ĐoŶtaĐt iŶ the 
first plaĐe. [THA, G] 

 A short-filŵ ĐoŵpetitioŶ is held regularlǇ aŶd ThailaŶd s͛ 
goǀerŶŵeŶt fiŶaŶĐes three to four filŵs a Ǉear. [THA, G]                 

 Filŵ festiǀals at eŵďassies are held as a ǁaǇ of eǆportiŶg 
IŶdoŶesiaŶ ĐoŶteŶt. [IND, G] 

FuŶdiŶg, 
IŶĐeŶtiǀes, 
Suďsidies, 
TaǆatioŶ 

 ProǀidiŶg aŶŶual fuŶdiŶg froŵ US$ϮϬϬ,ϬϬϬ to US$ϯ,ϬϬϬ,ϬϬϬ, or 
US$ϭϬ,ϬϬϬ per ŵoǀie, ǁould help produĐers. [CAM, S] 

 Taǆ eǆeŵptioŶ froŵ ϭ5 perĐeŶt to zero ǁould ďe ďeŶefiĐial. [THA, B]   
 The priŵe ŵiŶister has approǀed proǀidiŶg iŶĐeŶtiǀes for foreigŶ 

filŵ produĐtioŶs iŶ ThailaŶd. [THA, G]     
 The goǀerŶŵeŶt ǁaiǀes iŶĐoŵe taǆ for foreigŶ aĐtors aŶd aĐtresses 

iŶstead of refuŶdiŶg the ǀalue-added taǆ for iŶterŶatioŶal filŵ 
produĐtioŶs. [THA, G]   

 Suďsidies for produĐtioŶ, estaďlishiŶg fuŶds, aŶd eǆport iŶdeŵŶitǇ 
are faǀoured ďǇ the iŶdustrǇ. SuďsidǇ for produĐtioŶ is stroŶglǇ 
reƋuested ďǇ the filŵ aŶd aŶiŵatioŶ seĐtor, aŶd eǆport iŶdeŵŶitǇ 
ďǇ the aŶiŵatioŶ aŶd ďroadĐastiŶg seĐtor. [KO‘, G]   

AŶti-PiraĐǇ 
Measures 

 SiŶĐe filŵ piraĐǇ reŵaiŶs a priŵarǇ ĐoŶĐerŶ for loĐal produĐers, the 
MotioŶ PiĐture AssoĐiatioŶ of Caŵďodia ĐoŶtiŶues to eŶforĐe the 
ĐopǇright fraŵeǁork. [CAM, S] 

 IŶterŶatioŶal ĐooperatioŶ for tiŵelǇ loĐalisatioŶ of filŵs aŶd TV 
prograŵŵes ŵaǇ ďe a good start for ĐopiŶg ǁith rapid ŵarket 
ĐhaŶges aŶd preǀeŶtiŶg poteŶtial Đustoŵers froŵ ĐoŶsuŵiŶg 
illegallǇ doǁŶloaded aŶd pirated filŵs. [AUS, B] 

TradiŶg of 
CoŶteŶt, 
Gloďal Market 

 CoŶteŶt distriďutioŶ ǁill ďe ŵore iŶterŶatioŶal through the ASEAN 
EĐoŶoŵiĐ CoŵŵuŶitǇ. [THA, B] 

 The Lao PD‘, Viet Naŵ, MǇaŶŵar, aŶd Caŵďodia are poteŶtial 
ŵarkets for Thai filŵs. [THA, G] 
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Extracted 

Items 

Opinions 

 

IŶterŶatioŶal 
CooperatioŶ 

 To deǀelop Đo-produĐtioŶ iŶ Asia, produĐtioŶ Đreǁ traiŶiŶg 
prograŵŵes iŶ Caŵďodia ŵust ďe aďreast of produĐtioŶ sĐheŵes 
aŶd proĐesses iŶ other ĐouŶtries. [CAM, S] 

 The UŶited NatioŶs EduĐatioŶal, SĐieŶtifiĐ aŶd Cultural OrgaŶizatioŶ 
;UNESCOͿ reĐogŶises the iŵportaŶĐe of deǀelopiŶg the regioŶal 
ĐoŶteŶt iŶdustrǇ aŶd supportiŶg regioŶal eǀeŶts. [CAM, S] 

 MaŶpoǁer aŶd huŵaŶ resourĐe deǀelopŵeŶt iŶ the regioŶ ĐaŶ ďe 
eŶhaŶĐed through oǀerseas traiŶiŶg prograŵŵes for ǇouŶg filŵ-
ŵakers. [THA, G] 

 Co-produĐtioŶ should ďe free froŵ ĐoŶstraiŶts iŶ eaĐh ĐouŶtrǇ. 
[THA, G] 

 CoŵŵuŶiĐatioŶ eǆĐhaŶge ďased oŶ ŵutual trust, Đultural eǆĐhaŶge, 
aŶd ŶetǁorkiŶg is a prioritǇ. [KO‘, G] 

 Co-produĐtioŶ aŶd joiŶt ǀeŶtures are plaŶŶed to diffuse ŵore 
ĐoŶteŶt. [KO‘,G] 

HuŵaŶ 
‘esourĐes 

 Laďour ŵoďilitǇ should Ŷot ĐoŶstraiŶ iŶterŶatioŶal ĐollaďoratioŶ. 
[THA, G] 

 CollaďoratioŶ iŶ huŵaŶ resourĐes suĐh as ASEAN eǆĐhaŶge 
prograŵŵes is iŵportaŶt for huŵaŶ resourĐe deǀelopŵeŶt. [THA, 
G] 

 UŶiǀersities iŶ ThailaŶd do Ŷot offer ŵaŶǇ prograŵŵes related to 
filŵ. The NatioŶal Filŵ Coŵŵittee is ĐoŶsideriŶg ĐreatiŶg a 
prograŵŵe or traiŶiŶg Đourse. [THA, G] 

GeŶeral PoliĐǇ 
or StrategǇ for 
ProŵotiŶg the 
CoŶteŶt 
IŶdustrǇ 

 StroŶg legislatioŶ is iŵportaŶt ;e.g. BasiĐ Laǁ for the ProŵotioŶ of 
Cultural IŶdustries, Korea, ϭϵϵϵͿ. [KO‘, S] 

 ProŵotioŶ poliĐies Ŷeed to ďe ĐoŶsisteŶt aŶd easǇ to uŶderstaŶd 
;e.g. applǇiŶg for fuŶds ŵust ďe siŵpleͿ. For eǆaŵple, there ǁas 
ĐoŶfusioŶ ĐoŶĐerŶiŶg a stiŵulatioŶ projeĐt—SPϮ ProjeĐt—as it ǁas 
ŵaŶaged ďǇ four ŵiŶistries. [THA, G] 

 The goǀerŶŵeŶt Ŷeeds to ĐlarifǇ ǁhat it should do or Ŷot do for the 
ĐoŶteŶt iŶdustrǇ. [THA, G] 

 Culture should ďe used as a tool to Đreate the poteŶtial for joďs, 
audieŶĐe, aŶd good relatioŶs, aŶd Ŷot just for ŵoŶeǇ. [THA, G] 

AUS = Australia, B = ďuǇer, CAM = Caŵďodia, G = goǀerŶŵeŶt, IDN = IŶdoŶesia, KO‘ = Korea, S = seller, 
THA = ThailaŶd. 
SourĐe: Authors based on interview survey. 
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3. Classification of Policies  

Taďle ϯ-ϰ shoǁs the poliĐies ideŶtified, takiŶg iŶto aĐĐouŶt the results iŶ 

preǀious seĐtioŶs. The list refleĐts a ŵaĐro perspeĐtiǀe, foĐused oŶ deǀelopiŶg 

ŵarkets aŶd the iŶdustrǇ, aŶd a ŵiĐro perspeĐtiǀe, foĐused oŶ supportiŶg ďusiŶesses. 

Added to the poliĐǇ reĐoŵŵeŶdatioŶs of the FYϮϬϭϮ ‘eport are poliĐǇ areas suĐh as 

͚proŵotiŶg iŶdustrǇ Đlusters͛ to ďuild sustaiŶaďle eĐoŶoŵiĐ groǁth, aŶd ͚iŶdustrial 

ǀisioŶs͛ to ďuild stakeholder ĐoŶseŶsus. Froŵ a ŵiĐro perspeĐtiǀe, ͚ďusiŶess 

ĐoordiŶatioŶ aŶd ĐoŶsultatioŶ͛ is added to faĐilitate ďusiŶess ŵatĐhiŶg aŶd the 

deǀelopŵeŶt of iŶŶoǀatiǀe ďusiŶess ŵodels.  

The ϯϴ ideŶtified poliĐǇ aĐtiǀities ĐoŶtaiŶ aspeĐts of the purpose aŶd the 

ŵeaŶs to realise the purpose. For iŶstaŶĐe, poliĐies related to fiŶaŶĐe or huŵaŶ 

resourĐes ďasiĐallǇ represeŶt the ŵeaŶs, aŶd geŶerallǇ haǀe ďroad or ŵultiple 

purposes. MutuallǇ eǆĐlusiǀe ĐategorisatioŶ ŵust therefore holistiĐallǇ Đoŵpare aŶd 

ŵeasure poliĐǇ perforŵaŶĐe to iŶĐrease stakeholders͛ uŶderstaŶdiŶg of poliĐǇ.  

CoŶseƋueŶtlǇ, the list iŶ this studǇ is first Đategorised ďǇ ĐoŶsolidatiŶg poliĐies 

ďased oŶ oďjeĐtiǀe aŶd area ;Taďle ϯ-5Ϳ. ‘eferriŶg to the ŵaĐro aŶd ŵiĐro 

perspeĐtiǀes iŶ Taďle ϯ-ϰ, tǁo poliĐǇ oďjeĐtiǀes ĐaŶ ďe defiŶed, eaĐh ǁith poliĐǇ areas: 

o Proŵote the ĐoŶteŶt iŶdustrǇ aŶd ŵarket deǀelopŵeŶt 

 ProŵotioŶ of iŶdustrǇ ;as a ǁholeͿ 
 ProŵotioŶ of ďusiŶess relatioŶships aŶd sĐheŵes ;ŵaiŶlǇ ǁithiŶ the 

doŵestiĐ ŵarketͿ  
 ProŵotioŶ of ĐoŶteŶt iŶ the iŶterŶatioŶal ŵarket  

o Proǀide the ďasiĐ iŶfrastruĐture aŶd proŵote ĐoŵpetitiǀeŶess of ĐoŶteŶt 

ďusiŶess aŶd ĐreatioŶ 

 HuŵaŶ resourĐes 

 FiŶaŶĐe 

 TeĐhŶologǇ 
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 Legal fraŵeǁork  

FiŶallǇ, poliĐǇ areas ĐaŶ ďe suďdiǀided iŶto praĐtiĐal poliĐǇ aĐtiǀities ;Taďle ϯ-

ϲͿ.  

Table 3-4: Identified Policies  

Perspective Policy Areas Policy Activities 

MaĐro, 
FoĐusiŶg oŶ 
Market aŶd 
IŶdustrǇ 

ProŵotiŶg 
ŵarket 
deǀelopŵeŶt 

‘egulatioŶ ;ŵarket eŶtrǇ restriĐtioŶ, Ƌuotas, etĐ.Ϳ 
ProŵotiŶg ĐoŵpetitioŶ 

ProŵotiŶg ŵarket ĐreatioŶ ;fosteriŶg ĐoŶteŶt deŵaŶdͿ 
DeregulatioŶ ;ŵarket eŶtrǇ restriĐtioŶ, Ƌuotas, etĐ.Ϳ 

‘egulatorǇ 
fraŵeǁork 

IŶtelleĐtual propertǇ rights proteĐtioŶ, aŶti-piraĐǇ 
ŵeasures 

Taǆ iŶĐeŶtiǀes 

ProŵotiŶg 
iŶdustrǇ Đlusters 

FosteriŶg ĐoŶteŶt-iŶdustrǇ Đlusters 

FaĐilitatiŶg ĐoŶteŶt arĐhiǀes 

HuŵaŶ 
resourĐe 
deǀelopŵeŶt 

StaŶdardisiŶg ĐoŶteŶt ďusiŶess skills 

QualifiĐatioŶ aŶd ĐertifiĐatioŶ for ĐoŶteŶt ďusiŶess–
related skills 

FosteriŶg eduĐatioŶal sǇsteŵs ;degrees, iŶterŶships, 
traiŶiŶg, etĐ.Ϳ 

TeĐhŶologǇ 

StaŶdardisatioŶ, proteĐtiŶg iŶteroperaďilitǇ 

TeĐhŶologǇ researĐh aŶd deǀelopŵeŶt, proŵotiŶg 
iŶŶoǀatioŶ 

MarketiŶg aŶd 
ďraŶdiŶg 

MarketiŶg support iŶ iŶterŶatioŶal trade aŶd eǆpos 

ProŵotiŶg ďraŶds ;ĐaŵpaigŶ, eǀeŶts, etĐ.Ϳ 

IŶfrastruĐture 
deǀelopŵeŶt 

BroadďaŶd Ŷetǁork aŶd ŵedia ;ďroadĐast, etĐ.Ϳ 
deploǇŵeŶt  
ProŵotiŶg ĐoŶteŶt aĐĐessiďilitǇ aŶd affordaďilitǇ 

IŶterŶatioŶal 
ĐooperatioŶ 

HostiŶg of or partiĐipatioŶ iŶ iŶterŶatioŶal ĐoŶfereŶĐes 
aŶd ŵeetiŶgs 

IŶterŶatioŶal agreeŵeŶts ;Đo-produĐtioŶ, etĐ.Ϳ 

IŶdustrial 
ǀisioŶs 

CreatiŶg iŶdustrial ǀisioŶ, ŵaster plaŶs to proŵote 
iŶdustrǇ  
FosteriŶg Ŷeǁ ďusiŶess ŵodels 

OrgaŶisatioŶ 
EstaďlishiŶg orgaŶisatioŶs ;poliĐǇ side, iŶdustrǇ side, or 
ďothͿ 

StatistiĐs DeǀelopiŶg statistiĐs aŶd dataďases 

 

Perspective Policy Areas Policy Activities 

MiĐro, 
FoĐusiŶg oŶ FiŶaŶĐe 

IŶĐeŶtiǀe sĐheŵes ;fuŶds, etĐ.Ϳ 
GoǀerŶŵeŶt fuŶds aŶd fiŶaŶĐiŶg 

ProŵotiŶg iŶdustrial fuŶds aŶd fiŶaŶĐiŶg 
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SupportiŶg 
BusiŶesses 

ProŵotiŶg iŶǀestŵeŶts ;through taǆ iŶĐeŶtiǀes, etĐ.Ϳ 
FuŶds for aĐtiǀitǇ Đosts ;loĐalisatioŶ, etĐ.Ϳ 

HuŵaŶ 
resourĐes 

IŶĐeŶtiǀe sĐheŵes for huŵaŶ resourĐe deǀelopŵeŶt 
;fuŶds, etĐ.Ϳ 
Support for huŵaŶ resourĐe deǀelopŵeŶt ;iŶforŵatioŶ 
shariŶgͿ 

TeĐhŶologǇ 

SeŵiŶars aŶd traiŶiŶg oŶ adoptiŶg Ŷeǁ teĐhŶologies 

Taǆ iŶĐeŶtiǀes, fuŶd support for adoptiŶg Ŷeǁ 
teĐhŶologies 

BusiŶess 
ĐoordiŶatioŶ, 
ĐoŶsultatioŶ 

BusiŶess ŵatĐhŵakiŶg ;supplǇ side, deŵaŶd sideͿ 
MatĐhŵakiŶg ďetǁeeŶ huŵaŶ resourĐes aŶd eduĐatioŶ 

MatĐhŵakiŶg for huŵaŶ resourĐes 

MediatioŶ of related serǀiĐes ;loĐalisatioŶ aŶd rights 
ŵaŶageŵeŶtͿ 
FaĐilitatioŶ, ĐoŶsultatioŶ 

MarketiŶg 
aŶd ďraŶdiŶg 

Support for partiĐipatioŶ iŶ iŶterŶatioŶal trade aŶd eǆpos 

Source: Authors. 

Table 3-5: Definition of Policy Areas (Aggregated) 

Main 
Oďjectives 

Policy Area Definition 

Promote the 

Content 

Industry and 

Market 

Development 

IŶdustrǇ 
proŵotioŶ 

PoliĐies to set goals aŶd defiŶe the struĐture aŶd 
direĐtioŶ of the ĐoŶteŶt iŶdustrǇ. IŶĐlude defiŶiŶg the 
iŶdustrǇ ǀisioŶ aŶd direĐtioŶ; forŵiŶg iŶdustrǇ Đlusters; 
deǀelopiŶg ŵarkets, iŶĐludiŶg puďliĐ deŵaŶd; aŶd 
fosteriŶg Ŷeǁ ďusiŶess ŵodels 

BusiŶess 
relatioŶships, 
sĐheŵes 

PoliĐies to proŵote iŶdiǀidual seĐtors aŶd ďusiŶess 
orgaŶisatioŶs. IŶĐlude sĐheŵes for uŶderstaŶdiŶg 
iŶdustrǇ deŵaŶd, proǀidiŶg support aŶd fuŶĐtioŶ, aŶd 
faĐilitatiŶg iŶterŶal aŶd eǆterŶal relatioŶships  

IŶterŶatioŶal 
relatioŶships 

PoliĐies to foster iŶterŶatioŶal relatioŶships aŶd 
deǀelopŵeŶt. IŶĐlude sigŶiŶg treaties aŶd ŶetǁorkiŶg 
aŵoŶg ĐouŶtries, partiĐipatiŶg iŶ or hostiŶg 
iŶterŶatioŶal eǀeŶts aŶd ĐoŶfereŶĐes, aŶd eŶgagiŶg iŶ 
iŶterŶatioŶal ŵarketiŶg aŶd ŶatioŶal ďraŶdiŶg 

Provide the 

Basic 

Infrastructure 

and Promote 

Competiveness 

of Content 

Business and 

HuŵaŶ 
resourĐes 

PoliĐies related to huŵaŶ resourĐe deǀelopŵeŶt aŶd 
ĐapaĐitǇ ďuildiŶg reƋuired iŶ ĐoŶteŶt ďusiŶess. IŶĐlude 
staŶdardisiŶg skills aŶd kŶoǁledge, estaďlishiŶg 
ĐertifiĐatioŶ aŶd authorisatioŶ prograŵŵes, supportiŶg 
eduĐatioŶal prograŵŵes  

FiŶaŶĐe PoliĐies related to fuŶd-raisiŶg for ĐoŶteŶt ďusiŶess. 
IŶĐlude iŶtroduĐiŶg iŶĐeŶtiǀe sĐheŵes aŶd suďsidǇ aŶd 
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Creation fuŶdiŶg prograŵŵes to iŶduĐe iŶǀestŵeŶt aŶd loaŶs 
froŵ the puďliĐ aŶd priǀate seĐtors 

TeĐhŶologǇ PoliĐies related to deǀelopiŶg aŶd adoptiŶg 
teĐhŶologies. IŶĐlude staŶdardisiŶg teĐhŶologies, 
fosteriŶg researĐh aŶd deǀelopŵeŶt aŶd iŶŶoǀatioŶ, 
aŶd deǀelopiŶg ĐoŵŵuŶiĐatioŶ Ŷetǁorks aŶd ŵedia 

Legal 
fraŵeǁork 

PoliĐies related to regulatioŶ aŶd legislatiǀe 
fraŵeǁorks. IŶĐlude ĐoŶteŶt Ƌuotas, ŵarket-eŶtrǇ 
rules, iŶtelleĐtual propertǇ proteĐtioŶ, aŶti-piraĐǇ 
ŵeasures, aŶd ĐoŶteŶt ratiŶg 

SourĐe: Authors. 

 

Taďle ϯ-6: Policy Classification Model  
Main 

Objectives 

Policy Areas Policy Activities 

Proŵote the 
CoŶteŶt 
IŶdustrǇ aŶd 
Market 
DeǀelopŵeŶt 

IŶdustrǇ 
proŵotioŶ 

ϭ CoŵŵuŶiĐate iŶdustrial deǀelopŵeŶt ǀisioŶs aŶd 
ŵaster plaŶs aŶd proǀide releǀaŶt statistiĐs for 
ďeŶĐhŵarkiŶg 

Ϯ Stiŵulate the estaďlishŵeŶt of iŶdustrial Đlusters, 
proŵote ŵarket deǀelopŵeŶt that spurs ĐoŶteŶt 
deŵaŶd ;iŶĐludiŶg the praĐtiĐal use of goǀerŶŵeŶt 
aŶd puďliĐ-fuŶded ĐoŶteŶtͿ, or foster Ŷeǁ ďusiŶess 
ŵodels ;e.g. shariŶg ďest ďusiŶess praĐtiĐesͿ 

BusiŶess 
relatioŶships 
aŶd 
sĐheŵes 

ϯ Support iŶdustrǇ-led orgaŶisatioŶs ;e.g. iŶdustrial 
assoĐiatioŶs aŶd ĐoŶsortiuŵsͿ to aggregate 
iŶdustrial iŶterests aŶd/or fuŶĐtioŶs ;e.g. fuŶdiŶg, 
ŵarketiŶg, aŶd ďusiŶess supportͿ 

ϰ Support the ďuildiŶg of ďusiŶess relatioŶships ;e.g. 
ďusiŶess ŵatĐhŵakiŶg aŶd proŵotiŶg 
partŶershipsͿ 

IŶterŶatioŶal 
relatioŶships 

5 Estaďlish iŶterŶatioŶal agreeŵeŶts ;e.g. proŵotiŶg 
Đo-produĐtioŶ sĐheŵes aŶd trade treatiesͿ 

ϲ Proŵote ďraŶds aŶd ĐaŵpaigŶs, host or support 
partiĐipatioŶ iŶ iŶterŶatioŶal trade eǀeŶts aŶd 
ŵeetiŶgs 

Proǀide the 
BasiĐ 
IŶfrastruĐture 
aŶd Proŵote 
CoŵpetiǀeŶess 
of CoŶteŶt 
BusiŶess aŶd 
CreatioŶ 

HuŵaŶ 
resourĐes 

7 Estaďlish staŶdards for ďusiŶess skills, aŶd 
ƋualifiĐatioŶ aŶd ĐertifiĐatioŶ fraŵeǁorks for 
related skills aŶd kŶoǁledge 

ϴ Support eduĐatioŶ ;e.g. fuŶdiŶg for aĐadeŵiĐ 
degree prograŵŵes, iŶterŶships, aŶd traiŶiŶg 
ĐoursesͿ 

FiŶaŶĐe 

ϵ IŶtroduĐe iŶĐeŶtiǀe sĐheŵes ;e.g. taǆ iŶĐeŶtiǀesͿ to 
eŶĐourage iŶǀestŵeŶts 

ϭϬ Estaďlish goǀerŶŵeŶt fiŶaŶĐiŶg sĐheŵes ;e.g. 
suďsidies aŶd fuŶdsͿ to proŵote priǀate fiŶaŶĐiŶg 
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TeĐhŶologǇ 

ϭϭ Estaďlish teĐhŶologiĐal staŶdards to eŶsure 
iŶteroperaďilitǇ to iŶĐrease adoptioŶ aŶd usage 

ϭϮ Foster researĐh aŶd deǀelopŵeŶt aŶd 
teĐhŶologiĐal iŶŶoǀatioŶ, deǀelop ĐoŵŵuŶiĐatioŶ 
Ŷetǁorks aŶd ŵedia to eŶhaŶĐe ĐoŶteŶt 
distriďutioŶ aŶd ĐoŶsuŵptioŶ  

Legal 
fraŵeǁorks 

ϭϯ IŶtroduĐe aŶd reǀieǁ regulatorǇ fraŵeǁorks for 
ŵarket eŶtrǇ or ĐoŶteŶt Ƌuotas 

ϭϰ IŶtroduĐe aŶd reǀieǁ iŶtelleĐtual propertǇ rights 
proteĐtioŶ aŶd ŵaŶageŵeŶt aŶd aŶti-piraĐǇ 
sĐheŵes 

ϭ5 IŶtroduĐe aŶd reǀieǁ ĐoŶteŶt-ratiŶg fraŵeǁorks 
;regulatioŶ or guideliŶes to iŶtroduĐe iŶdustrǇ self-
regulatioŶͿ 

SourĐe: Authors. 
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CHAPTER 4 

 

Review of Policy Planning and Implementation 

 

This Đhapteƌ iŶtƌoduĐes the ĐuƌƌeŶt status of poliĐǇ plaŶŶiŶg aŶd iŵpleŵeŶtatioŶ 

foƌ eŶhaŶĐiŶg the ĐoŶteŶt iŶdustƌǇ iŶ eaĐh ŵeŵďeƌ ĐouŶtƌǇ. 

1.  China 

With the eĐoŶoŵǇ s͛ ƌapid deǀelopŵeŶt, the goǀeƌŶŵeŶt is paǇiŶg ŵoƌe atteŶtioŶ 

to iŵpƌoǀiŶg Đultuƌal life aŶd pƌoŵotiŶg ChiŶese Đultuƌe. As defiŶed ďǇ the goǀeƌŶŵeŶt, 

the Đultuƌe iŶdustƌǇ iŶĐludes ďusiŶesses that pƌoduĐe Đultuƌal goods aŶd seƌǀiĐes, 

aĐtiǀities that pƌoǀide Đultuƌal aŶd eŶteƌtaiŶŵeŶt goods aŶd seƌǀiĐes, aŶd  goods aŶd 

seƌǀiĐes ƌelated to these aĐtiǀities. The TeŶth Fiǀe-Yeaƌ PlaŶ ;ϮϬϬϮͿ stated that the Đultuƌe 

iŶdustƌǇ Đoǀeƌed liǀe peƌfoƌŵiŶg aƌts, filŵ, audioǀisual pƌoduĐts, eŶteƌtaiŶŵeŶt, touƌisŵ, 

aƌts tƌaiŶiŶg, aŶd aƌtistiĐ pƌoduĐts. The Đultuƌe iŶdustƌǇ ǁas fuƌtheƌ diǀided iŶto Đoƌe, 

peƌipheƌal, aŶd Đultuƌe-ƌelated gƌoups.  

Noǁ, the Cultuƌe aŶd ‘elated IŶdustƌǇ ClassifiĐatioŶ ;ϮϬϭϮͿ staŶdaƌd defiŶes 

Đultuƌe aŶd ƌelated iŶdustƌies as a ĐolleĐtioŶ of ƌelated pƌoduĐts, Đultuƌal pƌoduĐts, aŶd 

Đultuƌal aĐtiǀities foƌ the puďliĐ. The Đultuƌe iŶdustƌǇ is fuƌtheƌ Đlassified iŶto Đultuƌal 

pƌoduĐt pƌoduĐtioŶ, Đultuƌal pƌoduĐt–ƌelated pƌoduĐtioŶ, Đultuƌal goods pƌoduĐtioŶ, aŶd 

Đultuƌal eƋuipŵeŶt pƌoduĐtioŶ. 

The goǀeƌŶŵeŶt pƌoŵotes the Đultuƌe iŶdustƌǇ as a Đoƌe iŶdustƌǇ aŶd sets a 

pƌogƌess taƌget fƌoŵ the ĐuƌƌeŶt ϯ.ϱ peƌĐeŶt to ϱ.Ϭ peƌĐeŶt of gƌoss doŵestiĐ pƌoduĐt 

;GDPͿ ďǇ ϮϬϭϱ. To ŵeet this goal, ChiŶa has ďeeŶ eŶhaŶĐiŶg the audio ǀisual ĐoŶteŶt 

iŶdustƌǇ iŶ paƌtiĐulaƌ. 

ChiŶa is stƌategiĐallǇ adjustiŶg its eĐoŶoŵiĐ stƌuĐtuƌe, foĐusiŶg oŶ ĐƌeatiŶg a 

thƌiǀiŶg Đultuƌal ŵaƌket aŶd ďoostiŶg doŵestiĐ deŵaŶd foƌ Đultuƌe. The goǀeƌŶŵeŶt has 
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ďeguŶ to adopt poliĐies aŶd ŵeasuƌes to faĐilitate the Đultuƌe iŶdustƌǇ s͛ deǀelopŵeŶt, 

iŶĐludiŶg ďǇ speediŶg up the tƌaŶsfoƌŵatioŶ aŶd upgƌadiŶg of tƌaditioŶal iŶdustƌies, 

pƌoŵotiŶg the iŶtegƌatioŶ of Đultuƌe ǁith sĐieŶĐe aŶd teĐhŶologǇ, deǀelopiŶg Ŷeǁ foƌŵs 

of Đultuƌal opeƌatioŶs, uŶleashiŶg the poteŶtial of Đultuƌal ĐoŶsuŵptioŶ, aŶd ŵakiŶg 

Đultuƌal opeƌatioŶs laƌgeƌ aŶd ŵoƌe speĐialised. As a ƌesult, the Đultuƌe iŶdustƌǇ has gƌoǁŶ 

ƌapidlǇ.   

Data fƌoŵ the NatioŶal Buƌeau of StatistiĐs of ChiŶa ;ϮϬϭϮͿ shoǁ that the ǀalue 

added of legal eŶtities iŶ the Đultuƌe iŶdustƌǇ ǁas ‘MBϭ,ϴϬϳ.ϭ ďillioŶ, aĐĐouŶtiŶg foƌ ϯ.ϰϴ 

peƌĐeŶt of GDP gƌoǁth iŶ ϮϬϭϮ. IŶ ϮϬϬϰ, the ǀalue added ǁas ‘MBϯϰϰ ďillioŶ. This shoǁs 

that the Đultuƌe iŶdustƌǇ has deǀeloped ƌapidlǇ iŶ ƌeĐeŶt Ǉeaƌs, aŶd is likelǇ to ďeĐoŵe a 

ŵaiŶstaǇ of the ŶatioŶal eĐoŶoŵǇ.   

The eĐoŶoŵǇ is faĐiŶg tƌaŶsfoƌŵatioŶ aŶd fosteƌiŶg a Ŷeǁ gƌoǁth aƌea, ǁhiĐh is a 

goldeŶ oppoƌtuŶitǇ foƌ the Đultuƌe iŶdustƌǇ. It is spoŶsoƌed ďǇ the goǀeƌŶŵeŶt, hoǁeǀeƌ, 

aŶd laĐks ŵaƌket opeƌatioŶ eǆpeƌieŶĐe, aŶd thus faĐes tǁo ŵajoƌ pƌoďleŵs ƌegaƌdiŶg 

Đapital aŶd huŵaŶ ƌesouƌĐes. Although Ŷeǁ teĐhŶologies ĐaŶ ďƌiŶg aďout the 

ĐoŶǀeƌgeŶĐe of ƌelated iŶdustƌies, Ŷot eŶough atteŶtioŶ has ďeeŶ paid to suĐh 

ĐoŶǀeƌgeŶĐe iŶ ChiŶa. Sloǁ ĐoŶǀeƌgeŶĐe ŵaǇ iŵpede the Đultuƌe iŶdustƌǇ s͛ deǀelopŵeŶt. 

To solǀe these pƌoďleŵs, the goǀeƌŶŵeŶt issued Ŷeǁ pƌoŵotioŶ poliĐies iŶ ϮϬϭϰ, oŶe of 

ǁhiĐh is ͚OpiŶioŶs oŶ PƌoŵotiŶg the IŶtegƌated DeǀelopŵeŶt of Cultuƌal aŶd Cƌeatiǀe 

DesigŶ SeƌǀiĐes aŶd ‘elated IŶdustƌies͛ ;State CouŶĐil of ChiŶa，FeďƌuaƌǇ ϮϬϭϰͿ. The 

otheƌ latest poliĐies aƌe iŶ Taďle ϰ-ϭ.   

2. Indonesia 

The goǀeƌŶŵeŶt ƌeĐogŶises the poteŶtial foƌ a Đƌeatiǀe eĐoŶoŵǇ to Đƌeate joďs, 

eƌadiĐate poǀeƌtǇ, iŶĐƌease the ŶatioŶal iŶĐoŵe, aŶd Ŷuƌtuƌe ŶatioŶalisŵ. 
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Table 4-1: Initiatives and Measures in China 

Category Description 

Policy 

Promoting 

Content 

Production  

 

 

IŶǀestiŶg ŶoŶ-
puďliĐ Đapital iŶ 
the ĐoŶteŶt 
iŶdustƌǇ 

 EŶĐouƌage aŶd suppoƌt the paƌtiĐipatioŶ of ŶoŶ-
puďliĐ Đapital iŶ pƌoduĐiŶg aŶd distƌiďutiŶg filŵ aŶd 
TV dƌaŵas 

PƌoŵotiŶg TV 
dƌaŵas 

 ‘efoƌŵulate ŵaŶageŵeŶt poliĐǇ; pƌoŵote the 
pƌoduĐtioŶ of TV dƌaŵas ďased oŶ soĐial ƌealitǇ; 
eŵphasise the iŵpoƌtaŶĐe of authoƌs͛ ƌights, aŶd 
eŵpoǁeƌ pƌoǀiŶĐial ƌadio, filŵ, aŶd TV ďuƌeaus to 
oǀeƌsee doŵestiĐallǇ pƌoduĐed TV dƌaŵas ǁith the 
paƌtiĐipatioŶ of aĐtoƌs fƌoŵ HoŶg KoŶg aŶd MaĐao 

PƌoŵotiŶg 
aŶiŵatioŶ 

 EŶĐouƌage the paƌtiĐipatioŶ of pƌiǀate Đapital iŶ the 
aŶiŵatioŶ iŶdustƌǇ, eŵphasisiŶg the eƋualitǇ 
ďetǁeeŶ pƌiǀate aŶd puďliĐ iŶǀestoƌs 

 Assuƌe the sǇsteŵatiĐ pƌoduĐtioŶ of ǀaƌious geŶƌes 
of aŶiŵatioŶ, ƌeduĐiŶg ƌeduŶdaŶĐǇ 

PƌoŵotiŶg the 
pƌoduĐtioŶ of 
doĐuŵeŶtaƌies 

 Set up a souŶd ŵaƌket sǇsteŵ aŶd eŶĐouƌage eǆpoƌt 
of doŵestiĐ doĐuŵeŶtaƌies 

 IŶ ϮϬϭϭ, SA‘FT set up a ŵeĐhaŶisŵ to ƌeĐoŵŵeŶd 
doŵestiĐ doĐuŵeŶtaƌies to ƌadio aŶd TV 
ďƌoadĐasteƌs. 

PƌoŵotiŶg the 
pƌofitaďilitǇ of filŵ 

 ͚GuideliŶes CoŶĐeƌŶiŶg the PƌospeƌitǇ aŶd 
DeǀelopŵeŶt of Filŵ IŶdustƌǇ ,͛ State CouŶĐil ;ϮϬϭϬͿ 

 ͚GuideliŶes PƌoŵotiŶg the BalaŶĐed DeǀelopŵeŶt of 
the PƌoduĐtioŶ, DistƌiďutioŶ aŶd SĐƌeeŶiŶg of Filŵs͛ 
suggests distƌiďutiŶg the fiƌst ƌouŶd of pƌofit iŶ 
faǀouƌ of pƌoduĐeƌs. 

Faǀouƌaďle taǆatioŶ aŶd fuŶdiŶg  IŶ ϮϬϭϭ, the fiƌst ŶatioŶal iŶǀestŵeŶt fuŶd—of 
‘MBϮϬ ďillioŶ—ǁas lauŶĐhed. Fields of iŶteƌest aƌe 
ƌadio, filŵ aŶd TV, pƌess aŶd puďliĐatioŶs, Đultuƌe 
aŶd aƌts. 

 IŶ ϮϬϭϭ, the MiŶistƌǇ of FiŶaŶĐe, CeŶtƌal 
AdŵiŶistƌatioŶ of Custoŵs, aŶd State AdŵiŶistƌatioŶ 
of TaǆatioŶ joiŶtlǇ issued a teŵpoƌaƌǇ ƌegulatioŶ—
͚No TaǆatioŶ oŶ AŶiŵatioŶ EŶteƌpƌises IŵpoƌtiŶg 
PƌoduĐts foƌ the Puƌpose of PƌoduĐtioŶ͛—pƌoǀidiŶg 
foƌ a fouƌ-Ǉeaƌ taǆ-fƌee peƌiod. 

 IŶ ϮϬϭϭ, SA‘FT set up a speĐial fuŶd to deǀelop 
doŵestiĐ doĐuŵeŶtaƌies, giǀiŶg aǁaƌds to taleŶts, 
pƌoduĐeƌs, aŶd ďƌoadĐasteƌs ǁho haǀe ĐoŶtƌiďuted 
to the field. 

 IŶ ϮϬϭϮ, ChiŶa set up the fiƌst doĐuŵeŶtaƌǇ filŵ 
fuŶd to pƌoduĐe high-ƋualitǇ doĐuŵeŶtaƌǇ filŵs 
eǀeƌǇ Ǉeaƌ. The fuŶd is ‘MBϭ ďillioŶ, ǁith ‘MBϮϬϬ 
ŵillioŶ as the fiƌst ƌouŶd of stipeŶd. 

 IŶ ƌeĐeŶt Ǉeaƌs, the speĐial filŵ fuŶd suppoƌted 
ďuildiŶg ĐiŶeŵas aŶd adoptiŶg digital teĐhŶologǇ. IŶ 
ϮϬϭϭ, the fuŶd ǁas ‘MBϲϭϬ ŵillioŶ, aŶd iŶĐƌeased 
ďǇ ‘MBϭϰϳ ŵillioŶ. The saŵe Ǉeaƌ, ‘MBϱϰϲ ŵillioŶ 
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Category Description 

ǁas speŶt to ďuild Ŷeǁ ĐiŶeŵas, ƌeŶoǀate old oŶes, 
aŶd suďsidise iŶstallatioŶ of digital eƋuipŵeŶt. 

 ͚OpiŶioŶs oŶ FiŶaŶĐial CoopeƌatioŶ to Fuƌtheƌ 
Pƌoŵote the Cultuƌe IŶdustƌǇ͛, MiŶistƌǇ of Cultuƌe, 
People's BaŶk, aŶd MiŶistƌǇ of FiŶaŶĐe ;MaƌĐh ϮϬϭϰͿ 

PƌoŵotiŶg ĐoŶteŶt eǆpoƌts  The goǀeƌŶŵeŶt has pƌoŵoted the paƌtiĐipatioŶ of 
pƌiǀate ĐoŵpaŶies iŶ eǆhiďitioŶs iŶ FƌaŶĐe, 
SiŶgapoƌe, JapaŶ, Koƌea, the UŶited States, HuŶgaƌǇ, 
aŶd South AfƌiĐa. The Đost of ďooths ǁas shaƌed ďǇ 
paƌtiĐipatiŶg pƌiǀate ĐoŵpaŶies. 

 ͚OpiŶioŶs oŶ AĐĐeleƌatiŶg DeǀelopŵeŶt of 
IŶteƌŶatioŶal Cultuƌal Tƌade͛, State CouŶĐil of ChiŶa 
;MaƌĐh ϮϬϭϰͿ 

SARFT = State Administration of Radio, Film and Television. 

Source: Fang Deyun. 

As a sigŶ of its ĐoŵŵitŵeŶt, the goǀeƌŶŵeŶt issued IŶstƌuĐtioŶ of PƌesideŶt of the 

‘epuďliĐ of IŶdoŶesia No. ϲ of ϮϬϬϵ ‘egaƌdiŶg DeǀelopŵeŶt of Cƌeatiǀe EĐoŶoŵǇ1 . It 

pƌoǀides foƌ aŶ aĐtioŶ pƌogƌaŵŵe to ďe iŵpleŵeŶted ďǇ Ϯϳ ŵiŶistƌies aŶd iŶstitutioŶs 

aŶd loĐal goǀeƌŶŵeŶts, aŶd details poliĐies to deǀelop the Đƌeatiǀe eĐoŶoŵǇ iŶ ϮϬϬϵ–ϮϬϭϱ. 

OŶe poliĐǇ suppoƌts deǀelopiŶg eĐoŶoŵiĐ aĐtiǀities ďased oŶ ĐƌeatiǀitǇ, skill, aŶd 

iŶdiǀidual taleŶt, to fosteƌ Đƌeatiǀe aŶd iŶǀeŶtiǀe iŶdiǀiduals. IŶ ϮϬϬϴ, the goǀeƌŶŵeŶt 

lauŶĐhed ͚VisioŶ aŶd MissioŶ of Cƌeatiǀe EĐoŶoŵǇ foƌ ϮϬϮϱ͛.  

IŶ ϮϬϭϭ, the MiŶistƌǇ of Cultuƌe aŶd Touƌisŵ ǁas ƌeoƌgaŶised as the MiŶistƌǇ of 

Touƌisŵ aŶd Cƌeatiǀe EĐoŶoŵǇ to foĐus oŶ ŵakiŶg IŶdoŶesia Đoŵpetitiǀe iŶ the Đƌeatiǀe 

eĐoŶoŵǇ. 

Otheƌ poliĐies also goǀeƌŶ the ĐoŶteŶt iŶdustƌǇ: 

1) Laǁ No. ϯϯ of ϮϬϬϵ, dealiŶg ǁith the filŵ iŶdustƌǇ, folloǁed ďǇ the estaďlishŵeŶt 

of the IŶdoŶesiaŶ Filŵ Boaƌd 

2) Laǁ No. ϭϭ of ϮϬϬϴ, dealiŶg ǁith IŶfoƌŵatioŶ aŶd EleĐtƌoŶiĐ TƌaŶsaĐtioŶs 

3) OŶgoiŶg ƌeǀieǁ of the BƌoadĐastiŶg Laǁ aŶd the Pƌess Laǁ 

  

                                                           
1 Instruksi Presiden Republik Indonesia. Nomor 6 Tahun 2009. Tentang. Pengembangan Ekonomi Kreatif. 
Presiden Republik Indonesia. 
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Table 4-2: Framework of ͚Vision and Mission of Creative Economy for 2025͛ 
Item Description 

VisioŶ  The IŶdoŶesiaŶ ŶatioŶ ǁith good ƋualitǇ of life aŶd ĐƌeatiǀitǇ iŶ the ǁoƌld 

MissioŶ  Eŵpoǁeƌ huŵaŶ ƌesouƌĐes to aĐhieǀe the folloǁiŶg: 
ϭ.  IŶĐƌease the Đƌeatiǀe iŶdustƌǇ s͛ ĐoŶtƌiďutioŶ to GDP.  
Ϯ. IŶĐƌease eǆpoƌts of Đƌeatiǀe pƌoduĐts aŶd seƌǀiĐes that ƌefleĐt ĐoŶteŵpoƌaƌǇ 

loĐal ĐoŶteŶt. 
ϯ.  IŶĐƌease Đƌeatiǀe iŶdustƌǇ joďs. 
ϰ. IŶĐƌease the Ŷuŵďeƌ of highlǇ Đoŵpetitiǀe fiƌŵs iŶ the Đƌeatiǀe iŶdustƌǇ. 
ϱ. Use sustaiŶaďle ƌesouƌĐes to pƌoteĐt the eaƌth aŶd futuƌe geŶeƌatioŶs. 
ϲ. IŶŶoǀate usiŶg the ĐouŶtƌǇ s͛ ǁisdoŵ aŶd Đultuƌal heƌitage.  
ϳ. Deǀelop Đƌeatiǀe poteŶtial iŶ the ĐouŶtƌǇ s͛ ƌegioŶs. 
ϴ. Deǀelop pƌoduĐts aŶd seƌǀiĐes to ďuild the ŶatioŶal ďƌaŶd. 

Goals ϭ.  Nuƌtuƌe Đƌeatiǀe huŵaŶ ƌesouƌĐes.  
Ϯ.  Deǀelop iŶdustƌies that ǁill lead iŶ doŵestiĐ aŶd oǀeƌseas ŵaƌkets, aŶd 

Ŷuƌtuƌe loĐal eŶtƌepƌeŶeuƌs. 
ϯ.  Deǀelop teĐhŶologǇ that suppoƌts ĐƌeatiǀitǇ.  
ϰ.  Use doŵestiĐ ƌaǁ ŵateƌials. 
ϱ.  EŶĐouƌage the appƌeĐiatioŶ aŶd ĐoŶsuŵptioŶ of loĐal pƌoduĐts. 
ϲ. WiŶ fiŶaŶĐiŶg iŶstitutioŶs͛ tƌust to ŵake the Đƌeatiǀe iŶdustƌǇ eĐoŶoŵiĐallǇ 

attƌaĐtiǀe.  
SouƌĐe: SiŵatupaŶg, T. M., S. ‘ustiadi aŶd D. B. M. SituŵoƌaŶg ;ϮϬϭϮͿ, ͚EŶhaŶĐiŶg the CoŵpetitiǀeŶess of 
the Cƌeatiǀe SeƌǀiĐes SeĐtoƌs iŶ IŶdoŶesia͛ iŶ Tullao, T. S. aŶd H. H. Liŵ ;eds.Ϳ, DeǀelopiŶg ASEAN EĐoŶoŵiĐ 
CoŵŵuŶitǇ ;AECͿ iŶto A Gloďal SeƌǀiĐes Huď, E‘IA ‘eseaƌĐh 

 

4) EstaďlishŵeŶt of the NatioŶal AĐtioŶ PlaŶ oŶ the DeǀelopŵeŶt of Cƌeatiǀe 

EĐoŶoŵǇ Based oŶ Media 

5) EstaďlishŵeŶt of the NatioŶal PlaŶ foƌ the DeǀelopŵeŶt of the Filŵ IŶdustƌǇ 

6) EstaďlishŵeŶt of Cƌeatiǀe CitǇ iŶ soŵe Đities 

7) EstaďlishŵeŶt of ǀoĐatioŶal seŶioƌ high sĐhools iŶ soŵe pƌoǀiŶĐes to pƌoŵote 

aŶiŵatioŶ aŶd gƌaphiĐ desigŶ eduĐatioŶ 

8) EstaďlishŵeŶt of ďusiŶess iŶĐuďatoƌs to deǀelop ŵedia ĐoŶteŶt  

9) GoǀeƌŶŵeŶt suppoƌt to ĐoŵŵuŶities that deǀelop the Đƌeatiǀe iŶdustƌǇ 

OŶe goǀeƌŶŵeŶt iŶitiatiǀe to fosteƌ Đƌeatiǀe taleŶt is the estaďlishŵeŶt of a sĐhool 

of desigŶ aŶd aŶiŵatioŶ, HelloMotioŶ AĐadeŵǇ ;ǁǁǁ.helloŵotioŶ.Đoŵ/Ϳ, ǁhiĐh has aŶ 

effiĐieŶt ĐuƌƌiĐuluŵ aŶd offeƌs affoƌdaďle Đouƌses that take oŶlǇ ŵoŶths to Đoŵplete. SiŶĐe 

it staƌted iŶ ϮϬϬϰ, HelloMotioŶ AĐadeŵǇ has tƌaiŶed ŵoƌe thaŶ Ϯ,ϱϬϬ studeŶts, ŵaŶǇ of 

http://www.hellomotion.com/
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ǁhoŵ aƌe Ŷoǁ ǁoƌkiŶg iŶ the aŶiŵatioŶ iŶdustƌǇ. 

IŶ ϮϬϬϰ, HelloMotioŶ AĐadeŵǇ lauŶĐhed HelloFest ;HelloMotioŶ FestiǀalͿ, ǁhiĐh 

staƌted as a gƌaduatioŶ eǀeŶt foƌ the fiƌst ďatĐh of gƌaduates ďut is Ŷoǁ aŶ aŶŶual pop 

Đultuƌe festiǀal. CoŶĐeiǀed as a huď liŶkiŶg Đƌeatoƌs aŶd eaƌlǇ adopteƌs of Đƌeatiǀe pƌoduĐts, 

the festiǀal ďƌiŶgs togetheƌ at least ϮϬ,ϬϬϬ people dailǇ. It has Đƌeated a ĐhaŶŶel to deliǀeƌ 

ideas to the puďliĐ aŶd aŶ oppoƌtuŶitǇ foƌ ageŶts iŶ the Đƌeatiǀe iŶdustƌǇ to gatheƌ aŶd 

eǆpƌess theŵselǀes.  

HelloFest is Ŷoǁ plaŶŶiŶg to spƌead the Đƌeatiǀe ŵoǀeŵeŶt to otheƌ Đities thƌough 

ƌoadshoǁs, seŵiŶaƌs, ǁoƌkshops, aŶd ŵasteƌ Đlasses. It is also ďuildiŶg a paƌtŶeƌship ǁith 

the goǀeƌŶŵeŶts of the UŶited KiŶgdoŵ aŶd JapaŶ to opeŶ Ŷetǁoƌks foƌ loĐal taleŶts, 

ĐoŶduĐt pƌoŵotioŶs, aŶd eŶgage the loĐal iŶdustƌǇ. 

 

3. Japan 

DeǀelopiŶg the ĐoŶteŶt iŶdustƌǇ is a stƌategiĐ pillaƌ iŶ JapaŶ s͛ eĐoŶoŵiĐ gƌoǁth 

stƌategǇ. The ͚Cool JapaŶ StƌategǇ͛ aiŵs to use JapaŶese Đultuƌe aŶd lifestǇle to ĐoŶtƌiďute 

to a higheƌ added-ǀalue eĐoŶoŵǇ, pƌoŵote iŶdustƌǇ aŶd Đƌeate joďs, aŶd theƌeďǇ affoƌd 

oppoƌtuŶities to sŵall aŶd ŵediuŵ-sized eŶteƌpƌises aŶd the Ǉouth. ͚Cool JapaŶ StƌategǇ͛ 

has thƌee stages: ;ϭͿ Đƌeate a ͚JapaŶ Booŵ͛ oǀeƌseas, ;ϮͿ eŶĐouƌage people iŶ otheƌ 

ĐouŶtƌies to ĐoŶsuŵe goods aŶd seƌǀiĐes ƌelated to JapaŶese Đultuƌe oƌ lifestǇle, aŶd ;ϯͿ 

eǀeŶtuallǇ attƌaĐt theŵ as touƌists to JapaŶ to iŶĐƌease doŵestiĐ ĐoŶsuŵptioŶ. CoŶteŶt 

suĐh as aŶiŵatioŶ ;aŶiŵeͿ, filŵs, gaŵes, ŵusiĐ, aŶd TV pƌogƌaŵŵes is ďelieǀed to plaǇ aŶ 

iŵpoƌtaŶt ƌole iŶ ǁiŶŶiŶg faŶs iŶ the fiƌst stage. The MiŶistƌǇ of EĐoŶoŵǇ, Tƌade aŶd 

IŶdustƌǇ; AgeŶĐǇ foƌ Cultuƌal Affaiƌs; aŶd MiŶistƌǇ of IŶteƌŶal Affaiƌs aŶd CoŵŵuŶiĐatioŶs 

aƌe pƌoŵotiŶg the ĐoŶteŶt iŶdustƌǇ, iŶĐludiŶg TV ďƌoadĐastiŶg, filŵ,  gaŵes,  ŵusiĐ, aŶd 

puďlishiŶg, as iŶtegƌal to the ͚Cool JapaŶ StƌategǇ͛. 

JapaŶese ĐoŶteŶt, espeĐiallǇ aŶiŵe aŶd ĐoŵiĐs ;ŵaŶgaͿ, has loŶg ďeeŶ ǁell 
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ƌegaƌded iŶ ŵaŶǇ paƌts of the ǁoƌld as ͚Cool JapaŶ͛. JapaŶ s͛ doŵestiĐ ĐoŶteŶt ŵaƌket has 

gƌoǁŶ to US$ϭϱϬ ďillioŶ, ǁhiĐh is seĐoŶd oŶlǇ to the UŶited States. It does Ŷot ŶeĐessaƌilǇ 

ŵeaŶ, hoǁeǀeƌ, that the JapaŶese ĐoŶteŶt iŶdustƌǇ is suĐĐessful oǀeƌseas. The ƌatio of 

ĐoŶteŶt eǆpoƌts to total sales ƌeŵaiŶs loǁ due to piƌaĐǇ aŶd ĐouŶteƌfeit goods aŶd 

diffiĐulties adaptiŶg to diǀeƌse ďusiŶess eŶǀiƌoŶŵeŶts, aŵoŶg otheƌs. The ĐoŶteŶt 

iŶdustƌǇ is stƌuggliŶg to eǆploit ďusiŶess oppoƌtuŶities aďƌoad, aŶd the goǀeƌŶŵeŶt is 

iŵpleŵeŶtiŶg ǀaƌious poliĐies to suppoƌt it. GoǀeƌŶŵeŶt suppoƌt foƌ the ͚Cool JapaŶ 

StƌategǇ͛ is ŵaiŶlǇ foĐused oŶ faĐilitatiŶg iŶteƌŶatioŶal ďusiŶess aŶd ďuildiŶg paƌtŶeƌships 

ǁith otheƌ ĐouŶtƌies, aŶd is eǆpeĐted to ƌesult iŶ sustaiŶed gƌoǁth of the ĐoŶteŶt iŶdustƌǇ 

of JapaŶ. 

Figure ϰ-ϭ: Oǀerǀieǁ of ͚Cool JapaŶ Strategy͛ 

Source: Ministry of Economy, Trade and Industry (METI), Japan. 

 

  

To enhance the Japan͛s brand by leveraging attractive Japanese goods and services, 

including content (manga, anime, J-pop), fashion, and food, and to contribute to 

domestic economic growth 
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Table 4-3: Initiatives and Measures in Japan 

Activity Description 

Organise CoFesta 

(international 

exhibition) 

 

 Ministry of 

Economy, Trade 

and Industry 

 CoFesta ;JapaŶ IŶteƌŶatioŶal CoŶteŶts FestiǀalͿ is the laƌgest 
ĐoŵpƌeheŶsiǀe ĐoŶteŶt festiǀal iŶ JapaŶ. EighteeŶ eǀeŶts aƌe held 
aƌouŶd Septeŵďeƌ to DeĐeŵďeƌ, the theŵes of ǁhiĐh ǀaƌǇ fƌoŵ 
ĐoŶteŶt ;gaŵes, aŶiŵe, ŵaŶga, ĐhaƌaĐteƌs, ďƌoadĐast, ŵusiĐ, aŶd 
filŵsͿ to fashioŶ aŶd desigŶ. 

 The ĐoŶteŶt iŶdustƌǇ pƌoŵotes itself oǀeƌseas ǁith poǁeƌful 
puďliĐ ƌelatioŶs.  

Support 

Localisation and 

Promotion 

 
 

Ministry of 

Economy, Trade 

and Industry 

 

Ministry of 

Internal Affairs 

and 

Communications 

 The MiŶistƌǇ of EĐoŶoŵǇ, Tƌade aŶd IŶdustƌǇ aŶd the MiŶistƌǇ of 
IŶteƌŶal Affaiƌs aŶd CoŵŵuŶiĐatioŶs joiŶtlǇ suďsidise 
loĐalisatioŶ aŶd oǀeƌseas pƌoŵotioŶal aĐtiǀities ;J-LOPͿ foƌ 
pƌojeĐts ƌelatiŶg to JapaŶese Đultuƌe, iŶĐludiŶg aŶiŵe, digital 
ĐoŵiĐs, filŵs, gaŵes, ŵusiĐ, aŶd TV pƌogƌaŵŵes. 

 The suďsidǇ foƌ loĐalisatioŶ is US$ϵϱ ŵillioŶ, aŶd foƌ pƌoŵotioŶ, 
US$ϲϬ ŵillioŶ. Up to ϱϬ peƌĐeŶt of appƌoǀed eǆpeŶses aƌe 
suďsidised. 

Cool Japan Fund 

 
 

Ministry of 

Economy, Trade 

and Industry 

 The Cool JapaŶ FuŶd ǁas set up ďǇ a joiŶt puďliĐ–pƌiǀate 
iŶitiatiǀe ǁith US$ϯϳϬ ŵillioŶ iŶ Noǀeŵďeƌ ϮϬϭϯ. 

 It pƌoǀides ƌisk ŵoŶeǇ to ďusiŶesses that tƌǇ to ŵeet poteŶtial 
oǀeƌseas deŵaŶd foƌ ͚Cool JapaŶ͛ pƌoduĐts aŶd seƌǀiĐes. 

Subsidise 

International  

Co-production 

(film) 

 

Agency for 

Cultural Affairs 

 Suďsidies aƌe giǀeŶ to seleĐted iŶteƌŶatioŶal filŵ Đo-pƌoduĐtioŶ 
pƌojeĐts. IŶ FYϮϬϭϰ, fiǀe pƌojeĐts ǁeƌe seleĐted, ǁith a suďsidǇ 
of eitheƌ oŶe-fifth of the Đost oƌ JP¥ϱϬ ŵillioŶ. ;The MiŶistƌǇ of 
EĐoŶoŵǇ, Tƌade aŶd IŶdustƌǇ suppoƌts aŶ iŶteƌŶatioŶal Đo-
pƌoduĐtioŶ assessŵeŶt pƌoĐess.Ϳ 

 Suppoƌted ǁoƌks aƌe eǆpeĐted to help ;ϭͿ deǀelop oǀeƌseas 
ŵaƌkets foƌ JapaŶese pƌoduĐeƌs aŶd pƌoduĐtioŶ ĐoŵpaŶies, aŶd 
;ϮͿ adǀaŶĐe Đultuƌal aŶd people-to-people eǆĐhaŶge. 

Subsidise 

International Co-

production 

(broadcast) 

Ministry of 

Internal Affairs 

and 

Communications 

 Suďsidies aƌe giǀeŶ to JapaŶese ďƌoadĐasteƌs aŶd ĐoŵpaŶies to 
Đo-pƌoduĐe audioǀisual ǁoƌks ǁith oǀeƌseas ďƌoadĐasteƌs. 

 The total suďsidǇ ďudget foƌ FYϮϬϭϮ ǁas US$ϭϱ ŵillioŶ. 
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Activity Description 

Anti-Piracy 

Measures 

 

Ministry of 

Economy, Trade 

and Industry 

 

Agency for 

Cultural Affairs 

 

Ministry of 

Internal Affairs 

and 

Communications 

 The goǀeƌŶŵeŶt has ďeeŶ suppoƌtiŶg the CoŶteŶt Oǀeƌseas 
DistƌiďutioŶ AssoĐiatioŶ ;CODAͿ iŶ its aŶti-piƌaĐǇ effoƌts 
doŵestiĐallǇ aŶd oǀeƌseas. CODA ǁoƌks ǁith ƌights holdeƌs aŶd 
authoƌities aŶd oƌgaŶisatioŶs iŶ otheƌ ĐouŶtƌies to deĐƌease the 
use of illegal ĐoŶteŶt. IŶ FYϮϬϭϯ, CODA aŶd the MotioŶ PiĐtuƌe 
AssoĐiatioŶ sigŶed a ŵeŵoƌaŶduŵ of uŶdeƌstaŶdiŶg to ǁoƌk 
ŵoƌe ĐloselǇ togetheƌ. 

 ‘egaƌdiŶg aŶti-piƌaĐǇ ŵeasuƌes oŶ the IŶteƌŶet, CODA 
ĐoŶduĐted a test to ƌeŵoǀe illegal ǀideo ĐoŶteŶt fƌoŵ ǀideo-
hostiŶg IŶteƌŶet seƌǀiĐes iŶ soŵe ĐouŶtƌies. Alŵost all ƌeƋuests 
fƌoŵ CODA ǁeƌe aĐĐepted aŶd the illegal ĐoŶteŶt ǁas ƌeŵoǀed. 
As foƌ piƌated DVDs, CODA ǁoƌks ĐloselǇ ǁith ƌegulatoƌǇ ďodies 
iŶ otheƌ ĐouŶtƌies to ĐoŶfisĐate theŵ. Moƌe thaŶ ϲ ŵillioŶ DVDs 
ǁeƌe seized ďetǁeeŶ JaŶuaƌǇ ϮϬϬϱ aŶd MaƌĐh ϮϬϭϯ.  

Foster Film 

Producers 

 

Ministry of 

Economy, Trade 

and Industry 

 A pƌogƌaŵŵe seŶds ǇouŶg filŵ pƌoduĐeƌs to top filŵ sĐhools iŶ 
the UŶited States ;USͿ to tƌaiŶ theŵ to take Đhaƌge of oǀeƌseas 
deǀelopŵeŶt aŶd ŵaŶageŵeŶt of the total ǀalue ĐhaiŶ aŶd 
eǆploit the ǀalue of JapaŶese ĐoŶteŶt. 

Establish ANEW 

 

 

Innovation 

Network 

Cooperation of 

Japan (public–
private 

partnership to 

promote 

innovation and 

enhance the 

value of 

businesses in 

Japan) 

 The IŶŶoǀatioŶ Netǁoƌk CoƌpoƌatioŶ of JapaŶ has lauŶĐhed All 
NippoŶ EŶteƌtaiŶŵeŶt Woƌks, IŶĐ. ;ANEWͿ to suppoƌt plaŶŶiŶg 
aŶd deǀelopŵeŶt foƌ the gloďal ŵaƌket. 

 ANEW fuŶĐtioŶs Ŷot oŶlǇ as a sales ƌepƌeseŶtatiǀe foƌ a ǁide 
ǀaƌietǇ of JapaŶese ĐoŶteŶt aŶd iŶtelleĐtual pƌopeƌtǇ, taƌgetiŶg 
the US aŶd gloďal ŵaƌkets ďut also pƌoǀidiŶg full-sĐale 
opeƌatioŶal aŶd fiŶaŶĐial suppoƌt foƌ filŵ ŵaƌketiŶg iŶ the US. 

 LeadiŶg JapaŶese iŶtelleĐtual pƌopeƌtǇ holdeƌs pƌoǀide 
ŵultidiŵeŶsioŶal suppoƌt, iŶĐludiŶg pƌopƌietaƌǇ aĐĐess to 
Đoŵpetitiǀe iŶtelleĐtual pƌopeƌtǇ, to ANEW as ĐollaďoƌatioŶ 
paƌtŶeƌs.    

Establish Gloczus   

 

Innovation 

Network 

Cooperation of 

Japan  

 GloĐzus pƌoǀides sŵall ďusiŶess ǁith tƌaŶslatioŶ aŶd pƌoŵotioŶ 
seƌǀiĐes, aŵoŶg otheƌs, to suppoƌt oǀeƌseas deǀelopŵeŶt of 
theiƌ high-ƋualitǇ ĐoŶteŶt. 

Source: Ministry of Economy, Trade and Industry (METI), Japan. 

 

4. Korea 

IŶ ϮϬϭϮ, the doŵestiĐ ĐoŶteŶt ŵaƌket, ǁhiĐh is Đoŵpetitiǀe iŶ teƌŵs of platfoƌŵ 

aŶd ĐoŶteŶt, gƌeǁ ĐoŶtiŶuouslǇ as the eǆpoƌt ŵaƌket piĐked up due to the eǆpaŶsioŶ of 



The Development Potential of the Content Industry in East Asia and the ASEAN Region 

38 

KoƌeaŶ ĐoŶteŶt ;͚KoƌeaŶ Waǀe͛Ϳ. 

The ĐoŶteŶt iŶdustƌǇ gƌeǁ due to the effoƌts of ĐoŶteŶt-ƌelated fiƌŵs, 

oƌgaŶisatioŶs, aŶd assoĐiatioŶs to deǀelop the iŶdustƌǇ, aŶd the goǀeƌŶŵeŶt s͛ pƌoŵotioŶ 

poliĐies. 

͚The SeĐoŶd Masteƌ PlaŶ foƌ CoŶteŶt IŶdustƌǇ PƌoŵotioŶ͛ ;ϮϬϭϰͿ is oŶe of the 

goǀeƌŶŵeŶt s͛ ŵajoƌ ĐoŶteŶt iŶdustƌǇ–ƌelated poliĐies. Its ǀisioŶ is ͚aĐhieǀiŶg ŶatioŶal 

iŶĐoŵes of US$ϯϬ,ϬϬϬ aŶd deǀelopiŶg the ĐoŶteŶt iŶdustƌǇ to pƌoŵote the gƌoǁth of 

Đƌeatiǀe eĐoŶoŵǇ͛.  

The stƌategǇ to pƌoŵote the ĐoŶteŶt iŶdustƌǇ ĐoŶĐeŶtƌates oŶ laǇiŶg the 

fouŶdatioŶ to fiŶaŶĐe, suppoƌt iŶǀestŵeŶt iŶ, aŶd pƌoŵote staƌt-up ĐoŶteŶt ďusiŶesses; 

ĐultiǀatiŶg Đƌeatiǀe huŵaŶ ƌesouƌĐes; eǆpaŶdiŶg iŶto the gloďal ŵaƌket; estaďlishiŶg a 

Đƌeatiǀe eĐoŶoŵǇ eĐosǇsteŵ; faĐilitatiŶg the use of the eĐosǇsteŵ; stƌeŶgtheŶiŶg the 

ĐoŵpetitiǀeŶess of ĐoŶteŶt ďǇ geŶƌe; aŶd estaďlishiŶg a Đoopeƌatiǀe sǇsteŵ to fosteƌ the 

ĐoŶteŶt iŶdustƌǇ.  

The goǀeƌŶŵeŶt is, theƌefoƌe, tƌǇiŶg to eǆpaŶd pƌiǀate iŶǀestŵeŶt iŶ the Đƌeatiǀe 

iŶdustƌǇ aŶd suppoƌtiŶg the pƌoduĐtioŶ of Đƌeatiǀe ĐoŶteŶt to pƌoŵote the gƌoǁth of sŵall 

ĐoŶteŶt fiƌŵs. The goǀeƌŶŵeŶt is also eŶĐouƌagiŶg ƌeseaƌĐh to deǀelop Ŷeǁ ŵaƌkets aŶd 

stƌeŶgtheŶ ƌeseaƌĐh aŶd deǀelopŵeŶt ;speĐial effeĐts, ǀiƌtual ƌealitǇ, augŵeŶted ƌealitǇͿ 

thƌough Đustoŵised ŵaƌket ĐoŶteŶt aŶd iŶfoƌŵatioŶ aŶd ĐoŵŵuŶiĐatioŶ teĐhŶologǇ ;ICTͿ 

ĐoŶǀeƌgeŶĐe; faĐilitate the deǀelopŵeŶt of ĐoŵŵuŶitǇ-ďased Đultuƌal ƌesouƌĐes; aŶd 

pƌoǀide oppoƌtuŶities foƌ loĐal people to eŶjoǇ Đultuƌe. 

The CoŶteŶts Koƌea Laď ǁas estaďlished to suppoƌt aŶd pƌoŵote staƌt-up 

ďusiŶesses aŶd Đƌeate joďs iŶ the Đƌeatiǀe ĐoŶteŶt iŶdustƌǇ. Koƌea aiŵs to stƌeŶgtheŶ a 

sustaiŶaďle Đaƌeeƌ deǀelopŵeŶt sǇsteŵ. To Đultiǀate Đƌeatiǀe huŵaŶ ƌesouƌĐes, the 

goǀeƌŶŵeŶt is estaďlishiŶg aŶ eduĐatioŶ sǇsteŵ that ǁill fosteƌ eǆpeƌts.  
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Taďle ϰ-ϰ: IŶitiatiǀes aŶd Measures iŶ Korea 

Category Item Description 

Policy Promoting 

Content 

Production  

 

Supporting 

audiovisual 

content format 

production 

The government supports audiovisual content 

format production in line with its support for 

broadcasting content formatting. 

Building a foundation for audiovisual content creation 

Korea Broadcast Grand Prix Awards 

Infrastructure 

Support 

Operating a 

production centre 

in Broadcaster͛s 

Centre 

Infrastructure for content production support by 

Korea Creative Content Agency is iŶ BƌoadĐasteƌ͛s 
Centre, Mok-dong, Seoul. 

Digital Magic 

Space Production 

Centre 

The centre was constructed in Sangam-dong, Seoul, 

in 2006. Broadcasting-related companies are housed 

in 7 of the ďuildiŶg͛s ϭϮ flooƌs. 
EstaďlishŵeŶt of 
digital 
ďƌoadĐastiŶg 
ĐoŶteŶt suppoƌt 
ĐeŶtƌe 

A loǁ-pƌiĐed faĐilitǇ is Ŷeeded to stƌeŶgtheŶ 
ĐoŵpetitiǀeŶess of iŶdepeŶdeŶt ďƌoadĐastiŶg aŶd 
post-pƌoduĐtioŶ studios. 

PoliĐies 
PƌoŵotiŶg 
Oǀeƌseas 
DistƌiďutioŶ 

PaƌtiĐipatioŶ 
suppoƌt iŶ 
iŶteƌŶatioŶal 
ďƌoadĐastiŶg tƌade 
eǆhiďitioŶs 

At suĐh eǆhiďitioŶs, a Koƌea ďooth pƌoŵotes the 
eǆpoƌt of ďƌoadĐast pƌogƌaŵŵes. GoǀeƌŶŵeŶt 
suppoƌt is Ŷeeded to pƌoǀide eǆpoƌt oppoƌtuŶities 
foƌ pƌoduĐeƌs. 

IŶteƌŶatioŶal 
ďƌoadĐastiŶg tƌade 
eǆhiďitioŶ 

Since 2001, Broadcast Worldwide has been 

revitalising the broadcasting industry and promoting 

exports. 

Suppoƌt foƌ 
ƌepƌoduĐtioŶ of 
ďƌoadĐastiŶg 
ĐoŶteŶt foƌ eǆpoƌt 

Reproduction of broadcast content is supported to 

encourage its export. Such support started in 1999, 

funding translation, editing, mixer/effect 

segregation, subtitling, and dubbing. 

Suppoƌt foƌ 
oǀeƌseas 
distƌiďutioŶ 

The government prioritises the distribution of 

reproduced programmes in emerging regions. 

Programme distribution, local language dubbing, 

subtitling, and reproduction are supported in 

regions where needed. 

Suppoƌt foƌ 
iŶteƌŶatioŶal 
ďƌoadĐastiŶg 
Đultuƌal eǆĐhaŶge 

International broadcast cultural exchange has 

existed since 2007 for audiovisual co-production and 

successively broadcast by each country.  

PƌofessioŶal 
TƌaiŶiŶg 
;ďƌoadĐastiŶgͿ 

CǇďeƌ BƌoadĐast 
AĐadeŵǇ 

The academy provides broadcasting-related 

education services online to expand the base of 

broadcasting manpower by narrowing the education 

gap, broadening the educational foundation, and 

providing workers an opportunity to study. 

BƌoadĐastiŶg 
pƌoduĐtioŶ Đouƌse 
at Koƌea CoŶteŶt 
AĐadeŵǇ 

A programme is provided for future broadcasting 

content production technology and capacity building 

to train professionals. 
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Category Item Description 

SĐhool foƌ dƌaŵa 
pƌoduĐtioŶ 

For people with creative capability, a school for 

drama production strengthens their content 

capacity and revitalises the industry. 

Eǆpeƌt tƌaiŶiŶg iŶ 
ďƌoadĐastiŶg 
teĐhŶologǇ  

IŶ the field of ŵedia ĐoŶǀeƌgeŶĐe, aŶ eǆpeƌt tƌaiŶiŶg 
pƌogƌaŵŵe iŶ ďƌoadĐastiŶg teĐhŶologǇ is diǀided iŶto 
a ďƌoadĐastiŶg pƌoduĐtioŶ Đouƌse aŶd a gloďal 
ďusiŶess Đouƌse to tƌaiŶ highlǇ skilled Đƌeatiǀe 
iŶdustƌǇ leadeƌs. 

ϯD pƌofessioŶal 
ŵaŶpoǁeƌ 
tƌaiŶiŶg 

Aiŵs to lead iŶ ϯD pƌoduĐtioŶ teĐhŶologǇ  

Source: Ministry of Culture, Sports and Tourism (MCST), Korea. 

 

Table 4-5: Government Support for International Broadcasting Trade Exhibitions 

 
Trade Exhibition 

(date) 
Support 

Total No. of 

Companies 

No. of 

Support 

Companies 

Exports 

(in US$  

͚ϬϬϬ) 

2012 
FILMA‘T ;ϯ.ϭϵ–ϮϮͿ Booth aŶd 

eƋuipŵeŶt ƌeŶtal   ϲϰϴ  ϭϳ   ϰ,ϴϵϯ 

MIPTV ;ϰ.ϭ–ϰͿ 
Booth aŶd 
eƋuipŵeŶt ƌeŶtal, 
deĐoƌatioŶ 

ϯ,ϴϵϯ  ϮϮ ϭϲ,ϲϬϵ 

STVF ;ϲ.ϭϭ-ϭϱͿ 
Booth, eƋuipŵeŶt 
ƌeŶtal, ŶetǁoƌkiŶg 
paƌtǇ 

  ϭϱϲ  ϭϱ ϭϬ,ϳϰϳ 

TTF ;ϵ.ϭϵ-ϮϭͿ Booth aŶd 
eƋuipŵeŶt ƌeŶtal     ϴϯ  ϭϮ   ϰ,Ϭϯϰ 

MIPCOM ;ϭϬ.ϴ-ϭϭͿ 
Booth aŶd 
eƋuipŵeŶt ƌeŶtal, 
deĐoƌatioŶ 

ϰ,ϲϬϵ  Ϯϲ ϭϭ,ϳϮϮ 

TIFFCOM ;ϭϬ.Ϯϯ-ϮϱͿ 
Booth, eƋuipŵeŶt 
ƌeŶtal, ŶetǁoƌkiŶg 
paƌtǇ 

  ϮϮϵ   Ϯϰ Ϯϯ,ϴϰϲ 

ATF ;ϭϮ.ϰ-ϳͿ 
Booth aŶd 
eƋuipŵeŶt ƌeŶtal, 
deĐoƌatioŶ 

ϭ,Ϭϲϱ  Ϯϭ   ϱ,ϯϳϵ 

NATPE ;͚ϭϯ.ϭ.Ϯϴ-ϯϬͿ Booth aŶd 
eƋuipŵeŶt ƌeŶtal   ϮϱϮ    ϳ     ϲϳϬ 

    ϭϰϰ ϳϳ,ϵϬϬ 

2013 FILMA‘T ;ϯ.ϭϴ-ϮϭͿ Booth aŶd 
eƋuipŵeŶt ƌeŶtal   ϳϭϬ  ϭϳ   ϲ,ϰϯϱ 

MIPTV ;ϰ.ϴ-ϭϭͿ 
Booth aŶd 
eƋuipŵeŶt ƌeŶtal, 
deĐoƌatioŶ 

ϰ,Ϯϲϵ  Ϯϲ ϭϲ,ϳϱϴ 

STVF ;ϲ.ϭϬ-ϭϰͿ 
Booth, eƋuipŵeŶt 
ƌeŶtal, ŶetǁoƌkiŶg 
paƌtǇ 

  ϯϬϬ  ϭϰ ϭϭ,ϴϮϭ 

TTF ;ϵ.Ϯϱ-ϮϳͿ Booth aŶd 
eƋuipŵeŶt ƌeŶtal     ϵϯ    ϵ   Ϯ,ϴϴϲ 
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MIPCOM ;ϭϬ.ϳ-ϭϬͿ 
Booth aŶd 
eƋuipŵeŶt ƌeŶtal, 
deĐoƌatioŶ 

ϰ,ϵϴϳ  Ϯϰ   ϱ,ϭϴϵ 

TIFFCOM ;ϭϬ.ϮϮ-ϮϰͿ 
Booth, eƋuipŵeŶt 
ƌeŶtal, ŶetǁoƌkiŶg 
paƌtǇ 

  ϯϭϲ  ϭϵ Ϯϴ,Ϭϰϭ 

ATF ;ϭϮ.ϯ-ϲͿ 
Booth aŶd 
eƋuipŵeŶt ƌeŶtal, 
deĐoƌatioŶ 

ϭ,ϭϳϵ  Ϯϯ   ϴ,ϴϬϴ 

NATPE ;ϭϰ.ϭͿ Booth aŶd 
eƋuipŵeŶt ƌeŶtal    ϯϮϱ    ϲ      ϯϱϬ 

    ϭϯϴ ϴϬ,Ϯϴϴ 

ATF = Asia TV Forum, FILMART = Film and TV Market, MIPCOM = The Marché Internationale de Programmes 

Communications (International Market of Communications Programmes), MIPTV = Marché International 

des Programmes de Télévision (International Market of TV Programmes), NATPE = National Association of 

Television Program Executives, STVF = Shanghai International Television Festival, TIFFCOM = Tokyo 

International Film Festival, TTF = Taipei International TV Forum. 

Source: Korea Creative Content Agency.  

 

To help the ĐoŶteŶt iŶdustƌǇ eǆpaŶd iŶto the gloďal ŵaƌket, the goǀeƌŶŵeŶt 

estaďlished aŶd stƌeŶgtheŶed ďusiŶess Ŷetǁoƌks that ĐoŶsideƌ the ĐhaƌaĐteƌistiĐs of 

eŵeƌgiŶg ŵaƌkets ;South AŵeƌiĐa, Middle East, AfƌiĐaͿ, ŵatuƌe ŵaƌkets ;AsiaͿ, aŶd 

stƌategiĐ ŵaƌkets ;UŶited KiŶgdoŵ, EuƌopeaŶ UŶioŶͿ. The goǀeƌŶŵeŶt has also 

stƌeŶgtheŶed ĐopǇƌight pƌoteĐtioŶ. 

To estaďlish a healthǇ Đƌeatiǀe eĐosǇsteŵ aŶd faĐilitate its use, the goǀeƌŶŵeŶt 

aiŵs to pƌoŵote ĐoopeƌatioŶ—e.g. ďǇ settiŶg up a ĐoŶsoƌtiuŵ of sŵall, ŵediuŵ-sized, 

aŶd laƌge eŶteƌpƌises aŶd eŶĐouƌagiŶg Đoopeƌatiǀe pƌojeĐts aŵoŶg theŵ. The ĐopǇƌight 

pƌoteĐtioŶ sǇsteŵ ǁas also estaďlished to pƌoteĐt liteƌaƌǇ ǁoƌks.  

BǇ fosteƌiŶg ŵajoƌ geŶƌes to lead the ĐoŶteŶt iŶdustƌǇ, suĐh as ďƌoadĐastiŶg, ǀideo, 

gaŵes, filŵs, aŶd otheƌs, the goǀeƌŶŵeŶt aiŵs foƌ sustaiŶaďle gƌoǁth aŶd gƌeateƌ 

ĐoŵpetitiǀeŶess. Koƌea also hopes to pƌeǀeŶt polaƌized gƌoǁth ďǇ fosteƌiŶg late ďut 

pƌoŵisiŶg geŶƌes. 
  

5. Malaysia 

Thƌough its EĐoŶoŵiĐ TƌaŶsfoƌŵatioŶ Pƌogƌaŵŵe ;ETPͿ—iŶtƌoduĐed iŶ ϮϬϭϭ to 

eŶĐouƌage a high-iŶĐoŵe eĐoŶoŵǇ—the goǀeƌŶŵeŶt is ĐƌeatiŶg ĐoŵpƌeheŶsiǀe 
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iŶfƌastƌuĐtuƌe to deǀelop high-ǀalue ĐoŶteŶt to ŵeet uŶpƌeĐedeŶted gloďal aŶd doŵestiĐ 

deŵaŶd foƌ ĐoŶteŶt. The oďjeĐtiǀe is to put MalaǇsia s͛ iŶŶoǀatioŶ, ĐƌeatiǀitǇ, aŶd 

eŶtƌepƌeŶeuƌship at the foƌefƌoŶt of the gloďal ŵultiŵedia ĐoŶteŶt supplǇ ĐhaiŶ aŶd ŵake 

the iŶdustƌǇ aŶ eŶgiŶe of gƌoǁth. As suĐh, ĐoŵŵuŶiĐatioŶs ĐoŶteŶt aŶd iŶfƌastƌuĐtuƌe 

haǀe ďeeŶ ƌeĐogŶised as oŶe of MalaǇsia s͛ ϭϮ Neǁ KeǇ EĐoŶoŵiĐ Aƌeas ;NKEAsͿ. MY 

Cƌeatiǀe CoŶteŶt, aŶ eŶtƌǇ poiŶt pƌojeĐt of the NKEAs, aiŵs to Ŷuƌtuƌe doŵestiĐ ĐoŶteŶt 

ĐƌeatioŶ aŶd seƌǀiĐes aŶd ĐoŶteŶt distƌiďutioŶ aŶd ďƌoadĐastiŶg, ultiŵatelǇ to tƌaŶsfoƌŵ 

MalaǇsia iŶto a ƌegioŶal huď foƌ digital ĐoŶteŶt.  

The goǀeƌŶŵeŶt is aggƌessiǀelǇ iŵpƌoǀiŶg its plaŶs aŶd stƌategies to taƌget aŶd 

Đaptuƌe a sigŶifiĐaŶt shaƌe of the aŶtiĐipated eǆpaŶsioŶ ǀalue of the Asia-PaĐifiĐ ŵaƌket. 

UŶdeƌ MY Cƌeatiǀe CoŶteŶt, MalaǇsia is taƌgetiŶg a gƌoss ŶatioŶal iŶĐoŵe ;GNIͿ of ‘Mϯ 

ďillioŶ ďǇ ϮϬϮϬ, aŶd the ĐƌeatioŶ of ϭϬ,ϰϮϮ joďs. The NatioŶal Filŵ DeǀelopŵeŶt 

CoƌpoƌatioŶ MalaǇsia ;FINASͿ, iŶ ĐollaďoƌatioŶ ǁith Multiŵedia DeǀelopŵeŶt CoƌpoƌatioŶ 

;MDeCͿ, is fullǇ Đoŵŵitted aŶd dediĐated to pƌoŵotiŶg Đƌeatiǀe ĐoŶteŶt aŶd appliĐatioŶ 

ďusiŶesses.  

Digital MalaǇsia, lauŶĐhed iŶ ϮϬϭϮ, seeks to eŶhaŶĐe pƌogƌaŵŵes uŶdeƌ eǆistiŶg 

iŶitiatiǀes, iŶĐludiŶg the ETP, aŶd to iŶtƌoduĐe Ŷeǁ iŶitiatiǀes to aĐĐeleƌate MalaǇsia s͛ 

ďeĐoŵiŶg a fullǇ fuŶĐtioŶiŶg aŶd iŶŶoǀatiǀe digital eĐoŶoŵǇ ďǇ ϮϬϮϬ. Based oŶ thƌee 

stƌategiĐ thƌusts, Digital MalaǇsia ǁill Đƌeate aŶ eĐosǇsteŵ that pƌoŵotes the use of ICT iŶ 

all aspeĐts of the eĐoŶoŵǇ to ĐoŶŶeĐt ĐoŵŵuŶities gloďallǇ so theǇ iŶteƌaĐt iŶ ƌeal tiŵe, 

ƌesultiŶg iŶ iŶĐƌeased GNI, gƌeateƌ pƌoduĐtiǀitǇ, aŶd iŵpƌoǀed liǀiŶg staŶdaƌds. This ǁill 

ƌesult iŶ a deǀeloped digital eĐoŶoŵǇ that ĐoŶŶeĐts aŶd eŵpoǁeƌs goǀeƌŶŵeŶt, 

ďusiŶesses, aŶd ĐitizeŶs. The deploǇŵeŶt of Digital MalaǇsia ϯϱϰ ‘oadŵap ;DMϯϱϰ 

‘oadŵapͿ ǁill aĐĐeleƌate MalaǇsia s͛ shift iŶto the digital eĐoŶoŵǇ. The ͚ϯϱϰ͛ ƌepƌeseŶts 

thƌee ICT foĐus aƌeas ;aĐĐess, adoptioŶ, useͿ, fiǀe suďseĐtoƌs ;of ǁhiĐh ĐoŶteŶt aŶd ŵedia 

aƌe oŶeͿ, aŶd fouƌ Digital MalaǇsia ĐoŵŵuŶities.     
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Table 4-6: PoliĐy Fraŵeǁork iŶ Malaysia͛s CoŶteŶt IŶdustry 

Category DesĐriptioŶ 

PoliĐies aŶd 
‘egulatoƌǇ 
Fƌaŵeǁoƌks 

 CoŵŵuŶiĐatioŶs aŶd Multiŵedia AĐt ϭϵϵϴ 

 NatioŶal Cƌeatiǀe IŶdustƌǇ PoliĐǇ ϮϬϭϭ 

 Neǁ fuŶdiŶg fƌaŵeǁoƌk ;goǀeƌŶŵeŶt foĐuses oŶ high-ƌisk iŶǀestŵeŶt—
deǀelopŵeŶt, pƌiǀate seĐtoƌ fuŶd pƌoduĐtioŶ,  aŶd ĐoŵŵeƌĐialisatioŶͿ  

 AŶti-piƌaĐǇ iŶitiatiǀes 

 Co-pƌoduĐtioŶ tƌeaties 

 Digital MalaǇsia ϯϱϰ ‘oadŵap 

TaleŶt 
 

 Life-loŶg leaƌŶiŶg as the ďasis foƌ taleŶt deǀelopŵeŶt 
 AǁaƌeŶess ƌaisiŶg taƌgetiŶg paƌeŶts aŶd ǇouŶg ĐhildƌeŶ  
 Media-dƌiǀeŶ appƌoaĐh 

 Cƌeatiǀe CoŶteŶt IŶdustƌǇ Guild ;iŶdustƌǇ-led taleŶt ĐooƌdiŶatioŶͿ 
IŶĐeŶtiǀes 

 

 Filŵ iŶ MalaǇsia: ϯϬ peƌĐeŶt pƌoduĐtioŶ iŶĐeŶtiǀes foƌ foƌeigŶ aŶd loĐal 
pƌojeĐts that ŵeet the ďasiĐ Đƌiteƌia ;ŵaŶaged ďǇ FINASͿ 

 MSC MalaǇsia Status ;ŵaŶaged ďǇ MDeCͿ 
 IskaŶdaƌ DeǀelopŵeŶt ‘egioŶ IŶĐeŶtiǀe ;ŵaŶaged ďǇ the IskaŶdaƌ 

‘egioŶal DeǀelopŵeŶt AuthoƌitǇͿ 
 GƌaŶt pƌogƌaŵŵes: MACϯ FuŶd, BCiϮ, ICON etĐ. 
 EƋuitǇ/deďt iŶǀestŵeŶts/loaŶs: MǇCƌeatiǀe FuŶd, MAVCAP etĐ. 

Maƌkets 

 

 GoǀeƌŶŵeŶt iŶdustƌǇ deǀelopŵeŶt ageŶĐies ;ŵaƌketiŶg fuŶĐtioŶ 
iŶĐludedͿ 
 MDeC 

  FINAS 

  Cƌeatiǀe CoŶteŶt AssoĐiatioŶ of MalaǇsia ;iŶdustƌǇ-led ŵaƌketiŶg 
assoĐiatioŶͿ 

BCi2 = Bumiputera Content Industry Initiative Fund, FINAS = National Film Development Corporation, 

ICON = Integrated Content Development, MAC3 = Malaysia Animation and Creative Content Centre, MDeC 

= Multimedia Development Corporation, MAVCAP = Malaysia Venture Capital Management Berhad.  

Source: Multimedia Development Corporation (MDeC), Malaysia. 

 

6. PhilippiŶes 

The government does not have one overarching body but rather multiple bodies 

covering each sector of the content industry: game development, animation, music, film, 

and broadcasting. The Creative Economics Council of the Philippines (CECP) is mandated 

to oversee collaboration among related industry bodies. It deals mainly with publishing 

and print media, design, creative services, new media, and audiovisual products (film, TV). 

The Department of Trade and Industry, Department of Science and Technology, and ICT 

Office are major counterpart government organisations collaborating with CECP. It also 

supports entrepreneurship by helping talented people in the animation and the game 

industry start their own businesses.   
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The government is exploring ways to support content imports and exports. The 

Department of Trade and Industry recognises the potential of game development and the 

animation industry and is helping the Game Development Animation Industry of the 

Philippines (GDAP) become more coherent and organised. In May 2014, a delegation of 

20 game companies from Japan met GDAP members in the Philippines for business 

matching and a trade fair. GDAP will also be joining Gamescom in Germany.   

The visual and performing art sectors have had some form of government support. 

However, due to restrictions on foreign investment, the media industry has yet to show 

noticeable progress in fully opening the market. The National Economic and Development 

Authority has stated that deregulation is necessary and foreign investment essential for 

the industry to develop. The challenge is to stimulate the further growth of the domestic 

market through the steady growth of the animation and game industries as driven by 

outsourcing demand.   

 
 

7. Singapore 

The SiŶgapoƌe ŵedia seĐtoƌ Đoŵpƌises seǀeŶ suď-seĐtoƌs: BƌoadĐastiŶg, Filŵ aŶd 

Video ;iŶĐludiŶg AŶiŵatioŶͿ, PuďlishiŶg, PƌiŶtiŶg, MusiĐ, OŶliŶe Media, Gaŵes aŶd 

Softǁaƌe. The Media DeǀelopŵeŶt AuthoƌitǇ ;MDAͿ ǁas foƌŵed iŶ ϮϬϬϯ to pƌoŵote aŶd 

ƌegulate the ŵedia iŶdustƌies ďǇ ĐhaŵpioŶiŶg the deǀelopŵeŶt of a ǀiďƌaŶt ŵedia seĐtoƌ 

aŶd ŶuƌtuƌiŶg hoŵe-gƌoǁŶ ŵedia eŶteƌpƌises to fosteƌ a Đohesiǀe aŶd iŶĐlusiǀe soĐietǇ.   

SiŶgapoƌe taƌgets a stƌategiĐ goal of S$ϴ.Ϭ ďillioŶ ǀalue added, aŶd ϲϬ,ϬϬϬ joďs 

uŶdeƌ its SiŶgapoƌe Media FusioŶ PlaŶ ;JuŶe ϮϬϬϵͿ. 

As of ϮϬϭϮ, the ŵedia seĐtoƌ had ĐoŶtƌiďuted S$ϴ.ϰ ďillioŶ iŶ ŶoŵiŶal ǀalue added 

aŶd S$ϯϭ.ϰ ďillioŶ iŶ opeƌatiŶg ƌeĐeipts to the eĐoŶoŵǇ, aŶ iŶĐƌease of ϱ.ϳ peƌĐeŶt fƌoŵ 

ϮϬϭϭ. IŶ taleŶt deǀelopŵeŶt, filŵ diƌeĐtoƌ AŶthoŶǇ CheŶ, a sĐholaƌ spoŶsoƌed uŶdeƌ 

MDA's Media EduĐatioŶ SĐholaƌship, ǁas the fiƌst SiŶgapoƌeaŶ to ǁiŶ the Caŵeƌa d͛Oƌ 
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aǁaƌd at the CaŶŶes Filŵ Festiǀal aŶd fouƌ GoldeŶ Hoƌse aǁaƌds iŶ ϮϬϭϯ foƌ his filŵ Ilo-

ilo. AŶotheƌ sĐholaƌ, Liŵ TiŶg Li, ǁoŶ the VeƌŶa Fields Aǁaƌd iŶ SouŶd EditiŶg at the ϲϭst 

MotioŶ PiĐtuƌe SouŶd Editoƌs GoldeŶ ‘eel Aǁaƌds, ǁhiĐh hoŶouƌs the fiŶest souŶd aŶd 

ŵusiĐ editiŶg iŶ ŵotioŶ piĐtuƌes aŶd teleǀisioŶ iŶ ǀaƌious Đategoƌies. IŶ the teleǀisioŶ 

seĐtoƌ, MDA Đollaďoƌated ǁith the SiŶgapoƌe-ďased IŶfiŶite Studios to faĐilitate the 

pƌoduĐtioŶ of SeraŶgooŶ Road, HBO Asia s͛ fiƌst oƌigiŶal seƌies. MDA is Đoŵŵitted to 

eŶsuƌiŶg that the iŶdustƌǇ ĐoŶtiŶues to thƌiǀe iŶ a fast-ĐhaŶgiŶg laŶdsĐape.   

The MiŶistƌǇ of CoŵŵuŶiĐatioŶs aŶd IŶfoƌŵatioŶ ;MCIͿ Đƌeated the PuďliĐ SeƌǀiĐe 

CoŶtestaďle FuŶd SĐheŵe ;PCFSͿ iŶ JulǇ ϮϬϭϮ to promote competition and creativity in 

the provision of PSB content. Through PCFS, the production community was encouraged 

to offer fresh and innovative concepts to better engage with the audience, especially in 

view of growing audience fragmentation in the current media environment.   

IŶ MaƌĐh ϮϬϭϰ, MCI aŶŶouŶĐed the foƌŵatioŶ of the IŶfoĐoŵŵ Media MasteƌplaŶ 

SteeƌiŶg Coŵŵittee, ǁhiĐh iŶĐludes ƌepƌeseŶtatiǀes fƌoŵ the pƌiǀate aŶd puďliĐ seĐtoƌs. 

The ϭϰ-ŵeŵďeƌ Đoŵŵittee ǁill holistiĐallǇ studǇ the ICT aŶd ŵedia seĐtoƌs to pƌoduĐe 

the IŶfoĐoŵŵ Media MasteƌplaŶ ƌepoƌt, eŶǀisioŶed to Đhaƌt the diƌeĐtioŶ foƌ SiŶgapoƌe͛s 

ICT aŶd ŵedia seĐtoƌs uŶtil ϮϬϮϱ. The Đoŵŵittee ǁill eǆaŵiŶe hoǁ ICT aŶd ŵedia ĐaŶ 

tƌaŶsfoƌŵ the ǁaǇ people ǁoƌk aŶd liǀe, ideŶtifǇ keǇ deǀelopŵeŶt aƌeas, iŶĐludiŶg ŵajoƌ 

aƌeas of foĐus aŶd ĐhalleŶges, aŶd ƌeĐoŵŵeŶd ǁaǇs to iŵpƌoǀe ICT aŶd ŵedia seĐtoƌs.  
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Table 4-7: PSB Contestable Funds Scheme 

Category Description 

Objectives  EǆteŶd the ƌeaĐh of PSB ĐoŶteŶt to ŵultiple ŵedia platfoƌŵs  
 ‘aise the ƋualitǇ of PSB ĐoŶteŶt ǀia ĐoŶtestaďilitǇ  
 EŶĐouƌage iŶŶoǀatioŶ iŶ PSB ĐoŶteŶt ĐƌeatioŶ 

Type of Funding  GƌaŶt sĐheŵe  
Type of Platform 

Funded 

 EǆteŶd the ƌeaĐh of PSB pƌogƌaŵŵes to ŵultiple ďƌoadĐast 
platfoƌŵs, FTA ;fƌee-to-aiƌͿ TV, paǇ TV aŶd oŶliŶe platfoƌŵs 

 CoŶteŶt pƌoduĐeƌs ǁill haǀe ŵoƌe oppoƌtuŶities to Đƌeate 
iŶŶoǀatiǀe PSB pƌogƌaŵŵes foƌ diffeƌeŶt ĐoŵŵissioŶiŶg 
ďƌoadĐasteƌs, ǁhiĐh ĐaŶ ďe offeƌed oŶ ŵultiple platfoƌŵs ;e.g. TV 
dƌaŵa ǁith spiŶ-off episodes oŶ the IŶteƌŶet oƌ ƌadioͿ.  

Fund   All pƌogƌaŵŵes fuŶded ďǇ PSB CoŶtestaďle FuŶds SĐheŵe ǁill ďe 
ŵade aǀailaďle to the puďliĐ oŶ a fƌee-to-aĐĐess platfoƌŵ. 

PSB = PuďliĐ BƌoadĐastiŶg SeƌǀiĐe. 
SouƌĐe: Media DeǀelopŵeŶt AuthoƌitǇ of SiŶgapoƌe ;MDAͿ. 

To pƌoŵote ĐoŶteŶt ŵedia, MDA simplified, in 2011, 46 schemes into 5 main grant 

schemes aŶd adopted a holistiĐ appƌoaĐh to suppoƌt the Ŷeeds of the ŵedia iŶdustƌǇ fƌoŵ 

deǀelopiŶg ideas to pƌoduĐiŶg ĐoŶteŶt, to gaiŶiŶg aĐĐess to iŶteƌŶatioŶal ŵaƌkets, aŶd 

deǀelopiŶg taleŶt. Theƌe is a sĐheŵe to help the pƌojeĐt, iŶdiǀiduals, aŶd ĐoŵpaŶǇ to 

aĐhieǀe the oďjeĐtiǀes. The fiǀe aƌeas taƌgeted aƌe deǀelopŵeŶt, pƌoduĐtioŶ, ŵaƌketiŶg, 

taleŶt, aŶd eŶteƌpƌise.  

 

Table 4-8: Media DeǀelopŵeŶt Authority͛s Grant Scheme 

Area of Assistance Description 

Development  Good ideas and stories are important as a first step to any 

strong media product or offering. Development assistance 

supports all media sectors and provides grant to develop 

the ideas into media content (script, game design, 

manuscript, or storyboard). 

Production  MDA will support up to 40 percent of the pƌojeĐt͛s total 
Singapore Spend. To encourage a sustained pipeline of 

projects, a further grant of up to 10 percent of the 

Singapore Spend of the current project can be used for the 

next project. It is open to Singapore-registered company. 

Marketing  To help industry promote and monetise its capabilities, 

capacity, and Singapore-produced content  

Talent  To help media professionals, whether employees or 

freelancers, to upgrade, upskill, and secure work 

attachment opportunities  

EŶteƌpƌise  To gƌooŵ high-poteŶtial loĐal ŵedia eŶteƌpƌises to pƌogƌess 
to speĐified higheƌ tieƌs of ƌeǀeŶue aŶd pƌofitaďilitǇ 

SouƌĐe: Media DeǀelopŵeŶt AuthoƌitǇ of SiŶgapoƌe ;MDAͿ.     
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MDA also foĐuses oŶ iŶfƌastƌuĐtuƌe deǀelopŵeŶt, suĐh as iŶtegƌatiŶg the 

Mediapolis@OŶe-Ŷoƌth, a ŵajoƌ ŵedia huď distƌiĐt. The ϭϵ-heĐtaƌe Mediapolis is joiŶtlǇ 

deǀeloped aŶd ŵaƌketed ďǇ MDA, JTC CoƌpoƌatioŶ, the SiŶgapoƌe EĐoŶoŵiĐ DeǀelopŵeŶt 

Boaƌd, aŶd IŶfoĐoŵŵ DeǀelopŵeŶt AuthoƌitǇ of SiŶgapoƌe. It ǁill house ŵedia-ƌelated 

ĐoŵpaŶies, ďƌiŶg togetheƌ Đƌeatiǀe aŶd skilled taleŶts iŶ a ĐoŶduĐiǀe eŶǀiƌoŶŵeŶt, aŶd 

featuƌe state-of-the-aƌt faĐilities aŶd iŶfƌastƌuĐtuƌe. Mediapolis ǁill suppoƌt a ŵedia 

eĐosǇsteŵ ǁheƌe ĐoŶteŶt, seƌǀiĐes, aŶd appliĐatioŶs ĐaŶ ďe deǀeloped, pƌoduĐed, 

fiŶaŶĐed, distƌiďuted, aŶd tƌaded loĐallǇ aŶd iŶteƌŶatioŶallǇ.  

OŶe of the pioŶeeƌs at Mediapolis is IŶfiŶite Studios, a fullǇ iŶtegƌated ŵedia 

eŶteƌtaiŶŵeŶt aŶd Đƌeatiǀe seƌǀiĐe ĐoŵpaŶǇ. It featuƌes SiŶgapoƌe͛s laƌgest puƌpose-ďuilt 

souŶdstages, desigŶed iŶ ĐoŶsultatioŶ ǁith a HollǇǁood-ďased souŶdstage opeƌatoƌ. The 

souŶdstages aƌe ĐoŵpleŵeŶted ďǇ suppoƌtiŶg pƌoduĐtioŶ offiĐes aŶd dƌessiŶg aŶd 

eƋuipŵeŶt ƌooŵs, aŶd eƋuipped to suppoƌt pƌoduĐtioŶs that ƌeƋuiƌe iŶtƌiĐate sets, ŵulti-

Đaŵeƌa opeƌatioŶs, aŶd gƌeeŶ-sĐƌeeŶ teĐhŶologǇ foƌ ǀisual effeĐts. The souŶdstages haǀe 

hosted the populaƌ Austƌalia Kids teleǀisioŶ shoǁ Hi-ϱ, teleǀisioŶ ĐoŵŵeƌĐials, ƌealitǇ 

shoǁs, aŶd tǁo iŶteƌŶatioŶal featuƌe filŵs. 
 

8. Thailand 

The goǀeƌŶŵeŶt has aŶŶouŶĐed a poliĐǇ to deǀelop a ŵoƌe ǀalue-added eĐoŶoŵǇ 

aŶd, uŶdeƌ the ͚ Cƌeatiǀe ThailaŶd͛ poliĐǇ, iŶĐƌease the shaƌe of the Đƌeatiǀe eĐoŶoŵǇ ǀalue 

fƌoŵ ϭ.Ϯ peƌĐeŶt to Ϯ.Ϭ peƌĐeŶt of the ĐouŶtƌǇ s͛ GDP ďǇ the eŶd of ϮϬϭϮ. ThailaŶd s͛ huŵaŶ 

ƌesouƌĐes haǀe the ďasiĐ skills, soĐial Đapital, aŶd Đultuƌal ďaĐkgƌouŶd that ĐaŶ ďe used as 

a ďase foƌ ĐƌeatiŶg digital ĐoŶteŶt.  

IŶ ϮϬϭϬ, of the TBϭϳ.ϲ ďillioŶ ďudget to ďoost the Đƌeatiǀe iŶdustƌǇ, TBϮϬϬ.Ϭ ŵillioŶ 

ǁas alloĐated to deǀelop the ĐouŶtƌǇ as a pƌoduĐtioŶ ďase foƌ digital ĐoŶteŶt. ThailaŶd s͛ 

ICT Masteƌ PlaŶ, ϮϬϬϵ–ϮϬϭϯ aiŵed foƌ a digital ĐoŶteŶt iŶdustƌǇ ǀalued at TBϭϲϱ ďillioŶ ďǇ 

ϮϬϭϯ. 
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The goǀeƌŶŵeŶt also lauŶĐhed the ThailaŶd CouŶtƌǇ StƌategǇ iŶ MaƌĐh ϮϬϭϰ to 

faĐilitate sustaiŶaďle eĐoŶoŵiĐ deǀelopŵeŶt aŶd eŶǀiƌoŶŵeŶt-fƌieŶdlǇ gƌoǁth of the 

ĐoŶteŶt iŶdustƌǇ.  

IŶ ƌespoŶse, the MiŶistƌǇ of IŶfoƌŵatioŶ aŶd CoŵŵuŶiĐatioŶ TeĐhŶologǇ ;MICTͿ 

aŶd the Softǁaƌe IŶdustƌǇ PƌoŵotioŶ AgeŶĐǇ ;SIPAͿ Đaƌƌied out ͚Sŵaƌt ThailaŶd ϮϬϮϬ ,͛ a 

stƌategǇ aligŶed ǁith the NatioŶal BƌoadďaŶd PoliĐǇ aŶd the ICT PoliĐǇ foƌ ϮϬϭϭ–ϮϬϮϬ. The 

stƌategǇ hopes to iŵpƌoǀe ƋualitǇ of life, eduĐatioŶ, ďusiŶess aŶd iŶdustƌǇ, eŶeƌgǇ aŶd 

eŶǀiƌoŶŵeŶt, eŶtƌepƌeŶeuƌship, aŶd the Đƌeatiǀe iŶdustƌǇ ďǇ ϮϬϮϬ. The stƌategǇ pƌioƌitises 

deǀelopiŶg ICT aŶd huŵaŶ ƌesouƌĐes.   

UŶdeƌ the NatioŶal BƌoadďaŶd PoliĐǇ, MICT eŵphasises eǆpaŶdiŶg the ďƌoadďaŶd 

Ŷetǁoƌk to stƌeŶgtheŶ distƌiďutioŶ of digital ĐoŶteŶt aŶd pƌoǀisioŶ of oŶliŶe seƌǀiĐe. As a 

ƌesult, aĐĐess to high-speed IŶteƌŶet Ŷetǁoƌk iŶĐƌeased fƌoŵ ϭϮ peƌĐeŶt iŶ ϮϬϭϭ to ŵoƌe 

thaŶ ϰϬ peƌĐeŶt iŶ ϮϬϭϯ. BǇ ϮϬϭϱ, aĐĐess is eǆpeĐted to ďe at least ϴϬ peƌĐeŶt aŶd, ďǇ ϮϬϮϬ, 

at least ϵϱ peƌĐeŶt. Wiƌeless Ŷetǁoƌk is ahead of ǁiƌed Ŷetǁoƌk aŶd ďƌoadeŶiŶg 

oppoƌtuŶities foƌ digital ĐoŶteŶt distƌiďutioŶ, as ŵoďile phoŶe seƌǀiĐe ďeĐoŵes ŵoƌe 

affoƌdaďle aŶd aĐĐessiďle.  

MICT aŶd ƌelated iŶdustƌǇ assoĐiatioŶs, iŶĐludiŶg SIPA, also pƌoǀide a ĐhaŶŶel foƌ 

taleŶted ǇouŶg people aŶd eŶtƌepƌeŶeuƌs iŶ Đƌeatiǀe ďusiŶess fields to adǀaŶĐe Ŷot oŶlǇ 

doŵestiĐallǇ ďut also iŶteƌŶatioŶallǇ thƌough ďusiŶess ŵatĐhiŶg. These poliĐies aŶd 

ŵeasuƌes pushed the ĐouŶtƌǇ s͛ ƌaŶkiŶg iŶ the Netǁoƌked ‘eadiŶess IŶdeǆ fƌoŵ ϳϳ iŶ ϮϬϭϮ 

to ϱϵ iŶ ϮϬϭϰ. The goǀeƌŶŵeŶt eǆpeĐts aŶ iŶĐƌease iŶ the ŶatioŶal iŶĐoŵe ƌesultiŶg fƌoŵ 

the shift to aŶ eŶǀiƌoŶŵeŶt-fƌieŶdlǇ eĐoŶoŵǇ aŶd the gƌoǁth of the ĐoŶteŶt iŶdustƌǇ.  

ThailaŶd is also iŶteƌested iŶ deǀelopiŶg its filŵ iŶdustƌǇ, aŶd upstƌeaŵ iŶdustƌies 

suĐh as gaŵes, Đoŵputeƌ gƌaphiĐs, adǀeƌtiseŵeŶt, softǁaƌe, ǁeďsites, aŶd siŵilaƌ 

ďusiŶesses. SIPA, the MiŶistƌǇ of Cultuƌe ;MICͿ, aŶd the NatioŶal FedeƌatioŶ of Thai Filŵ 

AssoĐiatioŶs ;NFTFAͿ lauŶĐhed Filŵ Eǆpo Asia ϮϬϭϬ, a ĐoŵpetitioŶ foƌ shoƌt filŵs. 
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CoŶsideƌed the fiƌst of its kiŶd iŶ Asia, it aiŵed to pƌoŵote ThailaŶd as a laŶd of ƌiĐh Đultuƌe 

aŶd heƌitage aŶd aŶ eǆĐelleŶt destiŶatioŶ foƌ filŵ-ŵakiŶg aŶd tƌaǀel. This effoƌt ǁas 

desigŶed to pƌopel ThailaŶd to the foƌefƌoŶt of the AsiaŶ filŵ iŶdustƌǇ aŶd Đaptuƌe a laƌgeƌ 

ŵaƌket shaƌe of the ǁoƌld s͛ digital ĐoŶteŶt iŶdustƌǇ. SiŵilaƌlǇ, the BaŶgkok IŶteƌŶatioŶal 

Digital CoŶteŶt Festiǀal aŶd the BaŶgkok CoŵiĐ CoŶ ǁeƌe held iŶ ϮϬϭϰ to pƌoŵote the 

ĐoŶteŶt iŶdustƌǇ.   

IŶ ϮϬϭϮ, MIC aŶd NFTFA aŶŶouŶĐed that the filŵ, aŶiŵatioŶ, gaŵe, aŶd kaƌaoke 

iŶdustƌies eaƌŶed TBϳϳ ďillioŶ iŶ ϮϬϭϭ. 

ThailaŶd s͛ teleǀisioŶ aŶd filŵ iŶdustƌǇ is ŵaiŶlǇ led ďǇ the pƌiǀate seĐtoƌ. Although 

the goǀeƌŶŵeŶt oǀeƌsees the iŶdustƌǇ s͛ deǀelopŵeŶt, ďasiĐ iŶfƌastƌuĐtuƌe, aŶd poliĐǇ 

fƌaŵeǁoƌk, its suppoƌt fuŶd is liŵited. The goǀeƌŶŵeŶt, hoǁeǀeƌ, is eǆploƌiŶg iŶĐeŶtiǀe 

sĐheŵes aŶd Ŷeǁ paƌtiĐipatioŶ foƌ Đƌeatiǀe ŵedia to aĐĐeleƌate eĐoŶoŵiĐ deǀelopŵeŶt 

aŶd stƌeŶgtheŶ the iŶdustƌǇ s͛ iŶteƌŶatioŶal ĐoŵpetitiǀeŶess. The goǀeƌŶŵeŶt eǆpeĐts 

ƌegioŶal ĐoŶteŶt distƌiďutioŶ to lead to the iŶdustƌǇ s͛ deǀelopŵeŶt aŶd help Đƌeate ƌipple 

effeĐts iŶ aƌeas suĐh as touƌisŵ.  

The NatioŶal Filŵ aŶd Video CoŵŵissioŶ, estaďlished ďǇ the Filŵ aŶd Video AĐt 

BE Ϯϱϱϭ, has appƌoǀed a stƌategǇ foƌ ϮϬϭϮ–ϮϬϭϲ to do the folloǁiŶg:  

1) Deǀelop the aďilitǇ to pƌoŵote the iŶdustƌǇ. 

2) Adjust the iŶdustƌial ŵaŶageŵeŶt stƌuĐtuƌe of the iŶdustƌǇ. 

3) Pƌoŵote aŶd deǀelop iŶdustƌǇ peƌsoŶŶel.  

4) AggƌessiǀelǇ deǀelop the doŵestiĐ aŶd iŶteƌŶatioŶal ŵaƌkets foƌ Thai filŵs aŶd ǀideo. 

5) Pƌoŵote ThailaŶd as a zoŶe fƌee of ĐopǇƌight iŶfƌiŶgeŵeŶt. 

6) Build appƌopƌiate ǀalue iŶ ĐoŶsuŵiŶg filŵ aŶd ǀideo. 

7) Pƌoŵote foƌeigŶ filŵ pƌoduĐtioŶ iŶ the ĐouŶtƌǇ. 

8) Pƌoŵote ĐoopeƌatioŶ ǁith otheƌ ĐouŶtƌies iŶ iŶǀestiŶg iŶ ThailaŶd s͛ iŶdustƌǇ  

9) Build a ŵeĐhaŶisŵ ;e.g. a suďĐoŵŵitteeͿ that eŶĐouƌages the pƌiǀate seĐtoƌ to 
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Đoopeƌate ǁith the goǀeƌŶŵeŶt oŶ a seƌies of ǁoƌkiŶg plaŶs. KeǇ ageŶĐies aŶd 

suppoƌtiŶg ageŶĐies ĐaŶ dƌiǀe suĐh a ŵeĐhaŶisŵ ;Taďle ϰ-ϵͿ. 

 

Table 4-9: List of Agencies 

Sector Organisation 

Key Agencies 

Government - NatioŶal CoŵŵissioŶ foƌ Filŵ aŶd Video 

- MiŶistƌǇ of Cultuƌe 

- MiŶistƌǇ of Touƌisŵ aŶd Spoƌts 

- MiŶistƌǇ of IŶfoƌŵatioŶ CoŵŵuŶiĐatioŶ aŶd TeĐhŶologǇ 

- Ministry of Commerce 

Private - NatioŶal FedeƌatioŶ of Thai Filŵ AssoĐiatioŶs 

- ThailaŶd AŶiŵatioŶ aŶd Coŵputeƌ GƌaphiĐs AssoĐiatioŶ  
- Thai EleĐtƌoŶiĐ AŵuseŵeŶt BusiŶess AssoĐiatioŶ  
- Gaŵe aŶd EŶteƌtaiŶŵeŶt Digital Media AssoĐiatioŶ 

SuppoƌtiŶg AgeŶĐies 

GoǀeƌŶŵeŶt - OffiĐe of the Pƌiŵe MiŶisteƌ  
- MiŶistƌǇ of FiŶaŶĐe  
- MiŶistƌǇ of FoƌeigŶ Affaiƌs  
- MiŶistƌǇ of IŶteƌioƌ  
- MiŶistƌǇ of EduĐatioŶ  
- MiŶistƌǇ of Natuƌal ‘esouƌĐes aŶd EŶǀiƌoŶŵeŶt  
- MiŶistƌǇ of Laďouƌ 
- MiŶistƌǇ of SoĐial DeǀelopŵeŶt aŶd HuŵaŶ SeĐuƌitǇ 

- MiŶistƌǇ of IŶdustƌǇ  
- DepaƌtŵeŶt of Custoŵs 

- DepaƌtŵeŶt of SpeĐial IŶǀestigatioŶ  
- OffiĐe of the AttoƌŶeǇ-GeŶeƌal 
- The ‘oǇal Thai PoliĐe  
- CoŶsuŵeƌ PƌoteĐtioŶ CoŵŵissioŶ OffiĐe 

- IŶǀestŵeŶt PƌoŵotioŶ CoŵŵissioŶ OffiĐe 

- Softǁaƌe IŶdustƌǇ PƌoŵotioŶ AgeŶĐǇ  
- Softǁaƌe Paƌk ThailaŶd  
- NatioŶal EleĐtƌoŶiĐs aŶd Coŵputeƌ TeĐhŶologǇ CeŶteƌ  

Private - AssoĐiatioŶs aŶd eŶtƌepƌeŶeuƌs ĐoŶĐeƌŶed ǁith filŵ aŶd ǀideo 

SouƌĐe: Siƌisak KoshpashaƌiŶ 

  

9. Trends in Policy Planning and Implementation 

9.1. Summary of policies in member countries 

Although eaĐh ŵeŵďeƌ ĐouŶtƌǇ has iŶtƌoduĐed aŶd iŵpleŵeŶted ǀaƌious poliĐies, 

a ĐeƌtaiŶ leǀel of teŶdeŶĐǇ ĐaŶ ďe oďseƌǀed iŶ aĐĐoƌdaŶĐe ǁith eaĐh ĐouŶtƌǇ s͛ 

deǀelopŵeŶt stage. Foƌ eǆaŵple, eĐoŶoŵiĐallǇ eŵeƌgiŶg ĐouŶtƌies suĐh as ChiŶa, 
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IŶdoŶesia, aŶd ThailaŶd haǀe set goals aŶd oďjeĐtiǀes to defiŶe aŶd positioŶ the ĐoŶteŶt 

aŶd Đƌeatiǀe iŶdustƌǇ as a stƌategiĐ seĐtoƌ, aŶd haǀe iŵpleŵeŶted poliĐies to fosteƌ the 

doŵestiĐ iŶdustƌǇ s͛ gƌoǁth. These poliĐies aƌe eǆpeĐted to Đƌeate a ŵoƌe ŵaƌket-dƌiǀeŶ, 

ƌatheƌ thaŶ a goǀeƌŶŵeŶt-led, iŶdustƌǇ thƌough iŶǀestŵeŶt iŶ Đapital aŶd huŵaŶ 

ƌesouƌĐes. MalaǇsia aŶd SiŶgapoƌe haǀe ďeeŶ foĐusiŶg oŶ stƌeŶgtheŶiŶg the iŶdustƌǇ s͛ 

ĐoŵpetitiǀeŶess to eŶhaŶĐe the eĐosǇsteŵ aŶd to add higheƌ ǀalue to the eĐoŶoŵǇ. 

CouŶtƌies that haǀe ƌelatiǀelǇ ŵatuƌe ĐoŶteŶt iŶdustƌies, suĐh as Koƌea aŶd JapaŶ, seek 

fuƌtheƌ gƌoǁth ďǇ eŶteƌiŶg oǀeƌseas ŵaƌkets, fosteƌiŶg iŶŶoǀatioŶ, aŶd eŶĐouƌagiŶg the 

ĐoŶteŶt iŶdustƌǇ to plaǇ a leadiŶg ƌole iŶ eĐoŶoŵiĐ gƌoǁth.   

Otheƌ ƌegioŶs͛ poliĐies giǀe additioŶal iŶsights. Foƌ eǆaŵple, poliĐies iŶ the UŶited 

States, ǁhiĐh has the laƌgest ĐoŶteŶt aŶd Đƌeatiǀe ŵaƌket iŶ the ǁoƌld, haǀe ďeeŶ pƌiŵaƌilǇ 

foĐused oŶ aŶti-piƌaĐǇ ŵeasuƌes aŶd ĐoŶteŶt ƌatiŶgs ƌatheƌ thaŶ doŵestiĐ iŶdustƌǇ 

deǀelopŵeŶt oƌ gloďal ŵaƌketiŶg. The EuƌopeaŶ UŶioŶ, thƌough its ͚iϮϬϭϬ͛ fƌaŵeǁoƌk, 

addƌesses the ĐhalleŶges posed ďǇ digital ĐoŶǀeƌgeŶĐe to Đƌeate a siŶgle iŶfoƌŵatioŶ spaĐe 

aŶd ŵaƌket ǁithiŶ the ƌegioŶ, ƌeǀitalisiŶg the ĐƌeatioŶ aŶd distƌiďutioŶ of EuƌopeaŶ-ŵade 

ĐoŶteŶt. FƌaŶĐe eǆeƌts effoƌts to fosteƌ the doŵestiĐ iŶdustƌǇ, espeĐiallǇ the audioǀisual 

seĐtoƌ ;e.g. filŵsͿ, aŶd estaďlished ͚Digital FƌaŶĐe ϮϬϭϮ ,͛ a holistiĐ stƌategǇ to eŶhaŶĐe its 

digital eĐoŶoŵǇ. The UŶited KiŶgdoŵ is faŵous foƌ its ͚Cƌeatiǀe BƌitaiŶ͛ iŶitiatiǀe, ǁhiĐh 

has tƌaŶsfoƌŵed the ĐoŶteŶt iŶdustƌǇ iŶto oŶe of the ĐouŶtƌǇ s͛ ŵost iŵpoƌtaŶt eǆpoƌteƌs. 

These tƌeŶds sigŶifǇ a ĐoŵŵoŶ ƌeĐogŶitioŶ that the ĐoŶteŶt aŶd Đƌeatiǀe iŶdustƌǇ 

is a poteŶtial eŶgiŶe of eĐoŶoŵiĐ gƌoǁth, aŶd that poliĐǇ goals aŶd oďjeĐtiǀes Đoŵpƌise 

;ϭͿ deǀelopŵeŶt of the ĐoŶteŶt iŶdustƌǇ ;foĐus is oŶ deǀelopiŶg the ĐoŶteŶt iŶdustƌǇͿ, aŶd 

;ϮͿ deǀelopŵeŶt by the ĐoŶteŶt iŶdustƌǇ ;foĐus is oŶ ĐoŶtƌiďutiŶg to otheƌ iŶdustƌies aŶd 

the oǀeƌall eĐoŶoŵǇͿ. The diffeƌeŶĐe is iŶ the iŵpleŵeŶtatioŶ ŵethodologǇ aŶd the leǀel 

of ĐoŵŵitŵeŶt of eaĐh poliĐǇ, ǁhiĐh is the eƋuatioŶ of ǀaƌious faĐtoƌs iŶ eaĐh ĐouŶtƌǇ, 

suĐh as stƌeŶgth aŶd ǁeakŶess, deŵaŶd iŶ ŵaƌket aŶd iŶdustƌǇ, oƌ the ƌole of stakeholdeƌs 
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;espeĐiallǇ the goǀeƌŶŵeŶtͿ. Theƌefoƌe, to deǀelop the iŶdustƌǇ aŶd eǆploƌe oppoƌtuŶities 

foƌ ĐollaďoƌatioŶ fƌoŵ aŶ AssoĐiatioŶ of Southeast AsiaŶ NatioŶs ;ASEANͿ aŶd AsiaŶ 

peƌspeĐtiǀe, it is esseŶtial to uŶdeƌstaŶd the diffeƌeŶt pƌeĐoŶditioŶs of eaĐh ĐouŶtƌǇ, aŶd 

to ŵeasuƌe eaĐh poliĐǇ s͛ peƌfoƌŵaŶĐe aŶd iŵpaĐt oŶ the iŶdustƌǇ. This is the Đoƌe issue of 

the studǇ aŶd is disĐussed iŶ lateƌ Đhapteƌs. 

 

9.2. Comparison of policies within the classification model in member countries 

Taďle ϰ-ϭϬ shoǁs the iŵpleŵeŶtiŶg status, as of Apƌil ϮϬϭϰ, of poliĐies 

ĐoƌƌespoŶdiŶg to the poliĐǇ ĐlassifiĐatioŶ ŵodel eǆplaiŶed iŶ Chapteƌ ϯ. Taďle ϰ-ϭϭ 

suŵŵaƌises the Ŷuŵďeƌ of poliĐies aggƌegated foƌ eaĐh iŵpleŵeŶtatioŶ stage. The 

ĐuƌƌeŶt status of poliĐǇ plaŶŶiŶg aŶd iŵpleŵeŶtatioŶ is a ƌesult of ǀaƌious faĐtoƌs, ǁhiĐh 

ŵeaŶs that haǀiŶg Ŷo ĐoƌƌespoŶdiŶg poliĐǇ oƌ plaŶ to iŵpleŵeŶt a poliĐǇ Đould ďe a ƌesult 

of ǁeakeƌ ŵaƌket aŶd iŶdustƌǇ deŵaŶd.  

Oǀeƌall, SiŶgapoƌe, Koƌea, aŶd JapaŶ haǀe iŵpleŵeŶted the ŵost Ŷuŵďeƌ of 

poliĐies. MalaǇsia aŶd the PhilippiŶes, ǁith soŵe poliĐies that aƌe still ǁoƌk iŶ pƌogƌess, 

folloǁ. Most poliĐies iŶ ChiŶa aŶd ThailaŶd aƌe still ǁoƌk iŶ pƌogƌess oƌ aƌe ďeiŶg plaŶŶed. 

All the ŵeŵďeƌ ĐouŶtƌies haǀe iŵpleŵeŶted ;oƌ aƌe plaŶŶiŶg to iŵpleŵeŶtͿ poliĐies 

aiŵiŶg ͚to pƌoŵote the ĐoŶteŶt iŶdustƌǇ aŶd ŵaƌket deǀelopŵeŶt͛ ;#ϭ–#ϲͿ.2 SiŶgapoƌe 

aŶd Koƌea haǀe iŵpleŵeŶted the highest Ŷuŵďeƌ of poliĐies aiŵiŶg ͚to pƌoǀide the ďasiĐ 

iŶfƌastƌuĐtuƌe aŶd pƌoŵote ĐoŵpetiǀeŶess of ĐoŶteŶt ďusiŶess aŶd ĐƌeatioŶ͛ ;#ϳ–#ϭϱͿ,3 

                                                           
2 (1) Communicate industrial development visions and master plans and provide relevant statistics for benchmarking. 

(2) Stimulate establishment of industrial clusters, promote market development that spur content demand, foster new 
business models. 
(3) Support industry-led organisations to aggregate industrial interests and/or functions. 
(4) Support building of business relationships. 
(5) Establish international agreements. 
(6) Promote brands and campaigns, host or support participation in international trade events and meetings. 

 
3 (7) Establish standards for business skills, qualification and certification frameworks for related skills and knowledge. 

(8) Support education. 
(9) Introduce incentive schemes to encourage investments. 
(10) Establish government financing schemes to promote private financing. 
(11) Establish technological standards to ensure interoperability to increase adoption and usage. 
(12) Foster research and development and technological innovation, develop communication networks and media to 
enhance distribution and consumption of content products. 
(13) Introduce and review regulatory frameworks for market entry, content quotas. 
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ǁhile otheƌ ĐouŶtƌies haǀe theŵ uŶdeƌ ĐoŶsideƌatioŶ. The ĐuƌƌeŶt status of poliĐies #ϳ–

#ϭϱ is as folloǁs: 

 HuŵaŶ resourĐes. #ϴ ;Suppoƌt eduĐatioŶͿ has ďeeŶ Đoǀeƌed ďǇ all ŵeŵďeƌ 

ĐouŶtƌies. ASEAN ĐouŶtƌies haǀe a stƌoŶgeƌ foĐus oŶ #ϳ ;Estaďlish staŶdaƌds foƌ 

ďusiŶess skills, ƋualifiĐatioŶ aŶd ĐeƌtifiĐatioŶ fƌaŵeǁoƌks foƌ ƌelated skills aŶd 

kŶoǁledgeͿ thaŶ ChiŶa, JapaŶ, aŶd Koƌea. 

 FiŶaŶĐe. #ϵ ;IŶtƌoduĐe iŶĐeŶtiǀe sĐheŵes to eŶĐouƌage iŶǀestŵeŶtsͿ aŶd #ϭϬ 

;Estaďlish goǀeƌŶŵeŶt fiŶaŶĐiŶg sĐheŵes to pƌoŵote pƌiǀate fiŶaŶĐiŶgͿ haǀe ďeeŶ 

iŵpleŵeŶted ďǇ JapaŶ, Koƌea, aŶd SiŶgapoƌe. A ǁoƌk iŶ pƌogƌess oƌ ďeiŶg plaŶŶed 

iŶ otheƌ ĐouŶtƌies.  

 TeĐhŶology. JapaŶ aŶd Koƌea foĐus less oŶ #ϭϭ ;Estaďlish teĐhŶologiĐal staŶdaƌds to 

eŶsuƌe iŶteƌopeƌaďilitǇ so as to iŶĐƌease adoptioŶ aŶd usageͿ; otheƌ ĐouŶtƌies 

;espeĐiallǇ MalaǇsia aŶd SiŶgapoƌeͿ foĐus oŶ it ŵoƌe. JapaŶ, Koƌea, aŶd SiŶgapoƌe 

faǀouƌ #ϭϮ ;Fosteƌ ƌeseaƌĐh aŶd deǀelopŵeŶt aŶd teĐhŶologiĐal iŶŶoǀatioŶ, deǀelop 

ĐoŵŵuŶiĐatioŶ Ŷetǁoƌks aŶd ŵedia to eŶhaŶĐe distƌiďutioŶ aŶd ĐoŶsuŵptioŶ of 

ĐoŶteŶt pƌoduĐtsͿ. 

 Legal fraŵeǁorks. #ϭϯ ;IŶtƌoduĐe aŶd ƌeǀieǁ ƌegulatoƌǇ fƌaŵeǁoƌks foƌ ŵaƌket 

eŶtƌǇ, ĐoŶteŶt ƋuotasͿ, #ϭϰ ;IŶtƌoduĐe aŶd ƌeǀieǁ iŶtelleĐtual pƌopeƌtǇ ƌights 

pƌoteĐtioŶ aŶd ŵaŶageŵeŶt aŶd aŶti-piƌaĐǇ sĐheŵesͿ, aŶd #ϭϱ ;IŶtƌoduĐe aŶd 

ƌeǀieǁ ĐoŶteŶt-ƌatiŶg fƌaŵeǁoƌkͿ aƌe iŵpleŵeŶted ŵoƌe ďǇ Koƌea, SiŶgapoƌe, aŶd 

ThailaŶd, folloǁed ďǇ ChiŶa, MalaǇsia, aŶd the PhilippiŶes. 

 

                                                           
(14) Introduce and review intellectual property rights protection and management and anti-piracy schemes. 
(15) Introduce and review content-rating framework. 
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Table 4-10: Status of Policies Corresponding to the Policy Classification as of April 2014  

I = implemented W = work in progress  P = planned or under 

planning 

N = not 

planned 

 

MaiŶ 
OďjeĐtiǀes 

PoliĐy Area PoliĐy AĐtiǀities  CHN IDN JPN KO‘ MYS PHL SGP THA 

To pƌoŵote the 
ĐoŶteŶt 
iŶdustƌǇ aŶd 
ŵaƌket 
deǀelopŵeŶt 

IŶdustƌǇ aŶd 
ŵaƌket 
deǀelopŵeŶt 

;ϭͿ CoŵŵuŶiĐate iŶdustƌial deǀelopŵeŶt ǀisioŶs aŶd 
ŵasteƌ plaŶs aŶd pƌoǀide ƌeleǀaŶt statistiĐs foƌ 
ďeŶĐhŵaƌkiŶg 

W I*1 I I W I I P 

;ϮͿ Stiŵulate estaďlishŵeŶt of iŶdustƌial Đlusteƌs, 
pƌoŵote ŵaƌket deǀelopŵeŶt that spuƌ ĐoŶteŶt deŵaŶd, 
fosteƌ Ŷeǁ ďusiŶess ŵodels 

W I*1 I I I I I W 

OƌgaŶisatioŶal 
sĐheŵes, 
ďusiŶess 
ƌelatioŶships 

;ϯͿ Suppoƌt iŶdustƌǇ-led oƌgaŶisatioŶs to aggƌegate 
iŶdustƌial iŶteƌests aŶd/oƌ fuŶĐtioŶs 

W I*1 I I I I I W 

;ϰͿ Suppoƌt ďuildiŶg of ďusiŶess ƌelatioŶships P I*1 I I I I I I 

IŶteƌŶatioŶal 
ƌelatioŶships 

;ϱͿ Estaďlish iŶteƌŶatioŶal agƌeeŵeŶts W I*1 I I W W I P 

;ϲͿ Pƌoŵote ďƌaŶds aŶd ĐaŵpaigŶs, host oƌ suppoƌt 
paƌtiĐipatioŶ iŶ iŶteƌŶatioŶal tƌade eǀeŶts aŶd ŵeetiŶgs 

P I*1 I I I I I I 

To pƌoǀide ďasiĐ 
iŶfƌastƌuĐtuƌe 
aŶd pƌoŵote 
ĐoŵpetitiǀeŶess 
of ĐoŶteŶt 
ďusiŶess aŶd 
ĐƌeatioŶ 

HuŵaŶ 
ƌesouƌĐes 

;ϳͿ Estaďlish staŶdaƌds foƌ ďusiŶess skills, ƋualifiĐatioŶ 
aŶd ĐeƌtifiĐatioŶ fƌaŵeǁoƌks foƌ ƌelated skills aŶd 
kŶoǁledge 

P I*1 N P W I I P 

;ϴͿ Suppoƌt eduĐatioŶ W I*1 I I I I I W 

FiŶaŶĐe ;ϵͿ IŶtƌoduĐe iŶĐeŶtiǀe sĐheŵes to eŶĐouƌage 
iŶǀestŵeŶts 

W I*1 N I P P I P 

;ϭϬͿ Estaďlish goǀeƌŶŵeŶt fiŶaŶĐiŶg sĐheŵes to pƌoŵote 
pƌiǀate fiŶaŶĐiŶg 

W I*1 I I P P N P 

TeĐhŶologǇ ;ϭϭͿ Estaďlish teĐhŶologiĐal staŶdaƌds to eŶsuƌe 
iŶteƌopeƌaďilitǇ to iŶĐƌease adoptioŶ aŶd usage 

W I*1 N N I P I P 
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;ϭϮͿ Fosteƌ ƌeseaƌĐh aŶd deǀelopŵeŶt aŶd teĐhŶologiĐal 
iŶŶoǀatioŶ, deǀelop ĐoŵŵuŶiĐatioŶ Ŷetǁoƌks aŶd ŵedia 
to eŶhaŶĐe distƌiďutioŶ aŶd ĐoŶsuŵptioŶ of ĐoŶteŶt 
pƌoduĐts 

W I*1 I I W P I P 

Legal 
fƌaŵeǁoƌks 

;ϭϯͿ IŶtƌoduĐe aŶd ƌeǀieǁ ƌegulatoƌǇ fƌaŵeǁoƌks foƌ 
ŵaƌket eŶtƌǇ, ĐoŶteŶt Ƌuotas 

W I*1 N I P W I I 

;ϭϰͿ IŶtƌoduĐe aŶd ƌeǀieǁ iŶtelleĐtual pƌopeƌtǇ ƌights 
pƌoteĐtioŶ aŶd ŵaŶageŵeŶt aŶd aŶti-piƌaĐǇ sĐheŵes 

W I*1 I I I W I W 

;ϭϱͿ IŶtƌoduĐe aŶd ƌeǀieǁ ĐoŶteŶt-ƌatiŶg fƌaŵeǁoƌk W I*1 N*Ϯ I W W I I 

CHN = ChiŶa, IND = IŶdoŶesia, JPN = JapaŶ, KO‘ = Koƌea, MYS = MalaǇsia, PHL = PhilippiŶes, SGP = SiŶgapoƌe, THA = ThailaŶd 

*ϣ = iŵpleŵeŶted at the iŶitial stage, paƌtiallǇ, oƌ oŶ a sŵall sĐale; *Ϥ = ĐoŶteŶt-ƌatiŶg fƌaŵeǁoƌks deǀeloped ďǇ aĐtoƌs iŶ pƌiǀate seĐtoƌ. 
SouƌĐe: Meŵďeƌ ĐouŶtƌies.  

Table 4-11: Status of Policies Corresponding to the Policy Classification as of April 2014 

MaiŶ OďjeĐtiǀes CurreŶt Status CHN IDN JPN KO‘ MYS PHL SGP THA 

All poliĐies 

 ;#ϭ–#ϭϱͿa 

IŵpleŵeŶted Ϭ ϭϱ*ϭ ϭϬ ϭϯ ϳ ϳ ϭϰ ϰ 

Woƌk iŶ pƌogƌess ϭϮ Ϭ Ϭ Ϭ ϱ ϰ Ϭ ϰ 

PlaŶŶed oƌ uŶdeƌ plaŶŶiŶg ϯ Ϭ  Ϭ ϭ ϯ ϰ Ϭ ϳ 

Not plaŶŶed Ϭ Ϭ ϱ ϭ Ϭ Ϭ Ϭ Ϭ 

To pƌoŵote the ĐoŶteŶt iŶdustƌǇ aŶd 
ŵaƌket deǀelopŵeŶt 
;#ϭ–#ϲͿ 

IŵpleŵeŶted Ϭ ϲ*ϭ ϲ ϲ ϰ ϱ ϲ Ϯ 

Woƌk iŶ pƌogƌess ϰ Ϭ  Ϭ Ϭ Ϯ ϭ Ϭ Ϯ 

PlaŶŶed oƌ uŶdeƌ plaŶŶiŶg Ϯ Ϭ Ϭ Ϭ Ϭ Ϭ Ϭ Ϯ 

Not plaŶŶed Ϭ Ϭ  Ϭ Ϭ Ϭ Ϭ Ϭ Ϭ 

To pƌoǀide the ďasiĐ iŶfƌastƌuĐtuƌe aŶd 
pƌoŵote the ĐoŵpetitiǀeŶess of ĐoŶteŶt 
ďusiŶess aŶd ĐƌeatioŶ 

;#ϳ–#ϭϱͿ 

IŵpleŵeŶted Ϭ ϵ*ϭ ϰ ϳ ϯ Ϯ ϴ Ϯ 

Woƌk iŶ pƌogƌess  ϴ Ϭ  Ϭ Ϭ ϯ ϯ Ϭ Ϯ 

PlaŶŶed oƌ uŶdeƌ plaŶŶiŶg ϭ Ϭ Ϭ ϭ ϯ ϰ Ϭ ϱ 

Not plaŶŶed Ϭ Ϭ  ϱ ϭ Ϭ Ϭ Ϭ Ϭ 

     CHN = China, IND = Indonesia, JPN = Japan, KOR = Korea, MYS = Malaysia, PHL = Philippines, SGP = Singapore, THA = Thailand 

     *1 = Implemented at the initial stage, partially, or on a small scale. 

     Source: Member countries.
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CHAPTER 5  

 

Policy Evaluation: China 

 

 

1. Strength/Weakness, Opportunity/Threat (SWOT) Analysis 

1.1. Strengths and weaknesses: survey results 

Figure ϱ-ϭ shows streŶgths aŶd weakŶesses, aŶd Figure ϱ-Ϯ, streŶgths aŶd 

weakŶesses ďy respoŶdeŶt category. The results iŶdicate that the ŵajority of respoŶdeŶts, 

especially coŵpaŶies, recogŶise ͚poteŶtial doŵestic coŶteŶt ŵarket size͛ as the iŶdustry͛s 

streŶgth. 1  PossessiŶg a large doŵestic ŵarket that proǀides ecoŶoŵies of scale aŶd 

Ŷurtures iŶdustry deǀelopŵeŶt is seeŶ as leǀeragiŶg ŵarket growth.  

Figure 5-1: Strength and Weakness 

 

Source: EǀaluatioŶ Surǀey of CoŶteŶt IŶdustry ProŵotioŶ Policies.  

Although Ŷo eleŵeŶt has the ŵajority of ǀotes, ͚ poteŶtial huŵaŶ resources for the 

coŶteŶt iŶdustry͛ seeŵs to ďe the weakest aŶd is stroŶgly recogŶised as such ďy coŵpaŶy 

respoŶdeŶts. GiǀeŶ the laďour-iŶteŶsiǀe Ŷature of the coŶteŶt iŶdustry, iŵproǀiŶg this 

                                                           
1 The size and growth of China’s domestic content industry market is explained in Chapter 2. 
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eleŵeŶt would eŶaďle ChiŶa to ŵake the ďest of its poteŶtial doŵestic ŵarket aŶd further 

deǀelop its coŶteŶt iŶdustry.  
 

1.2. Current and future challenges 

Figure ϱ-ϯ shows the results for curreŶt challeŶges faciŶg the coŶteŶt iŶdustry. The 

ŵost recogŶised issues are ͚spread of pirated coŶteŶt͛ aŶd ͚iŶsufficieŶt use of Ŷew 

techŶologies .͛ The risiŶg awareŶess of piracy shows that ŵore people iŶ ChiŶa are 

ďecoŵiŶg coŶteŶt creators as well as users, aŶd recogŶise that allowiŶg coŶteŶt creators 

aŶd coŶteŶt proǀiders to ŵake a profit ďodes well for the coŶteŶt iŶdustry s͛ deǀelopŵeŶt.  

The ŵajority of respoŶses were for iŶcreased operatioŶ cost, which is ŵaiŶly due 

to iŶcreased laďour cost ďrought aďout ďy ecoŶoŵic deǀelopŵeŶt aŶd coŶsidered to 

iŵpact the regioŶ s͛ outsourciŶg structure. 
 

Figure ϱ-Ϯ: StreŶgth aŶd WeakŶess Score: RespoŶdeŶt CoŵparisoŶ2 

Source: Evaluation Survey of Content Industry Promotion Policies. 

                                                           

2 The responses were converted into weighted average scores for comparison. 
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Figure ϱ-ϯ: CurreŶt ChalleŶges

 

          Source: EǀaluatioŶ Surǀey of CoŶteŶt IŶdustry ProŵotioŶ Policies. 
 

ChiŶa used to ďe a destiŶatioŶ for outsourced joďs, ďut these are shiftiŶg to 

couŶtries iŶ the regioŶ with lower laďour costs. Taďle ϱ-ϭ shows that coŵpaŶy 

respoŶdeŶts poiŶt out the challeŶges of adaptiŶg to Ŷew ŵedia aŶd platforŵs, aŶd the 

Ŷeed to proŵote or proǀide the eŶǀiroŶŵeŶt to stiŵulate iŶŶoǀatioŶ iŶ the coŶteŶt 

iŶdustry. These eleŵeŶts are esseŶtial to the sustaiŶaďility of the coŶteŶt ďusiŶess. 

Table 5-1: Free Descriptive Answers Regarding Current and Future Challenges 

Category Comment 

Company  CreatioŶ of Ŷew ŵedia coŶteŶt, ďetter iŶtegratioŶ of ďig data, ŵore 
suitaďle coŶteŶt for Ŷew-ŵedia coŵŵuŶicatioŶ platforŵs aŶd Ŷew-
ŵedia audieŶces [ϭ,Ϯ,ϯ,ϱ/Ϯ,ϯ,ϰ] 

 ϭ. CoŶtiŶuous iŶŶoǀatioŶ  
Ϯ. IŶŶoǀatioŶ protectioŶ ŵechaŶisŵs [ϭ,Ϯ,ϯ/ϭ,Ϯ,ϯ,ϰ,ϱ,ϲ]  

 Lack of a way to precisely ŵeet the Ŷeeds of differeŶt ŵarkets aŶd 
audieŶces [ϭ/ϭ,ϯ,ϰ,ϱ,ϲ]  

 Adapt to Ŷew ďusiŶess ŵodels aŶd techŶologies [ϭ/ϭ,ϯ,ϰ,ϱ] 

Industrial 

Organisation, 

Academic 

Expert 

 Lack of professioŶals aŶd applicatioŶ platforŵs [ϭ/ϭ] 
 Aǀailaďility of Hollywood ďlockďusters ǀia Ŷew ŵedia aŶd the IŶterŶet 

[acadeŵia/ϯ,ϰ,ϱ] 
 Lack of eŶaďliŶg eŶǀiroŶŵeŶt for coŶteŶt iŶŶoǀatioŶ [ϭ/ϭ] 

Note: Numbers after each comment describe the sector and operation the respondent is engaged in. 

[1 = TV programme, 2 = film, 3 = animation, 4 = games, 5 = music, ͚-͚ = no response /  

1 = production, 2 = post-production, 3 = broadcasting, 4 = distribution, 5 = sales, 6 = 

purchase/aggregation, 7 = manufacturing, ͚-͚ = no response] 

Source: Evaluation Survey of Content Industry Promotion Policies. 
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1.3.  Strength/Weakness, Opportunity/Threat (SWOT) Analysis: Update of the   

FY2012 Report 

The update of the ͚Study oŶ the DeǀelopŵeŶt PoteŶtial of the CoŶteŶt IŶdustry iŶ 

East Asia aŶd ASEAN ‘egioŶ͛ ;FYϮϬϭϮ ‘eportͿ ;Taďle ϱ-ϮͿ takes iŶto accouŶt the surǀey 

results aŶd receŶt ŵarket treŶds ;Chapter ϮͿ aŶd policies ;Chapter ϰͿ.  

Its doŵestic ŵarket size aŶd growth are a huge adǀaŶtage for ChiŶa. Growth ďriŶgs 

with it greater productioŶ capaďility to supply doŵestic coŶteŶt, although ChiŶa still faces 

poteŶtial huŵaŶ resource issues such as iŶcreasiŶg cost of laďour.  

The goǀerŶŵeŶt has ďeeŶ supportiŶg the coŶteŶt iŶdustry, aŶd coŶteŶt 

coŵpaŶies are eŶjoyiŶg the ďeŶefits of supplyiŶg the huge aŶd fast-growiŶg doŵestic 

ŵarket. Such goǀerŶŵeŶt policies are eǆpected to coŶtriďute to huŵaŶ resource 

deǀelopŵeŶt. 

IŶ spite of curreŶt aŶti-piracy ŵeasures, piracy reŵaiŶs a critical issue.  

 

Table 5-2: SWOT Analysis—China  

Internal 

Strengths 

 Large domestic content market 

 Technological infrastructure and 

environment 

 Ability and skill to create content  

 Increasing capability to supply content 

due to increasing demand in the large 

domestic market 

 Aggressive promotion activities in 

international trade exhibitions and 

markets 

Weaknesses 

 Spread of pirated content 

 Potential human resources for the content 

industry 

 Relationships with foreign countries 

 Limited access to and availability of financial 

services 

 Growing operation and production costs 

(and, eventually, rise in content prices) 

 Limited experience in sales promotion 

abroad 

Opportunities 

 Domestic population, gross domestic 

product (GDP) scale, and economic 

growth rate 

 Moderate penetration of the Internet 

and fixed broadband 

 Chinese companies starting operations 

overseas 

 Implementation of new media and 

platforms. Diffusion of services such as 

Baidu, Sina Weibo, etc. 

Threats 

 Ethnic and language barriers (especially for 

actors) 

 Regulations related to importing 

programmes 

External 
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SWOT = strength/weakness, opportunity/threat. 

Source: Authors. 

2. Policy Evaluation  

2.1. Overall evaluation 

Figure ϱ-ϰ shows the surǀey results for the oǀerall assessŵeŶt of related policies. 

Eight out of teŶ respoŶdeŶts ;8Ϭ perceŶtͿ iŶdicate a positiǀe respoŶse ;͚ǀery successful͛ 

aŶd ͚successful͛Ϳ.  

Figure ϱ-ϱ shows the score for each respoŶdeŶt category, iŶdicatiŶg the gap 

ďetweeŶ stakeholders. 

 

Figure ϱ-4: Overall AssessŵeŶt of CoŶteŶt Policies 

 

                                  Source: EǀaluatioŶ Surǀey of CoŶteŶt IŶdustry ProŵotioŶ Policies. 

Figure 5-5: Overall Assessment of Content Policies—Score per Respondent Category 

 

Note:  Figures indicate weighted average of number of respondents and weight (very successful = 2, 

successful = 1, not successful = 0). 

 Source: Evaluation Survey of Content Industry Promotion Policies. 

 

2.2. Effectiveness of Current Policies 

Figure ϱ-ϲ shows the surǀey results oŶ iŵpleŵeŶtatioŶ awareŶess aŶd policy 

effectiǀeŶess. The results iŶdicate the respoŶdeŶts͛ awareŶess of how the policies ŵeet 
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their eǆpectatioŶs. The ŵajority support seǀeŶ policies—#ϭ, #ϯ, #ϲ, #ϳ, #8, #ϵ, #ϭϮ. 

The ŵost Ŷuŵďer of Ŷegatiǀe ǀotes go to #Ϯ ;Stiŵulate estaďlishŵeŶt of iŶdustrial 

clusters, ŵarket deǀelopŵeŶt, Ŷew ďusiŶess ŵodelsͿ, #ϭϰ ;IŶtroduce aŶd reǀiew 

iŶtellectual property rights protectioŶ aŶd ŵaŶageŵeŶt aŶd aŶti-piracy ŵeasuresͿ, aŶd 

#ϭϱ ;IŶtroduce aŶd reǀiew coŶteŶt-ratiŶg fraŵeworkͿ. 

 

Figure ϱ-ϲ: Policy EffectiveŶess 

 

Source: EǀaluatioŶ Surǀey of CoŶteŶt IŶdustry ProŵotioŶ Policies. 
 

Figure ϱ-ϳ shows, iŶ desceŶdiŶg order, the policies coŶsidered to ďe highly 

effectiǀe. Policy #ϵ ;IŶtroduce iŶceŶtiǀe scheŵes to eŶcourage iŶǀestŵeŶtsͿ has the ŵost 

ǀotes. Figure ϱ-8 descriďes the effects aŶd outcoŵes that haǀe resulted froŵ policy #ϵ. 

Most respoŶdeŶts haǀe eŶjoyed iŶcreased reǀeŶue, ďusiŶess opportuŶities, Ŷetworks, 

aŶd iŶǀestŵeŶts. 

2.3. Key success factor  

Figure ϱ-ϵ shows what respoŶdeŶts coŶsider aŶ iŵportaŶt eleŵeŶt ;key success 
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factorͿ for ŵaǆiŵisiŶg the effectiǀeŶess of policy #ϵ ;IŶtroduce iŶceŶtiǀe scheŵes to 

eŶcourage iŶǀestŵeŶtsͿ, which is regarded as the ŵost successful.  

 

Figure 5-7: Policies Regarded as Effective 

 

 

 

 

 

 

Source: EǀaluatioŶ Surǀey of CoŶteŶt IŶdustry ProŵotioŶ Policies. 
 

Figure ϱ-ϴ: Effects aŶd Outcoŵes as a Result of Policy #9  
;IŶtroduce iŶceŶtive scheŵes to eŶcourage iŶvestŵeŶtsͿ 

 

Source: EǀaluatioŶ Surǀey of CoŶteŶt IŶdustry ProŵotioŶ Policies. 
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Figure 5-9: Key Success Factor of Policy #9 
;IŶtroduce iŶceŶtive scheŵes to eŶcourage iŶvestŵeŶtsͿ 

 

Source: Evaluation Survey of Content Industry Promotion Policies. 

2.4.  Challenges 

Figure 5-10 shows the policies considered to face challenges. Policy #14 (Protect 

intellectual property) has the most votes. Figure 5-11 shows the difficulties and constraints of 

policy #14, which many respondents think is lack of strong leadership of policymakers and 

governments, and the policy͛s sustainability.  

Figure ϱ-1Ϭ: Policies NeediŶg IŵproveŵeŶt  

 

 

 

 

 

 

 

 

Source: EǀaluatioŶ Surǀey of CoŶteŶt IŶdustry ProŵotioŶ Policies. 
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Figure 5-11: Difficulties and Constraints of Policy #14  

(Protect intellectual property) 

 

         Source: EǀaluatioŶ Surǀey of CoŶteŶt IŶdustry ProŵotioŶ Policies. 

 

2.5. Necessity of current policies, and expectations  

Figure ϱ-ϭϮ shows the surǀey results oŶ Ŷecessity of policy. CoŶsidered the ŵost 

Ŷecessary are #ϭ ;CoŵŵuŶicate iŶdustrial deǀelopŵeŶt ǀisioŶs, ŵaster plaŶs, statisticsͿ, 

#ϱ ;Estaďlish iŶterŶatioŶal agreeŵeŶtsͿ, #ϭϮ ;Foster research aŶd deǀelopŵeŶt aŶd 

techŶological iŶŶoǀatioŶ, deǀelop coŵŵuŶicatioŶ Ŷetworks aŶd ŵediaͿ, aŶd #ϭϰ 

;IŶtroduce aŶd reǀiew iŶtellectual property rights protectioŶ aŶd ŵaŶageŵeŶt aŶd aŶti-

piracy ŵeasuresͿ. 

Figure ϱ-ϭϯ shows the respoŶdeŶts͛ eǆpectatioŶs of policies, irrespectiǀe of 

curreŶt iŵpleŵeŶtatioŶ. The highest eǆpectatioŶ is iŶcreased reǀeŶue aŶd fairer 

coŵpetitioŶ. 
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Figure 5-12: Necessity of Policies 

 

Source: EǀaluatioŶ Surǀey of CoŶteŶt IŶdustry ProŵotioŶ Policies. 
 

Figure 5-13: Expectations of Implemented Policies 

 

     Source: EǀaluatioŶ Surǀey of CoŶteŶt IŶdustry ProŵotioŶ Policies. 



Chapter 5 – Policy Evaluation: China 

67 

2.6. Policy prioritisation 

Figure ϱ-ϭϰ ŵaps the effectiǀeŶess aŶd Ŷecessity of each policy. The figures are 

coŶǀerted iŶto deǀiatioŶ ǀalues to relatiǀely ŵap the results. Each plot descriďes the policy 

actiǀity. There is deŵaŶd for policies #ϱ ;Estaďlish iŶterŶatioŶal agreeŵeŶtsͿ aŶd #ϭϬ 

;Estaďlish goǀerŶŵeŶt fiŶaŶciŶg scheŵes to proŵote priǀate fiŶaŶciŶgͿ, ďut their 

effectiǀeŶess is Ŷot as appareŶt as eǆpected. EǀaluatioŶs of all the policies, especially #ϭϱ 

;IŶtroduce aŶd reǀiew coŶteŶt-ratiŶg fraŵeworksͿ, ǀary aŵoŶg respoŶdeŶts.  

Taďle ϱ-ϯ descriďes the oǀerall aŶalysis results. It proǀides the perforŵaŶce 

iŶdicator for each policy actiǀity, descriďiŶg the priority leǀel, or the relatiǀe distaŶce 

ďetweeŶ Ŷecessity aŶd effectiǀeŶess ;see Chapter ϭ for a ŵore detailed eǆplaŶatioŶ of a 

perforŵaŶce iŶdicatorͿ. The taďle also proǀides the coefficieŶt of ǀariatioŶ, a Ŷorŵalised 

ŵeasure of dispersioŶ, which descriďes the ǀariaŶce aŵoŶg respoŶdeŶt categories. 

Although #ϭϰ ;IŶtroduce aŶd reǀiew iŶtellectual property rights protectioŶ, ŵaŶageŵeŶt, 

aŶti-piracy ŵeasuresͿ has higher-thaŶ-aǀerage effectiǀeŶess, it has the lowest 

perforŵaŶce iŶdicator. This ŵeaŶs that Ŷecessity is ŵuch higher thaŶ effectiǀeŶess aŶd 

iŵproǀeŵeŶt is, therefore, eǆpected. 
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Figure 5-14 : Effectiveness vs. Necessity of Policies   
(above: average, below: by category) 

 

            

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: 

EǀaluatioŶ Surǀey of CoŶteŶt IŶdustry ProŵotioŶ Policies.
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Table 5-3: Analysis Results of Policy Evaluation  

Policy Area Policy Activities PerforŵaŶce CV EffectiveŶess, % CV Necessity, % 

Industry and 

Market 

Development 

1. Communicate industrial development visions, master plans, statistics          -3.7  14 4 

2. Stimulate establishment of industrial clusters, market development, 

new business models          -3.7  1 18 

Organisational 

Schemes, 

Business 

Relationships 

3. Support industry-led organisations in aggregating industrial interests 

and/or functions              2.5  14 6 

4. Support building of business relationships               1.7  4 0 

International 

Relationships 

5. Establish international agreements           -9.0 8 4 

6. Promote brands and campaigns, international trade events, and 

meetings           13.9  25 12 

Human 

Resources 

7. Establish standards, qualification and certification frameworks for 

related skills and knowledge          -2.8  11 6 

8. Support education           20.0  8 33 

Finance 9. Introduce incentive schemes to encourage investments              4.2  11 4 

10. Establish government financing schemes to promote private financing          -6.3 15 18 

Technology 11. Establish technological standards to ensure interoperability          -5.4 6 6 

12. Foster research and development and technological innovation, 

develop communication networks and media              9.4  4 4 

Legal 

Frameworks 

13. Introduce and review regulatory frameworks for market entry, 

content quotas           -2.8 8 22 

14. Introduce and review intellectual property rights protection, 

management, anti-piracy measures          -9.9 14 13 

15. Introduce and review content-rating frameworks          -8.0 18 22 

CV = coefficient of variation (variation among respondent categories). 

Note: ͚Performance͛ indicates the relative distance where: 

(a) Figures aďoǀe zero: EffectiǀeŶess outperforŵs Ŷecessity/eǆpectatioŶ 

(b) Figures ďelow zero: EffectiǀeŶess uŶderperforŵs Ŷecessity/eǆpectatioŶ 

Source: Authors based on Evaluation Survey of Content Industry Promotion Policies. 
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3. Summary  

Figure 5-15 summarises the results. 

 

Figure 5-15: Overall Results—China 

 

GDP = gross doŵestic product, ‘&D = research aŶd deǀelopŵeŶt. 

Source: Authors.  
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With the rapid deǀelopŵeŶt of its ecoŶoŵy, ChiŶa has ďeeŶ focusiŶg oŶ 

proŵotiŶg the culture iŶdustry, defiŶiŶg related iŶdustries, aŶd settiŶg targets to 

iŶcrease the coŶteŶt iŶdustry s͛ gross doŵestic product ;GDPͿ coŶtriďutioŶ. As a result 

of goǀerŶŵeŶt ŵeasures, such as proŵotiŶg the iŶtegratioŶ of culture with scieŶce 

aŶd techŶology, the iŶdustry has recogŶised the positiǀe effects of fosteriŶg research 

aŶd deǀelopŵeŶt ;‘&DͿ aŶd techŶological iŶŶoǀatioŶ, aŶd deǀelopiŶg 

coŵŵuŶicatioŶ Ŷetworks aŶd ŵedia. This has ďecoŵe oŶe of ChiŶa s͛ streŶgths, aŶd 

related policies haǀe ďeeŶ highly effectiǀe. The challeŶge to ChiŶa is to sufficieŶtly 

use techŶology to stiŵulate iŶŶoǀatioŶ. Policies related to iŶterŶatioŶal ŵarketiŶg 

aŶd iŶceŶtiǀe scheŵes to eŶcourage iŶǀestŵeŶts haǀe also led to high perforŵaŶce. 

The rapid ŵoǀeŵeŶt aŶd growth of ChiŶa s͛ coŶteŶt iŶdustry, howeǀer, haǀe 

giǀeŶ rise to issues that Ŷow face the iŶdustry aŶd goǀerŶŵeŶt. A top coŶcerŶ is the 

spread of pirated coŶteŶt. Stakeholders iŶ ChiŶa recogŶise the iŵportaŶce of 

protectiŶg iŶtellectual property rights to further deǀelop the coŶteŶt iŶdustry; aŶti-

piracy ŵeasures haǀe thus ďeeŶ iŵpleŵeŶted. Stakeholders, howeǀer, seeŵ to 

eǆpect ŵore iŵproǀeŵeŶt iŶ this area ďecause pirated works are distriďuted Ŷow 

regardless of ŶatioŶal ďorders. SolǀiŶg this issue reƋuires stroŶg leadership of 

policyŵakers aŶd goǀerŶŵeŶt, a loŶg-terŵ perspectiǀe, aŶd close cooperatioŶ with 

other couŶtries.  

ChiŶa s͛ receŶt efforts iŶ oǀerseas deǀelopŵeŶt aŶd iŶterŶatioŶal ŵarketiŶg 

haǀe iŶcreased deŵaŶd for iŶterŶatioŶal agreeŵeŶts. Thus, ChiŶa ŵust further focus 

oŶ aŶd ŵaǆiŵise related policies to ŵake the ďest use of its poteŶtial ŵarket size aŶd 

aďility. 
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CHAPTER 6 

 

Policy Evaluation: Indonesia 
  
 
1. Strength/Weakness, Opportunity/Threat (SWOT) Analysis 

1.1. Strengths and Weaknesses: Survey Results 

Figure ϲ-ϭ shoǁs streŶgths aŶd ǁeakŶesses, aŶd Figure ϲ-Ϯ Đoŵpares respoŶdeŶt 

Đategories. The ŵajoritǇ of respoŶdeŶts, espeĐiallǇ poliĐǇŵakers, reĐogŶise ͚poteŶtial 

doŵestiĐ ĐoŶteŶt ŵarket size͛ as the iŶdustrǇ͛s streŶgth.1  

No ǁeakŶess reĐeiǀed the ŵajoritǇ of ǀotes, ďut ͚relatioŶships ǁith other 

iŶdustries͛ has the ŵost ǀotes for ͚ǁeak͛ aŶd sĐored loǁest aŵoŶg ĐoŵpaŶǇ respoŶdeŶts. 

 

Figure 6-1: Strength and Weakness 

 

     SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

  

                                                           
1 The size and growth of Indonesia’s domestic content industry market is explained in Chapter 2. 
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Figure 6-2: Strength and Weakness Score: Respondent Comparison2 

 

      SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

1.2. Current and future challenges 

Figure ϲ-ϯ shoǁs the results for ĐurreŶt ĐhalleŶges faĐiŶg the ĐoŶteŶt iŶdustrǇ. The 

ǀotes are highest for four eleŵeŶts: ͚iŶsuffiĐieŶt kŶoǁledge of oǀerseas proŵotioŶ, 

iŶterŶatioŶal ďusiŶess͛; ͚laĐk of fuŶds, fiŶaŶĐial support͛; ͚iŶsuffiĐieŶt laďour forĐe͛; aŶd 

͚laĐk of relatioŶships ǁith reliaďle ďusiŶess partŶers͛. 

CoŵpaŶǇ respoŶdeŶts poiŶt out the ĐhalleŶges of ĐollaďoratioŶ aŵoŶg ĐouŶtries 

to Đreate ĐoŶteŶt aŶd related produĐts for ĐertaiŶ ŵarket segŵeŶts—the first step 

toǁards aĐĐessiŶg the gloďal ŵarket ;Taďle ϲ-ϭͿ. 

 

  

                                                           
2 Responses were converted into weighted average scores for comparison. 
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Figure ϲ-ϯ: CurreŶt ChalleŶges 

            SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Table 6-1: Free Descriptive Answers Regarding Current and Future Challenges 

Category Comment 

Company  CollaďoratioŶ aŵoŶg ĐouŶtries to deǀelop the ĐoŶteŶt iŶdustrǇ.  
For eǆaŵple, JapaŶ is ǀerǇ profiĐieŶt iŶ teĐhŶologǇ aŶd aŶiŵatioŶ; 
IŶdoŶesia Ŷeeds ĐoŶteŶt ďut iŶ aĐĐordaŶĐe ǁith its Đulture. IŶterŶet 
teĐhŶologǇ is rapidlǇ deǀelopiŶg iŶ IŶdoŶesia, ǁhiĐh has a ǀerǇ large 
ŵarket ďut Ŷo high-ƋualitǇ ĐoŶteŶt tailored for the ŵajoritǇ Musliŵ 
populatioŶ. BǇ ĐooperatiŶg ǁith JapaŶ, hoǁeǀer, IŶdoŶesia ǁill ďe aďle 
to Đreate the ĐoŶteŶt it Ŷeeds. OŶĐe ĐoŶteŶt is aĐĐepted iŶ IŶdoŶesia, it 
ǁill also ďe aĐĐepted iŶ other AsiaŶ ĐouŶtries that haǀe Musliŵ 
populatioŶs. CollaďoratioŶ aŵoŶg ĐouŶtries ǁill Đreate high-ƋualitǇ 
ĐoŶteŶt aŶd iŵproǀe their ĐoŶteŶt iŶdustries͛ ĐreatiǀitǇ aŶd ďusiŶess 
prospeĐts [graphiĐ desigŶ/ϭ].  

 LaĐk of ŵarket iŶforŵatioŶ oŶ Đustoŵers, suppliers, etĐ. [ϰ/ϭ] 
 Widespread ĐoŶteŶt piraĐǇ. A ĐoŶteŶt proteĐtioŶ ŵeĐhaŶisŵ is Ŷeeded. 

[ϭ/ϯ] 
Industrial 

Organisation, 

Academic 

Expert 

 IŶsuffiĐieŶt eduĐatioŶ aŶd traiŶiŶg iŶ areas suĐh as ͚aĐĐess to ŵarkets͛, 
͚ĐopǇright proteĐtioŶ ,͛ ͚support Đapital͛, ͚proŵotiŶg the ǁork of ĐoŶteŶt 
deǀelopers͛ 

 UrgeŶt Ŷeed to deǀelop Đredit Đard paǇŵeŶt sǇsteŵ for selliŶg digital 
ĐoŶteŶt 

 LaĐk of loĐal ĐharaĐter ĐreatioŶ 

Note: Numbers placed after each comment describe the sector and operation the respondent is 

engaged in. [1 = TV programme, 2 = film, 3 = animation, 4 = games, 5 = music, ͚-͚ = no response / 1 = 

production, 2 = post-production, 3 = broadcasting, 4 = distribution, 5 = sales, 6 = purchase/aggregation, 

7 = manufacturing, ͚-͚ = no response] 

Source: Evaluation Survey of Content Industry Promotion Policies. 
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1.3. Strength/Weakness, Opportunity/Threat (SWOT) Analysis: Update of the 

FY2012 Report 

The update of the ͚StudǇ oŶ the DeǀelopŵeŶt PoteŶtial of the CoŶteŶt IŶdustrǇ iŶ 

East Asia aŶd ASEAN ‘egioŶ͛ ;FYϮϬϭϮ ‘eportͿ ;Taďle ϲ-ϮͿ takes iŶto aĐĐouŶt the surǀeǇ 

results aŶd reĐeŶt ŵarket treŶds ;Chapter ϮͿ aŶd poliĐies ;Chapter ϰͿ.  

Indonesia͛s strengths and advantages are its large domestic market, high growth, and 

overall market conditions. IŶdoŶesia͛s ability and skill to create content products may be 

derived from its riĐh loĐal Đultures. 

IŶdoŶesia s͛ ǁeakŶesses are its laĐk of relatioŶships ǁith other ĐouŶtries, its 

iŶsuffiĐieŶt kŶoǁledge of oǀerseas proŵotioŶ aŶd iŶterŶatioŶal ďusiŶess, iŶsuffiĐieŶt 

laďour forĐe, aŶd laĐk of ǁorkiŶg Đapital. The ĐoŶteŶt iŶdustrǇ ŵust therefore deǀelop 

oǀerseas ŵarkets ǁhile fosteriŶg doŵestiĐ iŶdustrǇ groǁth aŶd self-suffiĐieŶĐǇ. Other 

ĐhalleŶgiŶg issues iŶĐlude iŶsuffiĐieŶt aďilitǇ to sell ĐoŶteŶt produĐts aŶd the spread of 

pirated ĐoŶteŶt. 

Table 6-2: SWOT Analysis—Indonesia 

Internal 

Strengths 

 Large market  

 Ability and skill to create content  

 Attractive design 

 Low production costs 

 Some cases of international co-

production by major studios 

 Rich local cultures 

Weaknesses 

 Lack of working capital 

 Lack of managerial skills 

 Difficulty in diversifying profitability for 

small productions 

 Relationships with other industries 

 Low and unequal government financial 

support to the creative industry 

 Ability to sell content products 

 Widespread piracy 

Opportunities 

 Potential domestic content market 

development along with the gross 

domestic product growth 

 Increasing subcontracting markets 

 Large domestic population 

 Diffusion of social network media  

Threats 

 Unproven career for ambitious people 

 Limited support from training and 

education sector 

 Limited government support in 

distribution and finance 

 Still low penetration of broadband 

Internet network 

 

External 

SWOT = streŶgth/ǁeakŶess, opportuŶitǇ/threat. 
SourĐe: Authors.  
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2. 2. Policy Evaluation 

 

2.1. Overall Evaluation 

Figure ϲ-ϰ shoǁs the surǀeǇ results of the oǀerall assessŵeŶt of related poliĐies. 

Siǆ out of eight respoŶdeŶts ;75 perĐeŶtͿ iŶdiĐate a Ŷegatiǀe respoŶse ;͚Ŷot suĐĐessful͛Ϳ.3 

Figure ϲ-4: Overall AssessŵeŶt of CoŶteŶt Policies 

 

 

 

 

 

 

 

 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

2.2.  Effectiveness of Current Policies 

Figure ϲ-5 shoǁs the surǀeǇ results oŶ iŵpleŵeŶtatioŶ aǁareŶess aŶd poliĐǇ 

effeĐtiǀeŶess. The results iŶdiĐate respoŶdeŶts͛ aǁareŶess of hoǁ the poliĐies ŵeet their 

eǆpeĐtatioŶs. The ŵajoritǇ support fiǀe poliĐies—#ϭ ;CoŵŵuŶiĐate iŶdustrial 

deǀelopŵeŶt ǀisioŶs, ŵaster plaŶs, statistiĐsͿ, #Ϯ ;Stiŵulate estaďlishŵeŶt of iŶdustrial 

Đlusters, ŵarket deǀelopŵeŶt, Ŷeǁ ďusiŶess ŵodelsͿ, #ϯ ;Support iŶdustrǇ-led 

orgaŶisatioŶs iŶ aggregatiŶg iŶdustrial iŶterests aŶd/or fuŶĐtioŶsͿ, #ϭϮ ;Foster researĐh 

aŶd deǀelopŵeŶt aŶd teĐhŶologiĐal iŶŶoǀatioŶ, deǀelop ĐoŵŵuŶiĐatioŶ Ŷetǁorks aŶd 

ŵediaͿ, aŶd #ϭ5 ;IŶtroduĐe aŶd reǀieǁ ĐoŶteŶt-ratiŶg fraŵeǁorksͿ.  

The ŵost Ŷuŵďer of Ŷegatiǀe ǀotes go to #7 ;Estaďlish staŶdards, ƋualifiĐatioŶ aŶd 

ĐertifiĐatioŶ fraŵeǁork for related skills aŶd kŶoǁledgeͿ. 

  

                                                           
3 The number of respondents is limited to derive scores for each respondent category as provided in other 
country chapters. 
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Figure ϲ-ϱ: Policy EffectiveŶess 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure ϲ-ϲ shoǁs, iŶ desĐeŶdiŶg order, the poliĐies ĐoŶsidered to ďe highlǇ effeĐtiǀe. 

Due to the liŵited Ŷuŵďer of saŵples, the ǀotes ǁere dispersed, partiĐularlǇ iŶ tǁo 

groups: tǁo ǀotes for #ϭ ;CoŵŵuŶiĐate iŶdustrial deǀelopŵeŶt ǀisioŶs, ŵaster plaŶs, 

statistiĐsͿ, #ϯ ;Support iŶdustrǇ-led orgaŶisatioŶs iŶ aggregatiŶg iŶdustrial iŶterests aŶd/or 

fuŶĐtioŶsͿ, #ϰ ;Support ďuildiŶg of ďusiŶess relatioŶshipsͿ, #5 ;Estaďlish iŶterŶatioŶal 

agreeŵeŶtsͿ, #7 ;Estaďlish staŶdards, ƋualifiĐatioŶ aŶd ĐertifiĐatioŶ fraŵeǁorks for 

related skills aŶd kŶoǁledgeͿ, aŶd #ϭϯ ;IŶtroduĐe aŶd reǀieǁ regulatorǇ fraŵeǁorks for 

ŵarket eŶtrǇ, ĐoŶteŶt ƋuotasͿ; aŶd oŶe ǀote for #Ϯ ;Stiŵulate estaďlishŵeŶt of iŶdustrial 

Đlusters, ŵarket deǀelopŵeŶt, Ŷeǁ ďusiŶess ŵodelsͿ, #ϲ ;Proŵote ďraŶds aŶd ĐaŵpaigŶs, 

iŶterŶatioŶal trade eǀeŶts aŶd ŵeetiŶgsͿ, #ϵ ;IŶtroduĐe iŶĐeŶtiǀe sĐheŵes to eŶĐourage 

iŶǀestŵeŶtsͿ, #ϭϬ ;Estaďlish goǀerŶŵeŶt fiŶaŶĐiŶg sĐheŵes to proŵote priǀate fiŶaŶĐiŶgͿ, 

aŶd #ϭϭ ;Estaďlish teĐhŶologiĐal staŶdards to eŶsure iŶteroperaďilitǇͿ.  
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Figure 6-7 describes the effects and outcomes that have resulted from policy #2 (Stimulate 

establishment of industrial clusters, market development, new business models), which has the 

most votes for effectiveness (Figure 6-5).4 Most respondents have enjoyed an increased number 

of customers as well as increased business and networking opportunities. 

Figure ϲ-ϲ: Policies Regarded as Effective 

    SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

Figure 6-7: Effects and Outcomes as a Result of Policy #2 
(Stimulate establishment of industrial clusters, market development,  

new business models) 

 

                SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

                                                           
4 Figure 6-5 indicates the score or the magnitude of effectiveness, and Figure 6-6 indicates the number of 
respondents who consider each policy effective. The tendency of the two results does not necessarily match 
because of the limited number of respondents. 



The Development Potential of the Content Industry in East Asia and the ASEAN Region 

80 

 

2.3.   Key Success Factor  

Figure ϲ-ϴ shoǁs ǁhat respoŶdeŶts ĐoŶsider aŶ iŵportaŶt eleŵeŶt ;keǇ suĐĐess 

faĐtorͿ for ŵaǆiŵisiŶg the effeĐtiǀeŶess of poliĐǇ #Ϯ ;Stiŵulate estaďlishŵeŶt of iŶdustrial 

Đlusters, ŵarket deǀelopŵeŶt, Ŷeǁ ďusiŶess ŵodelsͿ as it has the ŵost ǀotes for 

effeĐtiǀeŶess ;SeĐtioŶ ϬͿ. ͚‘eliaďle ĐoŵŵuŶiĐatioŶ aŵoŶg poliĐǇŵakers, goǀerŶŵeŶt, 

iŶdustrial orgaŶisatioŶs, aŶd priǀate ĐoŵpaŶies͛ has tǁo ǀotes out of tǁo respoŶdeŶts.  

 

Figure ϲ-ϴ: Key Success Factor of Policy #Ϯ 
;Stiŵulate estaďlishŵeŶt of iŶdustrial clusters, ŵarket developŵeŶt,  

Ŷeǁ ďusiŶess ŵodelsͿ 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

a.  Challenges 

Figure ϲ-ϵ shoǁs the poliĐies ĐoŶsidered to faĐe ĐhalleŶges. #ϭϬ ;Estaďlish 

goǀerŶŵeŶt fiŶaŶĐiŶg sĐheŵes to proŵote priǀate fiŶaŶĐiŶgͿ has the ŵost ǀotes. 
 

b. Necessity of Current Policies and Expectations 

Figure ϲ-ϭϬ shoǁs the surǀeǇ results oŶ ŶeĐessarǇ poliĐǇ. CoŶsidered the ŵost 

ŶeĐessarǇ are #ϰ ;Support ďuildiŶg ďusiŶess relatioŶshipsͿ, #7 ;Estaďlish staŶdards, 

ƋualifiĐatioŶ aŶd ĐertifiĐatioŶ fraŵeǁorks for related skills aŶd kŶoǁledgeͿ, aŶd #ϴ 

;Support eduĐatioŶͿ. 

Figure ϲ-ϭϭ shoǁs the respoŶdeŶts͛ eǆpeĐtatioŶs of poliĐies, irrespeĐtiǀe of 

ĐurreŶt iŵpleŵeŶtatioŶ. The highest eǆpeĐtatioŶ is iŶĐreased reǀeŶue. 

 

  

government, 
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Figure ϲ-9: Policies NeediŶg IŵproveŵeŶt 

 
   SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure 6-10: Necessity of Policies 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 6-11: Expectations of Implemented Policies 

 

                   SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

c. Policy Prioritisation 

Figure ϲ-ϭϮ ŵaps the effeĐtiǀeŶess aŶd ŶeĐessitǇ of eaĐh poliĐǇ. The figures are 

ĐoŶǀerted iŶto deǀiatioŶ ǀalues to relatiǀelǇ ŵap the results. EaĐh plot desĐriďes the poliĐǇ 

aĐtiǀitǇ. Oǀerall, half of the poliĐies for IŶdoŶesia faĐe ĐhalleŶges ǁhere ŶeĐessitǇ is 

greater thaŶ effeĐtiǀeŶess. IŶ partiĐular, there is deŵaŶd for poliĐies #ϰ ;Support ďuildiŶg 

of ďusiŶess relatioŶshipsͿ, #5 ;Estaďlish iŶterŶatioŶal agreeŵeŶtsͿ, #ϲ ;Proŵote ďraŶds 

aŶd ĐaŵpaigŶs, iŶterŶatioŶal trade eǀeŶts aŶd ŵeetiŶgsͿ, #ϴ ;Support eduĐatioŶͿ, #ϭϮ 

;Foster researĐh aŶd deǀelopŵeŶt aŶd teĐhŶologiĐal iŶŶoǀatioŶ, deǀelop ĐoŵŵuŶiĐatioŶ 

Ŷetǁorks aŶd ŵediaͿ, aŶd #ϭϰ ;IŶtroduĐe aŶd reǀieǁ iŶtelleĐtual propertǇ rights 

proteĐtioŶ, ŵaŶageŵeŶt, aŶti-piraĐǇ ŵeasuresͿ, ďut their effeĐtiǀeŶess is Ŷot as appareŶt 

as eǆpeĐted.  

Taďle ϲ-ϯ desĐriďes the results of the oǀerall aŶalǇsis. It proǀides the perforŵaŶĐe 

iŶdiĐator for eaĐh poliĐǇ aĐtiǀitǇ, desĐriďiŶg the prioritǇ leǀel, or the relatiǀe distaŶĐe 

ďetǁeeŶ ŶeĐessitǇ aŶd effeĐtiǀeŶess ;see Chapter ϭ for a ŵore detailed eǆplaŶatioŶ of a 

perforŵaŶĐe iŶdiĐatorͿ. The taďle also proǀides the ĐoeffiĐieŶt of ǀariatioŶ, a Ŷorŵalised 
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ŵeasure of dispersioŶ, ǁhiĐh desĐriďes the ǀariaŶĐe aŵoŶg respoŶdeŶt Đategories. The 

results shoǁ that #ϰ ;Support ďuildiŶg of ďusiŶess relatioŶshipsͿ has aŶ espeĐiallǇ high 

prioritǇ for iŵproǀeŵeŶt. 
  

Figure ϲ-1Ϯ : EffectiveŶess vs. Necessity of Policies 
(above: average, below: by category) 

 

 

                  SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies.
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Table 6-3: Results of Policy Evaluation Analysis 

Policy Area Policy Activities PerforŵaŶce C.V 

EffectiveŶess, % 

C.V 

Necessity, 
% 

Industry and 

Market 

Development 

1. Communicate industrial development visions, master plans, statistics     2.9  5 30 

2. Stimulate establishment of industrial clusters, market development, new 

business models   23.4 13 13 

Organisational 

Scheme, Business 

Relationships 

3. Support industry-led organisations in aggregating industrial interests 

and/or functions   19.1 16   1 

4. Support building of business relationships  - 15.6 12 16 

International 

Relationships 

5. Establish international agreements     - 4.2   4   8 

6. Promote brands and campaigns, international trade events and 

meetings   - 9.0 12   8 

Human Resources 7. Establish standards, qualification and certification frameworks for 

related skills and knowledge   - 8.5   1 16 

8. Support education  - 13.3   8 16 

Finance 9. Introduce incentive schemes to encourage investments       0.1   8    1 

10. Establish government financing schemes to promote private financing     - 2.3 12    1 

Technology 11. Establish technological standards to ensure interoperability        6.7   8 13 

12. Foster research and development and technological innovation, develop 

communication networks and media     - 4.2   4    1 

Legal Frameworks 13. Introduce and review regulatory frameworks for market entry, content 

quotas       4.4 53 13 

14. Introduce and review intellectual property rights protection, 

management, anti-piracy measures     - 9.0 12   8 

15. Introduce and review content-rating frameworks        9.6   5   1 

CV = coefficient of variation (variation among respondent categories). 

Note: ͚Performance͛ indicates the relative distance where: 

(a)  Figures aďoǀe zero: EffeĐtiǀeŶess outperforŵs ŶeĐessitǇ/eǆpeĐtatioŶ 

(b)  Figures ďeloǁ zero: EffeĐtiǀeŶess uŶderperforŵs ŶeĐessitǇ/eǆpeĐtatioŶ 

Source: Authors based on valuation Survey of Content Industry Promotion Policies. 



85 

3. Summary  

Figure 6-13 summarises the results. 

 

Figure 6-13 : Overall Results: Indonesia 

 

     SourĐe: Authors. 
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The goǀerŶŵeŶt defiŶed poliĐies to deǀelop the Đreatiǀe eĐoŶoŵǇ uŶtil ϮϬϭ5, 

aŶd its ĐoŵŵitŵeŶts are desĐriďed iŶ VisioŶ aŶd MissioŶ of Creatiǀe EĐoŶoŵǇ for 

ϮϬϮ5. Although the ĐurreŶt ĐoŶteŶt ŵarket is sŵaller thaŶ that of other ĐouŶtries iŶ 

the regioŶ, its doŵestiĐ poteŶtial is high due to rapid eĐoŶoŵiĐ groǁth. As a result of 

IŶdoŶesia s͛ foĐus oŶ ďeĐoŵiŶg ŵore Đoŵpetitiǀe iŶ the Đreatiǀe seĐtor, poliĐies 

supportiŶg iŶdustrǇ-led orgaŶisatioŶs iŶ aggregatiŶg iŶdustrial iŶterests aŶd/or 

fuŶĐtioŶs haǀe iŶĐreased ďusiŶess opportuŶities. Together ǁith poliĐies to stiŵulate 

the estaďlishŵeŶt of iŶdustrial Đlusters, ŵarket deǀelopŵeŶt, aŶd Ŷeǁ ďusiŶess 

ŵodels haǀe shoǁŶ high perforŵaŶĐe ĐorrespoŶdiŶg ǁith groǁiŶg poliĐǇ deŵaŶd.  

IŶdoŶesia has stroŶg aďilitǇ aŶd skills to Đreate ĐoŶteŶt produĐts, although it 

still Ŷeeds to eŶhaŶĐe its ĐapaĐitǇ to Đreate a ǀiďraŶt ŵarket, iŶĐludiŶg oǀerseas. IŶ 

partiĐular, the iŶsuffiĐieŶt laďour forĐe aŶd laĐk of reliaďle partŶers, aŶd ǁeak 

relatioŶships ǁith other iŶdustries aŶd laĐk of aĐĐess to fiŶaŶĐial serǀiĐes Đould hiŶder 

the ĐoŶteŶt iŶdustrǇ s͛ deǀelopŵeŶt. DeŵaŶd for goǀerŶŵeŶt support iŶ ďuildiŶg 

ďusiŶess relatioŶships is therefore stroŶg. Stakeholders also eǆpeĐt goǀerŶŵeŶt 

poliĐies to plaǇ aŶ iŵportaŶt role iŶ estaďlishiŶg fiŶaŶĐiŶg sĐheŵes to proŵote 

priǀate fiŶaŶĐiŶg. PoliĐies for ďuildiŶg ďusiŶess relatioŶships aŶd supportiŶg 

eduĐatioŶ haǀe high prioritǇ. These should help streŶgtheŶ the ĐoŶteŶt iŶdustrǇ s͛ 

relatioŶships ǁith other iŶdustries aŶd its aďilitǇ to sell aŶd distriďute ĐoŶteŶt 

produĐts. These efforts are eǆpeĐted to iŶĐrease the iŶdustrǇ s͛ poteŶtial to ĐoŶtriďute 

to the eĐoŶoŵǇ. 
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CHAPTER 7 

 

Policy Evaluation: Japan 

 

1. Strength/Weakness, Opportunity/Threat (SWOT) Analysis 

1.1. Strengths and Weaknesses: Survey Results 

Figure 7-ϭ shoǁs streŶgths aŶd ǁeakŶesses, aŶd Figure 7-Ϯ streŶgths aŶd 

ǁeakŶesses ďǇ respoŶdeŶt ĐategorǇ. The results iŶdiĐate that the ŵajoritǇ of respoŶdeŶts 

reĐogŶise ͚aďilitǇ aŶd skill to Đreate ĐoŶteŶt produĐts͛ ;1Ϳ aŶd ͚teĐhŶologiĐal iŶfrastruĐture 

aŶd eŶǀiroŶŵeŶt͛ ;7Ϳ as the iŶdustrǇ s͛ streŶgths. These tǁo eleŵeŶts ĐaŶ ďe ĐoŶsidered 

streŶgths, ǁhere the ĐoŵďiŶed ͚ǀerǇ stroŶg͛ aŶd ͚stroŶg͛ result eǆĐeeds 5Ϭ perĐeŶt. The 

tǁo eleŵeŶts haǀe the ŵost ǀotes for eaĐh respoŶdeŶt ĐategorǇ aŶd are stroŶglǇ 

reĐogŶised ďǇ poliĐǇŵakers.  

 ͚‘elatioŶships ǁith foreigŶ ĐouŶtries͛ ;ϲͿ, ͚poteŶtial huŵaŶ resourĐes for ĐoŶteŶt 

iŶdustries͛ ;ϴͿ, aŶd ͚ goǀerŶŵeŶt proŵotioŶ poliĐies͛ ;ϭϬͿ are ǁeakŶesses, as the ĐoŵďiŶed 

result of ͚ǁeak͛ aŶd ͚ǀerǇ ǁeak͛ eǆĐeeds 5Ϭ perĐeŶt. Iteŵ ;ϲͿ is oŶe of the feǁ eleŵeŶts 

that poliĐǇŵakers haǀe rated loǁer thaŶ haǀe other respoŶdeŶts. Iteŵ ;ϴͿ sees a gap of 

ǀotes aŵoŶg respoŶdeŶts, ǁith iŶdustrial orgaŶisatioŶs aŶd aĐadeŵiĐ eǆperts ratiŶg it 

loǁest. 

 

1.2. Current and future challenges 

Figure 7-ϯ shoǁs the results for ĐurreŶt ĐhalleŶges faĐiŶg the ĐoŶteŶt iŶdustrǇ. The 

ǀotes are highest ;Ϯϯ/ϮϴͿ iŶ ͚spread of pirated ĐoŶteŶts͛; ͚iŶsuffiĐieŶt kŶoǁledge of 

oǀerseas proŵotioŶ, iŶterŶatioŶal ďusiŶess͛ ;ϭ5/ϮϴͿ; aŶd ͚adaptiŶg to Ŷeǁ ďusiŶess 

ŵodels aŶd teĐhŶologies͛ ;ϭ5/ϮϴͿ. 
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Figure 7-1: StreŶgths aŶd WeakŶesses 

 

    SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure 7-2: Strength and Weakness Score: Respondent Comparison 

 

     SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies 
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Figure 7-ϯ: CurreŶt ChalleŶges 

 

        SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

MaŶǇ respoŶdeŶts poiŶt out issues regardiŶg the deĐliŶe iŶ populatioŶ iŶ JapaŶ, 

ĐhaŶge iŶ deŵographiĐs aŶd the teĐhŶologiĐal aŶd ďusiŶess eŶǀiroŶŵeŶt, aŶd diffiĐulties 

iŶ adaptiŶg to these ĐhaŶges ;Taďle 7-ϭͿ. IŶ partiĐular, ŵaŶǇ ĐoŶteŶt ĐoŵpaŶies laĐk 

huŵaŶ resourĐes ǁith iŶterŶatioŶal ďusiŶess eǆperieŶĐe, aŶd are struggliŶg to eŶhaŶĐe 

doŵestiĐ aŶd iŶterŶatioŶal ďusiŶess praĐtiĐes.  

 

Table 7-1: Free Descriptive Answers Regarding Current and Future Challenges 

Category Comment 

Company  DeĐliŶe iŶ doŵestiĐ populatioŶ [ϭ,Ϯ,ϯ/ϭ,ϰ,5] 
 BeĐause the doŵestiĐ ĐoŶteŶt ŵarket is Ƌuite large, there is little iŶĐeŶtiǀe 

for ĐoŶteŶt ĐoŵpaŶies to go oǀerseas aŶd risk Ŷeǁ ŵarket deploǇŵeŶt. IŶ 
additioŶ, the ĐoŶteŶt ďusiŶess eĐosǇsteŵ of the doŵestiĐ ŵarket is ǀerǇ 
differeŶt froŵ that of the oǀerseas ŵarket, aŶd kŶoǁledge of oǀerseas 
ďusiŶess has Ǉet to aĐĐuŵulate iŶ the iŶdustrǇ. There is also the threat of 
large oǀerseas ĐoŵpaŶies aĐƋuiriŶg the Đore liĐeŶĐe of JapaŶese ĐoŶteŶt. 
[ϰ/5,7] 

 NeĐessitǇ of adaptiŶg to deĐliŶiŶg Ǉouth populatioŶ iŶ the doŵestiĐ ŵarket 
 NeĐessitǇ of targetiŶg groǁiŶg ĐoŶsuŵer segŵeŶts iŶ the regioŶ ďǇ 

leǀeragiŶg eǆperieŶĐe of JapaŶese ĐoŶteŶt distriďutioŶ [ϭ,ϯ,5/ϭ,Ϯ,ϯ,ϰ,5,7] 
 IŵproǀeŵeŶt of aŶti-piraĐǇ ŵeasures [ϭ,Ϯ,ϯ/ϭ,Ϯ,ϯ,ϰ,5,7] 
 NeĐessitǇ of ĐreatiŶg ĐoŶteŶt that ŵeets ŵarket deŵaŶd, rather thaŶ 

selliŶg ĐoŶteŶt that does Ŷot ŵake a profit [ϭ,Ϯ,ϯ/ϰ] 
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Category Comment 

 LaĐk of Ŷeǁ ďusiŶess ŵodels for adaptiŶg to oŶliŶe piraĐǇ aŶd IŶterŶet 
teĐhŶologǇ [ϯ/ϭ,ϰ,7] 

 StriĐt regulatioŶs iŶ soŵe ĐouŶtries agaiŶst Đross-ďorder ĐoŶteŶt 
distriďutioŶ [ϯ/ϭ,ϰ,7] 

Industrial 

Organisation, 

Academic 

Expert 

 NeĐessitǇ of fosteriŶg aŶ oǀerseas ŵarket for JapaŶese ĐoŶteŶt [ϯ,5/ϭ,ϰ] 
 JapaŶese ĐoŶteŶt is ǁell estaďlished iŶ the regioŶ. IŶ the Đase of aŶiŵatioŶ, 

for eǆaŵple, produĐtioŶ Đosts ĐaŶ ďe reĐouped iŶ the doŵestiĐ ŵarket 
aloŶe, aŶd so there is little ŵotiǀatioŶ to go oǀerseas, ǁhere piraĐǇ is still 
sigŶifiĐaŶt. NegotiatioŶs ďetǁeeŶ ŶatioŶs oǀer aŶti-piraĐǇ ŵeasures are 
esseŶtial. [ϯ/ϭ,Ϯ,ϯ,ϰ,5] 

 NeĐessitǇ of iŵproǀiŶg skills of artists aŶd staff ;ĐoŶteŶt produĐtioŶ, 
laŶguage, etĐ.Ϳ aŶd ŶeĐessitǇ of ŵarketiŶg aŶd deǀelopiŶg loĐal Ŷetǁorks 
aŶd staff iŶ oǀerseas ŵarkets [ϭ,Ϯ/5] 

 LiďeralisiŶg liĐeŶĐe ĐoŶditioŶs to go oǀerseas, suĐh as ďǇ  iŶtroduĐiŶg a 
fraŵeǁork for the ĐouŶtrǇ to ŵaŶage rights as a proǆǇ [ϭ,Ϯ,ϯ/ϭ,ϯ,ϰ,5,ϲ] 

 AŶ iŵportaŶt eleŵeŶt is ĐollaďoratiŶg ǁith the regioŶ dailǇ oǀer the loŶg 
terŵ. [ϭ,Ϯ,ϯ,ϰ,5/ϭ,Ϯ,ϯ,ϰ,5,ϲ,7] 

 IŵproǀeŵeŶt of iŶtelleĐtual propertǇ rights ŵaŶageŵeŶt, priĐe gap 
ďetǁeeŶ doŵestiĐ aŶd foreigŶ ŵarkets, aŶd ŵeaŶs of ŵakiŶg it easǇ to 
ŵeet doŵestiĐ aŶd oǀerseas ŵarket deŵaŶd [ϭ/ϭ,ϯ] 

 StriĐt regulatioŶs agaiŶst Đross-ďorder ĐoŶteŶt distriďutioŶ iŶ AsiaŶ 
ĐouŶtries [ϰ/ϭ,5] 

 NeĐessitǇ of adaptiŶg to a ĐhaŶgiŶg doŵestiĐ ŵarket ;e.g. proŵotiŶg Ŷeǁ 
ŵusiĐ distriďutioŶ serǀiĐesͿ. NeĐessitǇ of ďuildiŶg good relatioŶships ǁith 
reliaďle partŶers aŶd eŶhaŶĐiŶg ĐoŶteŶt distriďutioŶ. DiffiĐultǇ aĐƋuiriŶg 
ǀisas aŶd/or gettiŶg approǀal to ĐoŶǀeǇ eƋuipŵeŶt [ϭ/ϭ,Ϯ,ϯ] 

Policymaker  NeĐessitǇ of ĐollaďoratiŶg ǁith other ĐouŶtries oŶ aŶti-piraĐǇ ŵeasures  
 NeĐessitǇ of deǀelopiŶg Ŷeǁ ďusiŶess aŶd profit ŵodel to eŶhaŶĐe 

oǀerseas ďusiŶess 

 The uŶiƋue produĐtioŶ Đoŵŵittee sǇsteŵ iŶ the JapaŶese filŵ aŶd 
aŶiŵatioŶ seĐtor has its adǀaŶtages iŶ raisiŶg fuŶds aŶd ŵaŶagiŶg risk. 
Hoǁeǀer, it faĐes ĐhalleŶges iŶ rights ŵaŶageŵeŶt iŶ oǀerseas operatioŶs. 
Also, the doŵestiĐ ĐoŶteŶt ŵarket is ŵostlǇ Đoŵposed of sŵall aŶd 
ŵediuŵ-sized eŶterprises, ǁhiĐh ofteŶ laĐk huŵaŶ resourĐes aŶd fuŶds for 
oǀerseas operatioŶs. 

Note:  Numbers placed in each comment describes the sector and operation the respondent is engaged 

in. [1 = TV programme, 2 = film, 3 = animation, 4 = games, 5 = music, ͚-͚ = no response/  

1 = production, 2 = post-production, 3 = broadcasting, 4 = distribution, 5 = sales, 6 = 

purchase/aggregation, 7 = manufacturing, ͚-͚ = no response] 

Source: Evaluation Survey of Content Industry Promotion Policies. 

 

1.3. Strength/Weakness, Opportunity/Threat (SWOT) Analysis: Update of the 

FY2012 Report 

The update of the ͚StudǇ oŶ the DeǀelopŵeŶt PoteŶtial of the CoŶteŶt IŶdustrǇ iŶ 

East Asia aŶd ASEAN ‘egioŶ͛ ;FYϮϬϭϮ ‘eportͿ ;Taďle 7.ϮͿ takes iŶto aĐĐouŶt the surǀeǇ 

results as ǁell as reĐeŶt ŵarket treŶds ;Chapter ϮͿ aŶd poliĐies ;Chapter ϰͿ.  
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JapaŶ s͛ relatiǀelǇ large doŵestiĐ ŵarket aŶd high aďilitǇ aŶd skills to Đreate ĐoŶteŶt 

produĐts are ĐoŶsidered streŶgths. AŶ eŶǀiroŶŵeŶt for ĐoŶteŶt produĐtioŶ utilisiŶg high-

eŶd teĐhŶologies, attraĐtiǀe ĐoŶteŶt, aŶd its gloďal popularitǇ are also ĐoŶsidered 

adǀaŶtages. 

OŶ the other haŶd, JapaŶ is faĐiŶg ĐhalleŶges due to liŵited doŵestiĐ ŵarket 

groǁth, relatiǀelǇ high produĐtioŶ Đosts, laĐk of relatioŶships ǁith foreigŶ ĐouŶtries, aŶd 

iŶsuffiĐieŶt goǀerŶŵeŶt proŵotioŶ poliĐies. The ŵost reĐogŶised of these ĐhalleŶges is 

ĐoŶteŶt piraĐǇ—oŶe reasoŶ ǁhǇ soŵe JapaŶese ĐoŶteŶt ĐoŵpaŶies are refraiŶiŶg froŵ 

doiŶg oǀerseas ďusiŶess despite the ǁorldǁide popularitǇ of ŵaŶga ;ĐoŵiĐsͿ aŶd aŶiŵe 

;aŶiŵatioŶͿ. More ĐoŶteŶt ĐoŵpaŶies, hoǁeǀer, are gettiŶg iŶǀolǀed iŶ Đross-ďorder 

ďusiŶess, siŶĐe the doŵestiĐ ĐoŶteŶt ŵarket ǁill ĐertaiŶlǇ shriŶk iŶ the loŶg terŵ ďeĐause 

of JapaŶ s͛ deĐliŶiŶg populatioŶ. It seeŵs, hoǁeǀer, that the ĐoŶteŶt ďusiŶess has Ǉet to 

aĐĐuŵulate kŶoǁledge of or eǆperieŶĐe iŶ differeŶt ďusiŶess praĐtiĐes, ǁith soŵe 

ĐoŵpaŶies struggliŶg to adapt to ďusiŶess ŵodels or to deǀelop Ŷeǁ oŶes.  

Table 7-2: SWOT Analysis—Japan 

Internal 

Strengths 

 Ability and skills to create content (e.g. 

programme planning and producing 

ability) 

 Technological infrastructure and 

environment 

 Popularity of animation, comics, games, 

and character goods  

 Extending range, e.g. idol and geek 

culture  

 Sufficiently developed domestic 

broadcasting market 

 Many broadcasting stations and 

production companies 

 Ability to develop programme formats 

 Experience in international joint 

production 

Weaknesses 

 Insufficient potential human resources for 

content industries 

 Relatively high production costs and low 

competitiveness and profitability abroad 

 Insufficient promotion policies or support 

systems 

 Spread of pirated content 

 Insufficient experience or knowledge to 

sell products abroad 

 Lack of overseas partners to distribute 

Japanese content 

 Difficulties in meeting demands of both 

domestic and overseas markets  

 Difficulties in adapting to cultures and 

business customs 

 

Opportunities 

 High GDP and GDP per capita 

Threats 

 Depopulation and aging society 
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 High penetration of the Internet, fixed 

broadband, and mobile network 

 Diffusion of content distribution 

platform services  

 Large number of Japanese companies 

operating overseas, which can possibly 

sponsor content distribution 

 High evaluation of Japanese content 

and culture in overseas markets 

 Enhanced government support 

measures for overseas promotion (Cool 

Japan, Creative Industries Policy) 

 Maturation and slow growth of domestic 

economy 

 Less popularity of TV among young people 

(diversification in media usage and 

transition to online media) 

 Ethnic and language barriers (especially 

actors) 

 

External 

GDP = gross doŵestiĐ produĐt; SWOT = streŶgth/ǁeakŶess, opportuŶitǇ/threat. 

SourĐe: Authors.  

 

2. Policy Evaluation  

2.1. Overall Evaluation 

Figure 7-ϰ shoǁs the surǀeǇ results of the oǀerall assessŵeŶt of related poliĐies. 

EighteeŶ out of tǁeŶtǇ-siǆ respoŶdeŶts ;ϲϵ perĐeŶtͿ iŶdiĐate positiǀe assessŵeŶt ;͚ǀerǇ 

suĐĐessful͛ or ͚suĐĐessful͛Ϳ.  

Figure 7-5 shoǁs the sĐore for eaĐh respoŶdeŶt ĐategorǇ, iŶdiĐatiŶg the gap 

ďetǁeeŶ stakeholders. 

Figure 7-4: Overall AssessŵeŶt of CoŶteŶt Policies 

 

 SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 7-5: Overall Assessment of Content Policies  
(Score per Respondent Category) 

 

Note: Figures indicate weighted average of number of respondents and weight (very successful = 

2, successful = 1, not successful = 0). 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

2.2. Effectiveness of Current Policies 

Figure 7-ϲ shoǁs the surǀeǇ results oŶ the aǁareŶess of effeĐtiǀeŶess of the 

poliĐies, aŶd hoǁ these ŵeet respoŶdeŶts͛ eǆpeĐtatioŶs. Three poliĐies are supported ďǇ 

the ŵajoritǇ of respoŶdeŶts: #ϲ ;Proŵote ďraŶds aŶd ĐaŵpaigŶs, iŶterŶatioŶal trade 

eǀeŶts aŶd ŵeetiŶgsͿ, #ϭϰ ;IŶtelleĐtual propertǇ rights proteĐtioŶͿ, aŶd #ϯ ;Support 

iŶdustrǇ-led orgaŶisatioŶs to aggregate iŶdustrial iŶterests aŶd/or fuŶĐtioŶsͿ. 

PoliĐǇ #5 ;Estaďlish iŶterŶatioŶal agreeŵeŶtsͿ has the ŵost Ŷegatiǀe ǀotes, ǁhiĐh 

is a reĐogŶitioŶ of iŶdustries͛ ǁeakŶess, i.e. relatioŶships ǁith foreigŶ ĐouŶtries ;SeĐtioŶ 

ϭ.ϭͿ.  

Figure 7-7 shoǁs the poliĐies ĐoŶsidered, iŶ desĐeŶdiŶg order, to haǀe high effeĐt. 

PoliĐǇ #ϲ ;Proŵote ďraŶds aŶd ĐaŵpaigŶs, iŶterŶatioŶal trade eǀeŶts aŶd ŵeetiŶgsͿ has 

the ŵost ǀotes. Figure 7-ϴ desĐriďes the effeĐts aŶd outĐoŵes that resulted froŵ poliĐǇ 

#ϲ. Most respoŶdeŶts haǀe eŶjoǇed iŶĐreased opportuŶities to Ŷetǁork ǁith ďusiŶess 

partŶers aŶd ĐlieŶts. 

 

2.3. Key Success Factor  

Figure 7-ϵ shoǁs ǁhat respoŶdeŶts ĐoŶsider aŶ iŵportaŶt eleŵeŶt ;keǇ suĐĐess 

faĐtorͿ for ŵaǆiŵisiŶg the effeĐtiǀeŶess of poliĐǇ #ϲ ;Proŵote ďraŶds aŶd ĐaŵpaigŶs, 

iŶterŶatioŶal trade eǀeŶts aŶd ŵeetiŶgsͿ. The ŵajoritǇ of respoŶdeŶts ĐoŶsider it 
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iŵportaŶt for the poliĐǇ to ďe iŵpleŵeŶted for a ĐertaiŶ period. The goǀerŶŵeŶt is 

eǆpeĐted to ĐoŶtiŶue proŵotiŶg ďraŶds aŶd ĐaŵpaigŶs to eŶĐourage the iŶdustrǇ. 

Figure 7-ϲ: Policy EffectiveŶess 

 

   SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

Figure 7-7: Policies Regarded as Effective 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 7-8: Effects and Outcomes as a Result of Policy #6 

 

              SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure 7-9: Key Success Factor of Policy #ϲ  
;Proŵote ďraŶds aŶd caŵpaigŶs, iŶterŶatioŶal trade eveŶts aŶd ŵeetiŶgsͿ 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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2.4. Challenges 

Figure 7-ϭϬ shoǁs the poliĐies ĐoŶsidered to ďe faĐiŶg ĐhalleŶges. PoliĐǇ #5 

;Estaďlish iŶterŶatioŶal agreeŵeŶtsͿ has the ŵost ǀotes. Figure 7-ϭϭ iŶdiĐates that ŵaŶǇ 

respoŶdeŶts ĐoŶsider stroŶg leadership ďǇ poliĐǇŵakers aŶd goǀerŶŵeŶts as the keǇ to 

oǀerĐoŵiŶg the ĐhalleŶge. 
 

2.5. Necessity of Current Policies and Expectations 

Figure 7-ϭϮ shoǁs the surǀeǇ results oŶ the ŶeĐessitǇ or Ŷeeds of poliĐǇ 

iŵpleŵeŶtatioŶ. PoliĐǇ #ϭϰ ;IŶtelleĐtual propertǇ rights proteĐtioŶͿ has the ŵost ǀotes 

;ǀerǇ ŶeĐessarǇ/iŵportaŶtͿ, ǁhiĐh ĐorrespoŶds to the ĐurreŶt ĐhalleŶges desĐriďed iŶ 

SeĐtioŶ Ϭ. 

Figure 7-ϭϯ shoǁs the respoŶdeŶts͛ eǆpeĐtatioŶs of poliĐies, irrespeĐtiǀe of 

ĐurreŶt iŵpleŵeŶtatioŶ. The ŵajoritǇ of respoŶdeŶts eǆpeĐt iŶĐreased reǀeŶues aŶd 

ďusiŶess opportuŶities. 

Figure 7-1Ϭ: Policies NeediŶg IŵproveŵeŶt 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 7-11: Difficulties and Constraints of Policy #5  

(Establish international agreements) 

 
SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

Figure 7-1Ϯ: Necessity of Policies 

 

     SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 7-13: Expectations of Implemented Policies 

 

       SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

2.6.  Policy Prioritisation 

Figure 7-ϭϰ ŵaps the effeĐtiǀeŶess aŶd ŶeĐessitǇ of eaĐh poliĐǇ. The figures are 

ĐoŶǀerted iŶto deǀiatioŶ ǀalues to relatiǀelǇ ŵap the results. EaĐh plot desĐriďes the poliĐǇ 

aĐtiǀitǇ. Oǀerall, the leǀel of effeĐtiǀeŶess ŵeets the ŶeĐessitǇ degree for ŵost poliĐies. 

Although poliĐies #5 ;Estaďlish iŶterŶatioŶal agreeŵeŶtsͿ, #ϴ ;Support eduĐatioŶͿ, aŶd #ϵ 

;IŶtroduĐe iŶĐeŶtiǀe sĐheŵes to eŶĐourage iŶǀestŵeŶtsͿ are iŶ high deŵaŶd, their 

effeĐtiǀeŶess does Ŷot seeŵ to ŵeet eǆpeĐtatioŶs.  

Taďle 7-ϯ desĐriďes the oǀerall aŶalǇsis results aŶd proǀides the perforŵaŶĐe iŶdiĐator 

for eaĐh poliĐǇ aĐtiǀitǇ, desĐriďiŶg the prioritǇ leǀel, or the relatiǀe distaŶĐe ďetǁeeŶ 

ŶeĐessitǇ aŶd effeĐtiǀeŶess ;see Chapter ϭ for a ŵore detailed eǆplaŶatioŶ of a 

perforŵaŶĐe iŶdiĐatorͿ. The taďle also proǀides the ĐoeffiĐieŶt of ǀariatioŶ aŶd a 

Ŷorŵalised ŵeasure of dispersioŶ, ǁhiĐh desĐriďes the ǀariaŶĐe aŵoŶg respoŶdeŶt 

Đategories. The results shoǁ that poliĐǇ #ϵ has aŶ espeĐiallǇ high prioritǇ for iŵproǀeŵeŶt. 
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Figure 7-14 : Effectiveness vs. Necessity of Policies  

(above: by category, below: by average) 

 

 

 
         Source: Evaluation Survey of Content Industry Promotion Policies.
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Table 7-3: Results of Policy Evaluation Analysis 

Policy Area 

 

Policy Activities PerforŵaŶce CV 

EffectiveŶess, % 

CV 

Necessity, 
% 

Industry and 

Market 

Development 

1. Communicate industrial development visions, master plans, statistics  - Ϭ.ϲ  ϭ   ϭ 

2. Stimulate establishment of industrial clusters, market development, new 

business models   5.ϲ ϭϰ ϭϭ 

Organisational 

Schemes, Business 

Relationships 

3. Support industry-led organisations to aggregate industrial interests 

and/or functions   Ϯ.ϲ   5   5 

4. Support building of business relationships    7.Ϯ   Ϯ   ϲ 

International 

Relationships 

5. Establish international agreements  - Ϯ.ϵ   ϯ   7 

6. Promote brands and campaigns, international trade events, and 

meetings - Ϯ.Ϭ ϭϯ   ϲ 

Human Resources 7. Establish standards, qualification and certification frameworks for 

related skills and knowledge   ϯ.ϭ   ϲ   ϴ 

8. Support education - 5.Ϯ Ϯϰ ϭϭ 

Finance 9. Introduce incentive schemes to encourage investments - ϵ.ϴ   5   Ϯ 

10. Establish government financing schemes to promote private financing   ϯ.ϰ   5   ϵ 

Technology 11. Establish technological standards to ensure interoperability - Ϭ.7 ϭϯ ϭϬ 

12. Foster research and development and technological innovation, develop 

communication networks and media - ϭ.ϰ   Ϯ   ϯ 

Legal Frameworks 13. Introduce and review regulatory frameworks for market entry, content 

quotas - ϭ.ϰ ϭϯ ϭϵ 

14. Introduce and review intellectual property rights protection, 

management, anti-piracy measures - Ϯ.7   5   ϴ 

15. Introduce and review content-rating framework    ϰ.7 Ϯϭ   Ϯ 

CV = coefficient of variation (variation among respondent categories). 

Note: ͚Performance͛ indicates the relative distance where: 

(a) Figures aďoǀe zero: EffeĐtiǀeŶess outperforŵs ŶeĐessitǇ/eǆpeĐtatioŶ 

(b) Figures ďeloǁ zero: EffeĐtiǀeŶess uŶderperforŵs ŶeĐessitǇ/eǆpeĐtatioŶ 

SourĐe:  Authors ďased oŶ EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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3. Summary  

 

Figure 7-ϭ5 suŵŵarises the results.  
 

Figure 7-15: Overall Results: Japan 

 

GDP = gross doŵestiĐ produĐt. 

SourĐe: Authors.  
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The ĐoŶteŶt iŶdustrǇ iŶ JapaŶ has eŶjoǇed a large doŵestiĐ ŵarket aŶd has 

deǀeloped a struĐture aŶd aŶ eĐosǇsteŵ that ĐoŶtriďute to the eĐoŶoŵǇ. StreŶgth iŶ 

the aďilitǇ aŶd skill to Đreate ĐoŶteŶt aŶd a teĐhŶologiĐal iŶfrastruĐture eŶǀiroŶŵeŶt 

as ǁell as ŵarket ĐoŶditioŶs haǀe Ŷurtured the iŶdustrǇ s͛ groǁth aŶd ĐapaĐitǇ. The 

iŶdustrǇ, hoǁeǀer, is eǆperieŶĐiŶg ĐhalleŶges, suĐh as sloǁdoǁŶ iŶ eĐoŶoŵiĐ groǁth, 

deĐliŶiŶg populatioŶ, aŶd ĐhaŶgiŶg deŵographiĐs, as ǁell as rapid ĐhaŶges iŶ 

ďusiŶess ŵodels aŶd the teĐhŶologǇ eŶǀiroŶŵeŶt. UŶder these ĐoŶditioŶs, JapaŶ has 

striǀed to use its Đultural Đharŵ to ĐoŶtriďute to a higher ǀalue-added eĐoŶoŵǇ, aŶd 

to eŶhaŶĐe oǀerseas deǀelopŵeŶt of the ĐoŶteŶt iŶdustrǇ.  

SuĐh efforts seeŵ to ďe effeĐtiǀe, espeĐiallǇ iŶ supportiŶg iŶdustrǇ-led 

orgaŶisatioŶs to aggregate iŶdustrial iŶterests aŶd fuŶĐtioŶs ;#ϯͿ; supportiŶg ďuildiŶg 

of ďusiŶess relatioŶships ;#ϰͿ; proŵotiŶg ďraŶds aŶd ĐaŵpaigŶs, iŶterŶatioŶal trade 

eǀeŶts, aŶd ŵeetiŶgs ;#ϲͿ; estaďlishiŶg goǀerŶŵeŶt fiŶaŶĐiŶg sĐheŵes to proŵote 

priǀate fiŶaŶĐiŶg ;#ϭϬͿ; aŶd iŶtroduĐiŶg iŶtelleĐtual propertǇ rights proteĐtioŶ aŶd 

ŵaŶageŵeŶt ;#ϭϰͿ. 

Hoǁeǀer, stakeholders͛ eǆpeĐtatioŶs for #ϲ aŶd #ϭϰ are higher thaŶ the 

effeĐtiǀeŶess of these poliĐǇ aĐtiǀities. It is esseŶtial for the goǀerŶŵeŶt to ĐoŶtiŶue 

ǁorkiŶg oŶ these areas to eŶhaŶĐe the deǀelopŵeŶt of the JapaŶese ĐoŶteŶt iŶdustrǇ. 
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CHAPTER 8 

 

Policy Evaluation: Korea 

 

1.1. Strength/Weakness, Opportunity/Threat (SWOT) AnalysisStrengths and 

Weaknesses: Survey Results  

Figure ϴ-ϭ shoǁs streŶgths aŶd ǁeakŶesses, aŶd Figure ϴ-Ϯ, streŶgths aŶd 

ǁeakŶesses ďǇ respoŶdeŶt ĐategorǇ. The ŵajoritǇ of respoŶdeŶts reĐogŶise ͚ teĐhŶologiĐal 

iŶfrastruĐture aŶd eŶǀiroŶŵeŶt͛ ;7Ϳ aŶd ͚aďilitǇ aŶd skill to Đreate ĐoŶteŶt produĐts͛ ;ϭͿ as 

the iŶdustrǇ s͛ streŶgths. AŶ iteŵ that is ŵore thaŶ 5Ϭ perĐeŶt ͚ǀerǇ stroŶg͛ aŶd ͚stroŶg͛ 

ĐoŵďiŶed is ĐoŶsidered a streŶgth. Iteŵ ;7Ϳ ǁas shared ďǇ all stakeholders, aŶd iteŵ ;ϭͿ 

ǁas stroŶglǇ reĐogŶised ďǇ poliĐǇŵakers.  

͚AĐĐessiďilitǇ aŶd aǀailaďilitǇ to fiŶaŶĐial serǀiĐes͛ ;5Ϳ is ĐoŶsidered a ǁeakŶess 

ďeĐause ͚ǀerǇ ǁeak ͚aŶd ͚ǁeak͛ ĐoŵďiŶed eǆĐeed 5Ϭ perĐeŶt. It is reĐogŶised as a 

ǁeakŶess espeĐiallǇ ďǇ poliĐǇŵakers.  

Figure ϴ-1: StreŶgths aŶd WeakŶesses 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 8-2: Strength and Weakness: Respondent Comparison 

 

    SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

Figure ϴ-ϯ: CurreŶt ChalleŶges: Survey Results 

 

                  SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Table 8-1: Free Descriptive Answers Regarding Current and Future Challenges 

Category Comment 

Company  Spread of pirated ĐoŶteŶt, laĐk of reliaďle ďusiŶess partŶers, aŶd 
aďseŶĐe of ŵarket iŶforŵatioŶ [ϭ,Ϯ,ϯ/ϰ]  

 LaĐk of releǀaŶt ďusiŶess opportuŶities aŶd iŶĐreased operatiŶg Đosts 
[Ϯ/ϰ] 

 IŶĐreasiŶg operatiŶg Đosts, iŶsuffiĐieŶt laďour, aŶd iŶsuffiĐieŶt foreigŶ 
sales proŵotioŶ or iŶterŶatioŶal ďusiŶess kŶoǁledge [Ϯ/ϰ] 

 DiffiĐultǇ iŶ applǇiŶg Ŷeǁ ďusiŶess ŵodels aŶd teĐhŶologies, aďseŶĐe 
of suďsidies aŶd fiŶaŶĐial support, aŶd spread of pirated ĐoŶteŶt 
[ϭ/ϭ,Ϯ] 

 AďseŶĐe of ŵarket iŶforŵatioŶ ;ĐoŶsuŵers, suppliers, etĐ.Ϳ, 
iŶsuffiĐieŶt oǀerseas sales proŵotioŶ, aŶd iŶsuffiĐieŶt iŶterŶatioŶal 
ďusiŶess kŶoǁledge [ϭ,Ϯ,ϯ,ϰ/ϭ,Ϯ,ϯ] 

Industrial 

organisation 

and academic 

expert 

 IŶ the Đase of TV ďroadĐasters, iŶsuffiĐieŶt outsourĐed produĐtioŶ Đost 
[ϭ/ϯ] 

 Spread of pirated ĐoŶteŶt, iŶĐreased operatiŶg Đosts aŶd produĐt 
priĐes [ϭ,Ϯ,ϯ/-] 

 DiffiĐultǇ applǇiŶg Ŷeǁ ďusiŶess ŵodels aŶd teĐhŶologies, iŶsuffiĐieŶt 
laďour ;ƋualitǇ/ŶuŵďerͿ, aŶd laĐk of staďle relatioŶships ǁith ďusiŶess 
partŶers [ϭ,Ϯ,ϯ/-] 

 DeĐliŶe iŶ doŵestiĐ produĐtioŶ due to iŵports froŵ the UŶited States 
[Ϯ/ϰ] 

 NeĐessitǇ of ďalaŶĐe ďetǁeeŶ fosteriŶg doŵestiĐ produĐtioŶ aŶd 
ŵarket deŵaŶd [ϭ,ϯ/ϯ,ϰ,5] 

 NeĐessitǇ of streŶgtheŶiŶg ĐoŶteŶt ;suĐh as TV prograŵŵesͿ iŵport 
regulatioŶs [ϭ,ϯ/ϯ,ϰ,5] 
 

Policymaker  The spread of pirated ĐoŶteŶt, iŶĐreased operatiŶg Đosts ;iŶĐludiŶg 
laďourͿ, aŶd iŶsuffiĐieŶt kŶoǁledge of oǀerseas sales proŵotioŶ or 
iŶterŶatioŶal ďusiŶess  

 IŶĐreased operatiŶg Đosts ;iŶĐludiŶg laďourͿ, spread of ĐoŶteŶt that 
allegedlǇ iŶfriŶges oŶ ĐopǇright ;ĐoŶteŶt proteĐtioŶ ŵeĐhaŶisŵ is 
ŶeededͿ, aŶd iŶsuffiĐieŶt suďsidies aŶd fiŶaŶĐial support  

 LaĐk of releǀaŶt ďusiŶess opportuŶities, iŶsuffiĐieŶt oǀerseas sales 
proŵotioŶ or iŶterŶatioŶal ďusiŶess kŶoǁledge, aŶd laĐk of  
relatioŶships ǁith ďusiŶess partŶers 

Note: Numbers after each comment describe the sector and operation the respondent is engaged in. 

[1 = TV program, 2 = film, 3 = animation, 4 = games, 5 = music, ͚-͚ = no response /   

1 = production, 2 = post-production, 3 = broadcasting, 4 = distribution, 5 = sales, 6 = 

purchase/aggregation, 7 = manufacturing, ͚-͚ = no response] 

Source: Evaluation Survey of Content Industry Promotion Policies. 

 

1.2. Current and Future Challenges 

Figure ϴ-ϯ shoǁs the surǀeǇ results for ĐurreŶt ĐhalleŶges faĐiŶg the ĐoŶteŶt 

iŶdustrǇ. The ǀotes are highest ;ϭϬ/ϭϵͿ for ͚spread of pirated ĐoŶteŶt͛ aŶd ͚laĐk of fuŶds, 

fiŶaŶĐial support͛ as seĐoŶd. 
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Soŵe respoŶdeŶts raised issues regardiŶg the ďalaŶĐe ďetǁeeŶ doŵestiĐ 

produĐtioŶ aŶd purĐhase of iŵported ĐoŶteŶt, as the iŶdustrǇ is iŶǀestiŶg iŶ iŵported 

ĐoŶteŶt ;Taďle ϴ-ϭͿ. This relates to other issues raised regardiŶg ĐoŶstraiŶts oŶ produĐtioŶ 

Đosts as seeŶ iŶ Đases ǁhere TV ďroadĐasters ĐaŶŶot outsourĐe suffiĐieŶt ďudget to 

produĐtioŶ houses.  

 

1.ϯ StreŶgth/WeakŶess, OpportuŶity/Threat ;SWOTͿ AŶalysis: Update of the FYϮϬ1Ϯ 
Report  

The update of the ͚StudǇ oŶ the DeǀelopŵeŶt PoteŶtial of the CoŶteŶt IŶdustrǇ iŶ 

East Asia aŶd ASEAN ‘egioŶ͛ ;FYϮϬϭϮ ‘eportͿ ;Taďle ϴ-ϮͿ takes iŶto aĐĐouŶt the surǀeǇ 

results as ǁell as reĐeŶt ŵarket treŶds ;Chapter ϮͿ aŶd poliĐies ;Chapter ϰͿ.  

Korea s͛ streŶgths are its high-teĐhŶologiĐal iŶfrastruĐture aŶd eŶǀiroŶŵeŶt aŶd its 

aďilitǇ to Đreate ĐoŶteŶt produĐts. With the ĐurreŶt ǁell-estaďlished sǇsteŵ to support 

ĐoŶteŶt eǆport, aŶd suĐĐess iŶ deǀelopiŶg oǀerseas ŵarkets aŶd trade, Korea has seeŶ the 

popularitǇ of its ĐoŶteŶt rise doŵestiĐallǇ aŶd iŶterŶatioŶallǇ—a pheŶoŵeŶoŶ ǁith ripple 

effeĐts oŶ other ďusiŶess fields. 

Although Korea alreadǇ has a ŵature ŵarket, ŵost stakeholders ĐoŶsider aĐĐess 

to fiŶaŶĐial iŶfrastruĐture still ǁeak. IŶ terŵs of distriďutioŶ, the ŵarket still suffers froŵ 

the spread of pirated ĐoŶteŶt. IŶĐrease iŶ Đost of produĐtioŶ adds aŶother laǇer of ďurdeŶ 

oŶ ĐoŶteŶt ďusiŶess ĐoŵpaŶies. 

As for the eǆterŶal eŶǀiroŶŵeŶt, the high diffusioŶ of Ŷetǁork iŶfrastruĐture, the 

preseŶĐe of KoreaŶ ĐoŵpaŶies iŶ the gloďal ŵarket, aŶd high eǆpeĐtatioŶs oŶ KoreaŶ 

ĐoŶteŶt ďǇ ŵedia-related ĐoŵpaŶies aďroad ĐaŶ ďe ĐoŶsidered opportuŶities. 

OŶ the other haŶd, Korea s͛ depopulatioŶ aŶd agiŶg soĐietǇ, laŶguage ďarriers, 

loŶg-terŵ eĐoŶoŵiĐ depressioŶ, aŶd deĐliŶe iŶ ĐoŶsuŵptioŶ are threats to the iŶdustrǇ. 
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Table 8-2: SWOT Analysis—Korea 

Internal 

Strengths 

 Technological infrastructure and 

environment 

 Ability and skill to create content products 

(e.g. programme planning and producing 

ability) 

 Popularity of ͚Korean made͛ content (drama 

and music) 

 Ripple effects on tourism and industrial 

products 

 Overseas promotion based on cooperation 

between the government and private 

companies  

 High presence in overseas markets 

(established content overseas and networks 

with other countries) 

 Lower production costs and content prices 

(especially compared with Japan) 

Weaknesses 

 Limited access to and availability of 

financial services 

 Limited domestic market 

 Lack of storytelling ability 

 Immature market caused by piracy and 

devaluation of content purchase price 

 Insufficient overseas sales promotion or 

international business experience 

Opportunities 

 High penetration of the Internet, fixed 

broadband, mobile network, and 

smartphones 

 Presence of Korean companies overseas 

and their good standing in business  

 Expectations on Korean content by media-

related companies abroad  

Threats 

 Depopulation and aging society 

 Language barriers  

 Long-term economic depression and 

shrinking consumption 

External 

SWOT = strength/weakness, opportunity/threat. 

Source:  Authors. 

 

2. Policy Evaluation 

2.1. Overall Evaluation 

Figure ϴ-ϰ shoǁs the surǀeǇ results of the oǀerall assessŵeŶt of related poliĐies. 

SiǆteeŶ out of tǁeŶtǇ respoŶdeŶts ;ϴϬ perĐeŶtͿ iŶdiĐate a positiǀe result ;͚suĐĐessful͛Ϳ, 

ǁith ŶoŶe eǀaluated the poliĐies as ͚ǀerǇ suĐĐessful͛. 

Figure ϴ-5 shoǁs the sĐore for eaĐh respoŶdeŶt ĐategorǇ, iŶdiĐatiŶg the gap 

ďetǁeeŶ stakeholders. 
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Figure ϴ-4: Overall AssessŵeŶt of CoŶteŶt Policies 

 
                             SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure 8-5: Overall Assessment of Content Policies: 

Score per Respondent Category 

 

 Note: Figures indicate weighted average of number of respondents and weight (very successful 

= 2, successful = 1, not successful = 0). 

 SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

2.2. Effectiveness of Current Policies 

Figure ϴ-ϲ shoǁs the surǀeǇ results oŶ the aǁareŶess of effeĐtiǀeŶess of eaĐh poliĐǇ. 

The results iŶdiĐate the respoŶdeŶts͛ aǁareŶess of hoǁ the poliĐies ŵeet their 

eǆpeĐtatioŶs. All the poliĐies, eǆĐept for #7 ;Estaďlish staŶdards, ƋualifiĐatioŶ aŶd 

ĐertifiĐatioŶ fraŵeǁorks for related skills aŶd kŶoǁledgeͿ, #ϵ ;IŶtroduĐe iŶĐeŶtiǀe 

sĐheŵes to eŶĐourage iŶǀestŵeŶtsͿ, #ϭϭ ;Estaďlish teĐhŶologiĐal staŶdards to eŶsure 

iŶteroperaďilitǇͿ, #ϭ5 ;IŶtroduĐe aŶd reǀieǁ ĐoŶteŶt-ratiŶg fraŵeǁorkͿ, are supported ďǇ 

the ŵajoritǇ of respoŶdeŶts. PoliĐǇ #ϲ ;Proŵote ďraŶds aŶd ĐaŵpaigŶsͿ gathered ŵost 

ǀotes for effeĐtiǀeŶess ďeǇoŶd eǆpeĐtatioŶ. 

PoliĐǇ #ϵ ;IŶtroduĐe sĐheŵes to eŶĐourage iŶǀestŵeŶtsͿ has the ŵost Ŷegatiǀe ǀotes, 

ǁhiĐh ĐorrespoŶds to the ǁeakŶess of aĐĐessiďilitǇ to aŶd aǀailaďilitǇ of fiŶaŶĐial serǀiĐes 
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;see SeĐtioŶ ϭ.ϭͿ. Therefore, the ŵeaŶs of raisiŶg fuŶds Ŷeed to ďe iŵproǀed through 

goǀerŶŵeŶt iŶterǀeŶtioŶ or other approaĐhes. 

Figure ϴ-ϲ : Policy EffectiveŶess 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

  

Figure 8-7 shows, in descending order, the policies considered to be highly effective. Policy 

#6 (Promote brands and campaigns, international trade events and meetings) has the most votes. 

Figure 8-8 describes the effects and outcomes resulting from #6. Most respondents have enjoyed 

increased business opportunities and network. 
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Figure ϴ-7: Policies Regarded as Effective 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure 8-8: Effects and Outcomes as a Result of for Policy #6  

;Proŵote ďraŶds aŶd caŵpaigŶs, iŶterŶatioŶal trade eveŶts aŶd ŵeetiŶgsͿ 

 

        SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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2.3. Key Success Factor  

Figure 8-9 shows what respondents consider an important element (key success factor) 

for maximising the effectiveness of policy #6 (Promote brands and campaigns, international trade 

events and meetings). The respondents consider ͚definite policy vision, goal and purpose͛ and 

͚opportunity for many parties to apply͛ important factors. 

 

Figure ϴ-9: Key Success Factor of Policy #ϲ  

;Proŵote ďraŶds aŶd caŵpaigŶs, iŶterŶatioŶal trade eveŶts aŶd ŵeetiŶgsͿ  

 

                 SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

2.4.  Challenges 

Figure ϴ-ϭϬ shoǁs the poliĐies ĐoŶsidered to faĐe ĐhalleŶges. PoliĐǇ #ϭϰ ;ProteĐt 

iŶtelleĐtual propertǇ rightsͿ has the ŵajoritǇ of ǀotes. Figure ϴ-ϭϭ shoǁs the diffiĐulties 

aŶd ĐoŶstraiŶts of #ϭϰ, ǁhere ͚suďjeĐt/eŶtitǇ of the poliĐǇ͛ is ĐoŶsidered the ŵost diffiĐult 

eleŵeŶt. 

 

  

government, 
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Figure ϴ-1Ϭ: Policies NeediŶg IŵproveŵeŶt 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

Figure 8-11: Difficulties and Constraints of Policy #14  

(Introduce and review intellectual property rights protection, management,  

and anti-piracy measures) 

 

                   SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies.  

 

2.5. Necessity of Current Policies and Expectations 

Figure ϴ-ϭϮ shoǁs the surǀeǇ results oŶ ŶeĐessitǇ of poliĐǇ. CoŶsidered ŵost 

ŶeĐessarǇ are #ϭϰ ;ProteĐt iŶtelleĐtual propertǇ rightsͿ, #ϭ ;CoŵŵuŶiĐate iŶdustrial 

deǀelopŵeŶt ǀisioŶs, ŵaster plaŶs, statistiĐsͿ, aŶd #ϭϮ ;Foster researĐh aŶd deǀelopŵeŶt 
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aŶd teĐhŶologiĐal iŶŶoǀatioŶ, deǀelop ĐoŵŵuŶiĐatioŶ Ŷetǁorks aŶd ŵediaͿ. 

 Figure ϴ-ϭϯ shoǁs the respoŶdeŶts͛ eǆpeĐtatioŶs of poliĐies, irrespeĐtiǀe of 

ĐurreŶt iŵpleŵeŶtatioŶ. The ŵajoritǇ of respoŶdeŶts eǆpeĐt aŶ iŶĐrease iŶ ďusiŶess 

opportuŶities. 

 

Figure 8-12: Necessity of Policies 

 

   SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

2.1. Policy Prioritisation 

Figure ϴ-ϭϰ ŵaps the effeĐtiǀeŶess aŶd ŶeĐessitǇ of eaĐh poliĐǇ. The results are 

ĐoŶǀerted iŶto deǀiatioŶ ǀalues to relatiǀelǇ ŵap the results. EaĐh plot desĐriďes the poliĐǇ 

aĐtiǀitǇ. Oǀerall, poliĐies iŶ Korea seeŵ to ďe relatiǀelǇ effiĐieŶt ďeĐause plots represeŶtiŶg 

eaĐh poliĐǇ are Đlose to the ϰ5-degree liŶe. SeǀeŶ poliĐies haǀe higher effeĐtiǀeŶess thaŶ 

ŶeĐessitǇ. OŶ the other haŶd, poliĐies #ϯ ;Support iŶdustrǇ-led orgaŶisatioŶs to aggregate 
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iŶdustrial iŶterests aŶd/or fuŶĐtioŶsͿ aŶd #ϵ ;IŶtroduĐe iŶĐeŶtiǀe sĐheŵes to eŶĐourage 

iŶǀestŵeŶtsͿ are iŶ high deŵaŶd, ďut their effeĐtiǀeŶess is Ŷot as high as the eǆpeĐtatioŶs.  

 

Figure 8-13: Expectations of Implemented Policies 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Taďle ϴ-ϯ desĐriďes the results of the oǀerall aŶalǇsis. It proǀides the perforŵaŶĐe 

iŶdiĐator for eaĐh poliĐǇ aĐtiǀitǇ, desĐriďiŶg the prioritǇ leǀel, or the relatiǀe distaŶĐe 

ďetǁeeŶ ŶeĐessitǇ aŶd effeĐtiǀeŶess ;see Chapter ϭ for a ŵore detailed eǆplaŶatioŶ of a 

perforŵaŶĐe iŶdiĐatorͿ. The taďle also proǀides the ĐoeffiĐieŶt of ǀariatioŶ aŶd a 

Ŷorŵalised ŵeasure of dispersioŶ, ǁhiĐh desĐriďe the ǀariaŶĐe aŵoŶg respoŶdeŶt 

Đategories. The results shoǁ that poliĐies #ϵ aŶd #ϭϰ ;ProteĐt iŶtelleĐtual propertǇ rightsͿ 

haǀe high prioritǇ for iŵproǀeŵeŶt 
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Figure 8-14: Effectiveness vs. Necessity of Policies  

(above: average, below: by category) 

 

 

                           SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies.
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Table 8-3: Results of Policy Evaluation Analysis 

Policy Area 

 

Policy Activities PerforŵaŶce CV 

EffectiveŶess, % 

CV 

Necessity, % 

Industry and 

Market 

Development 

1. Communicate industrial development visions, master plans, statistics     1.7 14   3 

2. Stimulate establishment of industrial clusters, market development, 

new business-models    6.2  7   9 

Organisational 

Schemes, Business 

Relationships 

3. Support industry-led organisations in aggregating industrial interests 

and/or functions - 7.7 18   3 

4. Support building of business relationships     3.1   6 17 

International 

Relationships 
5. Establish international agreements  - 1.1 10 15 

6. Promote brands and campaigns, international trade events and 

meetings    6.2   1 10 

Human Resources 7. Establish standards, qualification and certification frameworks for 

related skills and knowledge    2.7 21 13 

8. Support education    8.6   8   8 

Finance 9. Introduce incentive schemes to encourage investments - 9.2 14 13 

10. Establish government financing schemes to promote private financing    4.7 11   4 

Technology 11. Establish technological standards to ensure interoperability - 0.6 29   4 

12. Foster research and development and technological innovation, 

develop communication networks and media - 7.2 12 12 

Legal Frameworks 13. Introduce and review regulatory frameworks for market entry, 

content quotas   4.8 23   9 

14. Introduce and review intellectual property rights protection, 

management, anti-piracy  - 9.1   8   4 

15. Introduce and review content-rating framework  - 2.9 10 22 

CV = coefficient of variation (variation among respondent categories). 

Note: ͚Performance͛ indicates the relative distance where: (a) Figures above zero: Effectiveness outperforms necessity/expectation, (b) Figures below zero: 

Effectiveness underperforms necessity/expectation 

SourĐe: Authors ďased oŶ EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies.
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2. Summary  

Figure ϴ-ϭ5 suŵŵarises the results. 
 

Figure 8-15 : Overall Results: Korea 

 

GDP = gross doŵestiĐ produĐt. 

SourĐe: Authors. 
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Korea has suĐĐessfullǇ deǀeloped the ĐoŵpetitiǀeŶess of its ĐoŶteŶt iŶdustrǇ 

aŶd driǀeŶ the eǆport ŵarket due to the iŶterŶatioŶal peŶetratioŶ of the ͚KoreaŶ 

Waǀe .͛ It ĐoŶtiŶues to ďoost the treŶd ďǇ desigŶiŶg iŶitiatiǀes for the eŶtire iŶdustrǇ 

aŶd its seĐtors to eŶjoǇ further groǁth aŶd deǀelopŵeŶt. 

Korea has streŶgths iŶ teĐhŶologiĐal iŶfrastruĐture eŶǀiroŶŵeŶt aŶd poteŶtial 

huŵaŶ resourĐes to Đreate ĐoŶteŶt produĐts. To leǀerage the streŶgths, goǀerŶŵeŶt-

supported proŵotioŶ poliĐies haǀe iŶĐreased ďusiŶess opportuŶities aŶd ŶetǁorkiŶg 

for ĐoŵpaŶies. SupportiŶg eduĐatioŶ aŶd stiŵulatiŶg the estaďlishŵeŶt of iŶdustrial 

Đlusters, ŵarket deǀelopŵeŶt, aŶd Ŷeǁ ďusiŶess ŵodels are high-perforŵaŶĐe 

poliĐies.  

Although the goǀerŶŵeŶt has ďeeŶ laǇiŶg the fouŶdatioŶ to fiŶaŶĐiallǇ 

support iŶǀestŵeŶt to proŵote the groǁth of sŵall firŵs, for iŶstaŶĐe, this is still 

reĐogŶised as the ĐoŶteŶt iŶdustrǇ s͛ ǁeakŶess. PoliĐies iŶtroduĐiŶg iŶĐeŶtiǀe 

sĐheŵes to eŶĐourage iŶǀestŵeŶt, therefore, haǀe high prioritǇ for iŵproǀeŵeŶt. 

Siŵilar to JapaŶ s͛, Korea s͛ ĐoŶteŶt iŶdustrǇ faĐes ĐhalleŶges regardiŶg the spread of 

pirated ĐoŶteŶt; thus, the Ŷeed for aŶti-piraĐǇ ŵeasures has ďeeŶ stroŶglǇ ideŶtified 

as a high prioritǇ. As a result of the rapid groǁth of Korea s͛ ĐoŶteŶt iŶdustrǇ aŶd 

ŵarket, the ĐouŶtrǇ seeŵs to faĐe issues related to ďalaŶĐiŶg doŵestiĐ produĐtioŶ 

aŶd purĐhase of iŵported produĐts aŶd the ŶeĐessitǇ of iŶǀestiŶg iŶ doŵestiĐ 

iŶdustrǇ. 
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CHAPTER 9 

 

Policy Evaluation: Malaysia 

 

 

1. Strength/Weakness, Opportunity/Threat (SWOT) Analysis 

1.1. Strengths and Weaknesses: Survey Results 

Figure ϵ-ϭ shoǁs streŶgths aŶd ǁeakŶesses, aŶd Figure ϵ-Ϯ, streŶgths aŶd 

ǁeakŶesses ďǇ respoŶdeŶt ĐategorǇ. The ŵajoritǇ of respoŶdeŶts reĐogŶise ͚ teĐhŶologiĐal 

iŶfrastruĐture aŶd eŶǀiroŶŵeŶt͛ ;7Ϳ as the iŶdustrǇ s͛ streŶgth. AŶ iteŵ that is ŵore thaŶ 

5Ϭ perĐeŶt ͚ǀerǇ stroŶg͛ aŶd ͚stroŶg͛ ĐoŵďiŶed is ĐoŶsidered a streŶgth. The poliĐǇ has 

the ŵost ǀotes froŵ eaĐh respoŶdeŶt ĐategorǇ aŶd is stroŶglǇ reĐogŶised ďǇ iŶdustrial 

orgaŶisatioŶs, aĐadeŵiĐ eǆperts, aŶd poliĐǇŵakers.  

͚‘elatioŶships ǁith other iŶdustries͛ ;ϵͿ is ĐoŶsidered a ǁeakŶess aŶd stroŶglǇ 

reĐogŶised as a ǁeakŶess ďǇ poliĐǇŵakers. This is aŶ iŵportaŶt faĐtor iŶduĐiŶg ripple 

effeĐts iŶ other related iŶdustries, ǁhiĐh, iŶ turŶ, Đould eŶhaŶĐe usage of ĐoŶteŶt produĐts. 

OǀerĐoŵiŶg this ǁeakŶess ǁould ďeŶefit Ŷot just the ĐoŶteŶt iŶdustrǇ ďut also other 

iŶdustries aŶd the eĐoŶoŵǇ as a ǁhole. 

1.2. Current and Future Challenges 

Figure ϵ-ϯ shoǁs the results for ĐurreŶt ĐhalleŶges faĐiŶg the ĐoŶteŶt iŶdustrǇ. The 

ǀotes are highest ;ϭϭ/ϭϰͿ for ͚iŶĐrease iŶ Đost of operatioŶs .͛ The rise of Đost, hoǁeǀer, is 

Ŷot just iŶdustrǇ speĐifiĐ ďut a ĐhalleŶge that the eĐoŶoŵǇ ĐurreŶtlǇ faĐes.  

Soŵe ĐoŵpaŶǇ respoŶdeŶts poiŶted out the Ŷeed to ďuild aŶ iŶdustrǇ eĐosǇsteŵ 

to oǀerĐoŵe ǁeakŶess iŶ relatioŶships ǁith other iŶdustries ;Taďle ϵ-ϭͿ. Other 

respoŶdeŶts haǀe poiŶted out ĐoŶĐerŶs aďout ĐapaĐitǇ ďuildiŶg.  

Figure 9-1: StreŶgths aŶd WeakŶesses 
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     SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

Figure 9-2: Strength and Weakness: Respondent Comparison 

 

     SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure 9-3 : Current Challenges 



Chapter 9 - Malaysia 

121 

 

            SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

1.3. Strength/Weakness, Opportunity/Threat (SWOT) Analysis: Update of the 

FY2012 Report 

The update of the ͚StudǇ oŶ the DeǀelopŵeŶt PoteŶtial of the CoŶteŶt IŶdustrǇ iŶ 

East Asia aŶd ASEAN ‘egioŶ͛ ;FYϮϬϭϮ ‘eportͿ ;Taďle ϵ-ϮͿ takes iŶto aĐĐouŶt the surǀeǇ 

results aŶd reĐeŶt ŵarket treŶds ;Chapter ϮͿ aŶd poliĐies ;Chapter ϰͿ.  

With stroŶg goǀerŶŵeŶt support, MalaǇsia has streŶgths iŶ teĐhŶologiĐal 

iŶfrastruĐture aŶd eŶǀiroŶŵeŶt, aŶd aďilitǇ aŶd skill to Đreate ĐoŶteŶt produĐts, ǁhiĐh 

aĐĐouŶt for its groǁiŶg preseŶĐe iŶ oǀerseas ŵarkets for aŶiŵatioŶ aŶd liǀe aĐtioŶ. 

The ĐoŶteŶt iŶdustrǇ s͛ laĐk of relatioŶships ǁith other ĐouŶtries, hoǁeǀer, is 

ĐoŶsidered a ǁeakŶess aŶd stroŶglǇ reĐogŶised as suĐh ďǇ poliĐǇŵakers. Although 

MalaǇsia ĐoŶsiders its poteŶtial huŵaŶ resourĐes for the ĐoŶteŶt iŶdustrǇ a streŶgth, it is 

seeiŶg higher Đost of produĐtioŶ, iŶĐludiŶg Đost of laďour, as ǁell as aŶ iŶsuffiĐieŶt laďour 

forĐe. 

Despite haǀiŶg a relatiǀelǇ sŵall doŵestiĐ ŵarket, MalaǇsia ĐaŶ eǆpeĐt positiǀe 

eĐoŶoŵiĐ effeĐt froŵ the lauŶĐh of terrestrial digital ďroadĐastiŶg startiŶg ϮϬϭ5, ǁhiĐh 

giǀes people greater aĐĐess to a ǁider ǀarietǇ of ĐoŶteŶt.  
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Table 9-1: Free Descriptive Answers Regarding Current and Future Challenges 

Category Comment 

Company  ;ϭͿ LaĐk of ĐoŶteŶt iŶdustrǇ eĐosǇsteŵ  
;ϮͿ NeĐessitǇ of iŶtegratiŶg iŶdustries to eŶsure that other iŶdustries 
ǁill plaǇ a role iŶ the aĐtiǀitǇ, aŶd goǀerŶŵeŶt iŶitiatiǀes to estaďlish aŶ 
effeĐtiǀe ŵeĐhaŶisŵ to stiŵulate aĐtiǀitǇ. ;GoǀerŶŵeŶt ǁill stiŵulate 
the ĐoŶteŶt iŶdustrǇ. The ŵedia iŶdustrǇ ǁill Đreate the ĐoŶteŶt 
iŶdustrǇ iŵage aŶd ŵarket deŵaŶd. MaŶufaĐturiŶg aŶd the retail 
iŶdustrǇ ǁill partiĐipate iŶ the ĐoŶteŶt iŶdustrǇ. CoŶsuŵers ǁill support 
the MalaǇsiaŶ iŶdustrǇ.Ϳ [ϭ,ϯ,ϰ/ϭ,Ϯ,ϰ,5] 

 NeĐessitǇ of ďuildiŶg a stroŶg eĐosǇsteŵ, froŵ produĐt deǀelopŵeŶt to 
distriďutioŶ to liĐeŶsiŶg. AďilitǇ to Đreate a stroŶg ďraŶd out of good 
ĐoŶteŶt [ϭ,Ϯ,ϯ/ϭ,Ϯ,ϰ,5] 

 NeĐessitǇ of deǀelopiŶg EŶglish-laŶguage Đapaďilities, uŶderstaŶdiŶg 
that ŵaŶageŵeŶt skills Ŷeed to ďe sigŶifiĐaŶtlǇ iŵproǀed aĐross the 
ďoard, aŶd uŶderstaŶdiŶg hoǁ to ǁork ǁith other partŶers iŶ a 
ĐoŵpleŵeŶtarǇ ŵaŶŶer. At the goǀerŶŵeŶt leǀel, the Ŷeed to eŶaďle 
aŶd eŵpoǁer ĐoŵpaŶies to Đreate aŶ eŶǀiroŶŵeŶt that deǀelops 
ǁorld-Đlass taleŶt through ĐoŶtiŶuous iŶĐeŶtiǀe support. Co-produĐtioŶ 
treaties are ĐritiĐal. [ϭ,Ϯ,ϯ/ϭ,Ϯ,ϰ] 

 ChaŶges iŶ the ŵarket are ǀerǇ fast aŶd good people are Ŷeeded to 
adapt aŶd Đapitalise oŶ the ĐhaŶges. [ϰ/ϭ,5] 

 BeĐause teĐhŶologǇ is adǀaŶĐiŶg so ƋuiĐklǇ, ǇouŶg people do Ŷot Ŷeed 
too ŵuĐh traiŶiŶg. IŶstead, there is a Ŷeed to go ďaĐk to the ďasiĐs, i.e. 
to eŵphasise storǇ aŶd ǀisual deǀelopŵeŶt, ǁhiĐh is the oŶlǇ ǁaǇ to ďe 
oŶ a leǀel plaǇiŶg field ǁith iŶterŶatioŶal plaǇers. There is a Ŷeed to look 
iŶto MalaǇsia's ǀast storehouse of legeŶds aŶd ŵǇths, ǁhiĐh should ďe 
taught iŶ sĐhools, iŶĐludiŶg higher learŶiŶg iŶstitutioŶs. CharaĐters froŵ 
loĐal stories Ŷeed to ďe adapted to a ĐoŶteŵporarǇ ĐoŶteǆt. StudeŶts 
Ŷeed to ďe guided ďǇ iŶterŶatioŶal eǆperts so theǇ ďeĐoŵe effeĐtiǀe 
storǇtellers ǁith aŶ iŶterŶatioŶal outlook. [ϭ,Ϯ,ϯ,5/ϭ,Ϯ,ϯ] 

 ;ϭͿ DiffiĐultǇ iŶ fuŶd raisiŶg  
;ϮͿ IŶaďilitǇ to reĐoup iŶǀestŵeŶt for AsiaŶ-foĐused ĐoŶteŶt. Although 
AsiaŶ users aŶd ďroadĐasters faǀour loĐalised ĐoŶteŶt, it is diffiĐult for 
produĐers to reĐoup iŶǀestŵeŶts ǁith the ĐurreŶt loǁ liĐeŶĐe fee 
struĐture offered ďǇ AsiaŶ ďuǇers. [Ϯ,ϯ,ϰ,5/ϭ,Ϯ,ϰ,5] 

 DiffiĐultǇ iŶ adaptiŶg to rapidlǇ ĐhaŶgiŶg ĐoŶteŶt-ĐoŶsuŵiŶg patterŶs 
[ϭ,Ϯ/ϯ,ϰ,5,ϲ] 

 DiffiĐultǇ iŶ aĐƋuiriŶg suffiĐieŶt ĐoŶteŶt fuŶdiŶg [-/ϰ,7] 
Industrial 

Organisation, 

Academic 

Expert 

 Not up to iŶterŶatioŶal staŶdards ďeĐause of ǀerǇ loǁ ŵarket Đosts 
;ďudgetͿ of loĐal ĐoŶteŶt [ϭ,Ϯ,ϯ,ϰ/7] 

 DiffiĐultǇ iŶ retaiŶiŶg good, skilled plaǇers [ϭ,Ϯ,ϯ,ϰ/7]  
 Froŵ aŶ aĐadeŵiĐ poiŶt of ǀieǁ, laĐk of fuŶdiŶg due to liŵited iŶdustrǇ 

plaǇers to reaĐh out to aŶd get support froŵ [ϭ,Ϯ,ϯ,ϰ/7] 
Policymaker  The ŵaiŶ ĐhalleŶge is eduĐatiŶg ĐoŶteŶt ďusiŶess oǁŶers to uŶderstaŶd 

the ĐoŶteŶt ďusiŶess, as ŵaŶǇ of theŵ are Ŷot Đreatiǀe. 
Note: Numbers after each comment describe the sector and operation the respondent is engaged  

in; [1 = TV programme, 2 = film, 3 = animation, 4 = games, 5 = music, ͚-͚ = no response /; 1 =  production, 2 

= post-production, 3 = broadcasting, 4 = distribution, 5 = sales, 6 =  

purchase/aggregation, 7 = manufacturing, ͚-͚  = no response]  

   Source: Evaluation Survey of Content Industry Promotion Policies. 
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Table 9-2: SWOT Analysis: Malaysia 

Internal 

Strengths 

 Technological infrastructure and 

environment 

 Ability and skill to create content products 

 Strong government support for developing 

the creative content sector (national policy, 

developmental programmes, grants, and 

incentives) 

 Availability of raw talent that can be trained 

 Growing presence in the international 

market as a regional player for certain 

content (e.g. animation and live action 

production) 

 Active overseas promotion of industry 

players capable of meeting the global 

market͛s Ŷeeds 

Weaknesses 

 Lack of close relationships with other 

industries 

 Insufficient human resources for production 

 Limited access to and availability of financial 

services 

 Increase in cost of operations  

 Necessity of expanding investment due to 

rising production costs and limited budget  

 Limited growth of new platforms and 

services (e.g. IPTV) due to dominance of 

satellite broadcasting  

 Limited successful cases 

Opportunities 

 Relatively high GDP per capita 

 Development in Internet infrastructure, 

including mobile 

 Transition toward digital terrestrial 

broadcasting 

 Strong connections with Islamic nations 

Threats 

 Limited size of domestic market 

 Brain drain (not limited to content industry) 

 Comfort zone mentality 

External 

GDP = gross doŵestiĐ produĐt; SWOT = streŶgth/ǁeakŶess, opportuŶitǇ/threat. 
Source: Authors. 

 

2.  Policy Evaluation 

2.1. Overall Evaluation  

Figure ϵ-ϰ shoǁs the surǀeǇ results of the oǀerall assessŵeŶt of related poliĐies. 

Eight out of tǁelǀe respoŶdeŶts ;ϲϲ perĐeŶtͿ iŶdiĐated a positiǀe ;͚suĐĐessful͛Ϳ respoŶse, 

although ŶoŶe gaǀe a ͚ǀerǇ suĐĐessful͛ eǀaluatioŶ. 

Figure ϵ-5 shoǁs the sĐore for eaĐh respoŶdeŶt ĐategorǇ, iŶdiĐatiŶg the gap 

ďetǁeeŶ stakeholders. 
 

2.2. Effectiveness of Current Policies 

Figure ϵ-ϲ shoǁs the surǀeǇ results oŶ aǁareŶess of effeĐtiǀeŶess of eaĐh poliĐǇ. 

The results iŶdiĐate the respoŶdeŶts͛ aǁareŶess of hoǁ the poliĐies ŵeet their 

eǆpeĐtatioŶs. The ŵajoritǇ of respoŶdeŶts support #ϯ ;Support iŶdustrǇ-led orgaŶisatioŶs 
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iŶ aggregatiŶg iŶdustrial iŶterests aŶd/or fuŶĐtioŶsͿ, #ϰ ;Support ďuildiŶg of ďusiŶess 

relatioŶshipsͿ, #ϲ ;Proŵote ďraŶds aŶd ĐaŵpaigŶs, iŶterŶatioŶal trade eǀeŶts aŶd 

ŵeetiŶgsͿ, #7 ;Estaďlish staŶdards, ƋualifiĐatioŶ aŶd ĐertifiĐatioŶ fraŵeǁorks for related 

skills aŶd kŶoǁledgeͿ, #ϴ ;Support eduĐatioŶͿ, #ϵ ;IŶtroduĐe iŶĐeŶtiǀe sĐheŵes to 

eŶĐourage iŶǀestŵeŶtsͿ, #ϭϬ ;Estaďlish goǀerŶŵeŶt fiŶaŶĐiŶg sĐheŵes to proŵote priǀate 

fiŶaŶĐiŶgͿ, aŶd #ϭϰ ;IŶtroduĐe aŶd reǀieǁ iŶtelleĐtual propertǇ rights proteĐtioŶ, 

ŵaŶageŵeŶt, aŶti-piraĐǇ ŵeasuresͿ. 

The ŵost Ŷegatiǀe ǀotes go to #ϭϮ ;Foster researĐh aŶd deǀelopŵeŶt aŶd 

teĐhŶologiĐal iŶŶoǀatioŶ, deǀelop ĐoŵŵuŶiĐatioŶ Ŷetǁorks aŶd ŵediaͿ. This suggests 

that although oŶe of MalaǇsia s͛ streŶgths is ͚ teĐhŶologiĐal iŶfrastruĐture aŶd eŶǀiroŶŵeŶt͛ 

;SeĐtioŶ ϭ.ϭͿ, respoŶdeŶts eǆpeĐt to further streŶgtheŶ it through poliĐǇ aĐtiǀities.  

Figure 9-4: Overall AssessŵeŶt of CoŶteŶt Policies 

 

   

 

 

 

 

 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

Figure 9-5: Overall Assessment of Content Policies: 

Score per Respondent Category 

 

Note:  Figures indicate weighted average of number of respondents and weight (very successful 

= 2, successful = 1, not successful = 0). 

Source: Evaluation Survey of Content Industry Promotion Policies. 
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Figure 9-6: Policy Effectiveness 

 
SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure ϵ-7 shoǁs, iŶ desĐeŶdiŶg order, the poliĐies ĐoŶsidered to ďe highlǇ effeĐtiǀe. 

PoliĐies #ϲ ;Proŵote ďraŶds aŶd ĐaŵpaigŶs, iŶterŶatioŶal trade eǀeŶts aŶd ŵeetiŶgsͿ aŶd 

#ϴ ;Support eduĐatioŶͿ haǀe the ŵost ǀotes. Figure ϵ-ϴ desĐriďes the effeĐts aŶd 

outĐoŵes resultiŶg froŵ poliĐǇ #ϴ.  
 

Figure 9-7: Policies Regarded as Effective 

  SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 9-ϴ: Effects aŶd Outcoŵes as a Result of Policy #ϴ  

;Support educatioŶͿ 

 

               SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

2.3. Key Success Factor 

Figure ϵ-ϵ shoǁs ǁhat respoŶdeŶts ĐoŶsider aŶ iŵportaŶt eleŵeŶt ;keǇ suĐĐess 

faĐtorͿ for ŵaǆiŵisiŶg the effeĐtiǀeŶess of poliĐǇ #ϴ ;Support eduĐatioŶͿ.  
 

Figure 9-9: Key Success Factor for Policy #ϴ ;Support educatioŶͿ 

 

  SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

2.4. Challenges 

Figure ϵ-ϭϬ shoǁs the poliĐies ĐoŶsidered to faĐe ĐhalleŶges. PoliĐǇ #ϭ 

;CoŵŵuŶiĐate iŶdustrial deǀelopŵeŶt ǀisioŶs, ŵaster plaŶs, statistiĐsͿ has the ŵost ǀotes. 
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Figure ϵ-ϭϭ shoǁs the diffiĐulties aŶd ĐoŶstraiŶts of #ϭ, ǁhiĐh all respoŶdeŶts thiŶk are 

laĐk of defiŶite poliĐǇ ǀisioŶ, goal, aŶd purpose.  

 

Figure 9-10: Policies Needing Improvement 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

Figure 9-11: Difficulties and Constraints of Policy #1  

(Communicate industrial development visions, master plans, statistics) 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies.  

 

2.5. Necessity of Current Policies and Expectations 

Figure ϵ-ϭϮ shoǁs the surǀeǇ results oŶ ŶeĐessitǇ of poliĐǇ iŵpleŵeŶtatioŶ. PoliĐǇ 

#ϭϬ ;Estaďlish goǀerŶŵeŶt fiŶaŶĐiŶg sĐheŵes to eŶĐourage iŶǀestŵeŶtsͿ1 had the highest 

                                                           
1 The current tax incentive scheme in the Malaysian film sector is a typical example of a policy activity. 
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ǀotes ;ǀerǇ ŶeĐessarǇ/iŵportaŶtͿ. PoliĐies #ϴ ;Support eduĐatioŶͿ, #ϵ ;IŶtroduĐe iŶĐeŶtiǀe 

sĐheŵes to eŶĐourage iŶǀestŵeŶtsͿ, aŶd #5 ;Estaďlish iŶterŶatioŶal agreeŵeŶtsͿ also had 

the ŵajoritǇ of ǀotes.  

Figure 9-12: Necessity of Policies 

 

Source: Evaluation Survey of Content Industry Promotion Policies. 

Figure 9-13: Expectations of Implemented Policies 

 

     SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure ϵ-ϭϯ shoǁs the respoŶdeŶts͛ eǆpeĐtatioŶs of poliĐies, irrespeĐtiǀe of 

ĐurreŶt iŵpleŵeŶtatioŶ. The ŵajoritǇ of respoŶdeŶts eǆpeĐt aŶ iŶĐrease iŶ reǀeŶues, 

ďusiŶess opportuŶities, aŶd iŶǀestŵeŶt aŶd fiŶaŶĐial spoŶsorship. 

 

2.6. Policy Prioritisation 

Figure ϵ-ϭϰ ŵaps the effeĐtiǀeŶess aŶd ŶeĐessitǇ of eaĐh poliĐǇ. The results are 

ĐoŶǀerted iŶto deǀiatioŶ ǀalues to relatiǀelǇ ŵap the results. EaĐh plot desĐriďes the poliĐǇ 

aĐtiǀitǇ. PoliĐies #Ϯ ;Stiŵulate estaďlishŵeŶt of iŶdustrial Đlusters, ŵarket deǀelopŵeŶt, 

Ŷeǁ ďusiŶess ŵodelsͿ, #5 ;Estaďlish iŶterŶatioŶal agreeŵeŶtsͿ, aŶd #ϵ ;IŶtroduĐe 

iŶĐeŶtiǀe sĐheŵes to eŶĐourage iŶǀestŵeŶtsͿ are iŶ high deŵaŶd, although their 

effeĐtiǀeŶess does Ŷot seeŵ to ŵeet eǆpeĐtatioŶs. The eǀaluatioŶ for #ϵ ǀaries aŵoŶg 

respoŶdeŶt Đategories. 

Taďle ϵ-ϯ desĐriďes the oǀerall aŶalǇsis results. It proǀides the perforŵaŶĐe 

iŶdiĐator for eaĐh poliĐǇ aĐtiǀitǇ, desĐriďiŶg the prioritǇ leǀel, or the relatiǀe distaŶĐe 

ďetǁeeŶ ŶeĐessitǇ aŶd effeĐtiǀeŶess ;see Chapter ϭ for a ŵore detailed eǆplaŶatioŶ of a 

perforŵaŶĐe iŶdiĐatorͿ. The taďle also proǀides the ĐoeffiĐieŶt of ǀariatioŶ aŶd a 

Ŷorŵalised ŵeasure of dispersioŶ, ǁhiĐh desĐriďes the ǀariaŶĐe aŵoŶg respoŶdeŶt 

Đategories. The results shoǁ that #ϵ aŶd #ϭϬ haǀe high prioritǇ for iŵproǀeŵeŶt. 
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Figure 9-14: Effectiveness vs. Necessity of Policies 

(above: average, below: by category) 

 

 

             SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies.
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Table 9-3: Analysis Results of Policy Evaluation 

Policy Area 

 

Policy Activities PerforŵaŶce CV 

EffectiveŶess, % 

CV 

Necessity, 
% 

Industry and 

Market 

Development 

1. Communicate industrial development visions, master plans, statistics  - 8.5 21 23 

2. Stimulate establishment of industrial clusters, market development, new 

business models - 5.5 12 12 

Organisational 

Schemes, Business 

Relationships 

3. Support industry-led organisations in aggregating industrial interests 

and/or functions   2.5 14 12 

4. Support building of business relationships          12.6   5   5 

International 

Relationships 

5. Establish international agreements  - 4.5 15 14 

6. Promote brands and campaigns, international trade events, and 

meetings 10.7   7   8 

Human Resources 7. Establish standards, qualification and certification frameworks for 

related skills and knowledge   2.5 11 12 

8. Support education - 0.6   1 11 

Finance 9. Introduce incentive schemes to encourage investments       - 10.7 16 14 

10. Establish government financing schemes to promote private financing - 11.7 11 16 

Technology 11. Establish technological standards to ensure interoperability     1.6 18 17 

12. Foster research and development and technological innovation, develop 

communication networks and media     1.6 19   3 

Legal Frameworks 13. Introduce and review regulatory frameworks for market entry, content 

quotas    0.7   8 20 

14. Introduce and review intellectual property rights protection, 

management, anti-piracy measures 11.7   5 17 

15. Introduce and review content-rating framework  - 2.4   8 14 

CV = coefficient of variation (variation among respondent categories). 

Note: ͚Performance͛ indicates the relative distance where: (a) Figures above zero: Effectiveness outperforms necessity/expectation; (b) Figures below zero: 

Effectiveness underperforms necessity/expectation. 

SourĐe: Authors ďased oŶ EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies.
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3. Summary  

 

Figure ϵ-ϭ5 suŵŵarises the results. 
 

Figure 9-15 : Overall Results: Malaysia 

 

  Source:  Authors. 
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UŶder iŶitiatiǀes suĐh as Digital MalaǇsia, a prograŵŵe that aiŵs to turŶ 

MalaǇsia iŶto a deǀeloped digital eĐoŶoŵǇ ďǇ ϮϬϮϬ, the ĐouŶtrǇ has ďeeŶ foĐusiŶg oŶ 

ďuildiŶg streŶgths iŶ teĐhŶologiĐal iŶfrastruĐture eŶǀiroŶŵeŶt, aŶd the aďilitǇ aŶd 

skills to Đreate ĐoŶteŶt produĐts. With ĐoŶtiŶuous efforts of orgaŶisatioŶs suĐh as 

Multiŵedia DeǀelopŵeŶt CorporatioŶ, support for ďuildiŶg ďusiŶess relatioŶships is 

reĐogŶised as aŶ effeĐtiǀe poliĐǇ that proǀides ĐoŵpaŶies ǁith ďusiŶess opportuŶities. 

As efforts to proŵote ďraŶds aŶd ĐaŵpaigŶs haǀe ďeeŶ suĐĐessful, these outĐoŵes 

seeŵ to ĐorrespoŶd to the seĐtors͛ aǁareŶess of reĐogŶisiŶg goǀerŶŵeŶt proŵotioŶ 

poliĐies as the ĐouŶtrǇ s͛ streŶgth, ǁhiĐh is uŶiƋue aŵoŶg ŵeŵďer ĐouŶtries.  

Although MalaǇsia is oŶe the fastest deǀelopiŶg ĐouŶtries iŶ the regioŶ, the 

groǁth of its ĐoŶteŶt ŵarket is alŵost as loǁ as that of JapaŶ, Korea, aŶd SiŶgapore. 

The ĐoŶteŶt iŶdustrǇ s͛ gross doŵestiĐ produĐt ĐoŶtriďutioŶ is also relatiǀelǇ loǁ, 

ǁhiĐh ŵaǇ eǆplaiŶ its ǁeak relatioŶship ǁith other iŶdustries. To ďuild aŶ iŶdustrǇ 

eĐosǇsteŵ aŶd ŵake the ďest use of ĐoŶteŶt, the iŶdustrǇ should ŵeet the ĐhalleŶges 

of ĐoŵŵuŶiĐatiŶg iŶdustrial deǀelopŵeŶt ǀisioŶs, ŵaster plaŶs, aŶd statistiĐs. It 

should also plaǇ aŶ iŵportaŶt role iŶ ĐreatiŶg a higher ǀalue-added eĐoŶoŵǇ. As 

MalaǇsia faĐes rapid ĐhaŶges iŶ the ďusiŶess eŶǀiroŶŵeŶt, suĐh as iŶĐreasiŶg 

operatioŶ Đosts, iŶĐludiŶg the Đost of produĐiŶg loĐal ĐoŶteŶt, there is high deŵaŶd 

for aŶd high prioritǇ oŶ fiŶaŶĐial sĐheŵes to proŵote the ĐoŶteŶt iŶdustrǇ. Clear 

poliĐǇ ǀisioŶ aŶd goals are Ŷeeded for effeĐtiǀe poliĐǇ iŵpleŵeŶtatioŶ. 
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CHAPTER 10 

 

Policy Evaluation: Philippines 
 

1. Strength/Weakness, Opportunity/Threat (SWOT) Analysis 

1.1. Strengths and Weaknesses 

Figure ϭϬ-ϭ shoǁs streŶgths aŶd ǁeakŶesses, aŶd Figure ϭϬ-Ϯ, streŶgths aŶd 

ǁeakŶesses ďǇ respoŶdeŶt ĐategorǇ. The ŵajoritǇ of respoŶdeŶts reĐogŶise ͚aďilitǇ 

aŶd skill to Đreate ĐoŶteŶt produĐts͛ ;ϭͿ, ͚poteŶtial doŵestiĐ ĐoŶteŶt ŵarket size͛ ;ϰͿ, 

aŶd ͚poteŶtial huŵaŶ resourĐes for ĐoŶteŶt iŶdustries͛ ;ϴͿ as the iŶdustrǇ s͛ streŶgths, 

ǁhere ͚ǀerǇ stroŶg͛ aŶd ͚stroŶg͛ ĐoŵďiŶed eǆĐeed 5Ϭ perĐeŶt. The ŵajoritǇ of 

respoŶdeŶts ĐoŶsider ͚ goǀerŶŵeŶt proŵotioŶ poliĐies͛ ;ϭϬͿ a ǁeakŶess; it ǁas sĐored 

loǁest ďǇ ĐoŵpaŶǇ respoŶdeŶts ďeĐause, it is assuŵed, the ĐouŶtrǇ does Ŷot haǀe a 

goǀerŶŵeŶt ďodǇ respoŶsiďle for deǀelopiŶg the ĐoŶteŶt iŶdustrǇ. Figure ϭϬ-Ϯ shoǁs 

͚aĐĐessiďilitǇ aŶd aǀailaďilitǇ of fiŶaŶĐial serǀiĐes͛ ;5Ϳ to haǀe the loǁest sĐore aŵoŶg 

iŶdustrial orgaŶisatioŶs aŶd aĐadeŵiĐ eǆperts.  

Figure 1Ϭ-1: StreŶgth aŶd WeakŶess  

 

 

 

 

 

 

 

 

 

 

 

 

 

   

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 10-2: Strength and Weakness: Respondent Comparison 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure 10-3: Current Challenges 

 

                 SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Table 10-1: Free Descriptive Answers Regarding Current  
and Future Challenges 

Category Comment 

Company  LaĐk of goǀerŶŵeŶt support iŶ ŵakiŶg the iŶdustrǇ iŶterŶatioŶallǇ 
Đoŵpetitiǀe [5/ϭ] 

 No support for the loĐal ŵusiĐ iŶdustrǇ [ϭ,5/ϭ,Ϯ,ϯ,ϰ,5] 
 The PhilippiŶes is Ŷot readǇ for ASEAN iŶtegratioŶ ďeĐause its 

Đreatiǀe iŶdustrǇ is iŵŵature. [ϯ/ϭ,Ϯ,ϯ] 
 The preseŶĐe of seǀeral ďig ĐoŵpaŶies iŶ the iŶdustrǇ ŵakes it hard 

for sŵaller ĐoŵpaŶies to ĐatĐh up. There is also Ŷo support froŵ 
goǀerŶŵeŶt or trade orgaŶisatioŶs. [ϭ,Ϯ,ϯ,ϰ/ϭ,Ϯ] 

 The iŶdustrǇ is groǁiŶg ďut there is little support froŵ goǀerŶŵeŶt. 
[ϰ/ϭ,Ϯ] 

 The ŵusiĐ iŶdustrǇ has Ŷeǀer ďeeŶ ǁell supported ďǇ the puďliĐ or 
the goǀerŶŵeŶt, resultiŶg iŶ aŶ iŶĐrease iŶ ŵusiĐ piraĐǇ. The ŵusiĐ 
iŶdustrǇ is trǇiŶg to digitalise ǁith iTuŶes, for eǆaŵple, ďut the 
proĐess is loŶg aŶd eǆpeŶsiǀe. EǀeŶ theŶ, there is Ŷo guaraŶtee of 
reǀeŶue. [5/ϭ,Ϯ,ϯ,ϰ,5,ϲ,7] 

 ChoosiŶg to set up studios has its pros aŶd ĐoŶs: oŶe draǁďaĐk is 
the little support froŵ the goǀerŶŵeŶt for those ǁorkiŶg ǁith 
ĐlieŶts froŵ the UŶited States or ŵore deǀeloped ĐouŶtries iŶ the 
regioŶ. [ϭ,Ϯ,ϯ,5/ϭ,Ϯ,ϯ,ϰ] 

 There are oŶlǇ a feǁ reliaďle plaǇers iŶ the iŶdustrǇ. [Ϯ,ϯ,ϰ,5/ϭ,Ϯ,ϯ] 
 The proposed ASEAN EĐoŶoŵiĐ CoŵŵuŶitǇ ǁill eǆpose the 

ǁeakŶesses of the loĐal ĐoŶteŶt iŶdustrǇ. [ϭ,Ϯ,5/ϭ,Ϯ,ϯ,ϰ,5,ϲ,7] 
 TrǇiŶg to ďeĐoŵe iŶterŶatioŶal or regioŶal iŶ sĐope is ǀerǇ hard siŶĐe 

there seeŵs to ďe Ŷo ŵodel to folloǁ. [ϰ/ϭ,Ϯ] 
 NeĐessitǇ of ĐreatiŶg uŶiƋue, Đreatiǀe, aŶd origiŶal produĐts, iŶstead 

of ďeiŶg seeŶ as a Đheap ǁork forĐe for the WesterŶ ĐoŶteŶt iŶdustrǇ. 
NeĐessitǇ of peŶetratiŶg the iŶterŶatioŶal ŵarket aŶd ďoostiŶg 
ĐoŶsuŵer aǁareŶess of the regioŶ s͛ ĐoŶteŶt iŶdustrǇ [ϰ/ϭ] 

 On preparedness for ASEAN 2015: Will the company be competitive? 

Will this be an opportunity or a threat to the company? [-/1,2] 

Industrial 

Organisation, 

Academic 

Expert 

 There is little support froŵ the goǀerŶŵeŶt, aŶd gettiŶg iŶǀestŵeŶts 
ǁithout suĐh support is hard. Without iŶǀestŵeŶts, the iŶdustrǇ ǁill 
Ŷot prosper. [ϯ,ϰ/ϭ,Ϯ,ϯ,ϰ,ϲ] 

 There is little support for the Đreatiǀe iŶdustrǇ, espeĐiallǇ for Ŷeǁ 
areas suĐh as aŶiŵatioŶ aŶd gaŵe desigŶ. [ϭ,Ϯ,5/ϭ,Ϯ,ϯ,ϰ,5,ϲ] 

 There is little support froŵ the goǀerŶŵeŶt, ǁhiĐh is Ŷeeded 
espeĐiallǇ ďeĐause regioŶal iŶtegratioŶ is ďeiŶg plaŶŶed. 
[ϭ,Ϯ,ϯ,ϰ/ϭ,Ϯ,ϯ] 

 The ĐoŶteŶt iŶdustries iŶ other AsiaŶ ĐouŶtries haǀe a ŵuĐh ďetter 
eduĐated laďour forĐe. The PhilippiŶes is trǇiŶg to ĐatĐh up ďut still 
has a loŶg ǁaǇ to go. [ϭ,Ϯ,ϯ,ϰ,5/ϭ,Ϯ,ϯ] 

Policymaker  CoŶtiŶued groǁth iŶ the ĐoŶteŶt iŶdustrǇ is foreseeŶ, although 
deǀelopŵeŶt ŵaǇ Ŷot ďe at the saŵe paĐe. 

 With ASEAN iŶtegratioŶ, loĐal ĐoŵpaŶies ǁill ďe forĐed to Đoŵpete 
ǁith those iŶ ŵore teĐhŶologiĐallǇ aŶd eĐoŶoŵiĐallǇ deǀeloped 
ĐouŶtries iŶ the regioŶ. 
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Category Comment 

 The proďleŵ of offliŶe aŶd oŶliŶe piraĐǇ ĐoŶtiŶues to ďe the ďiggest 
ĐhalleŶge for the ĐoŶteŶt iŶdustrǇ, ďeiŶg a disiŶĐeŶtiǀe for artists to 
Đreate Ŷeǁ ǁorks. 

 SustaiŶaďilitǇ aŶd groǁth issues 

Note: Numbers after each comment describe the sector and operation the respondent is engaged in. 

[1 = TV program, 2 = film, 3 = animation, 4 = games, 5 = music, ͚-͛ = no response /  

1 = production, 2 = post-production, 3 = broadcasting, 4 = distribution, 5 = sales, 6 =  

purchase/aggregation, 7 = manufacturing, ͚-͛ = no response]  

Source: Evaluation Survey of Content Industry Promotion Policies. 

 

1.2. Current and Future Challenges 

Figure ϭϬ-ϯ shoǁs the results for ĐurreŶt ĐhalleŶges faĐiŶg the ĐoŶteŶt 

iŶdustrǇ. The ŵost reĐogŶised issue is iŶsuffiĐieŶt laďour forĐe, iŶdiĐatiŶg ĐhalleŶges 

iŶ leǀeragiŶg the iŶdustrǇ s͛ streŶgth iŶ ĐreatiǀitǇ aŶd huŵaŶ resourĐes to iŵproǀe its 

laďour forĐe. Issues suĐh as ͚laĐk of fuŶds, fiŶaŶĐial support ,͛ ͚laĐk of reliaďle ďusiŶess 

partŶers ,͛ ͚iŶsuffiĐieŶt use of Ŷeǁ teĐhŶologies ,͛ aŶd ͚iŶsuffiĐieŶt kŶoǁledge of 

oǀerseas proŵotioŶ, iŶterŶatioŶal ďusiŶess͛ also reĐeiǀed the ŵajoritǇ of ǀotes.   

MaŶǇ respoŶdeŶts poiŶt out the Ŷeed for goǀerŶŵeŶt support ;Taďle ϭϬ-ϭͿ. 

Soŵe ĐoŵŵeŶts iŶĐlude loŶg-terŵ perspeĐtiǀes, suĐh as the sustaiŶaďilitǇ of the 

iŶdustrǇ aŶd the ŶeĐessitǇ of doiŶg ďusiŶess oǀerseas. 
 

1.3. Strength/Weakness, Opportunity/Threat (SWOT) Analysis—Update of the 

FY2012 Report 

The update of the ͚StudǇ oŶ the DeǀelopŵeŶt PoteŶtial of the CoŶteŶt 

IŶdustrǇ iŶ East Asia aŶd ASEAN ‘egioŶ͛ ;FYϮϬϭϮ ‘eportͿ ;Taďle ϭϬ-ϮͿ takes iŶto 

aĐĐouŶt the surǀeǇ results as ǁell as reĐeŶt ŵarket treŶds ;Chapter ϮͿ aŶd poliĐies 

;Chapter ϰͿ.  

The PhilippiŶes ĐoŶsiders streŶgths the poteŶtial size of its doŵestiĐ ŵarket, 

aďilitǇ aŶd skills to produĐe ĐoŶteŶt, aŶd poteŶtial huŵaŶ resourĐes for the ĐoŶteŶt 

iŶdustrǇ. Its ĐoŵpetitiǀeŶess lies iŶ people͛s poteŶtial. Based oŶ its EŶglish-speakiŶg 
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ďusiŶess eŶǀiroŶŵeŶt, the iŶdustrǇ has ďeĐoŵe aŶ iŵportaŶt plaǇer iŶ the ǀalue 

ĐhaiŶ of ĐoŶteŶt produĐtioŶ, ǁith partŶers suĐh as the UŶited States. 

 IŶ terŵs of doŵestiĐ iŶdustrǇ deǀelopŵeŶt aiŵed at ĐreatiŶg a ŵature 

iŶdustrǇ aŶd ŵarket, hoǁeǀer, the PhilippiŶes faĐes seǀeral oďstaĐles suĐh as laĐk of 

goǀerŶŵeŶt support aŶd fuŶdiŶg for oǀerseas proŵotioŶ. Although it is ĐoŶfideŶt iŶ 

its huŵaŶ resourĐe poteŶtial aŶd ĐapaĐitǇ, the iŶdustrǇ has ĐoŶĐerŶs regardiŶg 

struĐtural issues suĐh as aŶ iŶsuffiĐieŶt laďour forĐe. SuĐh issues are eǆpeĐted to ďe 

solǀed or the eŶǀiroŶŵeŶt iŵproǀed so that the ĐoŶteŶt iŶdustrǇ ĐaŶ ďeŶefit froŵ 

opportuŶities Đreated ďǇ the ASEAN EĐoŶoŵiĐ CoŵŵuŶitǇ. 
 

Table 10-2: SWOT Analysis: Philippines 

Internal 

Strengths 

 Potential size of the domestic content 

market  

 Ability and skills to create content 

products 

 Skilled, educated labour force 

 English proficiency of human 

resources 

 Cultural affinity with the United States 

 Professional niches 

 Strong industry association 

 International reputation for talent and 

creativity 

Weaknesses 

 Insufficient labour force 

 Lack of government promotion policies 

 Lack of funding for overseas promotion 

and marketing 

 Weak local market collaboration 

 Inadequate marketing and distribution 

network 

 High production and input costs (raw 

materials, software licences, and new 

equipment) 

 Content piracy 

Opportunities 

 Increasing international demand for 

creative goods and services 

 Rising per capita income 

 Utilisation of advanced modern 

technology 

Threats 

 Greater competition with companies 

from other countries 

 Insufficient future supply of globally 

competitive, skilled labour  

 Low market awareness 

 Preference for imported products 

External 

SWOT = strength/weakness, opportunity/threat. 

Source: Authors.  
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2. Policy Evaluation  

2.1. Overall Evaluation 

Figure ϭϬ-ϰ shoǁs the surǀeǇ results of the oǀerall assessŵeŶt of related 

poliĐies. EleǀeŶ out of tǁeŶtǇ-oŶe respoŶdeŶts ;5Ϯ perĐeŶtͿ iŶdiĐate a positiǀe ;͚ǀerǇ 

suĐĐessful͛ aŶd ͚suĐĐessful͛Ϳ respoŶse.  

Figure ϭϬ-5 shoǁs the sĐore for eaĐh respoŶdeŶt ĐategorǇ, iŶdiĐatiŶg the gap 

ďetǁeeŶ stakeholders. 
 

Figure 10-4: Overall Assessment of Content Policies 

 

                               SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure 10-5: Overall Assessment of Content Policies—Score  

per Respondent Category 

 
Note: Figures indicate weighted average of number of respondents and weight (very successful = 

2, successful = 1, not successful = 0). 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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2.2. Effectiveness of Current Policies 

Figure ϭϬ-ϲ shoǁs the surǀeǇ results oŶ the aǁareŶess of poliĐǇ effeĐtiǀeŶess. 

The results iŶdiĐate the respoŶdeŶts͛ aǁareŶess of hoǁ the poliĐies ŵeet their 

eǆpeĐtatioŶs. The ŵajoritǇ support siǆ poliĐies: #5 ;Estaďlish iŶterŶatioŶal 

agreeŵeŶtsͿ, #ϲ ;Proŵote ďraŶds aŶd ĐaŵpaigŶs, iŶterŶatioŶal trade eǀeŶts aŶd 

ŵeetiŶgsͿ, #7 ;Estaďlish staŶdards, ƋualifiĐatioŶ aŶd ĐertifiĐatioŶ fraŵeǁorks for 

related skills aŶd kŶoǁledgeͿ, #ϴ ;Support eduĐatioŶͿ, #ϭϭ ;Estaďlish teĐhŶologiĐal 

staŶdards to eŶsure iŶteroperaďilitǇͿ, aŶd #ϭϰ ;IŶtroduĐe aŶd reǀieǁ iŶtelleĐtual 

propertǇ rights proteĐtioŶ, ŵaŶageŵeŶt, aŶti-piraĐǇ ŵeasuresͿ. 

The ŵost Ŷuŵďer of Ŷegatiǀe ǀotes go to #ϰ ;Support ďuildiŶg of ďusiŶess 

relatioŶshipsͿ. 

 

Figure 1Ϭ-ϲ: Policy EffectiveŶess 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure ϭϬ-7 shoǁs, iŶ desĐeŶdiŶg order, the poliĐies ĐoŶsidered to ďe highlǇ 

effeĐtiǀe; #5 ;Estaďlish iŶterŶatioŶal agreeŵeŶtsͿ aŶd #ϭϰ ;ProteĐt iŶtelleĐtual 

propertǇ rightsͿ haǀe the ŵost ǀotes. Figure ϭϬ-ϴ desĐriďes the effeĐts aŶd outĐoŵes 

that haǀe resulted froŵ poliĐǇ #5. Most respoŶdeŶts haǀe eŶjoǇed iŶĐreased ďusiŶess 

opportuŶities. 

 

Figure 1Ϭ-7: Policies Regarded as Effective 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure 10-8: Effects and Outcomes as a Result of Policy #5  

(Establish international agreements) 

 

                      SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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2.3. Key Success Factor  

Figure ϭϬ-ϵ shoǁs ǁhat respoŶdeŶts ĐoŶsider aŶ iŵportaŶt eleŵeŶt ;keǇ 

suĐĐess faĐtorͿ for ŵaǆiŵisiŶg the effeĐtiǀeŶess of poliĐǇ #5 ;Estaďlish iŶterŶatioŶal 

agreeŵeŶtsͿ, ǁhiĐh is regarded as the ŵost suĐĐessful ;SeĐtioŶ Ϯ.ϮͿ. The ŵajoritǇ of 

respoŶdeŶts ĐoŶsider the partiĐipatioŶ of keǇ plaǇers as the ŵost iŵportaŶt eleŵeŶt.  
 

Figure 10-9: Key Success Factor of Policy #5 
;Estaďlish iŶterŶatioŶal agreeŵeŶtsͿ 

 

               SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

2.4. Challenges 

Figure ϭϬ-ϭϬ shoǁs the poliĐies ĐoŶsidered to faĐe ĐhalleŶges. PoliĐǇ #ϭϮ 

;Foster researĐh aŶd deǀelopŵeŶt aŶd teĐhŶologiĐal iŶŶoǀatioŶ, deǀelop 

ĐoŵŵuŶiĐatioŶ Ŷetǁorks aŶd ŵediaͿ has the ŵost ǀotes. Figure ϭϬ-ϭϭ shoǁs that 

ŵaŶǇ respoŶdeŶts ĐoŶsider ďudget size aŶd stroŶg leadership of poliĐǇŵakers aŶd 

goǀerŶŵeŶt as keǇ to oǀerĐoŵiŶg the ĐhalleŶge. 
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Figure 10-10: Policies Needing Improvement 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

Figure 10-11: Difficulties and Constraints of Policy #12  
(Foster research and development and technological innovation,  

develop communication networks and media) 

 

                     SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

2.5.  Necessity of Current Policies and Expectations 

Figure ϭϬ-ϭϮ shoǁs the surǀeǇ results oŶ ŶeĐessarǇ poliĐǇ. MaŶǇ poliĐies are 

ĐoŶsidered ŶeĐessarǇ, ǁith #ϯ ;Support iŶdustrǇ-led orgaŶisatioŶsͿ as the ŵost 

ŶeĐessarǇ. 
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Figure 1Ϭ-1Ϯ: Necessity of Policies 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

Figure 10-13: Expectations of Implemented Policies 

 

                SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure ϭϬ-ϭϯ shoǁs the respoŶdeŶts͛ eǆpeĐtatioŶ of poliĐies, irrespeĐtiǀe of 

ĐurreŶt iŵpleŵeŶtatioŶ. The highest eǆpeĐtatioŶ is iŶĐreased ďusiŶess opportuŶities. 

 

2.6. Policy Prioritisation 

Figure 10-14 maps the effectiveness and necessity of each policy. The figures 

are converted into deviation values to relatively map the results. Each plot describes 

the policy activity. Overall, policies in the Philippines have relatively high 

performance, as the effectiveness of half the policies is evaluated higher than 

necessity. Although there is demand for #2 (Stimulate establishment of industrial 

clusters, market development, new business models), #4 (Support building of 

business relationships), and #9 (Introduce incentive schemes to encourage 

investments), their effectiveness does not seem to meet expectations. Evaluations of 

these policies, especially #2 and #9, vary among respondents. 
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Figure 1Ϭ-14: EffectiveŶess vs. Necessity of Policies  
;aďove: average, ďeloǁ: ďy categoryͿ 

 

 

             SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies.  
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Taďle ϭϬ-ϯ desĐriďes the oǀerall aŶalǇsis results. It proǀides the perforŵaŶĐe 

iŶdiĐator for eaĐh poliĐǇ aĐtiǀitǇ, desĐriďiŶg the prioritǇ leǀel, or the relatiǀe distaŶĐe 

ďetǁeeŶ ŶeĐessitǇ aŶd effeĐtiǀeŶess ;see Chapter ϭ for a ŵore detailed eǆplaŶatioŶ 

of a perforŵaŶĐe iŶdiĐatorͿ. The taďle also proǀides the ĐoeffiĐieŶt of ǀariatioŶ aŶd a 

Ŷorŵalised ŵeasure of dispersioŶ, ǁhiĐh desĐriďes the ǀariaŶĐe aŵoŶg respoŶdeŶt 

Đategories. The results shoǁ that #ϰ has the highest prioritǇ for iŵproǀeŵeŶt. 
 

Table 10-3: Analysis Results of Policy Evaluation 

Policy Area Policy Activities PerforŵaŶce CV 
EffectiveŶess

, % 

CV 
Necessity, 

% 

Industry and 

Market 

Development 

1. Communicate industrial 

development visions, 

master plans, statistics  - 1.8 15 17 

2. Stimulate establishment 

of industrial clusters, 

market development, 

new business models - 6.9 16   4 

Organisational 

Scheme, 

Business 

Relationships 

3. Support industry-led 

organisations in 

aggregating industrial 

interests and/or 

functions - 7.7   4 10 

4. Support building of 

business relationships  - 9.5 13 12 

International 

Relationships 

5. Establish international 

agreements    3.1 17   4 

6. Promote brands and 

campaigns, international 

trade events and 

meetings - 2.3 16 15 

Human 

Resources 

7. Establish standards, 

qualification and 

certification frameworks 

for related skills and 

knowledge   7.9 16   7 

8. Support education   2.6   7   9 

Finance 9. Introduce incentive 

schemes to encourage 

investments - 4.8   8 15 

10. Establish government 

financing schemes to - 1.2   6   7 
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promote private 

financing 

Technology 11. Establish technological 

standards to ensure 

interoperability   0.9 12 19 

12. Foster research and 

development and 

technological innovation, 

develop communication 

networks and media   8.1 11   2 

Legal 

Frameworks 

13. Introduce and review 

regulatory frameworks 

for market entry, 

content quotas   2.0   6 14 

14. Introduce and review 

intellectual property 

rights protection, 

management, anti-piracy 

measures   8.6   8 11 

15. Introduce and review 
content-rating 
frameworks    1.0   5 15 

CV = coefficient of variation (variation among respondent categories). 

Note: ͚Performance͛ indicates the relative distance where: (a) Figures above zero: Effectiveness 

outperforms necessity/expectation; (b) Figures below zero: Effectiveness underperforms 

necessity/expectation 

Source: Authors based on Evaluation Survey of Content Industry Promotion Policies. 

 

 

The ĐoŶteŶt iŶdustrǇ iŶ the PhilippiŶes has ďeeŶ groǁiŶg rapidlǇ ǁith stroŶg 

ĐollaďoratioŶ ǁith other ĐouŶtries suĐh as the UŶited States, ďuildiŶg its streŶgths 

ǁith aďilitǇ aŶd skills to Đreate ĐoŶteŶt produĐts, as ǁell as deǀelopiŶg poteŶtial 

huŵaŶ resourĐes. The ĐoŶteŶt iŶdustrǇ s͛ eĐoŶoŵiĐ ĐoŶtriďutioŶ is still loǁ, ďut the 

iŶdustrǇ is eǆpeĐted to lead eĐoŶoŵiĐ deǀelopŵeŶt. 

The government does not have one body overseeing the content industry, but 

instead has multiple bodies covering each sector (Chapter 4 They have been 

implementing effective policies, including intellectual property rights protection, 

which increases the integrity and stability of business operations. 
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Figure 10-15 summarises of the results. 

 

Figure 10-15: Overall Results: Philippines 

 

SourĐe: Authors. 
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The iŶdustrǇ is also seeiŶg high perforŵaŶĐe of poliĐies iŶ fosteriŶg researĐh 

aŶd deǀelopŵeŶt aŶd teĐhŶologiĐal iŶŶoǀatioŶ, deǀelopiŶg ĐoŵŵuŶiĐatioŶ Ŷetǁorks 

aŶd ŵedia, aŶd estaďlishiŶg staŶdards aŶd ƋualifiĐatioŶ aŶd ĐertifiĐatioŶ fraŵeǁorks 

for related skills aŶd kŶoǁledge.  

The iŶdustrǇ, hoǁeǀer, has stroŶg deŵaŶd for poliĐǇ iŶterǀeŶtioŶ aŶd support 

for the ĐoŶteŶt iŶdustrǇ. It espeĐiallǇ Ŷeeds iŶdustrǇ-led orgaŶisatioŶs to aggregate 

doŵestiĐ iŶdustrǇ s͛ iŶterests aŶd/or fuŶĐtioŶs. This ǁill iŶĐrease the effeĐtiǀeŶess of 

future poliĐies as ǁell as realise the traŶsitioŶ to ďuildiŶg aŶd ŶurturiŶg the doŵestiĐ 

iŶdustrǇ ďǇ produĐiŶg aŶd distriďutiŶg its Đreatiǀe ĐoŶteŶt produĐts. With these 

poliĐies, efforts to stiŵulate the estaďlishŵeŶt of iŶdustrial Đlusters, ŵarket 

deǀelopŵeŶt, aŶd Ŷeǁ ďusiŶess ŵodels should iŶduĐe positiǀe effeĐts aŶd leǀerage 

the doŵestiĐ ŵarket s͛ high poteŶtial aŶd eŶĐourage ĐoŵpetitioŶ iŶ the iŶterŶatioŶal 

areŶa. 
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CHAPTER 11 

 

Policy Evaluation: Singapore 

 

1. Strength/Weakness, Opportunity/Threat (SWOT) Analysis 

1.1. Strengths and Weaknesses: Survey Results 

Figure ϭϭ-ϭ shoǁs streŶgths aŶd ǁeakŶesses, aŶd Figure ϭϭ-Ϯ, streŶgths aŶd 

ǁeakŶesses ďǇ respoŶdeŶt ĐategorǇ. The ŵajoritǇ of respoŶdeŶts reĐogŶise ͚ teĐhŶologiĐal 

iŶfrastruĐture aŶd eŶǀiroŶŵeŶt͛ as the iŶdustrǇ s͛ streŶgth, ǁith ͚ǀerǇ stroŶg͛ aŶd ͚stroŶg͛ 

ĐoŵďiŶed eǆĐeediŶg 5Ϭ perĐeŶt. The poliĐǇ has the ŵost ǀotes froŵ eaĐh respoŶdeŶt 

ĐategorǇ aŶd is stroŶglǇ reĐogŶised ďǇ iŶdustrial orgaŶisatioŶs, aĐadeŵiĐ eǆperts, aŶd 

poliĐǇŵakers.  

͚PoteŶtial doŵestiĐ ĐoŶteŶt ŵarket size͛ is ĐoŶsidered a ǁeakŶess ďǇ ŵore thaŶ 

half the respoŶdeŶts. It has driǀeŶ SiŶgapore to streŶgtheŶ its iŶterŶatioŶal 

ĐoŵpetitiǀeŶess aŶd oǀerseas deǀelopŵeŶt. 

Figure 11-1: Strengths and Weaknesses 

 

     SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 11-2: Strength and Weakness Score: Respondent Comparison 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure 11-3: Current Challenges 

 
SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Table 11-1: Free Descriptive Answers Regarding Current and Future Challenges 

Category Comment 

Company  DiffiĐultǇ iŶ ĐoŵposiŶg high-ƋualitǇ MaŶdariŶ lǇriĐs to Đoŵpete iŶ the 
regioŶal ChiŶese pop ŵusiĐ iŶdustrǇ [5/ϭ,5,ϲ] 

 DoŵestiĐ ďusiŶess deǀelopŵeŶt. Liŵited aĐĐess to fuŶdiŶg, sŵall 
doŵestiĐ ŵarket, striĐt ĐeŶsorship, liŵited aďilitǇ to produĐe ǀarious 
geŶres of ĐoŶteŶt [ϭ,Ϯ/ϰ,5,ϲ] 

 IŶterŶatioŶal ďusiŶess deǀelopŵeŶt. IŶsuffiĐieŶt fiŶaŶĐial ŵusĐle to 
iŶǀest aŶd partiĐipate iŶ aŶd produĐe ŵajor ďloĐkďusters, iŶsuffiĐieŶt 
Ŷetǁorks of partŶers, liŵited aďilitǇ iŶ ŵarketiŶg aŶd distriďutioŶ 
[ϭ,Ϯ/ϰ,5,ϲ] 

 DiffiĐultǇ iŶ fiŶdiŶg staďle joďs, plaŶŶiŶg ahead to ŵeet deŵaŶd, aŶd 
ĐopiŶg ǁith the eǀer-ĐhaŶgiŶg iŶdustrǇ Đliŵate [ϭ,Ϯ/ϭ] 

 Need to go oǀerseas for Ŷeǁ opportuŶities aŶd groǁth, fierĐe 
ĐoŵpetitioŶ due to greater ŵarket eŶtrǇ of oǀerseas ĐoŵpaŶies ;settiŶg 
up iŶterŶatioŶal headƋuarters or regioŶal ďasesͿ [ϰ/ϭ] 

 Need for good loĐal partŶers ǁho ĐaŶ shoǁ hoǁ ďusiŶess is doŶe iŶ 
other AsiaŶ ĐouŶtries [ϰ/ϭ] 

 DiffiĐultǇ iŶ iŶtroduĐiŶg or adaptiŶg to Ŷeǁ ďusiŶess ŵodels aŶd 
distriďutioŶ ĐhaŶŶels [eduĐatioŶ softǁare/-] 

 Liŵited produĐtioŶ ďudgets ǀis-a-ǀis ŵajor ĐoŶteŶt ŵarkets suĐh as 
Korea aŶd ChiŶa, proliferatioŶ of ŶoŶliŶear platforŵs, aŶd ǁeak 
laŶguage profiĐieŶĐǇ [ϭ/ϭ,Ϯ,ϯ,ϰ,5] 

 OŶliŶe piraĐǇ, higher aŶŶual ďroadĐast liĐeŶĐe fee ;Ϯ.5 perĐeŶt of total 
reǀeŶueͿ thaŶ other deǀeloped ĐouŶtries, laĐk of Đreatiǀe ĐoŶteŶt, aŶd 
restriĐtiǀe ĐoŶteŶt regulatioŶs suĐh as ĐeŶsorship [ϭ/ϯ] 

 BuildiŶg a Đoŵpetitiǀe ŵarket eŶǀiroŶŵeŶt, adaptiŶg to ŵarket treŶds 
iŶ IŶterŶet doǁŶloads aŶd ĐoŶteŶt streaŵiŶg, aŶti-piraĐǇ ŵeasures iŶ 
respoŶse to ŵarket saturatioŶ [Ϯ/ϰ] 

 DiffiĐultǇ iŶ ĐreatiŶg ĐoŶteŶt that satisfies Ŷot oŶlǇ the sŵall doŵestiĐ 
ŵarket ďut also regioŶal audieŶĐes [ϭ/ϭ,Ϯ] 

 IŶsuffiĐieŶt fuŶdiŶg aŶd laĐk of suitaďle ŵaŶpoǁer 
[puďlishiŶg/ϭ,Ϯ,ϰ,5,7] 

 Loǁer produĐtioŶ ďudgets, Ŷeed for Đoŵpetitiǀe iŶĐeŶtiǀe prograŵŵes 
siŵilar to those of the UŶited KiŶgdoŵ, Australia, aŶd CaŶada; 
esĐalatiŶg ďusiŶess Đosts; laĐk of a large pool of iŶterŶatioŶallǇ eǆposed 
loĐal persoŶŶel; laĐk of iŶǀestŵeŶt aŶd fiŶaŶĐial support iŶstruŵeŶts 
[ϭ,Ϯ,ϯ/ϭ,Ϯ,5] 

Industrial 

Organisation 

and Academic 

Expert 

 Coŵplete iŶtelleĐtual propertǇ proteĐtioŶ ĐoŶtiŶues to ďe a ĐhalleŶge, 
aŶd this ǁill proďaďlǇ reŵaiŶ so iŶ the short to ŵidterŵ. A ǀiďraŶt 
ŵarket for loĐallǇ produĐed ĐoŶteŶt is still ŵissiŶg, at least iŶ ŵusiĐ. A 
stroŶg loĐal ŵarket is alǁaǇs the platforŵ for aĐtors aŶd artists to propel 
theŵselǀes to larger regioŶal aŶd ǁorld ŵarkets. [5/AssoĐiatioŶ aŶd 
ColleĐtiǀe MaŶageŵeŶt OrgaŶisatioŶ] 

Note:  Numbers after each comment describe the sector and operation the respondent is engaged in. 

[1 = TV programme, 2 = film, 3 = animation, 4 = games, 5 = music, ͚-͚  = no response /  1 = production, 2 = 

post-production, 3 = broadcasting, 4 = distribution, 5 = sales, 6 = purchase/aggregation, 7 = 

manufacturing, ͚-͚ = no response]  

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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1.2. Current and Future Challenges 

Figure ϭϭ-ϯ shoǁs the results for ĐurreŶt ĐhalleŶges faĐiŶg the ĐoŶteŶt iŶdustrǇ. 

The ŵost reĐogŶised issues are ͚iŶĐrease iŶ Đost of operatioŶs͛ aŶd ͚iŶsuffiĐieŶt laďour 

forĐe .͛  

Taďle ϭϭ-ϭ shoǁs that, due to SiŶgapore͛s sŵall ŵarket, soŵe ĐoŵpaŶies see the 

Ŷeed for ĐoŶteŶt-related ďusiŶesses to go oǀerseas for Ŷeǁ opportuŶities aŶd groǁth. 

Other ĐhalleŶges are high liĐeŶĐe fees aŶd restriĐtiǀe ĐoŶteŶt regulatioŶ. 
 

1.3. Strength/Weakness, Opportunity/Threat (SWOT) Analysis: Update of the 

FY2012 Report 

The update of the ͚StudǇ oŶ the DeǀelopŵeŶt PoteŶtial of the CoŶteŶt IŶdustrǇ iŶ 

East Asia aŶd ASEAN ‘egioŶ͛ ;FYϮϬϭϮ ‘eportͿ ;Taďle 5-ϮͿ takes iŶto aĐĐouŶt the surǀeǇ 

results as ǁell as reĐeŶt ŵarket treŶds ;Chapter ϮͿ aŶd poliĐies ;Chapter ϰͿ.  

Singapore considers as strengths its technology infrastructure and environment, 

and its ability to create content products based on connections with neighbouring 

countries through language (English, Chinese, and Malay). Singapore͛s ĐoŶteŶt iŶdustrǇ 

has developed under its well-established economic and legal environment. 

Its small domestic market, however, is highly recognised as its weakness. 

Facilitating opportunities to develop international marketing is therefore one of the most 

important ways to promote the industry. The current increase in cost of operations and 

insufficient labour force are also weaknesses that hinder the industry͛s use of its strengths.   

 

2. Policy Evaluation 

2.1. Overall Evaluation 

Figure ϭϭ-ϰ shoǁs the surǀeǇ results of the oǀerall assessŵeŶt of related poliĐies. 

Tǁelǀe out of eighteeŶ respoŶdeŶts ;ϲϲ perĐeŶtͿ iŶdiĐate positiǀe eǀaluatioŶ ;͚suĐĐessful͛; 

Ŷo ͚ǀerǇ suĐĐessful͛ respoŶseͿ. 
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Table 11-2: SWOT Analysis—Singapore 

Internal 

Strengths 

 Technological infrastructure and environment 

 Ability and skills to create content products 

 Strong connections with English-, Chinese-, 

and Malay-speaking world 

 Host to international broadcasters, 

international games, and animation 

companies 

 Open economy, strong governance for 

business, financial hub in Asia, and legal 

framework to protect intellectual property 

rights 

 Host to high-end visual effects studios that 

use state-of-the-art technologies 

Weaknesses 

 Small domestic market 

 Increase in cost of operations 

 Insufficient labour force 

 Lack of ability to sell content products 

 Limited access to and availability of 

financial services 

 Highly fragmented market due to 

language segmentation 

 Media not seen as a career choice 

 Small production companies  

Opportunities 

 High gross domestic product per capita 

 High penetration of smartphone and mobile 

Internet subscriptions 

 Cosmopolitan market with an appetite for 

global and regional content 

 Transition to terrestrial digital broadcasting 

Threats 

 Competition with foreign content 

producers 

 Small talent base (not limited to 

content industry) 

 Ageing population 

External 

SWOT = strength/weakness, opportunity/threat. 

Source: Authors. 

 

Figure ϭϭ-5 shoǁs the sĐore for eaĐh respoŶdeŶt ĐategorǇ, iŶdiĐatiŶg the gap 

ďetǁeeŶ stakeholders. 
 

2.2. Effectiveness of Current Policies 

Figure ϭϭ-ϲ shoǁs the surǀeǇ results oŶ iŵpleŵeŶtatioŶ aǁareŶess aŶd poliĐǇ 

effeĐtiǀeŶess. The results iŶdiĐate the respoŶdeŶts͛ aǁareŶess of hoǁ the poliĐies ŵeet 

their eǆpeĐtatioŶs. All poliĐies, eǆĐept #ϭ ;CoŵŵuŶiĐate iŶdustrial deǀelopŵeŶt ǀisioŶs, 

ŵaster plaŶs, statistiĐsͿ, #ϭϯ ;IŶtroduĐe aŶd reǀieǁ regulatorǇ fraŵeǁorks for ŵarket 

eŶtrǇ, ĐoŶteŶt ƋuotasͿ, aŶd #ϭ5 ;IŶtroduĐe aŶd reǀieǁ ĐoŶteŶt-ratiŶg fraŵeǁorkͿ are 

supported ďǇ the ŵajoritǇ of respoŶdeŶts. PoliĐies #ϰ ;Support ďuildiŶg of ďusiŶess 

relatioŶshipsͿ aŶd #ϴ ;Support eduĐatioŶͿ are stroŶglǇ reĐogŶised as effeĐtiǀe. PoliĐǇ #ϭϮ 

;Foster researĐh aŶd deǀelopŵeŶt aŶd teĐhŶologiĐal iŶŶoǀatioŶ, deǀelop ĐoŵŵuŶiĐatioŶ 

Ŷetǁorks aŶd ŵediaͿ has the ŵost Ŷegatiǀe ǀotes.  
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Figure 11-4: Overall AssessŵeŶt of CoŶteŶt Policies 

 

             SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

Figure 11-5: Overall Assessment of Content Policies—Score 

per Respondent Category 

 
Note: Figures indicate weighted average of number of respondents and weight (very  

successful = 2, successful = 1, not successful = 0). 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure ϭϭ-7 shoǁs, iŶ desĐeŶdiŶg order, the poliĐies ĐoŶsidered to ďe highlǇ 

effeĐtiǀe. PoliĐǇ #ϭϬ ;Estaďlish goǀerŶŵeŶt fiŶaŶĐiŶg sĐheŵes to proŵote priǀate 

fiŶaŶĐiŶgͿ has the ŵost ǀotes. Figure ϭϭ-ϴ desĐriďes the effeĐts aŶd outĐoŵes that haǀe 

resulted froŵ #ϭϬ. Most respoŶdeŶts haǀe eŶjoǇed iŶĐreased opportuŶities for ďusiŶess 

aŶd for reĐeiǀiŶg fiŶaŶĐial spoŶsorship. 
 

2.3. Key Success Factor  

Figure ϭϭ-ϵ shoǁs ǁhat respoŶdeŶts ĐoŶsider aŶ iŵportaŶt eleŵeŶt ;keǇ suĐĐess 

faĐtorͿ for ŵaǆiŵisiŶg the effeĐtiǀeŶess of poliĐǇ #ϭϬ ;Estaďlish goǀerŶŵeŶt fiŶaŶĐiŶg 

sĐheŵes to proŵote priǀate fiŶaŶĐiŶgͿ. MaŶǇ respoŶdeŶts ĐoŶsider ͚eŶĐouragiŶg 

iŶĐeŶtiǀes, ǁilliŶgŶess, aŶd iŶdepeŶdeŶĐe of related parties͛ as the ŵajor faĐtor. 
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Figure 11-6: Policy Effectiveness 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure 11-7: Policies Regarded as Effective 

    SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 11-8: Effects and Outcomes as a Result of Policy #10  

(Establish government financing schemes to promote private financing) 

 
         SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

2.4. Challenges 

Figure 11-10 shows the policies considered to face challenges. Policy #12 (Foster research 

and development and technological innovation, develop communication networks and media) has 

the most votes. Figure 11-11 suggests that many respondents consider clear policy vision, goal, 

and purpose as the key to overcoming the challenge  

Figure 11-9: Key Success Factors of Policy #10  

(Establish government financing schemes to promote private financing) 

 

        

 

 

 

 

 

 

 

 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 11-10: Policies Needing Improvement 

 

    

 

 

 

 

 

 

 

 

 

 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure 11-11: Difficulties and Constraints of Policy #12  

(Foster research and development and technological innovation, 

 develop communication networks and media) 

 

        SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

 

2.5. Necessity of Current Policies and Expectations 

Figure ϭϭ-ϭϮ shoǁs the surǀeǇ results oŶ the ŶeĐessitǇ of poliĐǇ. CoŶsidered the 

ŵost ŶeĐessarǇ are poliĐies #ϵ ;IŶtroduĐe iŶĐeŶtiǀe sĐheŵes to eŶĐourage iŶǀestŵeŶtsͿ 

aŶd #ϭϬ ;Estaďlish goǀerŶŵeŶt fiŶaŶĐiŶg sĐheŵes to eŶĐourage iŶǀestŵeŶtsͿ.  
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Figure ϭϭ-ϭϯ shoǁs the respoŶdeŶts͛ eǆpeĐtatioŶ of poliĐies, irrespeĐtiǀe of ĐurreŶt 

iŵpleŵeŶtatioŶ. The ŵajoritǇ of respoŶdeŶts eǆpeĐt iŶĐrease iŶ reǀeŶue. 
 

2.6. Policy Prioritisation 

Figure ϭϭ-ϭϰ ŵaps the effeĐtiǀeŶess aŶd ŶeĐessitǇ of eaĐh poliĐǇ. The figures are 

ĐoŶǀerted iŶto deǀiatioŶ ǀalues to relatiǀelǇ ŵap the results. EaĐh plot desĐriďes the poliĐǇ 

aĐtiǀitǇ. Oǀerall, poliĐies for SiŶgapore haǀe relatiǀelǇ high perforŵaŶĐe, as siǆ poliĐies 

haǀe higher effeĐtiǀeŶess thaŶ ŶeĐessitǇ. There is deŵaŶd for poliĐies #ϵ ;IŶtroduĐe 

iŶĐeŶtiǀe sĐheŵes to eŶĐourage iŶǀestŵeŶtsͿ, #ϭϬ ;Estaďlish goǀerŶŵeŶt fiŶaŶĐiŶg 

sĐheŵes to proŵote priǀate fiŶaŶĐiŶgͿ, aŶd #ϭϮ ;Foster researĐh aŶd deǀelopŵeŶt aŶd 

teĐhŶologiĐal iŶŶoǀatioŶ, deǀelop ĐoŵŵuŶiĐatioŶ Ŷetǁorks aŶd ŵediaͿ, ďut effeĐtiǀeŶess 

does Ŷot seeŵ to ŵeet eǆpeĐtatioŶs.  

Figure 11-12: Necessity of Policies 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 11-13: Expectation of Implemented Policies 

 

         SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Taďle ϭϭ-ϯ desĐriďes the oǀerall aŶalǇsis results. It proǀides the perforŵaŶĐe 

iŶdiĐator for eaĐh poliĐǇ aĐtiǀitǇ, desĐriďiŶg the prioritǇ leǀel, or the relatiǀe distaŶĐe 

ďetǁeeŶ ŶeĐessitǇ aŶd effeĐtiǀeŶess ;see Chapter ϭ for a ŵore detailed eǆplaŶatioŶ of 

perforŵaŶĐe iŶdiĐatorͿ. The taďle also proǀides the ĐoeffiĐieŶt of ǀariatioŶ aŶd a 

Ŷorŵalised ŵeasure of dispersioŶ, ǁhiĐh desĐriďes the ǀariaŶĐe aŵoŶgst respoŶdeŶt 

Đategories. The results shoǁ that poliĐǇ #ϭϮ has the highest prioritǇ for iŵproǀeŵeŶt. 
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Figure 11-14: Effectiveness vs. Necessity of Policies 
(above: average, below: by category) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                     

 

 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies.
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Table 11-3: Analysis Results of Policy Evaluation 

Policy Area Policy Activities PerforŵaŶce CV 

EffectiveŶess, % 

CV 

Necessity, 
% 

Industry and 

Market 

Development 

1. Communicate industrial development visions, master plans, statistics  - 7.3   6 17 

2. Stimulate establishment of industrial clusters, market development, new 

business models   6.5   9 18 

Organisational 

Schemes, Business 

relationships 

3. Support industry-led organisations in aggregating industrial interests 

and/or functions - 1.4   2   0 

4. Support building of business relationships     2.7   2   6 

International 

relationships 

5. Establish international agreements  - 7.3 28 14 

6. Promote brands and campaigns, international trade events and meetings   8.7   6 12 

Human Resources 7. Establish standards, qualification/certification framework for related 

skills and knowledge   8.9 21 13 

8. Support education   8.5   4 18 

Finance 9. Introduce incentive schemes to encourage investments - 7.7   1 11 

10. Establish government financing schemes to promote private financing - 9.8   1 13 

Technology 11. Establish technological standards to ensure inter-operability   5.3   2 17 

12. Foster research and development and technological innovation, develop 

communication networks and media -11.2 24   3 

Legal Frameworks 13. Introduce and review regulatory frameworks for market entry, content 

quotas - 3.1   6   9 

14. Introduce and review intellectual property rights protection, 

management, anti-piracy measures - 3.6   4   5 

15. Introduce and review content rating framework  10.7   6 17 

CV = coefficient of variation (variation among respondent categories). 

Note: ͚Performance͛ indicates the relative distance where: (a) Figures above zero: Effectiveness outperforms necessity/expectation; (b) Figures below zero: 

Effectiveness underperforms necessity/expectation. 

Source: Evaluation Survey of Content Industry Promotion Policies. 
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2. Summary 

 

Figure ϭϭ-ϭ5 suŵŵarises the results. 
 

Figure 11-15: Overall Results—Singapore 

 

GDP = gross doŵestiĐ produĐt, SWOT = streŶgth/ǁeakŶess, opportuŶitǇ/threat. 
SourĐe: Authors. 
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SiŶĐe estaďlishiŶg the Media DeǀelopŵeŶt AuthoritǇ iŶ ϮϬϬϯ, SiŶgapore has 

foĐused oŶ deǀelopiŶg a ǀiďraŶt Đreatiǀe aŶd ŵedia seĐtor, ŶurturiŶg hoŵe-groǁŶ 

ŵedia eŶterprises, aŶd fosteriŶg a Đohesiǀe aŶd iŶĐlusiǀe soĐietǇ. Through iŶitiatiǀes 

suĐh as the SiŶgapore Media FusioŶ PlaŶ ;ϮϬϬϵͿ aŶd reĐeŶt disĐussioŶs to deǀelop 

the iŶdustrǇ toǁard ϮϬϮ5, the ĐouŶtrǇ has set strategiĐ goals to eŶhaŶĐe its ĐoŶteŶt 

iŶdustrǇ s͛ eĐoŶoŵiĐ ĐoŶtriďutioŶ. 

SiŶgapore sees its streŶgth iŶ its teĐhŶologiĐal iŶfrastruĐture eŶǀiroŶŵeŶt aŶd 

its aďilitǇ aŶd skill to Đreate ĐoŶteŶt produĐts, ǁhile reĐogŶisiŶg its sŵall doŵestiĐ 

ĐoŶteŶt ŵarket as a ǁeakŶess. With regard to ĐapaĐitǇ ďuildiŶg, the ĐouŶtrǇ has 

foĐused oŶ supportiŶg eduĐatioŶ, reĐogŶised to ďe effeĐtiǀe iŶ iŶĐreasiŶg the iŶtegritǇ 

aŶd staďilitǇ of ďusiŶess operatioŶs. The perforŵaŶĐe of these teĐhŶologǇ aŶd huŵaŶ 

resourĐe poliĐies, aŶd regulatioŶs iŶ the ĐoŶteŶt-ratiŶg fraŵeǁork is rated ŵore 

highlǇ thaŶ other poliĐies. 

Due to rapid eĐoŶoŵiĐ groǁth, hoǁeǀer, the ĐouŶtrǇ is faĐiŶg doŵestiĐ 

eĐoŶoŵiĐ issues suĐh as iŶĐreasiŶg Đost of operatioŶs aŶd iŶsuffiĐieŶt laďour forĐe. 

SuĐh faĐtors are driǀiŶg the iŶdustrǇ to eŶgage iŶ oǀerseas ďusiŶess aŶd to Đollaďorate 

ǁith other ĐouŶtries through huŵaŶ resourĐes. Although the goǀerŶŵeŶt has 

proǀided fiŶaŶĐial sĐheŵes aŶd fuŶds to the seĐtors, espeĐiallǇ ďroadĐastiŶg, the 

iŶdustrǇ is stroŶglǇ aǁare of deŵaŶd for further fiŶaŶĐial support aŶd iŵproǀed 

goǀerŶŵeŶt support for iŶterŶatioŶal agreeŵeŶts. 
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CHAPTER 12 

 

Policy Evaluation: Thailand 

 

1. Strength/Weakness, Opportunity/Threat (SWOT) Analysis 

 

1.1. Strength and Weakness: Survey Results 

Figure ϭϮ-ϭ shoǁs streŶgths aŶd ǁeakŶesses, aŶd Figure ϭϮ-Ϯ, streŶgths aŶd 

ǁeakŶesses ďǇ respoŶdeŶt ĐategorǇ. The ŵajoritǇ of respoŶdeŶts reĐogŶise ͚aďilitǇ aŶd 

skill to Đreate ĐoŶteŶt produĐts͛ ;ϭͿ, ͚teĐhŶologiĐal iŶfrastruĐture aŶd eŶǀiroŶŵeŶt͛ ;7Ϳ, 

aŶd ͚ poteŶtial huŵaŶ resourĐes for ĐoŶteŶt iŶdustries͛ ;ϴͿ as the iŶdustrǇ s͛ streŶgths. Iteŵ 

;ϭͿ is stroŶglǇ reĐogŶised as a streŶgth ďǇ ĐoŵpaŶǇ respoŶdeŶts, aŶd iteŵs ;7Ϳ aŶd ;ϴͿ ďǇ 

poliĐǇŵakers aŶd goǀerŶŵeŶt. 

 ͚GoǀerŶŵeŶt proŵotioŶ poliĐies͛ ;ϭϬͿ aŶd ͚aĐĐess to aŶd aǀailaďilitǇ of fiŶaŶĐial 

serǀiĐes͛ ;5Ϳ are ĐoŶsidered ǁeakŶesses. Iteŵ ;ϭϬͿ has the loǁest sĐore aŵoŶg ĐoŵpaŶǇ 

respoŶdeŶts, ǁhile ;5Ϳ ǁas loǁest aŵoŶg poliĐǇŵakers. 
 

Figure 1Ϯ-1: StreŶgths aŶd WeakŶesses 

 

     SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 12-2: Strength and Weakness Score: Respondent Comparison 

 

   SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

1.2. Current and Future Challenges 

Figure ϭϮ-ϯ shoǁs the results for ĐurreŶt ĐhalleŶges faĐiŶg the ĐoŶteŶt iŶdustrǇ. 

The ŵost reĐogŶised issues are ͚spread of pirated ĐoŶteŶt ;Ŷeed for ĐoŶteŶt proteĐtioŶ 

ŵeĐhaŶisŵͿ͛; ͚iŶsuffiĐieŶt kŶoǁledge of oǀerseas proŵotioŶ, iŶterŶatioŶal ďusiŶess͛; aŶd 

͚laĐk of fuŶds, fiŶaŶĐial support͛.  

MaŶǇ respoŶdeŶts Đall for ŵore goǀerŶŵeŶt support aŶd iŶterǀeŶtioŶ ;Taďle ϭϮ-

ϭͿ. AŶother ĐoŶĐerŶ is the iŶdustrǇ s͛ preparedŶess for oǀerseas deǀelopŵeŶt aŶd 

iŶterŶatioŶal ĐoŵpetitiǀeŶess. 
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Figure 12-3: Current Challenges 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Table 12-1: Free Descriptive Answers Regarding Current and Future Challenges 

Category Comment 

Company  Due to the rapid ĐhaŶge iŶ the digital ĐoŶteŶt laŶdsĐape, there ǁill ďe ŵore 
plaǇers aŶd ŵore ŵarket segŵeŶts. GoǀerŶŵeŶt iŶterǀeŶtioŶ is 
reƋuired to support sŵall aŶd ŵediuŵ-sized eŶterprises [ϯ,ϰ/ϭ,5] 

 PolitiĐal iŶstaďilitǇ iŶ the ĐouŶtrǇ ŵakes it ŵore diffiĐult for the iŶdustrǇ to 
groǁ doŵestiĐallǇ [ϯ,ϰ/ϭ,5] 

 NeĐessitǇ of ĐoŶsisteŶt aŶd ĐoŶtiŶuous goǀerŶŵeŶt iŶĐeŶtiǀes aŶd support 
[Ϯ,ϯ,ϰ/ϭ,Ϯ,7] 

 DiffiĐultǇ iŶ raisiŶg fuŶds or iŶǀestŵeŶt for filŵ produĐtioŶs, ŶeĐessitǇ of 
gatheriŶg ideas froŵ iŶdustrǇ leaders oŶ hoǁ to iŵproǀe the ŵedia 
iŶdustrǇ [ϭ,ϯ/7] 

 DiffiĐultǇ iŶ ĐhoosiŶg laŶguage to ďe used iŶ ĐoŶteŶt oŶĐe the ASEAN 
EĐoŶoŵiĐ CoŵŵuŶitǇ is estaďlished. ;Thai for doŵestiĐ distriďutioŶ or 
EŶglish for ďasiĐ ŵarket aĐĐess opportuŶities.Ϳ This issue ǁill affeĐt 
deĐisioŶs to iŶǀest iŶ ĐoŶteŶt produĐtioŶ. [ϭ/ϯ,5] 

 DiffiĐultǇ iŶ ĐreatiŶg ĐoŶteŶt that serǀes the iŶterests of ďoth produĐtioŶ 
aŶd ŵarketiŶg [ϯ/ϭ] 

Industrial 

Organisation, 

Academic 

Expert 

 IŶsuffiĐieŶt Đo-produĐtioŶ, fuŶdiŶg, aŶd ŵarket opportuŶities  [-/-] 

Policymaker  DiffiĐultǇ iŶ produĐiŶg Đreatiǀe ĐoŶteŶt for speĐifiĐ ŵarkets, e.g. North 
AŵeriĐa, Europe, Asia, LatiŶ AŵeriĐa, etĐ. 

 FierĐe ĐoŵpetitioŶ eǆpeĐted 

Note: Numbers after each comment describe the sector and operation the respondent is engaged in. 

[1 = TV programme, 2 = film, 3 = animation, 4 = games, 5 = music, ͚-͚ = no response / 1 = production, 2 =  

post-production, 3 =  broadcasting, 4 =  distribution, 5 = sales, 6 = purchase/aggregation, 7 = 

manufacturing, ͚-͚ = no response]  

Source: Evaluation Survey of Content Industry Promotion Policies. 
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1.3. Strength/Weakness, Opportunity/Threat (SWOT) Analysis: Update of the 

FY2012 Report 

The update of the ͚StudǇ oŶ the DeǀelopŵeŶt PoteŶtial of the CoŶteŶt IŶdustrǇ iŶ 

East Asia aŶd ASEAN ‘egioŶ͛ ;FYϮϬϭϮ ‘eportͿ ;Taďle 5-ϮͿ takes iŶto aĐĐouŶt the surǀeǇ 

results as ǁell as reĐeŶt ŵarket treŶds ;Chapter ϮͿ aŶd poliĐies ;Chapter ϰͿ.  

ThailaŶd is ĐoŶsidered to haǀe streŶgths iŶ teĐhŶologǇ iŶfrastruĐture aŶd 

eŶǀiroŶŵeŶt, aďilitǇ aŶd skills to Đreate ĐoŶteŶt produĐts, aŶd poteŶtial huŵaŶ resourĐes. 

UtilisiŶg these streŶgths, ThailaŶd has seeŶ a fast-groǁiŶg doŵestiĐ ŵarket aŶd adǀaŶĐiŶg 

oǀerseas deǀelopŵeŶt ďǇ doŵestiĐ eŶtrepreŶeurs, ǁith suĐĐessful ripple effeĐts oŶ 

tourisŵ aŶd other fields. 

GoǀerŶŵeŶt proŵotioŶ poliĐies aŶd aĐĐess to aŶd aǀailaďilitǇ of fiŶaŶĐial serǀiĐes 

or laĐk of fuŶds are ĐoŶsidered ǁeakŶesses ďǇ the iŶdustrǇ, ǁhiĐh eǆpeĐts theŵ to ďe 

iŵproǀed. Although ThailaŶd eŶjoǇs high ŵarket groǁth through produĐtioŶ aŶd 

distriďutioŶ of ǀarious ĐoŶteŶt produĐts, the spread of pirated ĐoŶteŶt poses a serious 

ĐhalleŶge aŶd threateŶs further iŶdustrǇ deǀelopŵeŶt. It is adǀised that these issues ďe 

addressed aŶd solǀed through poliĐǇ iŵpleŵeŶtatioŶ.  

There are also ĐhalleŶges iŶ utilisiŶg the iŶdustrǇ s͛ streŶgths iŶ relatioŶships ǁith 

foreigŶ ĐouŶtries, siŶĐe the ŵajoritǇ of respoŶdeŶts still ĐoŶsider iŶsuffiĐieŶt kŶoǁledge 

of oǀerseas proŵotioŶ aŶd iŶterŶatioŶal ďusiŶess a ǁeakŶess. 
 

2. Policy Evaluation 

2.1. Overall Evaluation  

Figure ϭϮ-ϰ shoǁs the surǀeǇ results for the oǀerall assessŵeŶt of related poliĐies. 

SiǆteeŶ out of Ϯϰ ;ϲϲ perĐeŶtͿ respoŶdeŶts iŶdiĐate Ŷegatiǀe eǀaluatioŶ ;͚Ŷot suĐĐessful͛Ϳ.  

Figure ϭϮ-5 shoǁs the sĐore for eaĐh respoŶdeŶt ĐategorǇ, iŶdiĐatiŶg the gap 

ďetǁeeŶ stakeholders. 
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Table 12-2: SWOT Analysis: Thailand 

Internal 

Strengths 

 Fast-growing and potential domestic market 

 High quality of digital content production, 

service equipment, post production, and 

manpower 

 A variety of film locations and good facilities  

 Strong relationships with other countries  

(e.g. co-production experience with major 

players in China and other countries in the 

region) 

 Some major cases of ripple effect on tourism 

Weaknesses 

 Insufficient government promotion policies 

 Relatively limited government support to 

private companies (e.g. financing and 

capacity building) 

 Insufficient human resource development 

programme  

 Limited access to and availability of 

financial services, including government 

funds 

 Spread of content piracy 

Opportunities 

 Large population and high potential for 

growth in a variety of fields 

 Growing spending power along with growing 

economy and growing middle class 

 Transition toward terrestrial digital 

broadcasting 

 Single integrated market for 10 ASEAN nations 

by 2016 

Threats 

 Low gross domestic product per capita 

 Unstable power supply in some upcountry 

areas 

 Lack of legal enforcement to combat 

content piracy 

 Insufficient measures such as tax incentives 

and other privileges for entrepreneurs in 

the country and abroad  

 Vertically segmented administration and 

regulations 

 Legal issues in classification of content, 

which hinder creativity and promotion of 

new content 

External 

ASEAN = Association of Southeast Asian Nations; SWOT = strength/weakness, opportunity/threat. 

Source: Authors.  

 

Figure 1Ϯ-4: Overall AssessŵeŶt of CoŶteŶt Policies 

 

    SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 12-5: Overall Assessment of Content Policies: 

Score per Respondent Category 

 

Note: Figures indicate weighted average of number of respondents and weight (very successful = 2, 

successful = 1, not successful = 0). 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

2.2. Effectiveness of Current Policies 

Figure ϭϮ-ϲ shoǁs the surǀeǇ results oŶ iŵpleŵeŶtatioŶ aǁareŶess aŶd poliĐǇ 

effeĐtiǀeŶess. The results iŶdiĐate the respoŶdeŶts͛ aǁareŶess of hoǁ the poliĐies ŵeet 

their eǆpeĐtatioŶs. PoliĐies #ϯ ;Support iŶdustrǇ-led orgaŶisatioŶs to aggregate iŶdustrial 

iŶterests aŶd/or fuŶĐtioŶsͿ; #ϰ ;Support ďuildiŶg of ďusiŶess relatioŶshipsͿ; #ϲ ;Proŵote 

ďraŶds aŶd ĐaŵpaigŶs, iŶterŶatioŶal trade eǀeŶts aŶd ŵeetiŶgsͿ; aŶd #7 ;Estaďlish 

staŶdards, ƋualifiĐatioŶ aŶd ĐertifiĐatioŶ fraŵeǁorks for related skills aŶd kŶoǁledgeͿ are 

supported ďǇ the ŵajoritǇ of respoŶdeŶts. 

PoliĐies #ϵ ;IŶtroduĐe iŶĐeŶtiǀe sĐheŵes to eŶĐourage iŶǀestŵeŶtsͿ aŶd #ϭϬ 

;Estaďlish goǀerŶŵeŶt fiŶaŶĐiŶg sĐheŵes to proŵote priǀate fiŶaŶĐiŶgͿ haǀe ŵaŶǇ 

Ŷegatiǀe ǀotes ĐorrespoŶdiŶg to ͚aĐĐess to aŶd aǀailaďilitǇ of fiŶaŶĐial serǀiĐes͛ ;SeĐtioŶ 

ϭ.ϭͿ. IŵproǀiŶg aŶd stiŵulatiŶg related poliĐies should help the iŶdustrǇ oǀerĐoŵe this 

ǁeakŶess. 
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Figure 12-6: Policy Effectiveness 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

Figure ϭϮ-7 shoǁs, iŶ desĐeŶdiŶg order, the poliĐies ĐoŶsidered to ďe highlǇ effeĐtiǀe. 

PoliĐǇ #ϵ ;IŶtroduĐe iŶĐeŶtiǀe sĐheŵes to eŶĐourage iŶǀestŵeŶtsͿ has the ŵost ǀotes. 

Figure ϭϮ-ϴ desĐriďes the effeĐts aŶd outĐoŵes that haǀe resulted froŵ the poliĐǇ. Most 

respoŶdeŶts haǀe eŶjoǇed iŶĐreased ďusiŶess opportuŶities aŶd ŶetǁorkiŶg ǁith ďusiŶess 

partŶers aŶd ĐlieŶts. 

Figure 1Ϯ-7: Policies Regarded as Effective 

 

 

 

 

 

 

 

 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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Figure 12-8: Effects and Outcomes as a Result of Policy #9  
(Introduce incentive schemes to encourage investments) 

 
  SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 
2.3. Key Success Factor  

Figure ϭϮ-ϵ shoǁs ǁhat respoŶdeŶts ĐoŶsider aŶ iŵportaŶt eleŵeŶt ;keǇ suĐĐess 

faĐtorͿ for ŵaǆiŵisiŶg the effeĐtiǀeŶess of poliĐǇ #ϵ ;IŶtroduĐe iŶĐeŶtiǀe sĐheŵes to 

eŶĐourage iŶǀestŵeŶtsͿ. The ŵajoritǇ of respoŶdeŶts ĐoŶsider the poliĐǇ s͛ sustaiŶaďilitǇ 

the ŵost iŵportaŶt eleŵeŶt. The goǀerŶŵeŶt is eǆpeĐted to ĐoŶtiŶue proŵotiŶg ďraŶds 

aŶd ĐaŵpaigŶs to eŶĐourage the iŶdustrǇ. 
 

Figure 12-9: Key Success Factor of Policy #9  
(Introduce incentive schemes to encourage investments) 

 
SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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2.4. Challenges 

Figure ϭϮ-ϭϬ shoǁs the poliĐies ĐoŶsidered to faĐe ĐhalleŶges. PoliĐǇ #5 ;Estaďlish 

iŶterŶatioŶal agreeŵeŶtsͿ has the ŵost ǀotes. Figure ϭϮ-ϭϭ shoǁs that ŵaŶǇ respoŶdeŶts 

ĐoŶsider Đlear poliĐǇ ǀisioŶ, goal, aŶd purpose as keǇ to oǀerĐoŵiŶg the ĐhalleŶge. 

 

Figure 12-10: Policies Needing Improvement 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

Figure 1Ϯ-11: Difficulties aŶd CoŶstraiŶts of Policy #ϱ  

;Estaďlish iŶterŶatioŶal agreeŵeŶtsͿ 

 

 

 

 

 

 

 

 

 

SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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2.5. Necessity of Current Policies and Expectations 

Figure ϭϮ-ϭϮ shoǁs the surǀeǇ results oŶ ŶeĐessarǇ poliĐǇ. CoŶsidered the ŵost 

ŶeĐessarǇ is poliĐǇ #ϭϰ ;IŶtroduĐe aŶd reǀieǁ iŶtelleĐtual propertǇ rights proteĐtioŶ aŶd 

ŵaŶageŵeŶt aŶd aŶti-piraĐǇ sĐheŵesͿ. 

Figure ϭϮ-ϭϯ shoǁs the respoŶdeŶts͛ eǆpeĐtatioŶ of poliĐies, irrespeĐtiǀe of 

ĐurreŶt iŵpleŵeŶtatioŶ. The ŵajoritǇ of respoŶdeŶts eǆpeĐt aŶ iŶĐrease iŶ reǀeŶues aŶd 

ďusiŶess opportuŶities. 

Figure 1Ϯ-11: Necessity of Policies 

 

  SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 

 

2.6. Policy Prioritisation 

Figure 12-14 maps the effectiveness and necessity of each policy. The figures are 

converted into deviation values to relatively map the results. Each plot describes the 

policy activity. There is high demand for policies #1 (Communicate industrial development 

visions, master plans, statistics), #2 (Stimulate establishment of industrial clusters, market  
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Figure 12-12: Expectation of Implemented Policies 

 

         SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
 

development, new business models), #9 (Introduce incentive schemes to encourage investments), 

#10 (Establish governmental financing schemes to promote private financing), #12 (Foster 

research and development and technological innovation, develop communication networks and 

media), and #14 (Introduce and review intellectual property rights protection and management, 

anti-piracy measures) although the ĐurreŶt poliĐies do Ŷot seeŵ to ŵeet stakeholders͛ 

expectations. Effectiveness of policies #6 (Promote brands and campaigns, international trade 

events and meetings), #7 (Establish standards, qualification and certification frameworks for 

related skills and knowledge), and #11 (Establish technological standards to ensure 

interoperability) significantly exceeds necessity. Table 12-3 describes the overall analysis results. 

It provides the performance indicator for each policy activity, describing the priority level, or the 

relative distance between necessity and effectiveness (see Chapter 1 for a more detailed 

explanation of a performance indicator). The results also show that policies #9 and #10 (finance) 

have the highest priority for improvement.  
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Figure 12-13: Effectiveness vs. Necessity of Policies 
(above: average, below: by category) 

 

 
         SourĐe: EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies.



Chapter 12 - Thailand 

181 

 

Table 12-3: Analysis Results of Policy Evaluation 

Policy Area Policy Activities PerforŵaŶce 

 

CV 

EffectiveŶess, % 

CV 

Necessity, % 

Industry and Market 

Development 

1. Communicate industrial development visions, master plans, statistics  - 10.8 19   2 

2. Stimulate establishment of industrial clusters, market development, new 

business models   - 4.9   8 13 

Organisational Scheme, 

Business Relationship 

3. Support industry-led organisations in aggregating industrial interests 

and/or functions    0.3 13   9 

4. Support building of business relationships   14.2   5 12 

International 

Relationship 

5. Establish international agreements   - 0.9 13   8 

6. Promote brands and campaigns, international trade events and meetings  15.0   3 13 

Human Resources 7. Establish standards, qualification and certification frameworks for related 

skills and knowledge  15.5   2 21 

8. Support education  - 4.0 24 19 

Finance 9. Introduce incentive schemes to encourage investments - 13.7   1   4 

10. Establish governmental financing schemes to promote private financing - 11.8 12   2 

Technology 11. Establish technological standards to ensure interoperability   13.7 10 14 

12. Foster research and development and technological innovation, develop 

communication networks and media  - 7.9   9 20 

Legal Framework 13. Introduce and review regulatory frameworks for market entry, content 

quotas   0.6 11   2 

14. Introduce and review intellectual property rights protection and 

management, anti-piracy measures - 11.6   9 18 

15. Introduce and review content-rating framework       6.2   7 13 

CV = coefficient of variation (variation among respondent categories). 

Note: ͚Performance͛ indicates the relative distance where: (a) Figures above zero: Effectiveness outperforms necessity/expectation; (b) Figures below zero: 

Effectiveness underperforms necessity/expectation. 

SourĐe:  Authors ďased oŶ EǀaluatioŶ SurǀeǇ of CoŶteŶt IŶdustrǇ ProŵotioŶ PoliĐies. 
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3. Summary  

 

Figure ϭϮ-ϭ5 suŵŵarises the results. 
 

Figure 12-15: Overall Results: Thailand 

 

GDP = gross doŵestiĐ produĐt. 

SourĐe: Authors. 
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The goǀerŶŵeŶt has iŶtroduĐed iŶitiatiǀes to deǀelop the ĐouŶtrǇ iŶto a ŵore 

ǀalue-added eĐoŶoŵǇ aŶd iŶĐrease the ǀalue share of the Đreatiǀe eĐoŶoŵǇ, aŶd has 

proǀided fuŶds to ďoost the ĐouŶtrǇ s͛ Đreatiǀe iŶdustries. ThailaŶd has also foĐused 

oŶ streŶgtheŶiŶg the role of iŶforŵatioŶ aŶd ĐoŵŵuŶiĐatioŶ teĐhŶologǇ, ǁhiĐh 

supports the deǀelopŵeŶt of eŶǀiroŶŵeŶt-frieŶdlǇ groǁth. The ĐoŶteŶt iŶdustrǇ is 

also highlǇ eǆpeĐted to ĐoŶtriďute to the ĐouŶtrǇ s͛ groǁth.   

As a result of these efforts, the ĐoŶteŶt iŶdustrǇ has high ŵarket groǁth aŶd 

high ĐoŶtriďutioŶ to gross doŵestiĐ produĐt. It has deǀeloped streŶgths iŶ aďilitǇ aŶd 

skills to Đreate ĐoŶteŶt produĐts, as ǁell as teĐhŶologiĐal iŶfrastruĐture aŶd 

eŶǀiroŶŵeŶt. The goǀerŶŵeŶt poliĐies haǀe seeŶ high effeĐtiǀeŶess iŶ support of 

ďuildiŶg ďusiŶess relatioŶships ;e.g. ďusiŶess ŵatĐh ŵakiŶg aŶd proŵotiŶg 

partŶershipsͿ, iŶduĐiŶg iŶĐreased ĐoŵpaŶǇ reǀeŶue. Also seeiŶg high perforŵaŶĐe 

are the poliĐies oŶ estaďlishiŶg staŶdards, ƋualifiĐatioŶ aŶd ĐertifiĐatioŶ fraŵeǁorks 

for related skills aŶd kŶoǁledge, aŶd proŵotiŶg ďraŶds aŶd ĐaŵpaigŶs.  

OŶ the other haŶd, the iŶdustrǇ still reĐogŶises iŶsuffiĐieŶt goǀerŶŵeŶt 

proŵotioŶ poliĐies as a ǁeakŶess, espeĐiallǇ iŶ fiŶaŶĐial poliĐǇ aŶd partiĐularlǇ laĐk 

of fuŶds aŶd fiŶaŶĐial support. The perforŵaŶĐe of poliĐǇ aĐtiǀities iŶ this area has 

the highest prioritǇ for iŵproǀeŵeŶt aŵoŶg the poliĐies. Widespread ĐoŶteŶt piraĐǇ 

aŶd the groǁiŶg deŵaŶd to streŶgtheŶ the fraŵeǁork for iŶtelleĐtual propertǇ rights 

proteĐtioŶ aŶd aŶti-piraĐǇ ŵeasures are also issues. PraĐtiĐal sĐheŵes suĐh as 

estaďlishiŶg iŶterŶatioŶal agreeŵeŶts Đould iŶduĐe the iŶdustrǇ to produĐe ĐoŶteŶt 

produĐts for the gloďal ŵarket. 
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CHAPTER 13 

 

Policy Evaluation: Region—Eight Countries 

 

This Đhapteƌ eǆaŵiŶes the suƌǀeǇ ƌesults foƌ all ŵeŵďeƌ ĐouŶtƌies fƌoŵ a ƌegioŶal 

peƌspeĐtiǀe. The fiƌst seĐtioŶ iŶǀestigates the stƌeŶgths aŶd ǁeakŶesses of aŶd ĐhalleŶges 

to the ĐoŶteŶt ŵaƌket aŶd iŶdustƌǇ iŶ the ƌegioŶ ďǇ lookiŶg at stakeholdeƌs͛ ƌeĐogŶitioŶ 

teŶdeŶĐǇ, ǁhiĐh is iŶtegƌated iŶto the stƌeŶgth/ǁeakŶess aŶd oppoƌtuŶitǇ/thƌeat ;SWOTͿ 

ŵatƌiǆ. The seĐoŶd seĐtioŶ eǆploƌes hoǁ stakeholdeƌs iŶ eaĐh ĐouŶtƌǇ eǀaluate theiƌ 

goǀeƌŶŵeŶt s͛ poliĐies, espeĐiallǇ iŶ aƌeas ǁheƌe theǇ stƌoŶglǇ ƌeĐogŶise the Ŷeed foƌ 

goǀeƌŶŵeŶt poliĐies ďut ǁheƌe eǆistiŶg poliĐies haǀe Ŷot Ǉet ŵet theiƌ eǆpeĐtatioŶs. The 

last seĐtioŶ ƌeĐoŵŵeŶds aƌeas that poliĐǇŵakeƌs should pƌioƌitise ǁheŶ plaŶŶiŶg aŶd 

iŵpleŵeŶtiŶg ĐoŶteŶt iŶdustƌǇ poliĐies. 
 

1. SWOT Analysis 

1.1. Strengths and Weaknesses  

Heƌe ǁe eǆaŵiŶe the aŶsǁeƌs to the ƋuestioŶs oŶ ƌeĐogŶitioŶ of the ĐoŶteŶt 

ŵaƌket aŶd iŶdustƌǇ. Afteƌ ƌegioŶal stƌeŶgths aŶd ǁeakŶesses aƌe ƌeǀieǁed, the eight 

ĐouŶtƌies aƌe eǆaŵiŶed foƌ siŵilaƌities at siŵilaƌ stages of deǀelopŵeŶt.  

The ĐouŶtƌies aƌe Đlassified iŶto thƌee gƌoups ďased oŶ ĐoŶteŶt ŵaƌket gƌoǁth ƌate, 

ĐoŶteŶt ŵaƌket size, aŶd ƌatio of ĐoŶteŶt ŵaƌket size to gƌoss doŵestiĐ pƌoduĐt ;GDPͿ 

;Figuƌe ϭϯ-ϭͿ. The hoƌizoŶtal aǆis shoǁs the ƌatio of ĐoŶteŶt ŵaƌket size to GDP ǁhilst the 

ǀeƌtiĐal aǆis shoǁs the ƌate of ĐoŶteŶt ŵaƌket gƌoǁth. The ĐiƌĐles ƌepƌeseŶt the size of 

eaĐh ĐouŶtƌǇ s͛ doŵestiĐ ŵaƌket. Gƌoup ϭ ;Koƌea aŶd JapaŶͿ has a ƌelatiǀelǇ laƌge doŵestiĐ 

ĐoŶteŶt ŵaƌket ǁheƌe ƌatio to GDP is higheƌ thaŶ oŶe peƌĐeŶt, ďut ǁhose gƌoǁth 

sloǁdoǁŶ is fiǀe peƌĐeŶt oƌ less. Gƌoup Ϯ ;SiŶgapoƌe aŶd MalaǇsiaͿ also possesses 

ƌelatiǀelǇ deǀeloped iŶdustƌies, although ŵaƌket size aŶd ƌatio of ĐoŶteŶt ŵaƌket size to 

GDP aƌe sŵalleƌ thaŶ those of Gƌoup ϭ. Gƌoup ϯ ;ThailaŶd, ChiŶa, IŶdoŶesia, aŶd the 
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PhilippiŶesͿ has doŵestiĐ ĐoŶteŶt ŵaƌkets ǁith high gƌoǁth ƌates at ϭϬ peƌĐeŶt oƌ ŵoƌe, 

ďut the ƌatios of ŵaƌket size to GDP aƌe ƌelatiǀelǇ loǁ. Maƌket size ǀaƌies fƌoŵ ĐouŶtƌǇ to 

ĐouŶtƌǇ. 
 

Figure 1ϯ-1: CoŵparisoŶ of CoŶteŶt IŶdustries iŶ Meŵďer CouŶtries 

 

 

Group CouŶtry Groǁth Rate of 
CoŶteŶt Market 

CurreŶt Size  
of CoŶteŶt 

Market 

Market Size as a 
PerceŶtage 

 of GDP 

Gƌoup ϭ Koƌea,       
JapaŶ 

~ϱ% 

deǀeloped, 
ŵatuƌe 

Laƌge ‘elatiǀelǇ high 

Gƌoup Ϯ SiŶgapoƌe,  
MalaǇsia 

~ϱ% 

deǀeloped, 
ŵatuƌe 

Sŵall ‘elatiǀelǇ loǁ 

Gƌoup ϯ ThailaŶd, ChiŶa,  
IŶdoŶesia, PhilippiŶes 

~ϭϬ% 

deǀelopiŶg 

Vaƌious ‘elatiǀelǇ loǁ 

CAG‘ = ĐoŵpouŶd aŶŶual gƌoǁth ƌate, GDP = gƌoss doŵestiĐ pƌoduĐt. 

SouƌĐe: PƌiĐeǁateƌhouseCoopeƌs, ͚EŶteƌtaiŶŵeŶt aŶd Media Outlook ϮϬϭϯ–ϮϬϭϳ͛ ;gƌoǁth ƌate of ĐoŶteŶt 

ŵaƌketͿ; ͚StudǇ oŶ the DeǀelopŵeŶt PoteŶtial of the CoŶteŶt IŶdustƌǇ iŶ East Asia aŶd ASEAN ‘egioŶ͛ 

;FYϮϬϭϮ ‘epoƌtͿ ;ŵaƌket size as a peƌĐeŶtage of GDPͿ. 

 

Taďle ϭϯ-ϭ suŵŵaƌises stakeholdeƌs͛ ƌeĐogŶitioŶ aĐĐoƌdiŶg to the ƋuestioŶŶaiƌe 

suƌǀeǇ aŶsǁeƌs. EaĐh Đell desĐƌiďes the leǀel of stƌeŶgth ;ďlueͿ oƌ ǁeakŶess ;ƌedͿ ďased 

oŶ the suƌǀeǇ ƌesults͛ Ŷoƌŵalised figuƌe. Figuƌe ϭϯ-Ϯ desĐƌiďes the ŵeaŶ aŶd ǀaƌiaŶĐe of 
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eaĐh iteŵ. The hoƌizoŶtal aǆis shoǁs the ŵeaŶ aŶd the ǀeƌtiĐal aǆis shoǁs ĐoeffiĐieŶt of 

ǀaƌiatioŶ ;CVͿ. The CV desĐƌiďes the degƌee of ǀaƌiaŶĐes aŵoŶg ĐouŶtƌies, ǁith a high CV 

iŶdiĐatiŶg that the eǀaluatioŶ of the iteŵ ǀaƌies aŵoŶg ĐouŶtƌies.  

Taďle ϭϯ-ϭ aŶd Figuƌe ϭϯ-Ϯ deŵoŶstƌate that ͚aďilitǇ aŶd skill to Đƌeate ĐoŶteŶt 

pƌoduĐts͛ ;ϮͿ is ƌeĐogŶised as a stƌeŶgth ďǇ all ĐouŶtƌies, aŶd ͚teĐhŶologiĐal iŶfƌastƌuĐtuƌe 

aŶd eŶǀiƌoŶŵeŶt͛ ;ϳͿ ďǇ all eǆĐept IŶdoŶesia, ǁhiĐh ƌeĐogŶises ;ϳͿ as Ŷeitheƌ a stƌeŶgth 

Ŷoƌ ǁeakŶess. The eight ĐouŶtƌies ĐoŶsideƌ ͚aĐĐess to aŶd aǀailaďilitǇ of fiŶaŶĐial seƌǀiĐes͛ 

;ϱͿ a ǁeakŶess. It is haƌd to pƌediĐt ǁhiĐh ĐoŶteŶt ǁill sell eŶough to ŵake it ǁoƌth the 

iŶǀestŵeŶt, ǁhiĐh ŵaǇ ďe ǁhǇ ŵost AsiaŶ ĐoŶteŶt iŶdustƌies Ŷeed to ƌaise fuŶds. Most of 

the eight ĐouŶtƌies͛ goǀeƌŶŵeŶts seeŵ to ďe aǁaƌe of the issue aŶd haǀe alƌeadǇ 

iŵpleŵeŶted oƌ aƌe plaŶŶiŶg to iŵpleŵeŶt ŵeasuƌes to ŵake it easieƌ foƌ ĐoŶteŶt 

ĐoŵpaŶies to aĐĐess fuŶdiŶg ;Chapteƌ ϰͿ. To oǀeƌĐoŵe this ĐoŵŵoŶ issue, folloǁ-up 

oďseƌǀatioŶ is ŶeĐessaƌǇ to ǀeƌifǇ ǁhiĐh ŵeasuƌes aƌe effeĐtiǀe aŶd ǁhat faĐtoƌs ŵake 

theŵ suĐĐessful. LookiŶg iŶto hoǁ ĐoŶteŶt iŶdustƌies iŶ otheƌ paƌts of the ǁoƌld suĐh as 

Noƌth AŵeƌiĐa oƌ Euƌope ƌaise fuŶds Đould ďe a ǁaǇ of fiŶdiŶg solutioŶs.  

EǀaluatioŶ of ͚poteŶtial doŵestiĐ ĐoŶteŶt ŵaƌket size͛ ;ϰͿ, ͚ƌelatioŶships ǁith 

foƌeigŶ ĐouŶtƌies͛ ;ϲͿ, ͚poteŶtial huŵaŶ ƌesouƌĐes foƌ ĐoŶteŶt iŶdustƌies͛ ;ϴͿ, aŶd 

͚goǀeƌŶŵeŶt pƌoŵotioŶ poliĐies͛ ;ϭϬͿ ǀaƌies aŵoŶg ĐouŶtƌies ;IIͿ; soŵe ĐouŶtƌies 

ƌeĐogŶise theŵ as stƌeŶgths aŶd otheƌs as ǁeakŶesses ;Figuƌe ϭϯ-ϮͿ. IŶ these aƌeas, 

ĐouŶtƌies ĐaŶ ďeŶefit fƌoŵ ĐollaďoƌatiŶg ǁith oƌ leaƌŶiŶg fƌoŵ eaĐh otheƌ to ĐoŵpeŶsate 

foƌ theiƌ ǁeakŶesses. SiŶgapoƌe aŶd MalaǇsia ƌegaƌd ͚poteŶtial doŵestiĐ ĐoŶteŶt ŵaƌket 

size͛ ;ϰͿ as a ǁeakŶess.
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Table 13-1: Strengths and Weaknesses: Country Comparison 

 
CHN = ChiŶa, IDN = IŶdoŶesia, JPN = JapaŶ, KO‘ = Koƌea, MYS = MalaǇsia, PHL = PhilippiŶes, SGP = SiŶgapoƌe, THA = ThailaŶd. 

Note: The Đhaƌt desĐƌiďes the ǁeighted aǀeƌage of ;ϭͿ Ŷuŵďeƌ of ƌespoŶdeŶt ĐhoiĐes ;ǀeƌǇ stƌoŶg, stƌoŶg, ŵodeƌate, ǁeak, ǀeƌǇ ǁeakͿ iŶ the ƋuestioŶŶaiƌe, aŶd ;ϮͿ 

the sĐoƌe ;Ϯ/ϭ/Ϭ/-ϭ/-ϮͿ. Theƌefoƌe, a positiǀe ǀalue ƌepƌeseŶts a teŶdeŶĐǇ toǁaƌds stƌeŶgths, aŶd a Ŷegatiǀe ǀalue toǁaƌds ǁeakŶesses. 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 

Item KOR JPN SGP MYS THA CHN IDN PHL Mean

(1) Ability and skill to create content products
1 1 0 1 1 0 0 1 1

(7) Technological infrastructure and environment
1 1 1 1 1 0 0 0 1

(4) Potential domestic content market size
0 0 -1 0 0 1 1 1 0

(3) Overall market conditions
0 0 0 0 0 0 1 0 0

(8) Potential human resources for content industries
0 -1 0 0 1 0 0 1 0

(6) Relationships with foreign countries
0 -1 0 0 0 0 0 0 0

(9) Relationships with other industries
0 0 0 0 0 0 0 0 0

(2) Ability to sell content products
0 0 0 0 0 0 0 0 0

(10) Government promotion policies
0 -1 0 0 -1 0 0 -1 0

(5) Access to and availability of financial services
-1 0 0 0 -1 0 0 -1 0

Weakness Strength

Group 1 Group 2 Group 3
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Figure 13-2: Mean and Variances of Strengths and Weaknesses 

 
SouƌĐe: Authoƌs 

Soŵe ĐoŵpaŶies iŶ these ĐouŶtƌies aƌe oǀeƌĐoŵiŶg it ďǇ stƌeŶgtheŶiŶg 

ƌelatioŶships ǁith ŶeaƌďǇ eŵeƌgiŶg ŵaƌkets ;see Đase studies iŶ Chapteƌ ϱ, ͚StudǇ oŶ 

the DeǀelopŵeŶt PoteŶtial of the CoŶteŶt IŶdustƌǇ iŶ East Asia aŶd ASEAN ‘egioŶ͛ 

[FYϮϬϭϮ ‘epoƌt]Ϳ. ChiŶa aŶd JapaŶ ƌegaƌd ͚ƌelatioŶships ǁith foƌeigŶ ĐouŶtƌies͛ ;ϲͿ as 

a ǁeakŶess as theǇ haǀe sigŶifiĐaŶt doŵestiĐ ĐoŶteŶt ŵaƌkets. Theiƌ ĐoŶteŶt 

ĐoŵpaŶies do Ŷot, theƌefoƌe, Ŷeed to eǆeƌt eǆtƌa effoƌt to peŶetƌate oǀeƌseas 

ŵaƌkets—at least Ŷot uŶtil ƌeĐeŶtlǇ—ǁhiĐh ŵight ďe oŶe ƌeasoŶ theǇ haǀe Ǉet to 

ďuild good ƌelatioŶships ǁith otheƌ ĐouŶtƌies. Moƌe aŶd ŵoƌe ĐoŵpaŶies iŶ ChiŶa 

aŶd JapaŶ, hoǁeǀeƌ, aƌe puttiŶg aŶ effoƌt iŶto selliŶg theiƌ Đƌeatiǀe ǁoƌks oƌ to Đo-

pƌoduĐe Đƌeatiǀe ǁoƌks ǁith oǀeƌseas ĐoŵpaŶies. At the saŵe tiŵe, ďoth 

goǀeƌŶŵeŶts aƌe iŵpleŵeŶtiŶg ŵeasuƌes to eŶĐouƌage ĐoŵpaŶies͛ oǀeƌseas 

ďusiŶess.  
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The eight ĐouŶtƌies, diǀided iŶto thƌee gƌoups iŶ SeĐtioŶ ϭ.ϭ, aƌe Ŷoǁ 

eǆaŵiŶed foƌ siŵilaƌities at a siŵilaƌ stage of deǀelopŵeŶt.  

 Gƌoup ϭ: JapaŶ aŶd Koƌea 

Theƌe is Ŷot ŵuĐh siŵilaƌitǇ ďetǁeeŶ JapaŶ aŶd Koƌea. The ďiggest diffeƌeŶĐe 

ďetǁeeŶ theŵ is that stakeholdeƌs iŶ JapaŶ stƌoŶglǇ ƌegaƌd ͚ƌelatioŶships ǁith 

foƌeigŶ ĐouŶtƌies͛ ;ϲͿ aŶd ͚poteŶtial huŵaŶ ƌesouƌĐes foƌ ĐoŶteŶt iŶdustƌies͛ ;ϴͿ as 

ǁeakŶesses, ǁhilst stakeholdeƌs iŶ Koƌea ƌegaƌd theŵ as stƌeŶgths. KoƌeaŶ 

stakeholdeƌs͛ ĐoŶfideŶĐe ŵight ďe the ƌesult of the ƌeĐeŶt populaƌitǇ of KoƌeaŶ pop 

Đultuƌe iŶ the ƌegioŶ, oƌ stƌoŶg goǀeƌŶŵeŶt iŶitiatiǀes to iŶǀest iŶ huŵaŶ ƌesouƌĐe 

deǀelopŵeŶt ;Chapteƌ ϰͿ. SuĐh ǁide populaƌitǇ of KoƌeaŶ ĐoŶteŶt, hoǁeǀeƌ, does 

Ŷot Ǉet seeŵ to ĐoŶtƌiďute to eŶhaŶĐed ƌeĐogŶitioŶ aŶd aďilitǇ to sell ĐoŶteŶt 

pƌoduĐts ;ϮͿ. EŶaďliŶg easieƌ aĐĐess to fiŶaŶĐial seƌǀiĐes ;ϱͿ aŶd fosteƌiŶg ďusiŶess 

skills to sell ĐoŶteŶt pƌoduĐts ;ϮͿ Đould ďe the ŵaiŶ foĐus iŶ Koƌea. As foƌ JapaŶ, the 

ƌeĐogŶitioŶ of huŵaŶ ƌesouƌĐes ;ϴͿ aŶd ͚ƌelatioŶships ǁith foƌeigŶ ĐouŶtƌies͛ ;ϲͿ as 

ǁeakŶesses ŵight ďe due to the faĐt that JapaŶ s͛ ĐoŶteŶt iŶdustƌǇ is uŶdeƌgoiŶg a 

tƌaŶsfoƌŵatioŶ. JapaŶ has a laƌge doŵestiĐ ĐoŶteŶt ŵaƌket aŶd ŵost ĐoŶteŶt 

ĐoŵpaŶies ƌeĐoup theiƌ iŶǀestŵeŶt iŶ JapaŶ. Maƌket ĐoŶditioŶs, hoǁeǀeƌ, aƌe 

ďeĐoŵiŶg seǀeƌe, aŶd as ŵaƌket Ŷeeds ďeĐoŵe diǀeƌse as the ŵaƌket ŵatuƌes, it is 

ďeĐoŵiŶg ŵoƌe diffiĐult to hit it ďig solelǇ iŶ the doŵestiĐ ĐoŶteŶt ŵaƌket. Theƌe 

aƌe eŵeƌgiŶg ĐouŶtƌies ǁith populaƌ ĐoŶteŶt, iŶĐludiŶg Koƌea; JapaŶ s͛ doŵestiĐ 

ĐoŶteŶt ŵaƌket is eǆpeĐted to shƌiŶk due to populatioŶ deĐliŶe. Moƌe aŶd ŵoƌe 

ĐoŵpaŶies aƌe eageƌ to do ďusiŶess iŶ otheƌ ĐouŶtƌies ǁith oǀeƌseas paƌtŶeƌs. 

GoǀeƌŶŵeŶt suppoƌt foƌ theiƌ effoƌts does Ŷot Ǉet seeŵ to ĐoŶtƌiďute to iŶĐƌeased 

ƌeĐogŶitioŶ of ďeiŶg aďle to adjust to the fast-ĐhaŶgiŶg ďusiŶess eŶǀiƌoŶŵeŶt, 

espeĐiallǇ iŶ suĐh aƌeas as huŵaŶ ƌesouƌĐe deǀelopŵeŶt oƌ faĐilitatioŶ of 
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iŶteƌŶatioŶal ƌelatioŶships. The stƌoŶg aǁaƌeŶess of ͚goǀeƌŶŵeŶt pƌoŵotioŶ 

poliĐies͛ ;ϭϬͿ as a ǁeakŶess ŵight ŵeaŶ that JapaŶ s͛ pƌiǀate seĐtoƌ ƌeĐogŶises that 

goǀeƌŶŵeŶt poliĐies aƌe ŶeĐessaƌǇ foƌ it to oǀeƌĐoŵe ĐhalleŶges. 

 Gƌoup Ϯ: MalaǇsia aŶd SiŶgapoƌe  

A high degƌee of siŵilaƌitǇ is oďseƌǀed ďetǁeeŶ SiŶgapoƌe aŶd MalaǇsia. Both 

ĐouŶtƌies ƌegaƌd ͚poteŶtial doŵestiĐ ĐoŶteŶt ŵaƌket size͛ ;ϰͿ, ͚aďilitǇ to sell ĐoŶteŶt 

pƌoduĐts͛ ;ϮͿ, aŶd ͚aĐĐess to aŶd aǀailaďilitǇ of fiŶaŶĐial seƌǀiĐes͛ ;ϱͿ as ǁeakŶesses 

aŶd the otheƌs as stƌeŶgths; MalaǇsia ƌegaƌds ͚ƌelatioŶships ǁith otheƌ iŶdustƌies͛ 

;ϵͿ as a ǁeakŶess. SiŶĐe ƌelatioŶships ǁith otheƌ iŶdustƌies aƌe ǀeƌǇ iŵpoƌtaŶt iŶ the 

ĐoŶteŶt iŶdustƌǇ, ǁheƌe ĐoŵpaŶies ŵoŶetise Đƌeatiǀe ǁoƌks thƌough ŵeƌĐhaŶdisiŶg 

oƌ liĐeŶsiŶg ƌatheƌ thaŶ selliŶg the ǁoƌk itself, it is ǁoƌth ŶotiŶg suĐh ƌeĐogŶitioŶ 

aŶd takiŶg ŵeasuƌes to faĐilitate ƌelatioŶship ďuildiŶg.  

 Gƌoup ϯ: ChiŶa, IŶdoŶesia, the PhilippiŶes, aŶd ThailaŶd  

The ŵost iŵpoƌtaŶt ĐhaƌaĐteƌistiĐ of this gƌoup is the ƌapid gƌoǁth of doŵestiĐ 

ĐoŶteŶt ŵaƌkets. The ĐouŶtƌies ĐoŵŵoŶlǇ ƌeĐogŶise ͚poteŶtial doŵestiĐ ĐoŶteŶt 

ŵaƌket size͛ ;ϰͿ as a stƌeŶgth. Stakeholdeƌs iŶ ThailaŶd aŶd the PhilippiŶes stƌoŶglǇ 

ƌegaƌd ͚goǀeƌŶŵeŶt pƌoŵotioŶ poliĐies͛ ;ϭϬͿ aŶd ͚aĐĐess to aŶd aǀailaďilitǇ of 

fiŶaŶĐial seƌǀiĐes͛ ;ϱͿ as ǁeakŶesses, ǁhilst positiǀelǇ ;oƌ at least Ŷot ŶegatiǀelǇͿ 

eǀaluatiŶg the ƌest of the iteŵs. ChiŶa aŶd IŶdoŶesia haǀe the fastest-gƌoǁiŶg 

ĐoŶteŶt ŵaƌkets aŶd huge populatioŶs. CoŶteŶt ĐoŵpaŶies aƌouŶd the ǁoƌld aƌe 

stƌiǀiŶg to peŶetƌate ChiŶa aŶd IŶdoŶesia, ďut theiƌ stakeholdeƌs do Ŷot ƌeĐogŶise 

the saŵe stƌeŶgths aŶd ǁeakŶesses. Apaƌt fƌoŵ ;ϱͿ, ChiŶa ƌegaƌds ͚ poteŶtial huŵaŶ 

ƌesouƌĐes foƌ ĐoŶteŶt iŶdustƌies͛ ;ϴͿ aŶd ͚ƌelatioŶships ǁith foƌeigŶ ĐouŶtƌies͛ ;ϲͿ as 

ǁeakŶesses; IŶdoŶesia ƌegaƌds ͚ƌelatioŶships ǁith otheƌ iŶdustƌies͛ ;ϵͿ, ͚aďilitǇ to 

sell ĐoŶteŶt pƌoduĐts͛ ;ϮͿ, aŶd ͚goǀeƌŶŵeŶt pƌoŵotioŶ poliĐies͛ ;ϭϬͿ as ǁeakŶesses. 
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The ƌesults suggest that, iŶ ŵost Đases, the ĐoŶteŶt iŶdustƌies iŶ the ƌegioŶ 

diffeƌ gƌeatlǇ, eǀeŶ though the statistiĐal data aƌe siŵilaƌ. Theƌefoƌe, ǁheŶ 

ĐoŶsideƌiŶg a ĐouŶtƌǇ as a ƌole ŵodel aŶd plaŶŶiŶg to adopt its suĐĐessful poliĐǇ 

ŵeasuƌes, it is ŶeĐessaƌǇ to assess ǁhetheƌ the ŵeasuƌes ǁould ŵeet iŶdustƌǇ 

deŵaŶd aŶd ǁhetheƌ theǇ ǁould ďe appƌopƌiate to oǀeƌĐoŵe ĐhalleŶges, 

ĐoŵpeŶsate foƌ ǁeakŶesses, oƌ fuƌtheƌ deǀelop stƌeŶgths. 
 

1.2. Current Challenges 

Figuƌes ϭϯ-ϯ, ϭϯ-ϰ, aŶd ϭϯ-ϱ shoǁ ǁhat ƌespoŶdeŶts ƌeĐogŶise as ĐhalleŶges. 

AŶsǁeƌs aƌe Đlassified ďǇ ĐouŶtƌǇ ;Figuƌe ϭϯ-ϯͿ aŶd ƌespoŶdeŶt ĐategoƌǇ ;Figuƌe ϭϯ-

ϰͿ. AŶsǁeƌs ďǇ ĐoŵpaŶies aƌe Đlassified ďǇ the size of theiƌ aŶŶual tuƌŶoǀeƌ ;Figuƌe 

ϭϯ-ϱͿ. 

The spƌead of piƌated ĐoŶteŶt is the ŵost seƌious aŶd ĐoŵŵoŶ ĐhalleŶge 

faĐiŶg the ƌegioŶ s͛ ĐoŶteŶt iŶdustƌǇ ;Figuƌe ϭϯ-ϯͿ, aŶd is ƌeĐogŶised as ĐƌitiĐal ďǇ ŵost 

ƌespoŶdeŶts—ĐoŵpaŶies, iŶdustƌial oƌgaŶisatioŶs, aĐadeŵiĐ eǆpeƌts, aŶd 

poliĐǇŵakeƌs ;Figuƌe ϭϯ-ϰͿ. PiƌaĐǇ is ŵoƌe pƌoďleŵatiĐ foƌ laƌgeƌ ĐoŵpaŶies ;Figuƌe 

ϭϯ-ϱͿ although this does Ŷot ŶeĐessaƌilǇ ŵeaŶ that it is Ŷot aŶ issue foƌ sŵalleƌ oŶes. 

Sŵalleƌ ĐoŵpaŶies ŵaǇ ƌegaƌd otheƌ issues as ŵoƌe seƌious, suĐh as the iŶĐƌease iŶ 

Đost of opeƌatioŶs ;iŶĐludiŶg Đost of laďouƌͿ, laĐk of fuŶds, aŶd iŶsuffiĐieŶt kŶoǁledge 

of oǀeƌseas pƌoŵotioŶ aŶd iŶteƌŶatioŶal ďusiŶess. CoŶsideƌiŶg that oŶliŶe aŶd offliŶe 

piƌaĐǇ is peƌǀasiǀe ƌegaƌdless of ŶatioŶal ďoƌdeƌs, it ĐaŶŶot ďe solǀed thƌough the 

effoƌts of just a feǁ ĐouŶtƌies ďut ďǇ ĐoŶtiŶuous ƌegioŶal ĐoopeƌatioŶ, ǁith ŵeasuƌes 

takeŶ ďǇ ĐoŵpaŶies, iŶdustƌial oƌgaŶisatioŶs, aŶd goǀeƌŶŵeŶts. BuildiŶg Ŷetǁoƌks 

ĐaŶ ďe the fiƌst step to eŶhaŶĐe kŶoǁledge shaƌiŶg oŶ effeĐtiǀe ŵeasuƌes aŶd 

ĐolleĐtiǀe aĐtioŶ agaiŶst piƌaĐǇ. 

MaŶǇ ŵeŵďeƌ ĐouŶtƌies also ĐoŶfƌoŶt issues ƌelated to the iŶĐƌease iŶ Đost of 
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opeƌatioŶs aŶd iŶsuffiĐieŶt laďouƌ foƌĐe. ‘espoŶdeŶts fƌoŵ ChiŶa, MalaǇsia, aŶd 

SiŶgapoƌe ƌegaƌd the iŶĐƌease iŶ Đost of opeƌatioŶs ;iŶĐludiŶg Đost of laďouƌͿ as a 

ŵajoƌ issue, ǁhile those fƌoŵ IŶdoŶesia, MalaǇsia, aŶd SiŶgapoƌe poiŶt to iŶsuffiĐieŶt 

laďouƌ foƌĐe. These issues ŵight ďe due to the laďouƌ-iŶteŶsiǀe Ŷatuƌe of the ĐoŶteŶt 

oƌ Đƌeatiǀe iŶdustƌǇ iŶ geŶeƌal. Cƌoss-ďoƌdeƌ joď shaƌiŶg ;outsouƌĐiŶgͿ ǁould ďe oŶe 

possiďle solutioŶ to the iŶĐƌease iŶ Đost of laďouƌ aŶd iŶsuffiĐieŶt laďouƌ foƌĐe, ǁhiĐh 

Đould also ĐoŶtƌiďute to deǀelopiŶg less skilled aŶd less eǆpeŶsiǀe laďouƌ foƌĐes iŶ 

soŵe paƌts of the ƌegioŶ. Moƌe ĐoŵpaŶǇ ƌespoŶdeŶts thaŶ poliĐǇŵakeƌs aƌe 

ĐoŶĐeƌŶed aďout the iŶĐƌease iŶ Đost of laďouƌ ;Figuƌe ϭϯ-ϰͿ. PoliĐǇŵakeƌs should, 

theƌefoƌe, ĐoŶsideƌ this issue ǁheŶ theǇ suppoƌt sŵall aŶd ŵediuŵ-sized eŶteƌpƌises.  

Otheƌ ĐhalleŶges suĐh as adaptiŶg to Ŷeǁ ďusiŶess ŵodels aŶd teĐhŶologies 

aŶd laĐkiŶg ƌeliaďle ďusiŶess paƌtŶeƌs aƌe issues iŶ soŵe ĐouŶtƌies ďut Ŷot iŶ otheƌs. 

Sŵall, ŵediuŵ-sized, aŶd laƌge ĐoŵpaŶies ofteŶ haǀe diffeƌeŶt ƌeĐogŶitioŶ of uƌgeŶt 

issues ;Figuƌe ϭϯ-ϱͿ. Foƌ eǆaŵple, laƌge ĐoŵpaŶies aƌe ŵoƌe stƌoŶglǇ aǁaƌe of the 

spƌead of piƌated ĐoŶteŶt. IŶ ĐoŶtƌast, ŵediuŵ-sized ĐoŵpaŶies ƌegaƌd as ŵoƌe 

seƌious the ͚ iŶĐƌease iŶ Đost of opeƌatioŶs ;iŶĐludiŶg Đost of laďouƌͿ͛ aŶd ͚laĐk of fuŶds 

aŶd fiŶaŶĐial suppoƌt͛. Foƌ sŵall ĐoŵpaŶies, ͚iŶsuffiĐieŶt kŶoǁledge of oǀeƌseas 

pƌoŵotioŶ aŶd iŶteƌŶatioŶal ďusiŶess͛ is a ďiggeƌ issue. This iŵplies that ǁheŶ 

poliĐǇŵakeƌs deǀelop suppoƌt plaŶs, theǇ ŵust ideŶtifǇ the ĐoŵpaŶies to taƌget, aŶd 

ǀeƌifǇ theiƌ ŵost ĐƌitiĐal issues so that theiƌ Ŷeeds ĐaŶ ďe ŵet aŶd oďjeĐtiǀes aĐhieǀed.  
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Figure 13-3: Current Challenges: Survey Results 

 

  SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
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Figure 13-4: Current Challenges: Survey Results by Respondent Category 

 
   SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
 

Figure 13-5: Current Challenges: Survey Results by Company Annual Revenue 

 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
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1.3. SWOT Analysis Matrix  

The aŶalǇsis of suƌǀeǇ ƌesults is iŶtegƌated iŶto the SWOT aŶalǇsis ŵatƌiǆ iŶ 

the FYϮϬϭϮ ‘epoƌt ;Taďle ϭϯ-ϮͿ. This ŵatƌiǆ is Ŷot a siŵple suŵ of eaĐh ĐouŶtƌǇ s͛ 

SWOT ŵatƌiǆ, ďut a SWOT ŵatƌiǆ fƌoŵ a ƌegioŶal peƌspeĐtiǀe aŶd does Ŷot iŶĐlude 

ǁhat applies to oŶlǇ ĐeƌtaiŶ ĐouŶtƌies. 

  
Table 13-2: SWOT Analysis: Summary of Member Countries 

Internal 

Strengths 

 Most countries have abilities and skills 

that can be further developed for 

content creation. 

 Many countries have advanced 

technological environments. 

 Soŵe ĐouŶtƌies ĐaŶ Đƌeate ĐoŶteŶt at 
ƌelatiǀelǇ loǁ opeƌatioŶ ;laďouƌͿ Đost. 

Weaknesses 

 Widespƌead ĐoŶteŶt piƌaĐǇ 

 Limited access to financial services for 

content business  

 Little accumulated knowledge and few 

successful experiences in the global 

content business 

 IŶĐƌeasiŶg opeƌatioŶ ;laďouƌͿ Đost, 
espeĐiallǇ iŶ fast-deǀelopiŶg ĐouŶtƌies 

Opportunities 

 The ƌegioŶ͛s market is large and fast 

growing along with growth of gross 

domestic product. 

 CoŶteŶt ĐoŶsuŵptioŶ is faĐilitated ďǇ 
teĐhŶologiĐal deǀelopŵeŶt suĐh as the 
iŶtƌoduĐtioŶ of teƌƌestƌial digital 
ďƌoadĐastiŶg; aŶd ďǇ gƌoǁiŶg 
peŶetƌatioŶ of the IŶteƌŶet, 
ďƌoadďaŶd Ŷetǁoƌk, aŶd poƌtaďle 
deǀiĐes. 

 Gloďal deŵaŶd foƌ Đƌeatiǀe goods aŶd 
seƌǀiĐes is iŶĐƌeasiŶg. 

 

Threats 

 CoŵpetitioŶ iŶ the gloďal ĐoŶteŶt 
ŵaƌket is ďeĐoŵiŶg seǀeƌe due to the 
iŶĐƌeasiŶg Ŷuŵďeƌ of ĐoŵpeteŶt 
ĐoŶteŶt ĐoŵpaŶies iŶ eŵeƌgiŶg 
ĐouŶtƌies. 

 Soŵe doŵestiĐ ŵaƌkets aƌe still at the 
iŶitial deǀelopŵeŶt phase so that ǀalue-
added goods oƌ seƌǀiĐes aƌe Ŷot 
diffeƌeŶtiated aŶd aƌe puƌĐhased at a 
higheƌ pƌiĐe. 

 LaŶguage ďaƌƌieƌs iŶteƌfeƌe ǁith ŵaƌket 
iŶtegƌatioŶ. 

External 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies; ͚StudǇ oŶ the DeǀelopŵeŶt 

PoteŶtial of the CoŶteŶt IŶdustƌǇ iŶ East Asia aŶd ASEAN ‘egioŶ͛ ;FYϮϬϭϮ ‘epoƌtͿ. 

 

2. Policy Evaluation 

This seĐtioŶ looks at the eǀaluatioŶ of the ϭϱ poliĐǇ aĐtiǀities fƌoŵ a ƌegioŶal 

peƌspeĐtiǀe. The fiƌst paƌt ideŶtifies poliĐǇ aĐtiǀities ĐoŶsideƌed to ďe Ŷot effeĐtiǀe 

eŶough to ŵeet stakeholdeƌs͛ eǆpeĐtatioŶs. The ƌesults aƌe also eǆaŵiŶed to see if 
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theǇ ĐoƌƌespoŶd to the ǁeakŶesses iŶ the SWOT ŵatƌiǆ. The seĐoŶd paƌt eǀaluates 

the ideŶtified poliĐǇ aĐtiǀities.  
 

2.1. Performance of Each Policy Activity 

Taďle ϭϯ-ϯ Đlassifies the ϭϱ poliĐǇ aĐtiǀities used to aŶalǇse the ƌelatiǀe 

peƌfoƌŵaŶĐe iŶ eaĐh ĐouŶtƌǇ. ;Chapteƌ ϯ eǆplaiŶs the ĐlassifiĐatioŶ.Ϳ  
 

Taďle 1ϯ-ϯ: Policy ClassificatioŶ 

Policy Area 

;suďsectioŶͿ 
Policy Activities 

IŶdustƌǇ aŶd 
Maƌket 
DeǀelopŵeŶt  

;ϭͿ CoŵŵuŶiĐate iŶdustƌial deǀelopŵeŶt ǀisioŶs aŶd ŵasteƌ plaŶs aŶd 
pƌoǀide ƌeleǀaŶt statistiĐs foƌ ďeŶĐhŵaƌkiŶg 

;ϮͿ Stiŵulate estaďlishŵeŶt of iŶdustƌial Đlusteƌs, pƌoŵote ŵaƌket 
deǀelopŵeŶt that spuƌs ĐoŶteŶt deŵaŶd, fosteƌ Ŷeǁ ďusiŶess ŵodels 

OƌgaŶisatioŶal 
SĐheŵes, 
BusiŶess 
‘elatioŶships 

;ϯͿ Suppoƌt iŶdustƌǇ-led oƌgaŶisatioŶs iŶ aggƌegatiŶg iŶdustƌial iŶteƌests 
aŶd/oƌ fuŶĐtioŶs 

;ϰͿ  Suppoƌt ďuildiŶg of ďusiŶess ƌelatioŶships 

IŶteƌŶatioŶal 
‘elatioŶships 

;ϱͿ  Estaďlish iŶteƌŶatioŶal agƌeeŵeŶts 

;ϲͿ Pƌoŵote ďƌaŶds aŶd ĐaŵpaigŶs, host oƌ suppoƌt paƌtiĐipatioŶ iŶ 
iŶteƌŶatioŶal tƌade eǀeŶts aŶd ŵeetiŶgs 

HuŵaŶ 
‘esouƌĐes 

;ϳͿ Estaďlish staŶdaƌds foƌ ďusiŶess skills, ƋualifiĐatioŶ aŶd ĐeƌtifiĐatioŶ 
fƌaŵeǁoƌks foƌ ƌelated skills aŶd kŶoǁledge 

;ϴͿ Suppoƌt eduĐatioŶ 

FiŶaŶĐe  ;ϵͿ IŶtƌoduĐe iŶĐeŶtiǀe sĐheŵes to eŶĐouƌage iŶǀestŵeŶts 

;ϭϬͿ Estaďlish goǀeƌŶŵeŶt fiŶaŶĐiŶg sĐheŵes to pƌoŵote pƌiǀate 
fiŶaŶĐiŶg 

TeĐhŶologǇ ;ϭϭͿ Estaďlish teĐhŶologiĐal staŶdaƌds to eŶsuƌe iŶteƌopeƌaďilitǇ to 
iŶĐƌease adoptioŶ aŶd usage 

;ϭϮͿ Fosteƌ ƌeseaƌĐh aŶd deǀelopŵeŶt aŶd teĐhŶologiĐal iŶŶoǀatioŶ, 
deǀelop ĐoŵŵuŶiĐatioŶ Ŷetǁoƌks aŶd ŵedia to eŶhaŶĐe 
distƌiďutioŶ aŶd ĐoŶsuŵptioŶ of ĐoŶteŶt pƌoduĐts 

Legal 
Fƌaŵeǁoƌks  

;ϭϯͿ  IŶtƌoduĐe aŶd ƌeǀieǁ ƌegulatoƌǇ fƌaŵeǁoƌks foƌ ŵaƌket eŶtƌǇ, 
ĐoŶteŶt Ƌuotas 

;ϭϰͿ IŶtƌoduĐe aŶd ƌeǀieǁ iŶtelleĐtual pƌopeƌtǇ ƌights pƌoteĐtioŶ aŶd 
ŵaŶageŵeŶt aŶd aŶti-piƌaĐǇ ŵeasuƌes 

;ϭϱͿ  IŶtƌoduĐe aŶd ƌeǀieǁ ĐoŶteŶt-ƌatiŶg fƌaŵeǁoƌks 
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 EaĐh poliĐǇ aĐtiǀitǇ is eǀaluated usiŶg peƌfoƌŵaŶĐe iŶdiĐatoƌs, ǁhiĐh shoǁ 

the ƌelatioŶship ďetǁeeŶ ŶeĐessitǇ aŶd effeĐtiǀeŶess. ;Chapteƌ ϭ, SeĐtioŶ Ϯ.ϰ.Ϯ, 

eǆplaiŶs peƌfoƌŵaŶĐe iŶdiĐatoƌs.Ϳ 

 A positiǀe figuƌe ŵeaŶs that effeĐtiǀeŶess is higheƌ thaŶ ŶeĐessitǇ. 

 A Ŷegatiǀe figuƌe ŵeaŶs that effeĐtiǀeŶess is loǁeƌ thaŶ ŶeĐessitǇ. 

A Ŷegatiǀe peƌfoƌŵaŶĐe iŶdiĐatoƌ suggests that ĐoŶteŶt iŶdustƌǇ stakeholdeƌs 

feel that the eǆistiŶg poliĐǇ is ŶeĐessaƌǇ ďut Ŷot effeĐtiǀe eŶough, oƌ that Ŷo poliĐǇ 

has ďeeŶ iŵpleŵeŶted. PoliĐǇ aĐtiǀities ǁith a Ŷegatiǀe peƌfoƌŵaŶĐe iŶdiĐatoƌ should, 

theƌefoƌe, ďe pƌioƌitised. 

Taďle ϭϯ-ϰ suŵŵaƌises the peƌfoƌŵaŶĐe iŶdiĐatoƌs deƌiǀed foƌ eaĐh ĐouŶtƌǇ. 

Foƌ eǆaŵple, the poliĐǇ ĐoŶsideƌed to haǀe the highest pƌioƌitǇ iŶ JapaŶ is #ϵ 

;IŶtƌoduĐe iŶĐeŶtiǀe sĐheŵes to eŶĐouƌage iŶǀestŵeŶtsͿ. The Đolouƌs iŶdiĐate the 

leǀel of pƌioƌitǇ ďased oŶ the ǀalue. The taďle iŶdiĐates that pƌioƌities ǀaƌǇ aŵoŶg 

ĐouŶtƌies aŶd that theƌe is a ĐeƌtaiŶ leǀel of teŶdeŶĐǇ iŶ the thƌee gƌoups. 

 Gƌoup ϭ. The pƌioƌitǇ is highest foƌ #ϵ ;IŶtƌoduĐe iŶĐeŶtiǀe sĐheŵes to 

eŶĐouƌage iŶǀestŵeŶtsͿ iŶ Koƌea aŶd JapaŶ.  

 Gƌoup Ϯ. The pƌioƌitǇ is highest foƌ #ϭϬ ;Estaďlish goǀeƌŶŵeŶt 

fiŶaŶĐiŶg sĐheŵes to pƌoŵote pƌiǀate fiŶaŶĐiŶgͿ, aŶd ƌelatiǀelǇ high foƌ #ϭ 

;CoŵŵuŶiĐate iŶdustƌial deǀelopŵeŶt ǀisioŶs aŶd ŵasteƌ plaŶs aŶd pƌoǀide ƌeleǀaŶt 

statistiĐs foƌ ďeŶĐhŵaƌkiŶgͿ, #ϱ ;Estaďlish iŶteƌŶatioŶal agƌeeŵeŶtsͿ, aŶd #ϵ 

;IŶtƌoduĐe iŶĐeŶtiǀe sĐheŵes to eŶĐouƌage iŶǀestŵeŶtsͿ iŶ SiŶgapoƌe aŶd MalaǇsia.  

 Gƌoup ϯ. PoliĐǇ #ϭϬ ;Estaďlish goǀeƌŶŵeŶt fiŶaŶĐiŶg sĐheŵes to 

pƌoŵote pƌiǀate fiŶaŶĐiŶgͿ is the oŶlǇ poliĐǇ aĐtiǀitǇ that all fouƌ ĐouŶtƌies ƌeĐogŶise 

as ŶeediŶg iŵpƌoǀeŵeŶt ;peƌfoƌŵaŶĐe iŶdiĐatoƌs aƌe ŶegatiǀeͿ. PƌioƌitǇ is highest foƌ 

#ϰ ;Suppoƌt ďuildiŶg of ďusiŶess ƌelatioŶshipsͿ iŶ IŶdoŶesia aŶd the PhilippiŶes ďut 
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Ŷot iŶ ThailaŶd aŶd ChiŶa, aŶd high foƌ #ϭϰ ;IŶtƌoduĐe aŶd ƌeǀieǁ iŶtelleĐtual 

pƌopeƌtǇ ƌights pƌoteĐtioŶ aŶd ŵaŶageŵeŶt aŶd aŶti-piƌaĐǇ ŵeasuƌesͿ iŶ ThailaŶd, 

ChiŶa, aŶd IŶdoŶesia ďut Ŷot iŶ the PhilippiŶes. 
 

These ƌesults suggest that, to a ĐeƌtaiŶ eǆteŶt, the Ŷeed to iŵpleŵeŶt aŶd 

iŵpƌoǀe poliĐies ĐoƌƌespoŶds to the iŶdustƌǇ s͛ deǀelopŵeŶt.  

Taďle ϭϯ-ϱ suŵŵaƌises, iŶ desĐeŶdiŶg oƌdeƌ, the ϭϱ poliĐies ďased oŶ the 

peƌfoƌŵaŶĐe iŶdiĐatoƌ s͛ ŵeaŶ. Figuƌe ϭϯ-ϲ plots eaĐh poliĐǇ aĐtiǀitǇ iŶ teƌŵs of ŵeaŶ 

aŶd CV. The ƌesults iŶdiĐate the folloǁiŶg:  

 PoliĐǇ aĐtiǀities #Ϯ ;Stiŵulate estaďlishŵeŶt of iŶdustƌial Đlusteƌs, 

pƌoŵote ŵaƌket deǀelopŵeŶt that spuƌs ĐoŶteŶt deŵaŶd, fosteƌ Ŷeǁ ďusiŶess 

ŵodelsͿ, #ϰ ;Suppoƌt ďuildiŶg of ďusiŶess ƌelatioŶshipsͿ, #ϲ ;Pƌoŵote ďƌaŶds aŶd 

ĐaŵpaigŶs, host oƌ suppoƌt paƌtiĐipatioŶ iŶ iŶteƌŶatioŶal tƌade eǀeŶts aŶd ŵeetiŶgsͿ, 

#ϳ ;Estaďlish staŶdaƌds foƌ ďusiŶess skills, ƋualifiĐatioŶ aŶd ĐeƌtifiĐatioŶ fƌaŵeǁoƌks 

foƌ ƌelated skills aŶd kŶoǁledgeͿ, #ϴ ;Suppoƌt eduĐatioŶͿ, #ϭϭ ;Estaďlish teĐhŶologiĐal 

staŶdaƌds to eŶsuƌe iŶteƌopeƌaďilitǇ to iŶĐƌease adoptioŶ aŶd usageͿ, aŶd #ϭϱ 

;IŶtƌoduĐe aŶd ƌeǀieǁ ĐoŶteŶt-ƌatiŶg fƌaŵeǁoƌksͿ. EffeĐtiǀeŶess eǆĐeeds ŶeĐessitǇ, 

ǁheƌe the peƌfoƌŵaŶĐe iŶdiĐatoƌ is higheƌ thaŶ Ϯ.   

 PoliĐǇ aĐtiǀities #ϯ ;Suppoƌt iŶdustƌǇ-led oƌgaŶisatioŶs iŶ aggƌegatiŶg 

iŶdustƌial iŶteƌests aŶd/oƌ fuŶĐtioŶsͿ, #ϭϮ ;Fosteƌ ƌeseaƌĐh aŶd deǀelopŵeŶt aŶd 

teĐhŶologiĐal iŶŶoǀatioŶ, deǀelop ĐoŵŵuŶiĐatioŶ Ŷetǁoƌks aŶd ŵedia to eŶhaŶĐe 

distƌiďutioŶ aŶd ĐoŶsuŵptioŶ of ĐoŶteŶt pƌoduĐtsͿ, aŶd #ϭϯ ;IŶtƌoduĐe aŶd ƌeǀieǁ 

ƌegulatoƌǇ fƌaŵeǁoƌks foƌ ŵaƌket eŶtƌǇ, ĐoŶteŶt ƋuotasͿ. EffeĐtiǀeŶess ŵatĐhes 

ŶeĐessitǇ. The pƌioƌitǇ is high iŶ soŵe ĐouŶtƌies. 

 PoliĐǇ aĐtiǀities #ϭ ;CoŵŵuŶiĐate iŶdustƌial deǀelopŵeŶt ǀisioŶs aŶd 
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ŵasteƌ plaŶs aŶd pƌoǀide ƌeleǀaŶt statistiĐs foƌ ďeŶĐhŵaƌkiŶgͿ, #ϱ ;Estaďlish 

iŶteƌŶatioŶal agƌeeŵeŶtsͿ, #ϵ ;IŶtƌoduĐe iŶĐeŶtiǀe sĐheŵes to eŶĐouƌage 

iŶǀestŵeŶtsͿ, #ϭϬ ;Estaďlish goǀeƌŶŵeŶt fiŶaŶĐiŶg sĐheŵes to pƌoŵote pƌiǀate 

fiŶaŶĐiŶgͿ, aŶd #ϭϰ ;IŶtƌoduĐe aŶd ƌeǀieǁ iŶtelleĐtual pƌopeƌtǇ ƌights pƌoteĐtioŶ aŶd 

ŵaŶageŵeŶt aŶd aŶti-piƌaĐǇ ŵeasuƌesͿ. EffeĐtiǀeŶess laƌgelǇ falls shoƌt of ŶeĐessitǇ, 

ǁheƌe the peƌfoƌŵaŶĐe iŶdiĐatoƌ is loǁeƌ thaŶ -Ϯ, iŶdiĐatiŶg that ŵost of these 

poliĐies Ŷeed iŵpƌoǀeŵeŶt. 
 

The ƌesults suggest that, fƌoŵ a ƌegioŶal peƌspeĐtiǀe, the poliĐǇ aƌeas aŶd 

aĐtiǀities ďeloǁ haǀe high pƌioƌitǇ: 

Industry and market development 

#1:  Communicate industrial development visions, master plans, statistics 

International relationships 

#5:  Establish international agreements 

Finance 

#9:  Introduce incentive schemes to encourage investments 

#10:  Establish government financing schemes to promote private financing 

Legal frameworks 

#14:  Introduce and review intellectual property rights protection management, anti-

piracy measures 

CoŵpaƌiŶg the ǁeakŶesses iŶ the SWOT ŵatƌiǆ ǁith the high-pƌioƌitǇ poliĐǇ 

aƌeas aŶd aĐtiǀities aďoǀe, peƌǀasiǀe piƌaĐǇ ĐoƌƌespoŶds to #ϭϰ, ǁhile   liŵited aĐĐess 

to fiŶaŶĐial seƌǀiĐes ĐoƌƌespoŶds to #ϵ aŶd #ϭϬ.
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Table 13-4: Performance Indicator of Policy Activities: Eight Countries 

Policy Area Policy Activity Group 1 Group Ϯ Group ϯ 
MeaŶ CV 

  KO‘ JPN SGP MYS THA CHN IDN PHL 

Industry and 

Market 

Development 

1. Communicate industrial development visions, master 

plans, statistics  
1.7 -0.6 -7.3 -8.5 -10.8 -3.7 2.9 -1.8 -3.5 1.3 

2. Stimulate establishment of industrial clusters, market 

development, new business models 
6.2 5.6 6.5 -5.5 -4.9 -3.7 23.4 -6.9 2.6 3.7 

Organisational 

Schemes, Business 

Relationships 

3. Support industry-led organisations in aggregating 

industrial interests and/or functions 
-7.7 2.6 -1.4 2.5 0.3 2.5 19.1 -7.7 1.3 6.1 

4. Support building of business relationships  3.1 7.2 2.7 12.6 14.2 1.7 -15.6 -9.5 2.0 4.7 

International 

Relationships 

5. Establish international agreements  -1.1 -2.9 -7.3 -4.5 -0.9 -9.0 -4.2 3.1 -3.4 1.1 

6. Promote brands and campaigns, international trade events 

and meetings 
6.2 -2.0 8.7 10.7 15.0 13.9 -9.0 -2.3 5.2 1.6 

Human Resources 7. Establish standards, qualification and certification 

frameworks for related skills and knowledge 
2.7 3.1 8.9 2.5 15.5 -2.8 -8.5 7.9 3.7 1.9 

8. Support education 8.6 -5.2 8.5 -0.6 -4.0 20.0 -13.3 2.6 2.1 4.6 

Finance 9. Introduce incentive schemes to encourage investments -9.2 -9.8 -7.7 -10.7 -13.7 4.2 0.1 -4.8 -6.5 0.9 

10. Establish government financing schemes to promote 

private financing 
4.7 3.4 -9.8 -11.7 -11.8 -6.3 -2.3 -1.2 -4.4 1.4 

Technology 11. Establish technological standards to ensure 

interoperability 
-0.6 -0.7 5.3 1.6 13.7 -5.4 6.7 0.9 2.7 2.0 

12. Foster research and development and technological 

innovation, develop communication networks and media 
-7.2 -1.4 11.2 1.6 -7.9 9.4 -4.2 8.1 -1.6 4.4 

Legal Frameworks 13. Introduce and review regulatory frameworks for market 

entry, content quotas 
4.8 -1.4 -3.1 0.7 0.6 -2.8 4.4 2.0 0.6 4.3 

14. Introduce and review intellectual property rights 

protection and management, anti-piracy measures  
-9.1 -2.7 -3.6 11.7 -11.6 -9.9 -9.0 8.6 -3.2 2.6 

15. Introduce and review content-rating framework  -2.9 4.7 10.7 -2.4 6.2 -8.0 9.6 1.0 2.4 2.6 

CHN = ChiŶa, CV = ĐoeffiĐieŶt of ǀaƌiatioŶ, IDN = IŶdoŶesia, JPN = JapaŶ, KO‘ = Koƌea, MYS = MalaǇsia, PHL = PhilippiŶes, SGP = SiŶgapoƌe, THA = ThailaŶd. 
SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
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Table 13-5: Performance Indicators of Policy Activities: Eight Countries  

Policy Activity PI Priority 

6. Promote brands and campaigns, international trade events and 

meetings 
ϱ.Ϯ 

HiLoǁ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

High 

7. Establish standards, qualification and certification frameworks for 

related skills and knowledge 
ϯ.ϳ 

11. Establish technological standards to ensure interoperability Ϯ.ϳ 

2. Stimulate establishment of industrial clusters, market development, 

new business models 
Ϯ.ϲ 

15. Introduce and review content-rating framework Ϯ.ϰ 

8. Support education Ϯ.ϭ 

4. Support building of business relationships Ϯ.Ϭ 

3. Support industry-led organisations in aggregating industrial interests 

and/or functions 
ϭ.ϯ 

13. Introduce and review regulatory frameworks for market entry, 

content quotas 
Ϭ.ϲ 

12. Foster research and development and technological innovation, 

develop communication networks and media 
-ϭ.ϲ 

14. Introduce and review intellectual property rights protection and 

management, anti-piracy measures 
-ϯ.Ϯ 

5. Establish international agreements -ϯ.ϰ 

1. Communicate industrial development visions, master plans, statistics -ϯ.ϱ 

10. Establish government financing schemes to promote private financing -ϰ.ϰ 

9. Introduce incentive schemes to encourage investments -ϲ.ϱ 

PI = peƌfoƌŵaŶĐe iŶdiĐatoƌ. 
SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 

Figure 13-6: Mean and Variance of Performance Indicators 

 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
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The otheƌ tǁo ǁeakŶesses iŶ the ŵatƌiǆ ;͚Ŷot eŶough aĐĐuŵulatioŶ of kŶoǁledge 

oƌ suĐĐessful eǆpeƌieŶĐes iŶ the gloďal ĐoŶteŶt ďusiŶess͛ aŶd ͚increase in the operation 

[labour] cost͛) do Ŷot seeŵ to ďe diƌeĐtlǇ ƌelated to aŶǇ of the poliĐǇ aĐtiǀities. It ŵaǇ 

ŵeaŶ that stakeholdeƌs ƌegaƌd the ǁeakŶesses as issues theǇ ĐaŶ oǀeƌĐoŵe ǁithout 

goǀeƌŶŵeŶt poliĐies. Oƌ theǇ put a higheƌ pƌioƌitǇ oŶ #ϭ oƌ #ϱ siŶĐe these Đould ďe 

solutioŶs to oǀeƌĐoŵe the ǁeakŶesses. It is ƌeasoŶaďle to thiŶk that a Đleaƌ goǀeƌŶŵeŶt 

ǀisioŶ to pƌoŵote gloďal ďusiŶess ;#ϭͿ oƌ estaďlish agƌeeŵeŶts, iŶĐludiŶg foƌ fƌee tƌade 

;#ϱͿ, Đould eŶhaŶĐe Đƌoss-ďoƌdeƌ ĐoŶteŶt ďusiŶess aŶd ŵoďilitǇ of huŵaŶ ƌesouƌĐes, 

ǁhiĐh eǀeŶtuallǇ Đould ƌesult iŶ oǀeƌĐoŵiŶg the ǁeakŶesses. Fuƌtheƌ studǇ, hoǁeǀeƌ, is 

ƌeƋuiƌed to iŶǀestigate the ƌelatioŶship ďetǁeeŶ ƌeĐogŶitioŶ of the ǁeakŶesses aŶd the 

poliĐǇ aĐtiǀities iŶ high deŵaŶd. 

The high-pƌioƌitǇ poliĐǇ aƌeas aŶd aĐtiǀities ĐaŶ ďe ĐoŶsideƌed ĐoŶsisteŶt ǁith the 

ƌeĐogŶitioŶ of the ǁeakŶesses iŶ the SWOT ŵatƌiǆ. 
 

2.2. Evaluation of High-Priority Policy Activities 

This seĐtioŶ eǆploƌes iŶ detail the eǀaluatioŶ of the high-pƌioƌitǇ poliĐǇ aƌeas aŶd 

aĐtiǀities, ǁith eaĐh poliĐǇ aƌea iŶdiĐated iŶ a ďƌaĐket. ;Foƌ aŶalǇsis of the ϭϱ aĐtiǀities, see 

AppeŶdiǆ ϭ: PoliĐǇ EǀaluatioŶ of EaĐh PoliĐǇ Aƌea.Ϳ 

 

2.1.1. #1: Communicate industrial development visions, master plans, statistics 

(industry and market development) 

Figuƌe ϭϯ-ϳ shoǁs hoǁ stakeholdeƌs iŶ eaĐh ĐouŶtƌǇ eǀaluate this poliĐǇ aĐtiǀitǇ. It 

ƌefeƌs to settiŶg goals aŶd fosteƌiŶg aŶ eŶǀiƌoŶŵeŶt to eŶĐouƌage the iŶdustƌǇ. It is 

ŵeaŶiŶgful ǁheƌe top–doǁŶ deĐisioŶ ŵakiŶg is ŶeĐessaƌǇ. 

This poliĐǇ s͛ ŶeĐessitǇ is higheƌ thaŶ effeĐtiǀeŶess iŶ ŵost ĐouŶtƌies, eǆĐept Koƌea 

aŶd IŶdoŶesia. This ŵeaŶs that the poliĐǇ s͛ ĐuƌƌeŶt status does Ŷot ŵeet stakeholdeƌs͛ 

eǆpeĐtatioŶs iŶ ŵost ĐouŶtƌies. IŶ Koƌea, stakeholdeƌs͛ faǀouƌaďle ƌeĐogŶitioŶ ŵaǇ ďe the 
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ƌesult of the goǀeƌŶŵeŶt s͛ effoƌts to ĐolleĐt statistiĐal data aŶd set iŶ a ŵasteƌ plaŶ a 

ĐoŶĐƌete goal of iŶĐƌeasiŶg the ŶatioŶal iŶĐoŵe, ǁhiĐh ĐleaƌlǇ shoǁs the goǀeƌŶŵeŶt s͛ 

positiǀe attitude toǁaƌds the ĐoŶteŶt iŶdustƌǇ. IŶ IŶdoŶesia, the goǀeƌŶŵeŶt ƌeĐogŶises 

the Đƌeatiǀe iŶdustƌǇ as a foƌĐe dƌiǀiŶg eĐoŶoŵiĐ deǀelopŵeŶt aŶd has ƌeleased its ǀisioŶ, 

ŵissioŶ, aŶd goals foƌ eŶĐouƌagiŶg the iŶdustƌǇ. It eǀeŶ ĐhaŶged the Ŷaŵe of the MiŶistƌǇ 

of Cultuƌe aŶd Touƌisŵ to the MiŶistƌǇ of Touƌisŵ aŶd Cƌeatiǀe EĐoŶoŵǇ. The 

goǀeƌŶŵeŶt s͛ staŶdpoiŶt ŵaǇ ďe a ƌeasoŶ foƌ stakeholdeƌs͛ positiǀe eǀaluatioŶ ;see 

Chapteƌ ϰ foƌ ŵoƌe detailed poliĐies iŶ these ĐouŶtƌiesͿ. 

Oǀeƌall, the eight ĐouŶtƌies ƌeĐogŶise a ŵodeƌate oƌ high degƌee of ŶeĐessitǇ, 

although the eǀaluatioŶ of effeĐtiǀeŶess ǀaƌies aŵoŶg theŵ. The ƌesults suggest the 

iŵpoƌtaŶĐe of ĐolleĐtiŶg statistiĐal data, pƌepaƌiŶg a ŵasteƌ plaŶ, aŶd ĐoŵŵuŶiĐatiŶg it to 

stakeholdeƌs. To fosteƌ a ĐoŵŵoŶ aiŵ of deǀelopiŶg the ĐoŶteŶt iŶdustƌǇ iŶ the ƌegioŶ, 

Đoŵpaƌaďle statistiĐal data aŶd a ƌegioŶal ŵasteƌ plaŶ aƌe ŶeĐessaƌǇ. 

Figure 13-7: Evaluation of Policy Activity:  
Communicate Industrial Development Visions, Master Plans, Statistics 

 

 

 

 

 

 

 

 

 

 

 

 

 

   

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
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2.1.2. #5: Establish international agreements (international relationships)  

Figuƌe ϭϯ-ϴ shoǁs the eǀaluatioŶ of the poliĐǇ aĐtiǀitǇ to estaďlish iŶteƌŶatioŶal 

agƌeeŵeŶts, iŶĐludiŶg fƌee tƌade agƌeeŵeŶts oƌ ďilateƌal Đo-pƌoduĐtioŶ tƌeaties. 

Stakeholdeƌs iŶ all the ĐouŶtƌies eǆĐept the PhilippiŶes appeaƌ to eǆpeĐt fuƌtheƌ 

iŵpƌoǀeŵeŶt iŶ this aƌea. So faƌ, the Ŷuŵďeƌ of iŶteƌŶatioŶal agƌeeŵeŶts of the 

PhilippiŶes is Ŷot laƌge Đoŵpaƌed ǁith otheƌ ĐouŶtƌies͛—a faǀouƌaďle ƌeĐogŶitioŶ that 

ŵaǇ ƌelate to its stƌoŶg ƌelatioŶship ǁith the UŶited States ;USͿ. MaŶǇ ĐoŶteŶt ĐoŵpaŶies 

iŶ the PhilippiŶes deal ǁith outsouƌĐed ǁoƌk fƌoŵ the US, takiŶg adǀaŶtage of the 

populatioŶ s͛ EŶglish-laŶguage skills.  

The high eǆpeĐtatioŶ foƌ the estaďlishŵeŶt of iŶteƌŶatioŶal agƌeeŵeŶts ƌefleĐts 

the eǆpeĐtatioŶ of a Ŷuŵďeƌ of fƌee tƌade agƌeeŵeŶts, ǁhiĐh ĐaŶ eŶhaŶĐe eĐoŶoŵiĐ 

ƌelatioŶships aŵoŶg the paƌties iŶ ŵaŶǇ iŶdustƌies, iŶĐludiŶg the ĐoŶteŶt iŶdustƌǇ. 

AtteŶtioŶ should ďe paid Ŷot oŶlǇ to estaďlishiŶg iŶteƌŶatioŶal agƌeeŵeŶts ďut also to 

issues that ĐaŶ ďe ƌesolǀed thƌough suĐh agƌeeŵeŶts.  
 

2.1.3. #9: Introduce incentive schemes to encourage investments  

  #10: Establish government financing schemes to promote private financing 

(finance) 

Figuƌes ϭϯ-ϵ aŶd ϭϯ-ϭϬ shoǁ the eǀaluatioŶ of fiŶaŶĐe poliĐǇ: #ϵ ;IŶtƌoduĐe 

iŶĐeŶtiǀe sĐheŵes to eŶĐouƌage iŶǀestŵeŶtsͿ, aŶd #ϭϬ ;Estaďlish goǀeƌŶŵeŶt fiŶaŶĐiŶg 

sĐheŵes to pƌoŵote pƌiǀate fiŶaŶĐiŶgͿ. FiŶaŶĐe is a ŵajoƌ issue ĐoŶfƌoŶtiŶg the ĐoŶteŶt 

iŶdustƌǇ, as seeŶ iŶ the aŶalǇsis of the ĐhalleŶges aŶd the SWOT ŵatƌiǆ. EǆĐept foƌ #ϵ iŶ 

ChiŶa aŶd #ϭϬ iŶ JapaŶ aŶd Koƌea, fuƌtheƌ iŵpƌoǀeŵeŶt iŶ these tǁo poliĐǇ aĐtiǀities is 

eǆpeĐted iŶ all ĐouŶtƌies.  LookiŶg at the teŶdeŶĐǇ iŶ detail, the eight ĐouŶtƌies ĐaŶ ďe 

ƌoughlǇ diǀided iŶto thƌee gƌoups. 

The fiƌst ;MalaǇsia aŶd SiŶgapoƌeͿ has a high leǀel of ŶeĐessitǇ ǁith aŶ aǀeƌage 

leǀel of effeĐtiǀeŶess foƌ ďoth poliĐies. Chapteƌ ϰ shoǁs that MalaǇsia has seǀeƌal 
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goǀeƌŶŵeŶt fiŶaŶĐial suppoƌt ŵeasuƌes, iŶĐludiŶg iŶĐeŶtiǀe sĐheŵes ;e.g. Filŵ iŶ 

MalaǇsiaͿ, iŶǀestŵeŶt aŶd loaŶ sĐheŵes ;e.g. MǇ Cƌeatiǀe FuŶd aŶd MalaǇsia VeŶtuƌe 

Capital MaŶageŵeŶtͿ, aŶd gƌaŶt pƌogƌaŵŵes ;e.g. MACϯ FuŶdͿ. The eǆpeĐtatioŶ, 

hoǁeǀeƌ, is higheƌ aŵoŶg ĐoŵpaŶies aŶd poliĐǇŵakeƌs ;Chapteƌ ϵ, Figuƌe ϵ-ϭϰͿ. SiŶgapoƌe 

has a fuŶd sĐheŵe ;e.g. PSB CoŶtestaďle foƌ the ďƌoadĐastiŶg seĐtoƌͿ aŶd fiǀe ŵaiŶ gƌaŶt 

sĐheŵes. EǆpeĐtatioŶs foƌ fuƌtheƌ iŵpƌoǀeŵeŶt aƌe high aŵoŶg ĐoŵpaŶies, ǁhile 

iŶdustƌial oƌgaŶisatioŶs, aĐadeŵiĐ eǆpeƌts, aŶd poliĐǇŵakeƌs ƌeĐogŶise that the 

effeĐtiǀeŶess of the ĐuƌƌeŶt ŵeasuƌes ŵatĐhes oƌ eǆĐeeds ŶeĐessitǇ ;Chapteƌ ϭϭ, Figuƌe 

ϭϭ-ϭϰͿ. 

Figure 13-8: Evaluation of Policy Activity—Establish International Agreements 

 

                   SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies.  
 

ThailaŶd ĐaŶ ďe iŶĐluded iŶ this gƌoup ďeĐause of its high leǀel of ŶeĐessitǇ, 

although effeĐtiǀeŶess is ŵuĐh loǁeƌ thaŶ iŶ MalaǇsia aŶd SiŶgapoƌe. ThailaŶd s͛ 

goǀeƌŶŵeŶt is plaŶŶiŶg to iŵpleŵeŶt poliĐies iŶ this aƌea, so ƌeĐogŶitioŶ is eǆpeĐted to 

ĐhaŶge ǁheŶ theǇ aƌe iŵpleŵeŶted ;Chapteƌ ϰ, Taďle ϰ-ϭϬͿ.   
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The seĐoŶd gƌoup ;JapaŶ, Koƌea, aŶd ChiŶaͿ has a siŵilaƌ leǀel of ŶeĐessitǇ of 

fiŶaŶĐial poliĐies. EffeĐtiǀeŶess, hoǁeǀeƌ, is iŶ ĐoŶtƌast ǁith the tǁo poliĐies. JapaŶ aŶd 

Koƌea haǀe loǁ effeĐtiǀeŶess foƌ #ϵ aŶd high foƌ #ϭϬ. This ƌefleĐts the faĐt that JapaŶ has 

Ŷo ĐoƌƌespoŶdiŶg poliĐǇ foƌ #ϵ ďut has seǀeƌal fuŶdiŶg aŶd suďsidǇ sĐheŵes. Koƌea seeŵs 

to ďe foĐusiŶg oŶ fiŶaŶĐial sĐheŵes of fuŶds oƌ suďsidies ;#ϭϬͿ ƌatheƌ thaŶ iŶĐeŶtiǀe 

sĐheŵes ;#ϵͿ.  

The thiƌd gƌoup ;IŶdoŶesia aŶd the PhilippiŶesͿ has a loǁeƌ leǀel of ŶeĐessitǇ aŶd 

effeĐtiǀeŶess thaŶ the otheƌs, a ƌesult peƌhaps of the aǁaƌeŶess ǁithiŶ the iŶdustƌǇ that 

it ŵaǇ ďe diffiĐult to applǇ suĐh poliĐies siŶĐe the goǀeƌŶŵeŶts aƌe just staƌtiŶg to plaŶ 

aŶd iŵpleŵeŶt poliĐies to suppoƌt the ĐoŶteŶt iŶdustƌǇ. 

AĐĐess to aŶd aǀailaďilitǇ of fiŶaŶĐial seƌǀiĐes aƌe a ŵajoƌ issue faĐiŶg the ĐoŶteŶt 

iŶdustƌǇ. The fiƌst of ƌegioŶal effoƌts to ĐoŶfƌoŶt this issue Đould ďe, foƌ eǆaŵple, pƌoǀidiŶg 

iŶfoƌŵatioŶ aďout the eǆistiŶg fiŶaŶĐial suppoƌt sĐheŵes of eaĐh goǀeƌŶŵeŶt aŶd ŵakiŶg 

it easieƌ foƌ ĐoŵpaŶies doiŶg Đƌoss-ďoƌdeƌ ďusiŶess to opeƌate.  
 

Figure 13-9: Evaluation of Policy Activity—Introduce Incentive Schemes  
to Encourage Investments 

 

              

 

 

 

 

 

 

 

 

 

 

 

 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
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Figure 13-10: Evaluation of Policy Activity—Establish Government Financing Schemes to 

Promote Private Financing 

                 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
 
 

2.1.4. #14: Introduce and review intellectual property rights protection 

management, anti-piracy measures (legal framework) 

Figuƌe ϭϯ-ϭϭ shoǁs the eǀaluatioŶ of iŶtƌoduĐiŶg aŶd ƌeǀieǁiŶg iŶtelleĐtual 

pƌopeƌtǇ ƌights pƌoteĐtioŶ ŵaŶageŵeŶt, iŶĐludiŶg aŶti-piƌaĐǇ ŵeasuƌes. The ƌeĐogŶitioŶ 

of ŶeĐessitǇ is high iŶ ŵost ĐouŶtƌies, aŶd fuƌtheƌ iŵpƌoǀeŵeŶt is eǆpeĐted iŶ all, eǆĐept 

the PhilippiŶes aŶd MalaǇsia, eǀeŶ though the eǀaluatioŶ toǁaƌds ĐuƌƌeŶt ŵeasuƌes is Ŷot 

ǀeƌǇ loǁ.  

PiƌaĐǇ, the ďiggest ĐhalleŶge that stakeholdeƌs ĐoŵŵoŶlǇ ƌeĐogŶise, uŶdeƌŵiŶes 

the ĐoŶteŶt iŶdustƌǇ ďǇ pƌeǀeŶtiŶg ĐoŵpaŶies fƌoŵ ƌeĐoupiŶg the Đost of ĐoŶteŶt ĐƌeatioŶ 

aŶd iŶǀestiŶg iŶ the Ŷeǆt ĐƌeatioŶ. PiƌaĐǇ is ďeĐoŵiŶg ŵoƌe diffiĐult to deal ǁith, espeĐiallǇ 

iŶ the digital eŶǀiƌoŶŵeŶt. Soŵe ĐouŶteƌŵeasuƌes ĐaŶ ďe takeŶ ďǇ iŶdiǀidual ĐoŵpaŶies 

ďut joiŶt effoƌts ďǇ iŶdustƌial oƌgaŶisatioŶs oƌ goǀeƌŶŵeŶts ŵaǇ ďe ƌeƋuiƌed. Noǁ that the 

ĐoŶteŶt iŶdustƌǇ uŶdeƌstaŶds hoǁ seƌious piƌaĐǇ is, it is esseŶtial to ďegiŶ solǀiŶg the 



Chapter 13 – Policy Evaluation: Eight Countries 

209 

 

pƌoďleŵ. The iŶitial step Đould ďe ďuildiŶg Ŷetǁoƌks aŶd eŶhaŶĐiŶg kŶoǁledge shaƌiŶg 

aďout ĐouŶteƌŵeasuƌes. 
 

3. Prioritising the Policy Recommendation 

This seĐtioŶ iŶtegƌates the pƌioƌitised poliĐǇ aĐtiǀities ideŶtified iŶ this studǇ ǁith 

the poliĐǇ ƌeĐoŵŵeŶdatioŶ pƌeseŶted iŶ the ͚StudǇ oŶ the DeǀelopŵeŶt PoteŶtial of the 

CoŶteŶt IŶdustƌǇ iŶ East Asia aŶd ASEAN ‘egioŶ͛ ;FYϮϬϭϮ ‘eĐoŵŵeŶdatioŶͿ, ǁhiĐh lists 

iŵpoƌtaŶt poliĐies foƌ deǀelopiŶg the ĐoŶteŶt iŶdustƌǇ. This Đhapteƌ eǆploƌes hoǁ high-

pƌioƌitǇ poliĐǇ aĐtiǀities, ideŶtified ďǇ aŶalǇsiŶg the ƋuestioŶŶaiƌe suƌǀeǇ, ĐoƌƌespoŶd to 

eleŵeŶts iŶ the FYϮϬϭϮ ‘eĐoŵŵeŶdatioŶ.  

 

Figure 13-11: Evaluation of Policy Activity—Introduce and Review Intellectual Property 

Rights Protection and Management, Anti-Piracy Measures 

 

                SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
 

 

4.1. Correspondence between High-Priority Policy Activities and Components of 

the FY2012 Recommendation 
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The FYϮϬϭϮ ‘eĐoŵŵeŶdatioŶ ǁas ďased oŶ the ƌesults of ŵaƌket aŶalǇsis ;ŵaƌket 

size, SWOT aŶalǇsis, ǀalue-ĐhaiŶ aŶalǇsis, etĐ.Ϳ aŶd suggestioŶs ďǇ eaĐh ǁoƌkiŶg gƌoup 

ŵeŵďeƌ. The ƌesults ƌefleĐt the aǁaƌeŶess of issues the ĐoŶteŶt iŶdustƌǇ ĐuƌƌeŶtlǇ faĐes, 

although theǇ do Ŷot ŶeĐessaƌilǇ Đoǀeƌ eǀeƌǇ aspeĐt of the iŶdustƌǇ. PoliĐǇ aĐtiǀities 

;Chapteƌ ϯͿ, hoǁeǀeƌ, aiŵ to ďe ĐoŵpƌeheŶsiǀe. AĐĐoƌdiŶglǇ, Ŷot eǀeƌǇ poliĐǇ aĐtiǀitǇ 

ŶeĐessaƌilǇ has a ĐoƌƌespoŶdiŶg ĐoŵpoŶeŶt iŶ the FYϮϬϭϮ ‘eĐoŵŵeŶdatioŶ. Taďle ϭϯ-ϲ 

shoǁs the ĐoƌƌespoŶdeŶĐe ďetǁeeŶ the ϭϱ poliĐǇ aĐtiǀities aŶd the ĐoŵpoŶeŶts of the 

FYϮϬϭϮ ‘eĐoŵŵeŶdatioŶ. 

 OŶe ĐoŵpoŶeŶt iŶ the FYϮϬϭϮ ‘eĐoŵŵeŶdatioŶ ŵaǇ ĐoƌƌespoŶd ǁith 

ŵoƌe thaŶ oŶe poliĐǇ aĐtiǀitǇ, aŶd ǀiĐe ǀeƌsa. 

   iŶ daƌk oƌaŶge Đells iŵplies a ƌelatiǀelǇ stƌoŶg ĐoƌƌespoŶdeŶĐe;  

 iŶ light oƌaŶge Đells ŵeaŶs a ƌelatiǀelǇ ǁeak ĐoƌƌespoŶdeŶĐe. 

 PoliĐǇ aĐtiǀities #ϰ ;Suppoƌt ďuildiŶg of ďusiŶess ƌelatioŶshipsͿ, #ϱ 

;Estaďlish iŶteƌŶatioŶal agƌeeŵeŶtsͿ, #ϳ ;Estaďlish staŶdaƌds foƌ ďusiŶess skills, 

ƋualifiĐatioŶ aŶd ĐeƌtifiĐatioŶ fƌaŵeǁoƌks foƌ ƌelated skills aŶd kŶoǁledgeͿ, #ϴ ;Suppoƌt 

eduĐatioŶͿ, #ϵ ;IŶtƌoduĐe iŶĐeŶtiǀe sĐheŵes to eŶĐouƌage iŶǀestŵeŶtsͿ, #ϭϬ ;Estaďlish 

goǀeƌŶŵeŶt fiŶaŶĐiŶg sĐheŵes to pƌoŵote pƌiǀate fiŶaŶĐiŶgͿ, #ϭϭ ;Estaďlish teĐhŶologiĐal 

staŶdaƌds to eŶsuƌe iŶteƌopeƌaďilitǇ to iŶĐƌease adoptioŶ aŶd usageͿ, aŶd #ϭϰ ;IŶtƌoduĐe 

aŶd ƌeǀieǁ iŶtelleĐtual pƌopeƌtǇ ƌights pƌoteĐtioŶ aŶd ŵaŶageŵeŶt aŶd aŶti-piƌaĐǇ 

ŵeasuƌesͿ stƌoŶglǇ ĐoƌƌespoŶd ǁith ĐoŵpoŶeŶts iŶ the FYϮϬϭϮ ‘eĐoŵŵeŶdatioŶ. 

 PoliĐǇ aĐtiǀitǇ #ϭϱ ;IŶtƌoduĐe aŶd ƌeǀieǁ ĐoŶteŶt-ƌatiŶg fƌaŵeǁoƌksͿ does Ŷot 

haǀe a ĐoƌƌespoŶdiŶg ĐoŵpoŶeŶt iŶ the FYϮϬϭϮ ‘eĐoŵŵeŶdatioŶ. 
 

4.2. Prioritisation of Components of the FY2012 Recommendation 

The pƌioƌitǇ iŶdiĐates ǁhiĐh poliĐies should ďe iŵpƌoǀed ďefoƌe the otheƌs, ďased 

oŶ ĐuƌƌeŶt eǀaluatioŶ, although it does Ŷot ŵeaŶ that otheƌ poliĐǇ aĐtiǀities Ŷeed Ŷot ďe 



Chapter 13 – Policy Evaluation: Eight Countries 

211 

 

iŵpƌoǀed.  

Figuƌe ϭϯ-ϭϮ desĐƌiďes the pƌioƌitisatioŶ pƌoĐess. Higheƌ-pƌioƌitǇ ĐoŵpoŶeŶts aƌe 

ideŶtified ďǇ hoǁ poliĐǇ aĐtiǀities of higheƌ pƌioƌitǇ ;SeĐtioŶ Ϯ.ϭͿ ĐoƌƌespoŶd ǁith 

ĐoŵpoŶeŶts iŶ the FYϮϬϭϮ ‘eĐoŵŵeŶdatioŶ.  
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Table 13-6: Correspondence between Policy Recommendation and Policy Activities 

 

Source: Authors.

Policy Activity

Policy Recommendation #1 #2 #3 #4 #5 #6 #7 #8 #9 #10 #11 #12 #13 #14 #15

1. Promotion of collaboration to establish and enhance content industries in each country

(1)  Continuous effort to provide collaboration opportunities (G-G, G-P, P-P) () () () 

(2)  Standardization of frameworks and tools for quantitative evaluation, such as

statistics relating to the content industries
 ()

(3)  Enhancement of cooperative promotion policy for international co-production

(bilateral and multilateral)
() 

(4)  Promotion of standardization of regulations and policy measures (e.g. rules

and customs related to international co-production)
() () () ()

2. Enhancing key elements of content industries in each country

(1) Support for discovery and training of talented people 

(2) Support for creation of employment in the media and content industries ()

(3) Development of training programs (to fill supply and demand gaps between

academia and industry)


(4) Deregulation of personnel exchange and simplifying procedures () ()

(1) Establishment and improvement of funding schemes (e.g. introduction of

incentive schemes for domestic and international funding)
()  

(2) Joint provision of resources for content localization (e.g. sharing information on

companies, price lists and evaluations)


(3) Promotion of international co-production () 

(1) Creation of a common intellectual property system () ()

(2) Joint countermeasures against piracy () 

(3) Deregulation of imports of legal content 

(1) Provision of opportunities for information sharing and exchange of ideas

among governments and business operators of each country
 ()

(2) Promotion of international standardization of new technologies 
 * G: Government  P: Private

To provide the basic infrastructure and promote competiveness of content

business and creation

Industry

promotion

Business

relationships,

scheme

International

relationships

Human

Resources

Finance Technology Legal frameworks

2.1 Human resource

development

2.2 Business

promotion

2.3 Expansion of

content trading

2.4 Effective use of

new technologies

To promote the content industry and market

development
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Figure 1ϯ-1Ϯ: PrioritisatioŶ Process 

 

 SouƌĐe: Authoƌs. 
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Taďle 1ϯ-7: PrioritisatioŶ of Each CoŵpoŶeŶt of the FYϮϬ1Ϯ RecoŵŵeŶdatioŶ 

 
SouƌĐe: Authoƌs.

Policy Activity

#1 #2 #3 #4 #5 #6 #7 #8 #9 #10 #11 #12 #13 #14 #15

-3.5 2.6 1.3 2.0 -3.4 5.2 3.7 2.1 -6.5 -4.4 2.7 -1.6 0.6 -3.2 2.4

1. Promotion of collaboration to establish and enhance content industries in each country

(1)  Continuous effort to provide collaboration opportunities (G-G, G-P, P-P) () () () 
(2)  Standardization of frameworks and tools for quantitative evaluation, such as statistics relating to the

content industries
 ()

(3)  Enhancement of cooperative promotion policy for international co-production (bilateral and

multilateral)
() 

(4)  Promotion of standardization of regulations and policy measures (e.g. rules and customs related to

international co-production)
() () () ()

2. Enhancing key elements of content industries in each country

(1) Support for discovery and training of talented people 

(2) Support for creation of employment in the media and content industries ()

(3) Development of training programs (to fill supply and demand gaps between academia and industry) 

(4) Deregulation of personnel exchange and simplifying procedures () ()

(1) Establishment and improvement of funding schemes (e.g. introduction of incentive schemes for

domestic and international funding)
()  

(2) Joint provision of resources for content localization (e.g. sharing information on companies, price

lists and evaluations)


(3) Promotion of international co-production () 

(1) Creation of a common intellectual property system () ()

(2) Joint countermeasures against piracy () 

(3) Deregulation of imports of legal content 
(1) Provision of opportunities for information sharing and exchange of ideas among governments and

business operators of each country
 ()

(2) Promotion of international standardization of new technologies 

To promote the content industry and market

development

To provide the basic infrastructure and promote competiveness of

content business and creation

Industry

promotion

Business
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Taďle ϭϯ-ϳ shoǁs the ƌesults of pƌioƌitisiŶg the FYϮϬϭϮ ‘eĐoŵŵeŶdatioŶ. The 

ĐoŵpoŶeŶts ;shaded iŶ ƌedͿ ĐoƌƌespoŶdiŶg ǁith poliĐǇ aĐtiǀities #ϭ, #ϱ, #ϵ, #ϭϬ, aŶd 

#ϭϰ aƌe eǀaluated as poliĐies to ďe iŵpƌoǀed ďefoƌe the otheƌs. The FYϮϬϭϮ 

‘eĐoŵŵeŶdatioŶ ĐoŵpoŶeŶts that Ŷeed high-pƌioƌitǇ iŵpƌoǀeŵeŶt aƌe suŵŵaƌised 

ďeloǁ:  
 

1. Promotion of collaboration to establish and enhance content industries in each 

country 

(2)  Standardisation of frameworks and tools for quantitative evaluation, such as 

statistics relating to the content industries 

(3)  Enhancement of cooperative promotion policy for international co-

production (bilateral and multilateral) 

2.  Reinforcement of factors in the content industries in each country 

2.2 Business promotion 

(1)  Establishment and improvement of funding schemes (e.g. introduction of 

incentive schemes for domestic and international funding) 

(3) Promotion of international co-production 

2.3 Expansion of content trading 

(2)  Joint countermeasures against piracy 

(3)  Deregulation of imports of legal content  

2.4 Effective use of new technologies 

(1)  Provision of opportunities for information sharing and exchange of ideas 

among governments and business operators of each country 

4.3. Policy Demand: Regional Perspective Now and in the Future 

Figuƌe ϭϯ-ϭϯ shoǁs the ƌesults foƌ a ƋuestioŶ askiŶg ƌespoŶdeŶts to Đhoose 

the top thƌee poliĐies aŶd ideas that should ďe ǁoƌked oŶ ĐoopeƌatiǀelǇ to deǀelop 

the ĐoŶteŶt iŶdustƌǇ, Ŷoǁ aŶd iŶ the futuƌe. The listed poliĐies ǁeƌe eǆtƌaĐted fƌoŵ 

the ϭϱ poliĐǇ aĐtiǀities aŶd ŵodified iŶ teƌŵs of ŵutual ĐollaďoƌatioŶ aŵoŶg the 
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ĐouŶtƌies. Soŵe poliĐies aƌe ĐoŶsideƌed iŵpoƌtaŶt Ŷoǁ ďut ǁill Ŷot ďe so ŵuĐh iŶ the 

futuƌe, ǁhile otheƌs aƌe ĐoŶsideƌed to ďe Ŷot iŵpoƌtaŶt Ŷoǁ ďut ǁill ďe iŶ the futuƌe. 

Demand is highest now for providing financial incentive schemes; it is 

second highest for facilitating collaboration on anti-piracy measures. These two 

issues received the majority of votes. The results correspond to the conclusion of 

prioritised policy recommendations in the previous section.  Figure 13-14 maps 

the relationship between the present and future demand of policies. The policies 

can be divided into three groups: 

I. PoliĐies ǁith high deŵaŶd ;pƌeseŶt deŵaŶd is oǀeƌ ϰϬ peƌĐeŶtͿ  

II. PoliĐies ǁith loǁ deŵaŶd ďut eǆpeĐted to ďe higheƌ iŶ the futuƌe 

;pƌeseŶt deŵaŶd is loǁeƌ thaŶ ϮϬ peƌĐeŶtͿ 

III. PoliĐies ǁith ŵodeƌate deŵaŶd ďoth at pƌeseŶt aŶd iŶ the futuƌe 

;ďetǁeeŶ [I] aŶd [II], ǁheƌe pƌeseŶt deŵaŶd is ďetǁeeŶ ϮϬ peƌĐeŶt aŶd ϰϬ 

peƌĐeŶtͿ.  

The deŵaŶd foƌ a ͚ĐoŵŵoŶ ĐoŶteŶt platfoƌŵ͛ aŶd ͚ƌelaǆiŶg ĐuƌƌeŶt tƌade 

ƌestƌiĐtioŶs͛ is iŶ ;IIͿ, ǁhiĐh ŵeaŶs deŵaŶd foƌ poliĐies oƌ ideas ǁill eǆist iŶ the loŶg 

teƌŵ. This ƌefleĐts the ƌeĐogŶitioŶ that ƌegioŶal ĐoŶteŶt tƌaŶsaĐtioŶs aŶd distƌiďutioŶ 

ǁill ďe iŵpoƌtaŶt. Most ƌespoŶdeŶts aƌe aǁaƌe of the ƌapid stƌuĐtuƌal ĐhaŶges iŶ 

doŵestiĐ aŶd ƌegioŶal peƌspeĐtiǀes. It is iŵpoƌtaŶt to take ĐoŶĐƌete steps toǁaƌds 

suĐh loŶg-teƌŵ goals to ƌealise ŵediuŵ-teƌŵ poliĐǇ goals aŶd iŶitiatiǀes, iŶĐludiŶg 

the ASEAN EĐoŶoŵiĐ CoŵŵuŶitǇ BluepƌiŶt oƌ ASEAN SoĐio-Cultuƌal CoŵŵuŶitǇ 

BluepƌiŶt. 

 

  

 

 

High Demand in the Long Term  

 Building a common content platform 

 Relaxing current trade restrictions 
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Figure 13-13: Policy Demand for Asian Content Industry Development  

at PreseŶt aŶd iŶ the Future 

 

Note: ‘espoŶdeŶts ǁeƌe asked to seleĐt thƌee iteŵs at ŵost. 
SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
 

Figure 13-14: Relationship between Present and Future Demand for Policies 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
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CHAPTER 14 

 

Policy Recommendations 

 

This Đhapter preseŶts a poliĐǇ reĐoŵŵeŶdatioŶ ;FYϮϬϭϯ ‘eĐoŵŵeŶdatioŶͿ to 

iŵproǀe high-prioritǇ poliĐǇ aĐtiǀities aŶd deǀelop the regioŶ s͛ ĐoŶteŶt iŶdustries. It 

reǀises the poliĐǇ reĐoŵŵeŶdatioŶ of the ͚StudǇ oŶ the DeǀelopŵeŶt PoteŶtial of the 

CoŶteŶt IŶdustrǇ iŶ East Asia aŶd ASEAN ‘egioŶ͛ ;FYϮϬϭϮ ‘eĐoŵŵeŶdatioŶͿ. 
 

1. High-Priority Policy Activities and Prioritising of FY2012 Recommendation 

Components 

The FYϮϬϭϮ ‘eĐoŵŵeŶdatioŶ ǁas reǀised ďased oŶ the results of the aŶalǇsis aŶd 

surǀeǇ: 

 The situatioŶ of the ĐoŶteŶt iŶdustrǇ. StreŶgths, ǁeakŶesses, aŶd issues iŶ the 

regioŶ or eaĐh ĐouŶtrǇ aĐĐordiŶg to the results of the streŶgth/ǁeakŶess, 

opportuŶitǇ/threat ;SWOTͿ aŶalǇsis ;Chapter ϭϯ, SeĐtioŶ ϭͿ 

 The results of the poliĐǇ eǀaluatioŶ. Categorised poliĐǇ aĐtiǀities prioritised 

aĐĐordiŶg to ŶeĐessitǇ aŶd effeĐtiǀeŶess ;Chapter ϭϯ, SeĐtioŶ ϮͿ 

 CorrespoŶdeŶĐe ďetǁeeŶ poliĐǇ aĐtiǀities aŶd the FYϮϬϭϮ ‘eĐoŵŵeŶdatioŶ 

;Chapter ϭϯ, SeĐtioŶs ϯ.ϭ aŶd ϯ.ϮͿ 

 Future regioŶal poliĐǇ deŵaŶd ;Chapter ϭϯ, SeĐtioŶ ϯ.ϯͿ 
 

The prioritised FYϮϬϭϮ reĐoŵŵeŶdatioŶ is proǀided ďeloǁ: 

Industry and market development 

#1:  Communicate industrial development visions, master plans, statistics 

International relationships 

#5:  Establish international agreements 

Finance 

#9:  Introduce incentive schemes to encourage investments 

#10:  Establish government financing schemes to promote private financing 
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Legal frameworks 

#14:  Introduce and review intellectual property rights protection management, anti-

piracy measures 

 

The FYϮϬϭϯ ‘eĐoŵŵeŶdatioŶ is as folloǁs:   
 Priority of Policies 

The following items in the Recommendation are considered high priority (numbering is 

based on the FY2012 Recommendation): 

1. Promote collaboration to establish and enhance content industries in each country 

(2)  Standardise frameworks and tools for quantitative evaluation such as statistics 

relating to content industries 

(3)  Enhance cooperative promotion policies for international co-production 

(bilateral and multilateral) 

2.  Reinforce factors that will promote content industries 

2.2 Promote business  

(1)  Establish and improve funding schemes (e.g. introduce incentive schemes for 

domestic and international funding) 

(3) Promote international co-production 

2.3 Expand content trading 

(2)  Employ joint measures against piracy 

(3)  Deregulate imports of legal content  

2.4 Use new technologies effectively 

;ϭͿ  Proǀide opportuŶities for iŶforŵatioŶ shariŶg aŶd eǆĐhaŶge of ideas aŵoŶg 
goǀerŶŵeŶts aŶd ďusiŶess operators of eaĐh ĐouŶtrǇ  

Future Policy Demand 

The following policies will become important, so giving them consideration now is 

desirable. 

 BuildiŶg a ĐoŵŵoŶ ĐoŶteŶt platforŵ 

 ‘elaǆiŶg ĐurreŶt trade restriĐtioŶs oŶ ĐoŶteŶt aŶd related produĐts aŶd serǀiĐes 
 

For refereŶĐe, the FYϮϬϭϮ ‘eĐoŵŵeŶdatioŶ is shoǁŶ ďeloǁ. For ŵore detail, see 
AppeŶdiǆ ϯ. 

 

Policy Objectives 

To promote content industries in each country, policy objectives should focus on the 

following:  
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- Achieve content industries͛ potential by utilising content markets͛ sĐale and content 

industries͛ assets  

- Promote trade and cooperation among content industries  

 

Policy Recommendation 

1. Promote collaboration to establish and enhance content industries in each country 

(1)  Exert continuous efforts to provide collaboration opportunities (G–G, G–P, P–P)* 

 *G = government, P = private sector 

(2)  Standardise frameworks and quantitative evaluation tools such as statistics 

relating to content industries 

(3)  Enhance cooperative promotion policies for international co-production 

(bilateral and multilateral) 

(4)  Standardise regulations and policy measures (e.g. rules and customs related to 

international co-production) 

2.  Reinforce factors that will promote content industries  

2.1 Develop human resources  

(1)  Support discovery and training of talented people 

(2)  Support job creation in media and content industries 

(3)  Develop training programs to fill supply and demand gaps between academia 

and industry 

(4)  Deregulate personnel exchange and simplify procedures 

2.2 Promote business  

(1)  Establish and improve funding schemes (e.g. introduce incentives for domestic 

and international funding) 

(2)  Jointly provide resources to localise content1 (e.g. share information on 

companies, price lists, and evaluations) 

(3) Promote international co-production 

2.3 Expand content trading 

(1)  Create a common intellectual property system 

(2)  Employ joint measures against piracy 

(3)  Deregulate imports of legal content  

                                                           
1 The process of adapting a product or service to a particular language, culture, and desired local ‘look and 
feel’. 
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2.4 Use new technologies effectively 

(1)  Provide opportunities for information sharing and exchange of ideas among 

governments and business operators  

(2)  Promote international standardisation of new technologies 

 

2. 2. Relation of the FY2013 Recommendation with Existing Policy Framework and 

Goals 

The studǇ reǀealed that ĐouŶtries iŶ the regioŶ haǀe ďeeŶ puttiŶg effort iŶto 

plaŶŶiŶg aŶd iŵpleŵeŶtiŶg poliĐies to deǀelop the ĐoŶteŶt iŶdustrǇ, eǆpeĐtiŶg it to plaǇ 

aŶ iŵportaŶt soĐioĐultural aŶd eĐoŶoŵiĐ role.  

The AssoĐiatioŶ of Southeast AsiaŶ NatioŶs ;ASEANͿ ŵeŵďers aiŵ to estaďlish the 

ASEAN CoŵŵuŶitǇ ďǇ ϮϬϭ5. IŶ ϮϬϬ7, theǇ uŶǀeiled ďluepriŶts for the ASEAN EĐoŶoŵiĐ 

CoŵŵuŶitǇ aŶd ASEAN SoĐio-Cultural CoŵŵuŶitǇ. These do Ŷot, hoǁeǀer, touĐh oŶ 

speĐifiĐ topiĐs suĐh as hoǁ to deǀelop the ĐoŶteŶt iŶdustrǇ aŶd hoǁ it ĐaŶ ĐoŶtriďute to 

realisiŶg the ďluepriŶts. It ĐaŶ ďe assuŵed that the ĐoŶteŶt iŶdustrǇ ǁas Ŷot Ǉet eǆpeĐted 

to plaǇ a keǇ role ǁheŶ the ďluepriŶts ǁere drafted. Noǁ that the ĐouŶtries reĐogŶise the 

ĐoŶteŶt iŶdustrǇ s͛ iŵportaŶĐe iŶ Đulture aŶd the eĐoŶoŵǇ aŶd are ŵakiŶg efforts to 

further deǀelop the iŶdustrǇ, the post-ϮϬϭ5 sĐeŶario Đould iŶĐlude a ŵore detailed aĐtioŶ 

plaŶ. Thus, the FYϮϬϭϯ ‘eĐoŵŵeŶdatioŶ aŶd the FYϮϬϭϮ aŶd FYϮϬϭϯ reports ĐaŶ serǀe as 

the ďases for disĐussioŶ, proǀidiŶg the statistiĐal data aŶd the iŶsights deriǀed froŵ the 

reĐogŶitioŶ ďǇ ŵajor ĐoŶteŶt iŶdustrǇ stakeholders. 

This studǇ is eǆpeĐted to ĐoŶtriďute to eŶhaŶĐiŶg ĐooperatioŶ aŵoŶg ASEAN aŶd 

East AsiaŶ ĐouŶtries. Their ĐoŶteŶt iŶdustries are at differeŶt deǀelopŵeŶt stages, 

ĐoŶfroŶtiŶg ǀarious issues. This studǇ ĐaŶ ďe the startiŶg poiŶt of a ŵutual uŶderstaŶdiŶg 

of ĐouŶtries͛ differeŶĐes aŶd ǁhat ĐouŶtries ĐaŶ ǁork oŶ together to ŵake the ďest of 

diǀersitǇ aŶd proŵote the ĐoŶteŶt iŶdustrǇ. 
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Appendix  

 

1.  Policy Evaluation 

This seĐtioŶ eǀaluates seǀeŶ poliĐǇ aƌeas ďased oŶ the suƌǀeǇ ƋuestioŶŶaiƌe 

;Chapteƌ ϭϯͿ. 
 

1.1. Industry and Market Development 

Figuƌe A-ϭ shoǁs the eǀaluatioŶ of iŶdustƌǇ aŶd ŵaƌket deǀelopŵeŶt: hoǁ 

stakeholdeƌs iŶ eaĐh ĐouŶtƌǇ eǀaluate ĐoŵŵuŶiĐatiŶg iŶdustƌial deǀelopŵeŶt ǀisioŶs, 

ŵasteƌ plaŶs, aŶd statistiĐs ;poliĐǇ #ϭͿ. This poliĐǇ ƌefeƌs to settiŶg goals aŶd fosteƌiŶg aŶ 

eŶǀiƌoŶŵeŶt that eŶĐouƌages the iŶdustƌǇ to aĐhieǀe its taƌget, aŶd is ŵeaŶiŶgful ǁheƌe 

top–doǁŶ deĐisioŶ ŵakiŶg is ŶeĐessaƌǇ. 

Figuƌe A-ϭ iŶdiĐates that the ŶeĐessitǇ foƌ this poliĐǇ is higheƌ thaŶ effeĐtiǀeŶess iŶ 

ŵost ĐouŶtƌies, eǆĐept Koƌea aŶd IŶdoŶesia, ǁhiĐh ŵeaŶs that the ĐuƌƌeŶt status does Ŷot 

ŵeet stakeholdeƌs͛ eǆpeĐtatioŶ iŶ ŵost ĐouŶtƌies. IŶ Koƌea, the faǀouƌaďle ƌeĐogŶitioŶ 

ŵaǇ ďe the ƌesult of the goǀeƌŶŵeŶt s͛ effoƌts iŶ ĐolleĐtiŶg statistiĐal data, settiŶg a 

ĐoŶĐƌete goal of iŶĐƌeasiŶg the ŶatioŶal iŶĐoŵe iŶ a ŵasteƌ plaŶ, aŶd shoǁiŶg the 

goǀeƌŶŵeŶt s͛ positiǀe attitude toǁaƌds eŶhaŶĐiŶg the ĐoŶteŶt iŶdustƌǇ. IŶ IŶdoŶesia, the 

goǀeƌŶŵeŶt ƌeĐogŶises the Đƌeatiǀe iŶdustƌǇ as the foƌĐe dƌiǀiŶg eĐoŶoŵiĐ deǀelopŵeŶt 

aŶd has ƌeleased its ǀisioŶ, ŵissioŶ, aŶd goals. It eǀeŶ ĐhaŶged the Ŷaŵe of the MiŶistƌǇ 

of Cultuƌe aŶd Touƌisŵ to the MiŶistƌǇ of Touƌisŵ aŶd Cƌeatiǀe EĐoŶoŵǇ, ǁhiĐh ĐleaƌlǇ 

shoǁs its staŶdpoiŶt aŶd ŵaǇ ďe a ƌeasoŶ foƌ stakeholdeƌs͛ positiǀe eǀaluatioŶ ;see 

Chapteƌ ϰ foƌ ŵoƌe detailed poliĐies iŶ these ĐouŶtƌiesͿ. 

All eight ĐouŶtƌies ƌeĐogŶise a ŵodeƌate oƌ high degƌee of ŶeĐessitǇ, although theiƌ 

eǀaluatioŶ of effeĐtiǀeŶess ǀaƌies. This suggests the iŵpoƌtaŶĐe of ĐolleĐtiŶg statistiĐal 

data, settiŶg a ŵasteƌ plaŶ, aŶd ĐoŵŵuŶiĐatiŶg it to stakeholdeƌs. The shaƌed aiŵ of 
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deǀelopiŶg the ƌegioŶ s͛ ĐoŶteŶt iŶdustƌǇ ƌeƋuiƌes Đoŵpaƌaďle statistiĐal data aŶd a 

ƌegioŶal ŵasteƌ plaŶ. 

Foƌ oƌgaŶisatioŶal sĐheŵes aŶd ďusiŶess ƌelatioŶships ;poliĐǇ #ϮͿ, ŶeĐessitǇ is 

ƌelatiǀelǇ high iŶ Koƌea, ThailaŶd, ChiŶa, aŶd IŶdoŶesia. EffeĐtiǀeŶess is high iŶ Koƌea aŶd 

IŶdoŶesia. Koƌea, foƌ eǆaŵple, estaďlished CoŶteŶt Koƌea Laď to pƌoŵote staƌt-ups to 

fosteƌ Ŷeǁ ďusiŶess ŵodels. The goǀeƌŶŵeŶt also faǀouƌs estaďlishiŶg Đoopeƌatiǀe 

ŵethods suĐh as ĐoŶsoƌtia of eŶteƌpƌises. IŶdoŶesia has iŶtƌoduĐed a fƌaŵeǁoƌk foƌ 

estaďlishiŶg ďusiŶess iŶĐuďatoƌs to deǀelop ŵedia ĐoŶteŶt aŶd suppoƌts ĐoŵŵuŶities that 

deǀelop Đƌeatiǀe iŶdustƌies. These iŶitiatiǀes ŵaǇ haǀe iŶduĐed positiǀe effeĐts. SiŶgapoƌe 

sees loǁ effeĐtiǀeŶess foƌ poliĐǇ #ϭ, ǁhiĐh iŵplies that, although the ĐouŶtƌǇ is highlǇ 

effeĐtiǀe iŶ iŵpleŵeŶtiŶg poliĐǇ #Ϯ, it faĐes a liŵitatioŶ due to the size of its doŵestiĐ 

iŶdustƌǇ, ŵakiŶg it diffiĐult foƌ poliĐǇ appƌoaĐhes suĐh as estaďlishiŶg iŶdustƌǇ Đlusteƌs, 

aŶd ƌelǇiŶg iŶstead oŶ the effiĐieŶĐǇ of ŵajoƌ plaǇeƌs ;e.g. Media Coƌp iŶ ďƌoadĐastiŶgͿ to 

Đƌeate the eĐosǇsteŵ. 

IŶ Koƌea aŶd JapaŶ, poliĐǇ aĐtiǀities #ϭ aŶd #Ϯ ďoth shoǁ EffeĐtiǀeŶess ;EͿ > 

NeĐessitǇ ;NͿ oƌ aƌe Đlose to the E = N ϰϱ-degƌee liŶe, ǁhiĐh suggests that the tǁo 

ĐouŶtƌies haǀe high peƌfoƌŵaŶĐe iŶ these aƌeas. Futuƌe pƌogƌess is eǆpeĐted iŶ MalaǇsia, 

ThailaŶd, aŶd ChiŶa, ǁhose poliĐǇ iŵpleŵeŶtatioŶ is still eitheƌ ͚a ǁoƌk iŶ pƌogƌess͛ oƌ 

͚plaŶŶed oƌ uŶdeƌ plaŶŶiŶg͛ ;Chapteƌ ϰ, Taďle ϰ-ϭϬͿ.  
 

1.2. Organisational Schemes, Business Relationships 

Figuƌe A-Ϯ shoǁs the eǀaluatioŶ of oƌgaŶisatioŶal sĐheŵes aŶd ďusiŶess 

ƌelatioŶships. The aǀeƌage leǀel of ŶeĐessitǇ aŶd effeĐtiǀeŶess is ƌelatiǀelǇ high foƌ ďoth 

poliĐǇ aĐtiǀities. Foƌ poliĐǇ aĐtiǀitǇ #ϯ ;Suppoƌt iŶdustƌǇ-led oƌgaŶisatioŶs iŶ aggƌegatiŶg 

iŶdustƌial iŶteƌests aŶd/oƌ fuŶĐtioŶsͿ, MalaǇsia, JapaŶ, aŶd IŶdoŶesia haǀe ƌelatiǀelǇ high 

peƌfoƌŵaŶĐe.  
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Figure A-1: Industry and Market Development—Evaluation of Policy Area 

 

    SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 

 

The ƌesults iŶ MalaǇsia aŶd JapaŶ, iŶ paƌtiĐulaƌ, ŵaǇ ƌefleĐt the faĐt that these 

ĐouŶtƌies haǀe Ŷuŵeƌous iŶdustƌǇ oƌgaŶisatioŶs aŶd ageŶĐies iŶ the puďliĐ aŶd pƌiǀate 

seĐtoƌs, ǁhiĐh speĐifiĐallǇ oǀeƌsee the ĐoŶteŶt aŶd Đƌeatiǀe iŶdustƌies. MalaǇsia has 

ŵultiple ŵiŶistƌies,1  authoƌities,2  iŶdustƌǇ oƌgaŶisatioŶs,3  aŶd fuŶdeƌs oǀeƌseeiŶg aŶd 

haŶdliŶg the Đƌeatiǀe iŶdustƌǇ. JapaŶ also has aŶ eĐosǇsteŵ of seǀeƌal iŶdustƌǇ 

oƌgaŶisatioŶs aĐƌoss the seĐtoƌ as ǁell as the ǀalue ĐhaiŶ. IŶ IŶdoŶesia, the ĐƌeatioŶ of the 

MiŶistƌǇ of Touƌisŵ aŶd Cƌeatiǀe EĐoŶoŵǇ4 has faĐilitated the peƌfoƌŵaŶĐe of this poliĐǇ 

                                                           
1 E.g. Ministry of Communications, Information and Culture, and Ministry of Science, Technology and 
Innovation. 
2 E.g. Multimedia Development Corporation, National Film Development Corporation Malaysia, Malaysian 
Technology Development Corporation, Malaysian Communications and Multimedia Commission, Ministry of 
Entrepreneur and Co-operative Development, and Malaysian Investment Development Authority. 
3 E.g. Creative Content Association Malaysia, Creative Content Industry Guild. 
4 The Ministry of Tourism and Creative Economy was divided into the Ministry of Tourism and the Creative 
Economy Board. 
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aƌea. Koƌea has ƌelatiǀelǇ high ŶeĐessitǇ ďut has the loǁest effeĐtiǀeŶess aŵoŶg all 

ĐouŶtƌies, ǁhiĐh ŵaǇ ďe a ƌefleĐtioŶ of stƌoŶgeƌ leadeƌship ďǇ goǀeƌŶŵeŶt aŶd ƌelated 

ageŶĐies ;e.g. Koƌea Cƌeatiǀe CoŶteŶt AgeŶĐǇͿ. IŶ the Đouƌse of its deǀelopŵeŶt, hoǁeǀeƌ, 

the iŶdustƌǇ Ŷoǁ seeŵs to puƌsue appƌoaĐhes ǀia iŶdustƌǇ-led oƌgaŶisatioŶs. The 

PhilippiŶes is the opposite Đase: of all the ĐouŶtƌies, it has the stƌoŶgest deŵaŶd, ǁhiĐh 

ƌepƌeseŶts the iŶdustƌǇ s͛ eǆpeĐtatioŶ due to liŵited goǀeƌŶŵeŶt suppoƌt.  

IŶ geŶeƌal, iŶdustƌǇ oƌgaŶisatioŶs, ǁhetheƌ dƌiǀeŶ ďǇ the pƌiǀate seĐtoƌ oƌ 

faĐilitated ďǇ the puďliĐ seĐtoƌ, ĐoŶtƌiďute to eǆpaŶdiŶg the iŶdustƌǇ ǁhile ŵaiŶtaiŶiŶg 

eaĐh paƌtǇ s͛ iŶteƌests. TheǇ also iŶǀite aŶd pƌoteĐt Ŷeǁ oƌ sŵall plaǇeƌs, depeŶdiŶg oŶ the 

oƌgaŶisatioŶs͛ puƌpose. SuĐh oƌgaŶisatioŶs ĐaŶ ďe a dƌiǀiŶg foƌĐe iŶ gƌoǁiŶg ŵaƌkets, 

ƌeƋuiƌiŶg suppoƌt thƌough Ŷeǁ poliĐǇ fƌaŵeǁoƌks oƌ fuŶds.  Fƌoŵ a poliĐǇ peƌspeĐtiǀe, it 

is esseŶtial to faĐilitate aŶd ďuild fƌaŵeǁoƌks to ƌealise suĐh oƌgaŶisatioŶs. Hoǁeǀeƌ, the 

iŶdustƌǇ oƌ the ŵaƌket ŵaǇ faĐe ĐhalleŶges oŶĐe it uŶdeƌgoes stƌuĐtuƌal ĐhaŶges aŶd ƌuŶs 

the ƌisk of ďeĐoŵiŶg a ŵeƌe Ŷaŵe oƌ, ǁoƌse, aŶ oďstƌuĐtiǀe faĐtoƌ. Thus, defiŶiŶg aŶd 

isolatiŶg the ƌoles aŶd fuŶĐtioŶs iŶ the loŶg teƌŵ, aŶd faĐilitatiŶg ĐoŵŵuŶiĐatioŶ aŶd 

liaisiŶg aŵoŶg ŵultiple oƌgaŶisatioŶs aƌe iŵpoƌtaŶt iŶ adaptiŶg to suĐh ĐhaŶges.  

Foƌ poliĐǇ #ϰ ;Suppoƌt ďuildiŶg of ďusiŶess ƌelatioŶshipsͿ, JapaŶ, MalaǇsia, aŶd 

ThailaŶd haǀe high peƌfoƌŵaŶĐe, although ŶeĐessitǇ is aǀeƌage. JapaŶ s͛ goǀeƌŶŵeŶt has 

foĐused oŶ faĐilitatiŶg ďusiŶess ŵatĐhiŶg ďǇ oƌgaŶisiŶg eǀeŶts suĐh as CoFesta 5  aŶd 

fosteƌiŶg ĐollaďoƌatioŶ. ThailaŶd has also ďeeŶ hostiŶg eǀeŶts thƌough the goǀeƌŶŵeŶt 

aŶd iŶdustƌǇ oƌgaŶisatioŶs. The ƌesult foƌ MalaǇsia ŵaǇ ďe eǆplaiŶed ďǇ the ĐoŶtƌiďutioŶ 

of goǀeƌŶŵeŶt ageŶĐies suĐh as Multiŵedia DeǀelopŵeŶt CoƌpoƌatioŶ, ǁhiĐh ďƌidges 

ĐoŵpaŶies, goǀeƌŶŵeŶt, aŶd fuŶdeƌs. IŶdoŶesia aŶd the PhilippiŶes, ǁheƌe N > E, haǀe 

the highest ŶeĐessitǇ, ƌepƌeseŶtiŶg deŵaŶd foƌ stƌeŶgtheŶiŶg ďusiŶess-to-ďusiŶess 

                                                           
5 Japan International Contents Festival. 
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ƌelatioŶships. IŶdoŶesia is eǆpeĐted to iŵpƌoǀe its poliĐǇ peƌfoƌŵaŶĐe as the Ŷeǁ ŵiŶistƌǇ 

is faĐilitatiŶg ďusiŶess ƌelatioŶships. The PhilippiŶes, hoǁeǀeƌ, faĐes ĐhalleŶges as Ŷo 

goǀeƌŶŵeŶt oƌgaŶisatioŶ deals ǁith the ĐoŶteŶt iŶdustƌǇ. IŶstead, iŵpleŵeŶtatioŶ of 

poliĐies is iŶdustƌǇ-speĐifiĐ aŶd ŵaǇ Ŷeed to ďe dƌiǀeŶ iŶteƌŶallǇ ǁithiŶ the pƌiǀate seĐtoƌ. 
 

1.3.  International Relationships 

Figuƌe A-ϯ shoǁs the eǀaluatioŶ of the poliĐǇ aƌea ĐoŶĐeƌŶiŶg iŶteƌŶatioŶal 

ƌelatioŶships. The ƌesults aƌe uŶiƋue iŶ the ǁaǇ the tǁo poliĐǇ aĐtiǀities aƌe iŶ ĐoŶtƌast 

ǁith the leǀel of effeĐtiǀeŶess. Loǁ peƌfoƌŵaŶĐe is seeŶ iŶ poliĐǇ #ϱ ;Estaďlish 

iŶteƌŶatioŶal agƌeeŵeŶtsͿ ;eǆĐept foƌ the PhilippiŶesͿ, aŶd high peƌfoƌŵaŶĐe iŶ poliĐǇ #ϲ 

;Pƌoŵote ďƌaŶds aŶd ĐaŵpaigŶs, iŶteƌŶatioŶal tƌade eǀeŶts, aŶd ŵeetiŶgsͿ ;eǆĐept foƌ 

IŶdoŶesiaͿ.   

Figuƌe A-ϯ shoǁs the eǀaluatioŶ of the poliĐǇ aĐtiǀities to estaďlish iŶteƌŶatioŶal 

agƌeeŵeŶts, iŶĐludiŶg fƌee tƌade agƌeeŵeŶts oƌ ďilateƌal Đo-pƌoduĐtioŶ tƌeaties. 

Stakeholdeƌs iŶ all ĐouŶtƌies, eǆĐept the PhilippiŶes, appeaƌ to eǆpeĐt fuƌtheƌ 

iŵpƌoǀeŵeŶt. The Ŷuŵďeƌ of the PhilippiŶes͛ iŶteƌŶatioŶal agƌeeŵeŶts is Ŷot laƌge 

Đoŵpaƌed ǁith those of the otheƌ seǀeŶ ĐouŶtƌies. The faǀouƌaďle ƌeĐogŶitioŶ iŶ the 

PhilippiŶes ŵaǇ ďe ƌelated to its stƌoŶg ƌelatioŶship ǁith the UŶited States ;USͿ. MaŶǇ 

ĐoŶteŶt ĐoŵpaŶies iŶ the ĐouŶtƌǇ deal ǁith outsouƌĐed ǁoƌk fƌoŵ the US, takiŶg 

adǀaŶtage of ǁoƌkeƌs͛ EŶglish-laŶguage skills.  

The high eǆpeĐtatioŶ foƌ the estaďlishŵeŶt of iŶteƌŶatioŶal agƌeeŵeŶts ƌefleĐts 

the eǆpeĐtatioŶ foƌ a Ŷuŵďeƌ of fƌee tƌade agƌeeŵeŶt ŶegotiatioŶs, ǁhiĐh ĐaŶ eŶhaŶĐe 

eĐoŶoŵiĐ ƌelatioŶships iŶ ŵaŶǇ aƌeas, iŶĐludiŶg the ĐoŶteŶt iŶdustƌǇ. AtteŶtioŶ should ďe 

paid Ŷot oŶlǇ to the estaďlishŵeŶt of iŶteƌŶatioŶal agƌeeŵeŶts ďut also to issues that ĐaŶ 

ďe solǀed thƌough suĐh agƌeeŵeŶts, all iŶ oƌdeƌ to deǀelop the ƌegioŶ s͛ ĐoŶteŶt iŶdustƌǇ. 
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Figure A-2: Organisational Schemes, Business Relationships—Evaluation of Policy Area 

 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 

 

Foƌ poliĐǇ #ϲ, ŵost ĐouŶtƌies haǀe high peƌfoƌŵaŶĐe, ǁith thƌee tƌeŶds: 

(1) E > N: Koƌea, ThailaŶd, SiŶgapoƌe, MalaǇsia, aŶd ChiŶa. These ĐouŶtƌies haǀe 

leaŶed toǁaƌd oǀeƌseas deǀelopŵeŶt aŶd foĐused oŶ pƌoŵotiŶg ďƌaŶds aŶd 

eǀeŶts. The ͚KoƌeaŶ Waǀe͛ pheŶoŵeŶoŶ, foƌ eǆaŵple, is a suĐĐessful ďƌaŶd. 

ThailaŶd has ďeeŶ hostiŶg iŶteƌŶatioŶal eǀeŶts. These aĐtiǀities alloǁ iŶdustƌǇ 

plaǇeƌs to eŶjoǇ a ĐeƌtaiŶ leǀel of suƌplus ǁheƌe effeĐtiǀeŶess sigŶifiĐaŶtlǇ eǆĐeeds 

ŶeĐessitǇ.  

(2) N > E, ǁith high effeĐtiǀeŶess: JapaŶ aŶd the PhilippiŶes. These ĐouŶtƌies haǀe 

ďeŶefited fƌoŵ ĐeƌtaiŶ effeĐts of the poliĐǇ despite the iŶdustƌǇ s͛ stƌoŶgeƌ deŵaŶd. 

JapaŶ has pƌoǀeŶ its effeĐtiǀeŶess ǁith ƌelated poliĐies as ǁitŶessed ďǇ the ͚Cool 

JapaŶ͛ iŶitiatiǀe. The iŶdustƌǇ, hoǁeǀeƌ, eǆpeĐts fuƌtheƌ pƌoŵotioŶ; it has the 
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highest ŶeĐessitǇ leǀel aŵoŶg all the ĐouŶtƌies.  

(3) N > E aƌea, ǁith loǁ effeĐtiǀeŶess: IŶdoŶesia. The ĐouŶtƌǇ is still iŶ the iŶitial phase 

of poliĐǇ iŵpleŵeŶtatioŶ.  

To suŵŵaƌise, giǀeŶ that poliĐǇ #ϲ has ǁoƌked ǁell iŶ ŵost ĐouŶtƌies, the otheƌs 

ŵaǇ ǁaŶt to ĐoŶsideƌ aŶd Đollaďoƌate oŶ ƌegioŶal ďƌaŶdiŶg aŶd ĐaŵpaigŶs to stƌeŶgtheŶ 

iŶteƌŶatioŶal ĐoŵpetitiǀeŶess. As the AsiaŶ ĐoŶteŶt ŵaƌket is foƌeĐast to gƌoǁ iŶ the loŶg 

teƌŵ, the ĐouŶtƌies iŶ the ƌegioŶ Đould ďeŶefit fƌoŵ ĐollaďoƌatioŶ to attƌaĐt fuŶds aŶd 

iŶǀestŵeŶts fƌoŵ otheƌ ƌegioŶs. 

Figure A-3: International Relationships—Evaluation of Policy Area 

 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 

 

1.4. Human Resources 

Figuƌe A-ϰ shoǁs the eǀaluatioŶ of huŵaŶ ƌesouƌĐes. VaƌiaŶĐe iŶ ŶeĐessitǇ aŶd 

effeĐtiǀeŶess is laƌgeƌ thaŶ that of otheƌ poliĐǇ aƌeas, ǁhiĐh iŶdiĐates that the situatioŶ is 
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sigŶifiĐaŶtlǇ diffeƌeŶt aŵoŶg ĐouŶtƌies.  

This espeĐiallǇ applies to poliĐǇ #ϳ ;Estaďlish staŶdaƌds, ƋualifiĐatioŶ aŶd 

ĐeƌtifiĐatioŶ fƌaŵeǁoƌks foƌ ƌelated skills aŶd kŶoǁledgeͿ, iŶ ǁhiĐh oŶlǇ IŶdoŶesia, the 

PhilippiŶes, aŶd SiŶgapoƌe haǀe iŵpleŵeŶted ĐoƌƌespoŶdiŶg poliĐies ;Chapteƌ ϰͿ. 

IŶdoŶesia has the highest deŵaŶd, ƌefleĐtiŶg the ǀalue the goǀeƌŶŵeŶt plaĐes oŶ 

deǀelopiŶg aŶd fosteƌiŶg Đƌeatiǀe skills aŶd iŶdiǀidual taleŶt. Its VisioŶ aŶd MissioŶ of 

Cƌeatiǀe EĐoŶoŵǇ foƌ ϮϬϮϱ iŶitiatiǀe taƌgets tǁo goals out of siǆ to stƌeŶgtheŶ huŵaŶ 

ƌesouƌĐe deǀelopŵeŶt ;Chapteƌ ϰ, Taďle ϰ-ϮͿ. The poliĐǇ iŵpleŵeŶtatioŶ, hoǁeǀeƌ, is still 

iŶsuffiĐieŶt. The PhilippiŶes aŶd SiŶgapoƌe, oŶ the otheƌ haŶd, haǀe high peƌfoƌŵaŶĐe, 

ǁith the PhilippiŶes haǀiŶg the highest effeĐtiǀeŶess aŵoŶg all ĐouŶtƌies. The ƌesult is 

appaƌeŶt iŶ the highest ǀalue foƌ aǁaƌeŶess of stƌeŶgth iŶ poteŶtial huŵaŶ ƌesouƌĐes foƌ 

ĐoŶteŶt iŶdustƌies ;Chapteƌ ϭϯ, Taďle ϭϯ-ϭͿ. The SiŶgapoƌe goǀeƌŶŵeŶt stƌiǀes to deǀelop 

huŵaŶ ƌesouƌĐes. Foƌ eǆaŵple, the Media DeǀelopŵeŶt AuthoƌitǇ SiŶgapoƌe has desigŶed 

oŶe pillaƌ ;out of fiǀeͿ iŶ its gƌaŶt sĐheŵe just foƌ taleŶt assistaŶĐe foƌ iŶdustƌǇ peƌsoŶŶel 

;Chapteƌ ϰ, Taďle ϰ-ϴͿ. Although MalaǇsia s͛ ĐoƌƌespoŶdiŶg poliĐǇ is still ͚ a ǁoƌk iŶ pƌogƌess͛ 

aŶd ThailaŶd s͛ is ͚plaŶŶed ,͛ the ĐouŶtƌies͛ high peƌfoƌŵaŶĐe is peƌhaps Đoǀeƌed ďǇ ƌelated 

poliĐǇ fƌaŵeǁoƌks. IŶ ĐoŶtƌast to the AssoĐiatioŶ of Southeast AsiaŶ NatioŶs ;ASEANͿ 

ĐouŶtƌies, JapaŶ, Koƌea, aŶd ChiŶa, haǀe loǁ leǀels of ŶeĐessitǇ aŶd effeĐtiǀeŶess, ǁhiĐh 

suggests that the poliĐǇ s͛ iŵpoƌtaŶĐe is liŵited. ‘egioŶ-ǁide, this poliĐǇ Đould ďe 

eŶhaŶĐed if ĐouŶtƌies ǁould ĐoŶsideƌ pƌoŵotiŶg eǆĐhaŶge pƌogƌaŵŵes foƌ iŶdiǀiduals. 

TheǇ should lead to sophistiĐatioŶ aŶd staŶdaƌdizatioŶ of ďusiŶess skills, ǁith ĐouŶtƌies 

ĐoŵpeŶsatiŶg foƌ eaĐh otheƌ s͛ stƌeŶgths aŶd ǁeakŶesses. This should also ĐoŶtƌiďute to 

ŵutual uŶdeƌstaŶdiŶg of eaĐh otheƌ s͛ iŶdustƌǇ aŶd ďusiŶess pƌaĐtiĐes, aŶd Đƌeate 

oppoƌtuŶities foƌ eǆpaŶdiŶg iŶteƌŶatioŶal ƌelatioŶships. IŶ pƌaĐtiĐe, the poliĐǇ ĐaŶ ďe 

ĐoŵďiŶed ǁith oƌ ƌealised thƌough Đo-pƌoduĐtioŶ sĐheŵes.  

Foƌ poliĐǇ #ϴ ;Suppoƌt eduĐatioŶͿ, ŵost ĐouŶtƌies eǆhiďit E > N, ǁith MalaǇsia, the 
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PhilippiŶes, aŶd SiŶgapoƌe haǀiŶg high leǀels of ŶeĐessitǇ aŶd ĐoƌƌespoŶdiŶg effeĐtiǀeŶess. 

These ĐouŶtƌies seeŵ to ǀalue the iŵpoƌtaŶĐe of iŶǀestŵeŶt iŶ eduĐatioŶ. The ƌesult foƌ 

MalaǇsia ĐoƌƌespoŶds to its poliĐǇ fƌaŵeǁoƌk foƌ taleŶt, ǁhiĐh foĐuses oŶ life-loŶg 

leaƌŶiŶg aŶd aǁaƌeŶess, taƌgetiŶg paƌeŶts aŶd ǇouŶg ĐhildƌeŶ. Foƌ the PhilippiŶes aŶd 

SiŶgapoƌe, siŵilaƌ faĐtoƌs applǇ. SiŶgapoƌe has pƌoduĐed aǁaƌd-ǁiŶŶiŶg sĐholaƌs aŶd 

taleŶts thƌough its eduĐatioŶ pƌogƌaŵŵes. Although its deŵaŶd is ƌelatiǀelǇ loǁ, 

IŶdoŶesia sees the highest effeĐtiǀeŶess ǁith ĐoƌƌespoŶdiŶg iŶitiatiǀes suĐh as the 

estaďlishŵeŶt of the Hello MotioŶ AĐadeŵǇ. PoliĐies suppoƌtiŶg eduĐatioŶ ƌeƋuiƌe 

ŵiŶiŵisiŶg the gap ďetǁeeŶ aĐadeŵia ;supplǇͿ aŶd iŶdustƌǇ ;deŵaŶdͿ. The poliĐǇ ĐaŶ, 

theƌefoƌe, ďe eǆteƌŶallǇ dƌiǀeŶ ďǇ ĐƌeatiŶg aŶd defiŶiŶg ;staŶdaƌdisiŶgͿ ǀaƌious attƌaĐtiǀe 

joďs aŶd skills oŶ the deŵaŶd side. CoŶǀeƌselǇ, the ƋualitǇ aŶd ĐapaĐitǇ of these 

ĐoŵpoŶeŶts should Đoƌƌelate to ĐapaĐitǇ ďuildiŶg at the eduĐatioŶ leǀel. This iŵplies, to a 

ĐeƌtaiŶ eǆteŶt, that poliĐǇ aĐtiǀities #ϳ aŶd #ϴ should ďe ĐoŶsideƌed a paiƌ of ǁheels iŶ 

eŶhaŶĐiŶg the peƌfoƌŵaŶĐe of ƌelated poliĐies. With effeĐtiǀe ĐollaďoƌatioŶ ǁithiŶ the 

ƌegioŶ, fƌaŵeǁoƌks suĐh as ĐoheƌeŶt degƌee pƌogƌaŵŵes ŵaǇ pƌoǀide studeŶts ǁith 

higheƌ fleǆiďilitǇ iŶ leaƌŶiŶg aŶd Đaƌeeƌ ŵatĐhŵakiŶg. 
 

1.5. Finance 

Figuƌe A-ϱ shoǁs the eǀaluatioŶ of fiŶaŶĐe. It is a ŵajoƌ issue ĐoŶfƌoŶtiŶg the 

ƌegioŶ s͛ ĐoŶteŶt iŶdustƌǇ ;see Chapteƌ ϭϯ foƌ the aŶalǇsis of the ĐhalleŶges aŶd the 

stƌeŶgth–ǁeakŶess, oppoƌtuŶitǇ–thƌeat [SWOT] ŵatƌiǆͿ. EǆĐept foƌ the eǀaluatioŶ of #ϵ 

;IŶtƌoduĐe iŶĐeŶtiǀe sĐheŵes to eŶĐouƌage iŶǀestŵeŶtsͿ iŶ ChiŶa aŶd the eǀaluatioŶ of 

#ϭϬ ;Estaďlish goǀeƌŶŵeŶt fiŶaŶĐiŶg sĐheŵes to pƌoŵote pƌiǀate fiŶaŶĐiŶgͿ iŶ JapaŶ aŶd 

Koƌea, fuƌtheƌ iŵpƌoǀeŵeŶt is eǆpeĐted iŶ these tǁo poliĐǇ aĐtiǀities iŶ the ĐouŶtƌies 

Đoǀeƌed.   
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Figure A-4: Human Resources—Evaluation of Policy Area 

 

       SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 

 

1.6. 1.6.  Looking at the tendency in more detail, the countries can be roughly 

divided into three groups. 

The fiƌst gƌoup ;MalaǇsia aŶd SiŶgapoƌeͿ has high leǀel of ŶeĐessitǇ aŶd aŶ aǀeƌage 

leǀel of effeĐtiǀeŶess foƌ ďoth poliĐǇ aĐtiǀities. Chapteƌ ϰ shoǁs that MalaǇsia has seǀeƌal 

goǀeƌŶŵeŶt fiŶaŶĐial suppoƌt ŵeasuƌes, iŶĐludiŶg iŶĐeŶtiǀe sĐheŵes ;e.g. Filŵ iŶ 

MalaǇsiaͿ, iŶǀestŵeŶt aŶd loaŶ sĐheŵes ;e.g. MǇ Cƌeatiǀe FuŶd aŶd MalaǇsia VeŶtuƌe 

Capital MaŶageŵeŶtͿ, aŶd gƌaŶt pƌogƌaŵŵes ;e.g. MalaǇsia AŶiŵatioŶ aŶd Cƌeatiǀe 

CoŶteŶt CeŶteƌ FuŶdͿ. Still, eǆpeĐtatioŶ is higheƌ, espeĐiallǇ aŵoŶg ĐoŵpaŶies aŶd 

poliĐǇŵakeƌs ;Chapteƌ ϵ, Figuƌe ϵ-ϭϰͿ. SiŶgapoƌe has the PSB CoŶtestaďle FuŶds SĐheŵe 

foƌ ďƌoadĐastiŶg aŶd fiǀe ŵaiŶ gƌaŶt sĐheŵes. EǆpeĐtatioŶs foƌ fuƌtheƌ iŵpƌoǀeŵeŶt aƌe 

stƌoŶg aŵoŶg ĐoŵpaŶies, ǁhile iŶdustƌial oƌgaŶisatioŶs, aĐadeŵiĐ eǆpeƌts, aŶd 

poliĐǇŵakeƌs ƌeĐogŶise that ĐuƌƌeŶt ŵeasuƌes͛ effeĐtiǀeŶess ŵatĐhes oƌ eǆĐeeds ŶeĐessitǇ 
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;Chapteƌ ϭϭ, Figuƌe ϭϭ-ϭϰͿ. ThailaŶd ĐaŶ ďe iŶĐluded iŶ this gƌoup ďeĐause of its high leǀel 

of ŶeĐessitǇ, ďut effeĐtiǀeŶess is ŵuĐh loǁeƌ thaŶ iŶ MalaǇsia aŶd SiŶgapoƌe. ThailaŶd s͛ 

goǀeƌŶŵeŶt is plaŶŶiŶg to iŵpleŵeŶt poliĐies iŶ this aƌea; ǁheŶ it does, ƌeĐogŶitioŶ is 

eǆpeĐted to ĐhaŶge ;Chapteƌ ϰ, Taďle ϰ-ϭϬͿ.   

The seĐoŶd gƌoup ;JapaŶ, Koƌea, aŶd ChiŶaͿ has a siŵilaƌ leǀel of ŶeĐessitǇ of 

fiŶaŶĐial poliĐies ďut diffeƌeŶt leǀels of effeĐtiǀeŶess. IŶ JapaŶ aŶd Koƌea, effeĐtiǀeŶess is 

loǁ foƌ #ϵ aŶd high foƌ #ϭϬ. This ƌefleĐts the faĐt that JapaŶ has Ŷo ĐoƌƌespoŶdiŶg poliĐǇ 

foƌ #ϵ ďut has seǀeƌal fuŶdiŶg aŶd suďsidǇ sĐheŵes. Koƌea seeŵs to ďe ƌelatiǀelǇ foĐused 

oŶ fiŶaŶĐial sĐheŵes of fuŶds oƌ suďsidies ;#ϭϬͿ ƌatheƌ thaŶ iŶĐeŶtiǀe sĐheŵes ;#ϵͿ.  

The thiƌd gƌoup ;IŶdoŶesia aŶd the PhilippiŶesͿ has loǁeƌ leǀels of ďoth ŶeĐessitǇ 

aŶd effeĐtiǀeŶess thaŶ otheƌ ĐouŶtƌies, a ƌesult of the aǁaƌeŶess ǁithiŶ the iŶdustƌǇ that 

goǀeƌŶŵeŶts aƌe still at the iŶitial stage of plaŶŶiŶg aŶd iŵpleŵeŶtiŶg ĐoŶteŶt iŶdustƌǇ 

poliĐies. 

AĐĐess to aŶd aǀailaďilitǇ of fiŶaŶĐial seƌǀiĐes is a ŵajoƌ issue faĐiŶg the ƌegioŶ s͛ 

ĐoŶteŶt iŶdustƌǇ. To addƌess this issue, ƌegioŶal effoƌts ĐaŶ, foƌ eǆaŵple, pƌoǀide 

iŶfoƌŵatioŶ aďout eǆistiŶg fiŶaŶĐial suppoƌt sĐheŵes pƌoǀided ďǇ eaĐh goǀeƌŶŵeŶt iŶ the 

ƌegioŶ aŶd ŵake it easieƌ foƌ ĐoŵpaŶies to do Đƌoss-ďoƌdeƌ ďusiŶess. 

 

1.7. Technology 

Figuƌe A-ϲ shoǁs the eǀaluatioŶ of teĐhŶologǇ. Foƌ poliĐǇ #ϭϭ ;Estaďlish 

teĐhŶologiĐal staŶdaƌds to eŶsuƌe iŶteƌopeƌaďilitǇͿ, peƌfoƌŵaŶĐe is faiƌlǇ positiǀe as the 

leǀel of effeĐtiǀeŶess ŵeets oƌ eǆĐeeds the leǀel of deŵaŶd, although ďoth ŶeĐessitǇ aŶd 

effeĐtiǀeŶess aƌe loǁ. SiŶĐe soŵe ĐouŶtƌies haǀe Ŷot iŵpleŵeŶted ĐoƌƌespoŶdiŶg poliĐǇ 

aĐtiǀities, this tƌeŶd ŵaǇ haǀe ďeeŶ Đaused ďǇ the diffiĐultǇ of assessiŶg the effeĐtiǀeŶess 

of this poliĐǇ aĐtiǀitǇ, oƌ ďǇ the poliĐǇ Ŷot ŶeĐessaƌilǇ ďeŶefitiŶg all stakeholdeƌs. IŶ pƌaĐtiĐe, 

hoǁeǀeƌ, the fluiditǇ of digital ĐoŶteŶt depeŶds oŶ the aĐĐessiďilitǇ aŶd iŶteƌopeƌaďilitǇ of 
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digital platfoƌŵs, espeĐiallǇ siŶĐe ĐoŶteŶt teŶds to ďe ĐoŶsuŵed oǀeƌ the IŶteƌŶet aŶd iŶ 

the ĐoŶǀeƌgiŶg iŶdustƌǇ. IŶ additioŶ, the supplǇ side also ďeŶefits fƌoŵ iŵpƌoǀed effiĐieŶĐǇ 

iŶ pƌoduĐtioŶ aŶd distƌiďutioŶ of digital ĐoŶteŶt. Thus, although the ƌesults shoǁ loǁ 

ŶeĐessitǇ, poliĐǇŵakeƌs should ĐaƌefullǇ assess the iŵpoƌtaŶĐe of the ƌelated poliĐǇ foƌ its 

ďottoŵ-up effeĐt. 

PoliĐǇ #ϭϮ has higheƌ leǀel of ŶeĐessitǇ thaŶ #ϭϭ, espeĐiallǇ iŶ Koƌea, ThailaŶd, 

ChiŶa, aŶd IŶdoŶesia. These ĐouŶtƌies haǀe high deŵaŶd iŶ fosteƌiŶg ƌeseaƌĐh aŶd 

deǀelopŵeŶt aŶd pƌoǀidiŶg Ŷetǁoƌk iŶfƌastƌuĐtuƌe. ‘esults foƌ Koƌea aŶd ThailaŶd, foƌ 

eǆaŵple, desĐƌiďe the iŶteŶtioŶ of these ĐouŶtƌies to leǀeƌage aŶd ŵake use of theiƌ 

stƌeŶgth iŶ teĐhŶologiĐal iŶfƌastƌuĐtuƌe aŶd eŶǀiƌoŶŵeŶt, ǁheƌe the highest ǀalue of its 

aǁaƌeŶess ǁas oďseƌǀed ;Chapteƌ ϭϯ, Taďle ϭϯ-ϭͿ. ChiŶa sees a sigŶifiĐaŶtlǇ higheƌ leǀel 

of effeĐtiǀeŶess thaŶ otheƌ ĐouŶtƌies, ǁhiĐh ĐoƌƌespoŶds to the gƌoǁth tƌeŶd seeŶ iŶ the 

ChiŶese IŶteƌŶet aŶd iŶfoƌŵatioŶ teĐhŶologǇ seĐtoƌ, ǁheƌe Ŷuŵeƌous teĐh ĐoŵpaŶies aƌe 

eŶteƌiŶg the ŵaƌket ǁith Ŷeǁ seƌǀiĐes aŶd iŶĐƌeasiŶg theiƌ iŶteƌŶatioŶal pƌeseŶĐe.  
 

1.8. Legal Frameworks 

Figuƌe A-ϳ shoǁs the eǀaluatioŶ of legal fƌaŵeǁoƌks. Foƌ poliĐǇ #ϭϯ ;

 IŶtƌoduĐe aŶd ƌeǀieǁ ƌegulatoƌǇ fƌaŵeǁoƌks foƌ ŵaƌket eŶtƌǇ, ĐoŶteŶt ƋuotasͿ, 

ďoth ŶeĐessitǇ aŶd effeĐtiǀeŶess aƌe ƌelatiǀelǇ loǁ. ChiŶa has high ŶeĐessitǇ, ǁhiĐh ŵaǇ 

ďe the ƌesult of the iŶdustƌǇ s͛ eǆpeĐtatioŶ as it is ĐuƌƌeŶtlǇ  ͚a ǁoƌk iŶ pƌogƌess͛ of poliĐǇ 

iŵpleŵeŶtatioŶ. SiŶgapoƌe aŶd ThailaŶd, N > E, haǀe ƌelatiǀelǇ high ŶeĐessitǇ. Koƌea has 

the highest effeĐtiǀeŶess although its deŵaŶd is liŵited. Foƌ poliĐǇ #ϭϰ ;IŶtƌoduĐe aŶd 

ƌeǀieǁ iŶtelleĐtual pƌopeƌtǇ ƌights pƌoteĐtioŶ, ŵaŶageŵeŶt, aŶti-piƌaĐǇ ŵeasuƌesͿ, Figuƌe 

A-ϳ shoǁs the eǀaluatioŶ of iŶtƌoduĐiŶg aŶd ƌeǀieǁiŶg iŶtelleĐtual pƌopeƌtǇ ƌights 

pƌoteĐtioŶ ŵaŶageŵeŶt, iŶĐludiŶg aŶti-piƌaĐǇ ŵeasuƌes.   
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Figure A-ϱ: FiŶaŶce—EvaluatioŶ of Policy Area 

 

    SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 

Figure A-6: Technology—Evaluation of Policy Area 

 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
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Recognition of necessity is high in most countries and further improvement is expected in 

all countries, except the Philippines and Malaysia, even though the evaluation of current 

measures is not very low. Content piracy is the biggest challenge the stakeholders 

commonly recognise, since it prevents companies from recouping the cost of content 

creation and investing in the next creation. Piracy is becoming more difficult to deal with, 

especially in the digital environment. Although some measures can be taken by individual 

companies, others may require joint efforts by industry organisations or governments. 

Now that the content industry acknowledges that piracy is a big issue for the development 

of the content industry, it is essential to take a step forward to solve the problem by, for 

example, building networks and enhancing knowledge sharing on anti-piracy measures. 

The values for policy #15 are low for both necessity and effectiveness, as they are for 

#13. Indonesia and Singapore show E > N, with high effectiveness. Policy activities in some 

countries (China, Malaysia, and the Philippines) are still ͚a work in progress͛ or ͚planned or under 

planning͛. 

 

2. Analysis of Policies 

2.1. Expected Outcome and Effect of Policies 

It is esseŶtial to peƌiodiĐallǇ assess poliĐǇ deŵaŶd aŶd the iŶteƌest of iŶdustƌǇ 

stakeholdeƌs ;iŶĐludiŶg ĐoŶsuŵeƌsͿ, aŶd hoǁ poliĐies aƌe peƌfoƌŵiŶg aŶd ŵeetiŶg the 

ŵaiŶ oďjeĐtiǀes aŶd deŵaŶd. IŶ this seĐtioŶ, eǆpeĐtatioŶ of poliĐǇ outĐoŵe is fiƌst 

eǆplaiŶed, as it is oŶe of the faĐtoƌs that dƌiǀe poliĐǇ deŵaŶd. It is ǁoƌth ŶotiŶg, hoǁeǀeƌ, 

that eǆpeĐtatioŶ is the ĐoŶseƋueŶĐe of ĐuƌƌeŶt poliĐǇ iŵpleŵeŶtatioŶ. Figuƌe A-ϴ shoǁs 

the ƌesults. Oǀeƌall, ƌespoŶdeŶts eǆpeĐt diƌeĐt effeĐts iŶ teƌŵs of iŶĐƌeased ƌeǀeŶues aŶd 

ďusiŶess oppoƌtuŶities. OŶlǇ the PhilippiŶes has higheƌ ƌesults foƌ ďusiŶess oppoƌtuŶities. 

EaĐh ĐouŶtƌǇ also has uŶiƋue eǆpeĐtatioŶs of the poliĐies, ǁhiĐh geŶeƌallǇ ǀaƌǇ iŶ teƌŵs 

of iŶdustƌǇ deǀelopŵeŶt. 
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Figure A-7: Legal Frameworks—Evaluation of Policy Area 

 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 

 

Foƌ eǆaŵple, deǀeloped ĐouŶtƌies ;Gƌoup ϭͿ haǀe loǁeƌ eǆpeĐtatioŶs oƌ deŵaŶds 

ƌegaƌdiŶg iŵpƌoǀeŵeŶt iŶ pƌoduĐt ƋualitǇ. The ŵajoƌitǇ of ƌespoŶdeŶts iŶ SiŶgapoƌe aŶd 

MalaǇsia ;Gƌoup ϮͿ aŶd the PhilippiŶes eǆpeĐt effeĐts iŶ that aƌea. These thƌee ĐouŶtƌies 

aŶd ThailaŶd haǀe high ƌesults iŶ iŶĐƌease iŶ iŶǀestŵeŶt aŶd fiŶaŶĐial spoŶsoƌship, ǁhiĐh 

ŵatĐh the ƌesults iŶ SeĐtioŶ ϭ.ϱ. 

Figuƌes A-ϵ aŶd A-ϭϬ iŶdiĐate the effeĐts of eaĐh poliĐǇ, ďased oŶ the peƌĐeŶtage of 

ƌespoŶdeŶts. Foƌ poliĐies oŶ iŶdustƌǇ pƌoŵotioŶ, the ŵajoƌitǇ of ƌespoŶdeŶts ĐoŶsideƌ 

theŵ effeĐtiǀe iŶ iŶĐƌeasiŶg ƌeǀeŶues aŶd/oƌ ďusiŶess oppoƌtuŶities. Foƌ poliĐies oŶ 

ďusiŶess ƌelatioŶships, ŵoƌe ƌespoŶdeŶts ĐoŶsideƌ theŵ to haǀe effeĐts oŶ iŶĐƌease iŶ 

ďusiŶess oppoƌtuŶities aŶd ŶetǁoƌkiŶg. Foƌ poliĐies oŶ huŵaŶ ƌesouƌĐes, fiŶaŶĐe, 

teĐhŶologǇ, aŶd legal fƌaŵeǁoƌks, ŵaŶǇ ƌespoŶdeŶts ĐoŶsideƌ theŵ to haǀe effeĐts oŶ 

iŵpƌoǀeŵeŶt iŶ ǀaƌious fields suĐh as ďusiŶess oppoƌtuŶities, ƋualitǇ of pƌoduĐts, aŶd 
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ĐapaďilitǇ of ďusiŶesses. Taďle A-ϭ aggƌegates these ƌesults aŶd ŵaps the ƌelatioŶship 

ďetǁeeŶ eaĐh poliĐǇ aŶd its effeĐts. The ĐoŶtƌiďutioŶs of eaĐh poliĐǇ aĐtiǀitǇ aƌe 

suŵŵaƌised ďeloǁ: 

 PoliĐǇ aĐtiǀities #ϭ–ϳ aŶd ϭϬ iŶduĐe eǆpaŶsioŶ iŶ ďusiŶess oppoƌtuŶities.6  

 PoliĐǇ aĐtiǀities #ϳ–ϭϮ ĐoŶtƌiďute to ƌaisiŶg ƋualitǇ aŶd aďilitǇ ŶeĐessaƌǇ foƌ 

ďusiŶess opeƌatioŶ aŶd ŵaŶageŵeŶt.7 

 PoliĐǇ aĐtiǀities #ϭ, Ϯ, ϰ, ϭϬ, ϭϮ, aŶd ϭϱ ;espeĐiallǇ #ϭϮͿ ĐoŶtƌiďute to iŶĐƌease iŶ 

ƌeǀeŶue.8 PoliĐǇ #ϭϮ is ĐoŶsideƌed iŵpoƌtaŶt ďǇ all the ĐouŶtƌies ;SeĐtioŶ ϭ.ϲͿ. 

 PoliĐǇ aĐtiǀities #ϭϯ–ϭϱ ĐoŶtƌiďute to deĐƌeasiŶg the ƌisks iŶ the ĐoŶteŶt ďusiŶess.9 

  

                                                           
6  (1) Communicate industrial development visions and master plans and provide relevant statistics for 
benchmarking 
(2) Stimulate establishment of industrial clusters, promote market development that spur content demand, 
foster new business models 
(3) Support industry-led organisations to aggregate industrial interests and/or functions 
(4) Support building of business relationships 
(5) Establish international agreements 
(6) Promote brands and campaigns, host or support participation in international trade events and meetings 
(7) Establish standards for business skills, qualification and certification frameworks for related skills and 
knowledge 
 (10) Establish government financing schemes to promote private financing 
7 (7) Establish standards for business skills, qualification and certification frameworks for related skills and 
knowledge 
(8) Support education 
(9) Introduce incentive schemes to encourage investments 
(10) Establish government financing schemes to promote private financing 
(11) Establish technological standards to ensure interoperability to increase adoption and usage 
(12) Foster research and development and technological innovation, develop communication networks and 
media to enhance distribution and consumption of content products 
8  (1) Communicate industrial development visions and master plans and provide relevant statistics for 
benchmarking 
(2) Stimulate establishment of industrial clusters, promote market development that spur content demand, 
foster new business models 
(4) Support building of business relationships 
 (12) Foster research and development and technological innovation, develop communication networks and 
media to enhance distribution and consumption of content products 
 (15) Introduce and review content-rating framework  
9 (13) Introduce and review regulatory frameworks for market entry, content quotas 
(14) Introduce and review intellectual property rights protection and management and anti-piracy schemes 
(15) Introduce and review content-rating framework  
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Figure A-ϴ: Eǆpected Outcoŵes of the Policies 

 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
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Figure A-9: Effects of Each Policy—All Meŵďer CouŶtries 
Policy objective: To promote the content industry and market development 

 

    SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
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Figure A-1Ϭ: Effects of Each Policy ;All Meŵďer CouŶtriesͿ 
Policy objective: To provide the basic infrastructure and  

promote competiveness of content business and creation 

 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
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Taďle A-1: RelatioŶship ďetǁeeŶ Policy Area aŶd Activity aŶd Effect 

 

* The figures describe the number of policies that correspond to each effect (derived from Figures A-9 and A-10). ͚1͛ means the effect has highest number of votes 

and  ͚2͛ the second highest. 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies.

#1 #2 #3 #4 #5 #6 #7 #8 #9 #10 #11 #12 #13 #14 #15

Increase in revenue 2 2 3 3 1 1

Increase in number of customers and users 3

Increase in business opportunities 1 1 2 1 1 1 1

Increase in networking 1 2 2 1 1

Increase in integrity and stability of business operation 3 3 1

Increase in investment, financial sponsorship 4 1

Decrease in cost of operations

Improvement in quality of product 1 2 2 1

Improvement in distribution of products 1

Improvement in fair competition 1 1

Improvement in supply chain

Increase in business capability 1 3 1 3

Legal frameworks

>= 50%

< 50%

Industry

promotion

Business

relationships,

scheme

International

relationships

Human

Resources

Finance Technology

To promote the content industry and

market development
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Figuƌe A-ϭϭ shoǁs the ƌelatioŶship ďetǁeeŶ ĐuƌƌeŶt peƌfoƌŵaŶĐe ;hoƌizoŶtal 

aǆisͿ aŶd eǆpeĐtatioŶ of poliĐǇ outĐoŵes ;ǀeƌtiĐal aǆisͿ, ĐoŵďiŶiŶg the ƌesults of pƌeǀious 

seĐtioŶs. The figuƌes aƌe ĐoŶǀeƌted iŶto deǀiatioŶ ǀalues. Note that ŵeaŶ aǀeƌage of the 

ϭϱ poliĐǇ aĐtiǀities is utilised foƌ ƋuaŶtifǇiŶg the ĐuƌƌeŶt peƌfoƌŵaŶĐe of poliĐies. Foƌ the 

eleŵeŶts iŶ the ƌight-haŶd aƌea ;iŶĐƌease iŶ ďusiŶess oppoƌtuŶities, ŶetǁoƌkiŶg, ďusiŶess 

ĐapaďilitǇ, etĐ.Ϳ, ĐuƌƌeŶt peƌfoƌŵaŶĐe eǆĐeeds eǆpeĐted outĐoŵes, ǁhiĐh ŵeaŶs that the 

poliĐies haǀe a positiǀe iŵpaĐt ĐoƌƌespoŶdeŶt to deŵaŶd. EleŵeŶts iŶ the left-haŶd aƌea 

;iŶĐƌease iŶ ƌeǀeŶue, iŶĐƌease iŶ Ŷuŵďeƌ of Đustoŵeƌs aŶd useƌs, aŶd iŶĐƌease iŶ 

iŶǀestŵeŶt aŶd fiŶaŶĐial spoŶsoƌshipͿ haǀe high ǀalues iŶ teƌŵs of eǆpeĐtatioŶ, although 

ĐuƌƌeŶt peƌfoƌŵaŶĐe still Ŷeeds iŵpƌoǀeŵeŶt. These eleŵeŶts aƌe iŵpoƌtaŶt to deǀelop 

the ĐoŶteŶt ďusiŶess aŶd to ŵaǆiŵise the effeĐts of poliĐǇ aĐtiǀities #ϱ, #ϵ, #ϭϮ, aŶd #ϭϯ 

;Taďle A-ϭͿ. 

Figure A-11: RelatioŶship ďetǁeeŶ CurreŶt PerforŵaŶce  

aŶd EǆpectatioŶ of Policy Outcoŵes 

 

     SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
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2.2. Key Success Factors of Policy Implementation 

Figuƌes A-ϭϮ aŶd A-ϭϯ iŶdiĐate ǁhat ƌespoŶdeŶts ĐoŶsideƌ the keǇ suĐĐess faĐtoƌ 

;KSFͿ foƌ eaĐh poliĐǇ.  

EaĐh high-pƌioƌitǇ poliĐǇ has diffeƌeŶt peƌspeĐtiǀes oŶ KSFs. PoliĐǇ #ϭ ;CoŵŵuŶiĐate 

iŶdustƌial deǀelopŵeŶt ǀisioŶs, ŵasteƌ plaŶs, statistiĐsͿ is ŵostlǇ dƌiǀeŶ ďǇ a Đleaƌ poliĐǇ 

ǀisioŶ, goal, aŶd puƌpose. PoliĐǇ #ϱ ;Estaďlish iŶteƌŶatioŶal agƌeeŵeŶtsͿ is dƌiǀeŶ ďǇ stƌoŶg 

suppoƌt fƌoŵ poliĐǇŵakeƌs aŶd goǀeƌŶŵeŶt. PoliĐǇ #ϵ ;IŶtƌoduĐe iŶĐeŶtiǀe sĐheŵes to 

eŶĐouƌage iŶǀestŵeŶtsͿ seeŵs Ŷot to haǀe a sigŶifiĐaŶt faĐtoƌ ;at least Ŷot ǁithiŶ the 

hǇpothesis of the ƌeseaƌĐhͿ aŶd is, theƌefoƌe, ĐoŶsideƌed ƌelatiǀelǇ diffiĐult to deal ǁith ďǇ 

iŶdustƌǇ aŶd goǀeƌŶŵeŶt. PoliĐǇ #ϭϬ ;Estaďlish goǀeƌŶŵeŶt fiŶaŶĐiŶg sĐheŵes to pƌoŵote 

pƌiǀate fiŶaŶĐiŶgͿ has a siŵilaƌ issue, although stƌoŶg goǀeƌŶŵeŶt suppoƌt is esseŶtial. 

PoliĐǇ #ϭϰ ;IŶtƌoduĐe aŶd ƌeǀieǁ iŶtelleĐtual pƌopeƌtǇ ƌights pƌoteĐtioŶ aŶd ŵaŶageŵeŶt, 

aŶti-piƌaĐǇ ŵeasuƌesͿ has diffeƌeŶt peƌspeĐtiǀes, ǁheƌe ƌeliaďle ĐoŵŵuŶiĐatioŶ aŵoŶg 

poliĐǇŵakeƌs, goǀeƌŶŵeŶt, iŶdustƌial oƌgaŶisatioŶs, aŶd pƌiǀate ĐoŵpaŶies is also 

iŵpoƌtaŶt. This ĐaŶ ďe applied to ŵutual ĐollaďoƌatioŶ aŵoŶg ĐouŶtƌies to iŵpƌoǀe aŶd 

eŶjoǇ a sĐale effeĐt oŶ oǀeƌall peƌfoƌŵaŶĐe iŶ the ƌegioŶ. 

Taďle A-Ϯ aggƌegates these ƌesults aŶd ŵaps the ƌelatioŶships ďetǁeeŶ poliĐǇ aƌea 

aŶd aĐtiǀitǇ aŶd KSF. The top thƌee KSFs aƌe ;ϭͿ stƌoŶg suppoƌt fƌoŵ poliĐǇŵakeƌs aŶd 

goǀeƌŶŵeŶt; ;ϮͿ Đleaƌ poliĐǇ ǀisioŶ, goal, aŶd puƌpose; aŶd ;ϯͿ ƌeliaďle ĐoŵŵuŶiĐatioŶ 

aŵoŶg stakeholdeƌs. Soŵe poliĐies ƌeƋuiƌe a Đleaƌ defiŶitioŶ of taƌget eŶtitǇ, leadeƌship of 

keǇ plaǇeƌs, oƌ ďudget size. StƌoŶg goǀeƌŶŵeŶt leadeƌship ǁas Ŷot ĐoŶsideƌed a KSF.  
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Figure A-1Ϯ: Key Success Factors of Policies—All Meŵďer CouŶtries 

Policy objective: To provide the basic infrastructure for and promote competiveness of 

content business and creation 

 

SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
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Figure A-1ϯ: Key Success Factors of Policies—All Meŵďer CouŶtries 

Policy objective: To promote the content industry and market development 

 

      SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies. 
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Taďle A-Ϯ: RelatioŶship ďetǁeeŶ Policy Area aŶd Activity aŶd Key Success Factor 

 
* The figures describe the number of policies that correspond to each component of the key success factors (KSFs) (derived from Figures 
A-12 and A-13). ͚1͛ means the KSF has the highest number of votes and ͚2͛ the second highest. 
SouƌĐe: EǀaluatioŶ SuƌǀeǇ of CoŶteŶt IŶdustƌǇ PƌoŵotioŶ PoliĐies.

#1 #2 #3 #4 #5 #6 #7 #8 #9 #10 #11 #12 #13 #14 #15

Clear policy vision, goal and purpose 1 1 1 1 2 1 2 1 2 1

Subject / entity of the policy 3 2

Strong leadership by policy makers and governments 3 2

Strong support from policy makers and governments 3 2 1 1 1 1 1 1 1 1

Target entity and fields 3

Increase in investment, financial sponsorship

Encouraging incentives, willingness, and independence of related parties

Opportunity for many parties to apply

Participation of key players 3 2

Timing of implementation

Budget size 3 2

Sustainability of the policy 2

Scalability of the policy 2

Reliable communication among policy makers, governments, industrial organizations, and private companies 2 2 2 1 1

Effective communication within governments and/or between government departments
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To promote the content industry and market
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2. Details of the Policy Recommendation 

This seĐtioŶ desĐƌiďes the details of the ƌeĐoŵŵeŶdatioŶ of the ͚StudǇ oŶ the 

DeǀelopŵeŶt PoteŶtial of the CoŶteŶt IŶdustƌǇ iŶ East Asia aŶd ASEAN ‘egioŶ͛ ;FYϮϬϭϮ 

‘eĐoŵŵeŶdatioŶͿ. 
 

1.  Proŵote collaďoratioŶ to eŶhaŶce the coŶteŶt iŶdustry iŶ each ŵeŵďer couŶtry 

 The gƌoǁth of the ĐoŶteŶt iŶdustƌǇ iŶ eaĐh ŵeŵďeƌ ĐouŶtƌǇ aŶd iŶ the ƌegioŶ 

ƌeƋuiƌes ŵutual ĐoopeƌatioŶ aŶd ĐollaďoƌatioŶ aŵoŶg ĐouŶtƌies. 

IŵpleŵeŶtatioŶ of the folloǁiŶg aĐtiǀities should ďe ĐoŶsideƌed: 

;ϭͿ Eǆeƌt ĐoŶtiŶuous effoƌt to pƌoǀide ĐollaďoƌatioŶ oppoƌtuŶities ;G–G, G–P, aŶd 

P–P, ǁheƌe G staŶds foƌ goǀeƌŶŵeŶt aŶd P, foƌ pƌiǀate seĐtoƌͿ. 

 CoŶtiŶuous effoƌt is ƌeƋuiƌed to Đƌeate oppoƌtuŶities foƌ ĐollaďoƌatioŶ 

ďetǁeeŶ goǀeƌŶŵeŶt aŶd the pƌiǀate seĐtoƌ iŶ eaĐh ĐouŶtƌǇ. HoldiŶg ƌegulaƌ 

ŵeetiŶgs foƌ ďoth seĐtoƌs is aŶ effeĐtiǀe ŵethod foƌ shaƌiŶg iŶfoƌŵatioŶ aŶd 

eǆĐhaŶgiŶg opiŶioŶs aŵoŶg ŵeŵďeƌ ĐouŶtƌies.   

 Thƌough ŵeetiŶgs, paƌtiĐipaŶts aƌe ǁelĐoŵe to pƌopose aƌeas foƌ 

ĐollaďoƌatioŶ, suĐh as paƌtiĐulaƌ joiŶt pƌojeĐts. 

;ϮͿ StaŶdaƌdise the fƌaŵeǁoƌk aŶd tools foƌ ƋuaŶtitatiǀe assessŵeŶt, suĐh as 

statistiĐs ƌelatiŶg to the ĐoŶteŶt iŶdustƌǇ. 

 A ĐoŵŵoŶ ƌegioŶal aŶd gloďal statistiĐal fƌaŵeǁoƌk defiŶiŶg the ĐoŶteŶt 

iŶdustƌǇ ŵaƌket size aŶd laďouƌ foƌĐe is liŵited. IŶstead, eaĐh ĐouŶtƌǇ has its 

oǁŶ uŶiƋue fƌaŵeǁoƌk.   

 To pƌoŵote the ĐoŶteŶt iŶdustƌǇ iŶ the ƌegioŶ, it is iŵpoƌtaŶt to staŶdaƌdise 

the statistiĐal fƌaŵeǁoƌk foƌ ŵaƌket size aŶd laďouƌ foƌĐe iŶ ŵeŵďeƌ 

ĐouŶtƌies. OŶĐe this is aĐhieǀed, the folloǁiŶg adǀaŶtages aƌe eǆpeĐted: the 

aǀailaďilitǇ of Đƌoss-ĐouŶtƌǇ ĐoŵpaƌisoŶ foƌ ŵaƌket aŶalǇsis aŶd the 
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eǀaluatioŶ of eĐoŶoŵiĐ effeĐtiǀeŶess, the faĐilitǇ of ĐoŵpaƌiŶg ƌesults of 

joiŶt pƌojeĐts iŶ eaĐh ŵeŵďeƌ ĐouŶtƌǇ, aŶd so oŶ.   

 IŶ the FYϮϬϭϮ pƌojeĐt, the ŵaƌket size of the audioǀisual ĐoŶteŶt iŶdustƌǇ iŶ 

eaĐh ŵeŵďeƌ ĐouŶtƌǇ ǁas estiŵated usiŶg a ĐoŵŵoŶ statistiĐal fƌaŵeǁoƌk. 

This appƌoaĐh is eǆpeĐted to ďe ĐoŶtiŶued aŶd ŵaǇ ďe ƌeǀised if ŶeĐessaƌǇ. 
 

;ϯͿ EŶhaŶĐe a Đoopeƌatiǀe pƌoŵotioŶ poliĐǇ foƌ iŶteƌŶatioŶal Đo-pƌoduĐtioŶ 

;ďilateƌal aŶd ŵultilateƌalͿ. 

 IŶteƌŶatioŶal Đo-pƌoduĐtioŶ is aŶ oppoƌtuŶitǇ foƌ paƌtiĐipatiŶg ĐouŶtƌies to 

see the gƌoǁth of huŵaŶ deǀelopŵeŶt aŶd ĐoŵpaŶies aŶd to faĐilitate 

distƌiďutioŶ of ĐoŶteŶt Đƌeated iŶ eaĐh ŵeŵďeƌ ĐouŶtƌǇ. It is, theƌefoƌe, 

sigŶifiĐaŶt foƌ the gƌoǁth of the ƌegioŶ s͛ ĐoŶteŶt iŶdustƌǇ.   

 To pƌoŵote iŶteƌŶatioŶal Đo-pƌoduĐtioŶ, a ŵajoƌ aĐtiǀitǇ is stƌeŶgtheŶiŶg 

poliĐǇ ŵeasuƌes thƌough ŵutual ĐoopeƌatioŶ aŵoŶg ŵeŵďeƌ ĐouŶtƌies. 

EǆĐhaŶgiŶg opiŶioŶs aŶd holdiŶg ŶegotiatioŶs foƌ this puƌpose thƌough 

ŵeetiŶgs listed iŶ ;ϭͿ aƌe eǆpeĐted. 
 

;ϰͿ StaŶdaƌdise ƌegulatioŶs aŶd poliĐǇ ŵeasuƌes ;e.g. ƌules aŶd Đustoŵs ƌelated 

to iŶteƌŶatioŶal Đo-pƌoduĐtioŶͿ 

 ‘egulatioŶs oƌ pƌoŵotioŶ poliĐies foƌ the ĐoŶteŶt iŶdustƌǇ iŶ eaĐh ŵeŵďeƌ 

ĐouŶtƌǇ aƌe eǆpeĐted to ďe staŶdaƌdised aŶd stƌeŶgtheŶed iŶ teƌŵs of 

ŵutual ĐoopeƌatioŶ. Foƌ eǆaŵple, Đo-pƌoduĐtioŶ ĐaŶ ďe faĐilitated ďǇ 

staŶdaƌdisiŶg ƌules aŶd Đustoŵs ƌelated to iŶteƌŶatioŶal Đo-pƌoduĐtioŶ aŶd 

ďǇ ƌeduĐiŶg pƌoĐeduƌes aŶd tasks iŶ pƌaĐtiĐal aĐtiǀities foƌ Đo-pƌoduĐtioŶ. 
 

Ϯ.  ReiŶforce priŶcipal factors iŶ each couŶtry’s coŶteŶt iŶdustry  

 A set of poliĐies foƌ ĐoŶteŶt iŶdustƌǇ pƌoŵotioŶ iŶ eaĐh ŵeŵďeƌ ĐouŶtƌǇ has 
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ďeeŶ pƌoposed. The poliĐies aƌe diǀided iŶto fouƌ Đategoƌies ;Ϯ.ϭ–Ϯ.ϰͿ.   

 The ŵaiŶ puƌposes aƌe to eǆpaŶd the ďase of the eŶtiƌe ĐoŶteŶt iŶdustƌǇ, ƌaise 

its staŶdaƌds, iŵpƌoǀe the ŵaƌket eŶǀiƌoŶŵeŶt, Đƌeate Ŷeǁ ŵaƌkets, aŶd 

eǆpaŶd eǆistiŶg ŵaƌkets. 
 

Ϯ.1 Develop huŵaŶ resources 

 The ǀalue of the ĐoŶteŶt iŶdustƌǇ is Đƌeated ďǇ huŵaŶ ƌesouƌĐes. Theƌefoƌe, 

deǀelopiŶg aŶd stƌeŶgtheŶiŶg huŵaŶ ƌesouƌĐes aƌe ŵost iŵpoƌtaŶt foƌ the 

iŶdustƌǇ s͛ gƌoǁth. 
 

;ϭͿ Suppoƌt the disĐoǀeƌǇ aŶd tƌaiŶiŶg of taleŶted people 

 Most iŵpoƌtaŶt to the ĐoŶteŶt iŶdustƌǇ is fiŶdiŶg taleŶts aŶd ŶouƌishiŶg 

theŵ. Most ĐoŶteŶt ĐoŵpaŶies, hoǁeǀeƌ, espeĐiallǇ those that Đƌeate 

ĐoŶteŶt theŵselǀes, aƌe ƌelatiǀelǇ sŵall, aŶd fiŶdiŶg taleŶts aŶd giǀiŶg theŵ 

eduĐatioŶal oppoƌtuŶities teŶd to ďe a ďuƌdeŶ.   

 It is, theƌefoƌe, iŵpoƌtaŶt to iŵpleŵeŶt poliĐǇ ŵeasuƌes to suppoƌt fiŶdiŶg 

aŶd ŶouƌishiŶg taleŶts. Thƌough ǀaƌious appƌoaĐhes, it is esseŶtial to adopt 

aƌƌaŶgeŵeŶts suited to ĐoŶditioŶs iŶ eaĐh ŵeŵďeƌ ĐouŶtƌǇ. 
 

;ϮͿ Suppoƌt joď ĐƌeatioŶ iŶ the ŵedia aŶd ĐoŶteŶt iŶdustƌies 

 HiƌiŶg highlǇ skilled aŶd taleŶted peƌsoŶŶel is diffiĐult ďeĐause the ĐoŶteŶt 

iŶdustƌǇ has ŵaŶǇ sŵall eŶteƌpƌises ǁheƌe eŵploǇŵeŶt is Ŷot alǁaǇs staďle 

aŶd seĐuƌe.   

 A keǇ faĐtoƌ iŶ ĐƌeatiŶg ĐoŶteŶt iŶdustƌǇ joďs is goǀeƌŶŵeŶt deŵaŶd aŶd 

suďsidǇ. 
 

;ϯͿ Deǀelop tƌaiŶiŶg pƌogƌaŵŵes to fill supplǇ aŶd deŵaŶd gaps ďetǁeeŶ 

aĐadeŵia aŶd iŶdustƌǇ 
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 Although a sŵall Ŷuŵďeƌ of aĐadeŵiĐ iŶstitutes pƌoǀide pƌogƌaŵŵes foƌ the 

ĐoŶteŶt iŶdustƌǇ, theǇ do Ŷot alǁaǇs ŵatĐh its Ŷeeds.   

 OŶ the otheƌ haŶd, siŶĐe huŵaŶ deǀelopŵeŶt aŶd eduĐatioŶal pƌogƌaŵŵes 

iŶ pƌiǀate ĐoŵpaŶies aƌe ofteŶ ďased oŶ oŶ-the-joď tƌaiŶiŶg, the ĐoŶteŶt aŶd 

leǀel of eduĐatioŶ ŵaǇ ǀaƌǇ depeŶdiŶg oŶ ǁhiĐh iŶdustƌǇ oƌ ĐoŵpaŶǇ the 

taleŶt ǁoƌks foƌ. Soŵe taleŶts do Ŷot ƌeĐeiǀe the eduĐatioŶal oppoƌtuŶities 

Ŷeeded to ƌealise theiƌ poteŶtial skills.  

 IŶ eitheƌ Đase, Ŷot eŶough taleŶts ǁith adeƋuate aďilities aŶd skills ĐaŶ ďe 

supplied to fill the gap ďetǁeeŶ deŵaŶd aŶd supplǇ.   

 The diffiĐultǇ of eǀaluatiŶg aďilities aŶd skills ďased oŶ ĐuƌƌiĐuluŵ ǀitae aloŶe 

also leads to the deŵaŶd aŶd supplǇ gap. 

 BǇ deǀelopiŶg appƌopƌiate eduĐatioŶal pƌogƌaŵŵes aŶd opeŶiŶg theŵ to 

the puďliĐ, the Ŷuŵďeƌ of taleŶts ǁith the aďilities aŶd skills to ŵatĐh the 

iŶdustƌǇ s͛ deŵaŶd is eǆpeĐted to iŶĐƌease. 
 

;ϰͿ Deƌegulate peƌsoŶŶel eǆĐhaŶge aŶd ǀisa ƌegulatioŶs aŶd siŵplifǇ pƌoĐeduƌes 

 To eŶĐouƌage ƌegioŶal Đo-pƌoduĐtioŶ aŶd iŵpƌoǀe the ŵoďilitǇ of huŵaŶ 

ƌesouƌĐes, ƌules aŶd pƌoĐeduƌes ƌelated to peƌsoŶŶel tƌaŶsfeƌ aŶd eǆĐhaŶge 

;iŵŵigƌatioŶͿ ŵust ďe siŵplified. 
 

Ϯ.Ϯ  Proŵote ďusiŶess  

 To stƌeŶgtheŶ aŶd staďilise the ĐoŶteŶt iŶdustƌǇ, pƌiǀate ĐoŵpaŶies ŵust ďe 

suppoƌted. SiŶĐe the ĐoŶteŶt iŶdustƌǇ is Đoŵposed ŵaiŶlǇ of sŵall aŶd 

ŵediuŵ-sized eŶteƌpƌises ;SMEsͿ, suppoƌtiŶg ĐoŶteŶt ĐoŵpaŶies is aŶ effeĐtiǀe 

ǁaǇ to stƌeŶgtheŶ SMEs iŶ geŶeƌal.   

 SpeĐifiĐallǇ, ǁheŶ a siŶgle ĐoŵpaŶǇ ĐaŶŶot haŶdle ĐeƌtaiŶ issues, goǀeƌŶŵeŶt 

suppoƌt is eǆtƌeŵelǇ iŵpoƌtaŶt.   
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 CƌeatiŶg a ďusiŶess eŶǀiƌoŶŵeŶt that ƌeduĐes liŵitatioŶs oŶ SMEs ǁill pƌoŵote 

aŶd staďilise the ĐoŶteŶt iŶdustƌǇ. 
 

;ϭͿ Estaďlish aŶd iŵpƌoǀe fuŶdiŶg sĐheŵes ;e.g. iŶtƌoduĐe iŶĐeŶtiǀe sĐheŵes foƌ 

doŵestiĐ aŶd iŶteƌŶatioŶal fuŶdiŶgͿ 

 SiŶĐe ŵost ĐoŶteŶt ĐoŵpaŶies aƌe SMEs, iŶǀestiŶg iŶ a siŶgle ĐoŵpaŶǇ is 

ƌelatiǀelǇ high ƌisk, aŶd eǀaluatiŶg the ĐoŶteŶt itself is diffiĐult so it is Ŷot 

easǇ to ƌaise fuŶds.  

 BǇ ĐƌeatiŶg oƌ iŵpƌoǀiŶg fuŶdƌaisiŶg sĐheŵes, the goǀeƌŶŵeŶt ǁill ŵake it 

easieƌ foƌ ĐoŶteŶt ĐoŵpaŶies to ƌaise fuŶds. The goǀeƌŶŵeŶt should also 

iŶtƌoduĐe a ǀaƌietǇ of sǇsteŵs that iŶĐlude pƌiǀate seĐtoƌ aŶd otheƌ ĐouŶtƌies͛ 

sĐheŵes. 
 

;ϮͿ JoiŶtlǇ pƌoǀide ƌesouƌĐes to loĐalise ĐoŶteŶt ;e.g. shaƌe iŶfoƌŵatioŶ oŶ 

ĐoŵpaŶies, pƌiĐe lists, aŶd eǀaluatioŶͿ 

 WheŶ pƌoduĐiŶg, eǆpoƌtiŶg, oƌ ĐoŵŵeƌĐialisiŶg ĐoŶteŶt iŶ foƌeigŶ ĐouŶtƌies, 

͚loĐalisiŶg͛ oƌ adjustiŶg it to eǆpoƌt destiŶatioŶs is iŶeǀitaďle. SpeĐifiĐallǇ, 

ĐoŶteŶt should ďe tƌaŶslated, edited, oƌ ŵodified to ŵeet the Ŷeeds of the 

ƌeĐeiǀiŶg Đultuƌes.   

 Although ofteŶ peƌfoƌŵed outside the ĐoŶteŶt pƌoduĐeƌ s͛ ĐouŶtƌǇ, these 

tasks Đost ŵoƌe tiŵe aŶd ŵoŶeǇ thaŶ ŶeĐessaƌǇ due to the laĐk of 

iŶfoƌŵatioŶ oŶ ƌeliaďle foƌeigŶ opeƌatoƌs, ďusiŶess Đustoŵs, aŶd so oŶ. 

 To loĐalise ĐoŶteŶt effiĐieŶtlǇ, ŵeŵďeƌs should shaƌe iŶfoƌŵatioŶ oŶ 

opeƌatoƌs, fees, aŶd eǀaluatioŶs. 
 

;ϯͿ Pƌoŵote iŶteƌŶatioŶal Đo-pƌoduĐtioŶ 

 Most ĐoŵpaŶies haƌdlǇ paƌtiĐipate iŶ iŶteƌŶatioŶal Đo-pƌoduĐtioŶ. It ǁill giǀe 
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ĐoŵpaŶies oppoƌtuŶities to aĐhieǀe ŵoƌe. TheǇ ǁill ďeŶefit fƌoŵ ŵeetiŶg 

highlǇ Đƌeatiǀe aŶd skilled ĐoŵpaŶies. SuĐh aƌƌaŶgeŵeŶts ǁill iŶĐƌease 

ďusiŶess oƌ ŵaƌket iŶŶoǀatioŶs oƌ eǀeŶ eǆpaŶd the sĐale of opeƌatioŶs. 

 It is, theƌefoƌe, ǀital to pƌoŵote iŶteƌŶatioŶal Đo-pƌoduĐtioŶ that SMEs ĐaŶ 

joiŶ. PƌoǀidiŶg suppoƌt foƌ sŵooth Đo-pƌoduĐtioŶ is also ideal. 
 

Ϯ.ϯ  EǆpaŶd coŶteŶt tradiŶg 

 DoŵestiĐ ŵaƌket gƌoǁth aŶd eǆpaŶsioŶ of ƌegioŶal tƌade aƌe esseŶtial. 

 The ƌegioŶ s͛ ĐoŶteŶt ŵaƌket ĐoŶsists of a ǀaƌietǇ of ĐouŶtƌies aŶd ŵaƌkets. Soŵe 

ĐouŶtƌies ǁish to eǆpaŶd eǆpoƌts ǁheƌeas soŵe haǀe laƌge poteŶtial ŵaƌkets 

ďut suffeƌ laĐk of supplǇ. Otheƌs haǀe good ƌelatioŶships ǁith foƌeigŶ paƌtŶeƌs 

that lead to oƌ stiŵulate the gƌoǁth of doŵestiĐ iŶdustƌies aŶd ŵaƌkets. If these 

ĐouŶtƌies ǁaŶt theiƌ oǁŶ ŵaƌkets to gƌoǁ, eǆpaŶdiŶg aŶd pƌoŵotiŶg ƌegioŶal 

ĐoŶteŶt tƌade is ĐƌitiĐal. CoŵpleŵeŶtiŶg iŶsuffiĐieŶt doŵestiĐ supplǇ aŶd 

deŵaŶd ǁith foƌeigŶ tƌade ǁill lead to ŵutual gƌoǁth.  

 StaŶdaƌdisatioŶ of the iŶtelleĐtual pƌopeƌtǇ ƌights sǇsteŵ, joiŶt ŵeasuƌes 

agaiŶst piƌaĐǇ, aŶd deƌegulatioŶ of iŵpoƌt ƌestƌiĐtioŶs oŶ legal ĐoŶteŶt aƌe 

ƌeƋuiƌed. 
 

;ϭͿ Cƌeate a ĐoŵŵoŶ iŶtelleĐtual pƌopeƌtǇ ƌights sǇsteŵ 

 AŶ iŶtelleĐtual pƌopeƌtǇ ƌights sǇsteŵ, iŶĐludiŶg ĐopǇƌights aŶd tƌadeŵaƌks, 

that ǀaƌies fƌoŵ ŶatioŶ to ŶatioŶ ǁill hiŶdeƌ ƌegioŶal tƌaŶsaĐtioŶs aŶd 

distƌiďutioŶ. At the ŵiŶiŵuŵ, ŵeŵďeƌ ĐouŶtƌies should ĐoŶsideƌ 

staŶdaƌdisatioŶ aŶd iŶteƌopeƌaďilitǇ. 
 

;ϮͿ JoiŶt ŵeasuƌes agaiŶst piƌaĐǇ 

 AŶti-piƌaĐǇ ŵeasuƌes aƌe ǀital foƌ the healthǇ deǀelopŵeŶt of the ĐoŶteŶt 
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iŶdustƌǇ. OŶliŶe piƌaĐǇ, iŶ paƌtiĐulaƌ, is so peƌǀasiǀe that iŶteƌŶatioŶal 

ĐoopeƌatioŶ is esseŶtial to Đoŵďat Đƌoss-ďoƌdeƌ iŶtelleĐtual pƌopeƌtǇ 

iŶfƌiŶgeŵeŶt. 

 AloŶg ǁith ĐƌeatiŶg a ŵeĐhaŶisŵ foƌ iŵŵediate eǆĐhaŶge aŶd shaƌiŶg of 

iŶfoƌŵatioŶ oŶ piƌaĐǇ, estaďlishiŶg a laǁ eŶfoƌĐeŵeŶt Ŷetǁoƌk is 

fuŶdaŵeŶtal. 
 

;ϯͿ Deƌegulate iŵpoƌts of legal ĐoŶteŶt 

 Soŵe ĐouŶtƌies set a Ƌuota oŶ the distƌiďutioŶ of foƌeigŶ-ŵade pƌoduĐts iŶ 

the doŵestiĐ ŵaƌket, ďased oŶ the aŵouŶt of foƌeigŶ ĐoŶteŶt, to pƌoteĐt the 

ĐouŶtƌies͛ Đultuƌes aŶd ĐoŶteŶt iŶdustƌies. SuĐh ƌegulatioŶs eǆist Ŷot oŶlǇ iŶ 

the ƌegioŶ ďut also iŶ Euƌope aŶd elseǁheƌe. 

 SuĐh ƌegulatioŶs, oŶ the otheƌ haŶd, suppƌess ƌegioŶal ĐoŶteŶt tƌade. If 

eǆpaŶdiŶg tƌade is esseŶtial foƌ the gƌoǁth of the ƌegioŶal ĐoŶteŶt iŶdustƌǇ, 

ƌelaǆiŶg ƌegulatioŶs is ĐƌitiĐal. 
 

Ϯ.4  Use Ŷeǁ techŶologies effectively 

 The ĐoŶteŶt iŶdustƌǇ is ďased Ŷot oŶlǇ oŶ ĐƌeatiǀitǇ ďut also oŶ Ŷeǁ 

teĐhŶologies. CoŶteŶt ŵaƌket deǀelopŵeŶt is eǆpeĐted to ĐoŶtiŶue, aŶd the 

IŶteƌŶet, its seƌǀiĐes aŶd platfoƌŵs, the diffusioŶ of sŵaƌtphoŶes aŶd ǁeaƌaďle 

deǀiĐes, ϯD, ϰK/ϴK, A‘ ;augŵeŶted ƌealitǇͿ, aŶd so oŶ aƌe eǆpeĐted to Đƌeate 

Ŷeǁ ŵaƌkets. 

 OŶ the otheƌ haŶd, Ŷeǁ teĐhŶologies ĐaŶ ƌapidlǇ aŶd pƌofouŶdlǇ ĐhaŶge the 

ŵaƌket oƌdeƌ. Hoǁeǀeƌ, fƌoŵ a ĐoŶsuŵeƌ s͛ peƌspeĐtiǀe, Ŷegatiǀe iŵpaĐt Đaused 

ďǇ these ĐhaŶges should ďe pƌeǀeŶted. 

 PoliĐies that ŵake the ďest use of Ŷeǁ teĐhŶologies, ǁhile paǇiŶg atteŶtioŶ to 

theiƌ effeĐts aŶd iŶflueŶĐe oŶ the ŵaƌket, aƌe sigŶifiĐaŶt. 
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;ϭͿ Pƌoǀide oppoƌtuŶities foƌ iŶfoƌŵatioŶ shaƌiŶg aŶd eǆĐhaŶge of ideas aŵoŶg 

goǀeƌŶŵeŶts aŶd ďusiŶess opeƌatoƌs of eaĐh ĐouŶtƌǇ 

 To pƌoŵote iŶŶoǀatiǀe seƌǀiĐes aŶd the ĐƌeatioŶ of Ŷeǁ ŵaƌkets aŶd also to 

pƌeǀeŶt ŵaƌket distoƌtioŶ due to ƌapid ŵaƌket ĐhaŶges, it is esseŶtial to 

ĐolleĐt aŶd shaƌe iŶfoƌŵatioŶ oŶ tƌeŶds iŶ eŵeƌgiŶg teĐhŶologies aŶd Ŷeǁ 

seƌǀiĐes ďased oŶ theŵ.  

;ϮͿ Pƌoŵote iŶteƌŶatioŶal staŶdaƌdisatioŶ of Ŷeǁ teĐhŶologies 

 StaŶdaƌdisatioŶ is iŵpoƌtaŶt to ŵake the ďest use of Ŷeǁ teĐhŶologies aŶd 

ǁideŶ the ŵaƌket. With the gloďalisatioŶ of distƌiďutioŶ aŶd the gƌoǁth of 

the IŶteƌŶet, the iŶteƌŶatioŶal eǆpaŶsioŶ of ĐoŶteŶt tƌade aŶd the pƌoŵotioŶ 

of gloďal staŶdaƌdisatioŶ eaƌlǇ oŶ is ĐƌitiĐal. ShaƌiŶg iŶfoƌŵatioŶ aŶd takiŶg 

aĐtioŶ, if ŶeĐessaƌǇ, foƌ staŶdaƌdisatioŶ is eǆpeĐted to ďe ĐoŶsideƌed. 

 

3. 3.  Survey Questionnaire  

BasiĐ IŶfoƌŵatioŶ oŶ IŵpleŵeŶtiŶg QuestioŶŶaiƌe SuƌǀeǇ is shoǁŶ as ďeloǁ. 

 Implementation Period 

 From 28 December 2013 to 14 April 2014 

 Implementation period from the start until the end of the questionnaire 

survey depended on each member country.    

 Language Selections  

 English (original), Chinese, Indonesian, Japanese, Korean, Thai 

 Prospective respondents could select one of six languages.     

 Implementation Method 

 Each member country could select digital file format, web-based 

questionnaire and hand-written format, or multiple formats.   
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Country Format 

China Digital file format and web-based questionnaire 

Indonesia Hand-written format and web-based questionnaire 

Japan Hand-written format and web-based questionnaire 

Korea Digital file format and web-based questionnaire 

Malaysia Web-based questionnaire 

Philippines Web-based questionnaire 

Singapore Web-based questionnaire 

Thailand Digital file format, and hand-written format and web-based 

questionnaire 

 

 Questionnaire 

 Digital file format and hand-written format are shown in the next pages.   

 
Evaluation Survey of Content Industry Promotion Policies 

-BackgrouŶd aŶd Oďjectives- 

Background 

- The AsiaŶ ĐoŶteŶt iŶdustƌǇ aŶd ŵaƌket is ĐoŶtiŶuouslǇ seeiŶg a high gƌoǁth, aŶd is 

eǆpeĐted to ďe oŶe of the iŵpoƌtaŶt ƌegioŶs iŶ a gloďal peƌspeĐtiǀe. IŶ oƌdeƌ to fosteƌ 

the poteŶtial aŶd to pƌoŵote its deǀelopŵeŶt, it is esseŶtial to ĐoŶsideƌ aŶd 

iŵpleŵeŶt goǀeƌŶŵeŶtal iŶitiatiǀes aŶd poliĐies doŵestiĐallǇ, aŶd also to Đollaďoƌate 

aŵoŶg ĐouŶtƌies iŶ this ƌegioŶ. 

- Mitsuďishi ‘eseaƌĐh IŶstitute ;TokǇo, JapaŶͿ ǁas appoiŶted ďǇ E‘IA ;EĐoŶoŵiĐ 

‘eseaƌĐh IŶstitute foƌ ASEAN aŶd East AsiaͿ to ĐoŶduĐt a ƌeseaƌĐh oŶ the 

deǀelopŵeŶt poteŶtial of the ĐoŶteŶt iŶdustƌǇ iŶ East Asia aŶd ASEAN ƌegioŶ, 

ĐollaďoƌatiŶg ǁith goǀeƌŶŵeŶtal ƌepƌeseŶtatiǀes fƌoŵ eight ĐouŶtƌies* ;HeƌeiŶafteƌ 

ƌefeƌƌed to as ͚E‘IA ƌeseaƌĐh pƌojeĐt͛Ϳ. 

* ChiŶa, IŶdoŶesia, JapaŶ, Koƌea ;South KoƌeaͿ, MalaǇsia, PhilippiŶes, SiŶgapoƌe, 

ThailaŶd 
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Objectives of this questionnaire 

- This ƋuestioŶŶaiƌe suƌǀeǇ is iŶteŶded to eǀaluate ĐuƌƌeŶt poliĐes iŵpleŵeŶted iŶ 

eaĐh ĐouŶtƌǇ, aŶd to disĐoǀeƌ poliĐǇ Ŷeeds aŶd deŵaŶds ǁhiĐh ǁould fuƌtheƌ fosteƌ 

its deǀelopŵeŶt doŵestiĐallǇ aŶd ƌegioŶallǇ. The ƌesult of the suƌǀeǇ ǁould ďe 

aŶalǇsed to pƌioƌitise ĐuƌƌeŶt aŶd futuƌe poliĐies, as ǁell as to look at the KFS ;KeǇ 

FaĐtoƌ foƌ SuĐĐessͿ aŶd the ĐhalleŶges of iŵpleŵeŶtatioŶ. 

*Foƌ the sake of ƌeĐogŶitioŶ, heƌe ĐoŶteŶt iŶdustƌǇ ƌefeƌs to aƌeas iŶ TV ďƌoadĐastiŶg, 

AŶiŵatioŶ, Filŵ, MusiĐ, aŶd Gaŵes. 

 

Target respondents 

- This ƋuestioŶŶaiƌe is addƌessed to ǀaƌious ďusiŶess eŶtities eŶgaged iŶ ĐoŶteŶt 

ďusiŶess, iŶdustƌial oƌgaŶisatioŶs, as ǁell as poliĐǇŵakeƌs pƌoŵotiŶg aŶd/oƌ 

ƌegulatiŶg the ĐoŶteŶt iŶdustƌǇ, iŶ eaĐh ŵeŵďeƌ ĐouŶtƌǇ of the E‘IA ƌeseaƌĐh pƌojeĐt. 

To faĐilitate the pƌoĐess of aŶsǁeƌiŶg the ƋuestioŶŶaiƌe aŶd to get as ďƌoad aŶd 

detailed piĐtuƌe as possiďle, ǁe eŶĐouƌage Ǉou to ĐooƌdiŶate ƌespoŶses fƌoŵ diffeƌeŶt 

seĐtioŶs ǁithiŶ Ǉouƌ oƌgaŶisatioŶ. 

  

Format and guidance 

- The ƋuestioŶŶaiƌe offeƌs a ͚tiĐk-the-ďoǆ͛ foƌŵat as ǁell as a set of opeŶ ƋuestioŶs aŶd 

possiďilities foƌ ĐoŵŵeŶts. While the tiĐk-the-ďoǆ foƌŵat is iŶteŶded foƌ speedǇ 

ĐoŵpletioŶ aŶd help ƋuaŶtitatiǀe aŶalǇsis, the opeŶ ƋuestioŶs aŶd ĐoŵŵeŶts ƌefleĐt 

the poteŶtial peƌspeĐtiǀe of the suďjeĐt aƌea. 

Outcome of the survey 

- The fiŶdiŶgs of the suƌǀeǇ ǁill ďe aŶalǇsed aŶd disĐussed iŶ the E‘IA ƌeseaƌĐh pƌojeĐt 

ŵeetiŶgs. Based oŶ the fiŶdiŶgs, disĐussioŶs, aŶd additioŶal ǁoƌk ďǇ the seĐƌetaƌiat, 

a ƌepoƌt ǁill ďe puďlished oŶ ďehalf of E‘IA. The ƌepoƌt ǁill addƌess poliĐǇ 

ƌeĐoŵŵeŶdatioŶs foƌ poliĐǇŵakeƌs as ǁell as foƌ the iŶdustƌǇ, ǁhiĐh should pƌoǀide 

ĐeƌtaiŶ guidaŶĐe iŶ pƌoŵotiŶg the ĐoŶteŶt iŶdustƌǇ. 
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<Business Respondents> 

Chapter 1. About your organisation / business 

For the sake of recognition, here content industry refers to areas in TV broadcasting, Animation, Film, Music, and 

Games. 

Name of your organisation / department                                                               

1-1 Please seleĐt Ǉouƌ ĐouŶtƌǇ. [SeleĐt oŶe] 

 China □ Indonesia □ Japan □ Malaysia 

□ Singapore □ South Korea □ Philippines □ Thailand 

 

1-2 What is Ǉouƌ ĐoŵpaŶǇ͛s ŵaiŶ ďusiŶess, iŶ paƌtiĐulaƌ the fiŶal tǇpe pƌoduĐt of ĐoŶteŶt?  [SeleĐt all that applǇ] 
□ TV programme □ Film □ Animation □ Games □ Music □ Others (           ) 

 

1-3 What is Ǉouƌ ĐoŵpaŶǇ͛s ŵaiŶ opeƌatioŶ iŶ teƌŵs of ǀalue ĐhaiŶ? [SeleĐt all that applǇ] 
□ Production □ Post production  

□ Broadcasting □ Distribution (mainly B to B process) 

□ Sales (mainly B to C process) * □ Purchase/Aggregation  

□ Manufacturing* □ Others (                    ) 

* includes sales / manufacturing of related products (e.g. licensed character goods) 

 

1-4 Please seleĐt Ǉouƌ ƌegioŶal ;ŵaƌketͿ footpƌiŶt, iŶĐludiŶg eǆpoƌt, liĐeŶsiŶg, ďusiŶess opeƌatioŶ, etĐ. [SeleĐt all 
that applǇ] 

□ Domestic (no oversea operation)  □ China 

□ Asia Select 

Country 

□ Indonesia 

□ North America □ Japan 

□ South & Central America □ Malaysia 

□ Middle East   □ Singapore 

□ Europe  □ South Korea 

□ Africa  □ Philippines 

□ Others (                           )  □ Thailand 

  □ Others (                         ) 
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1-5 Please pƌoǀide ǁith ďasiĐ iŶfoƌŵatioŶ of Ǉouƌ oƌgaŶisatioŶ 

(1) Annual turnover for 

FY 2012, or the latest  

(Consolidated) 

□ <$500k □ $501k–$10m □ $11m–$100m □ $101m–
$1000m 

□ >$1000m 

(2) Number of 

employees 

(Consolidated) 

□ <50 □ 51–100 □ 101–500 □ 501–1000 □ >1000 
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Chapter 2. Current status of the content industry in your country 

2-1  Hoǁ ǁould Ǉou assess the ĐoŶditioŶ ;StƌeŶgth aŶd WeakŶessͿ iŶ the ĐoŶteŶt iŶdustƌǇ iŶ Ǉouƌ ĐouŶtƌǇ?  
Please aŶsǁeƌ foƌ eaĐh of the iteŵ [;ϭͿ – ;ϭϬͿ]. 

 [SeleĐt oŶe foƌ eaĐh iteŵ] 

Item 

V
e

ry
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e
a

k
 

w
e

a
k

 

M
o
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e
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St
ro

n
g

 

V
e
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o

n
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(1) Ability and skill to create content products 

(e.g. creating attractive ideas, creating high quality content, 

modelling business for specific product and services) 

1 2 3 4 5 

(2) Ability to sell content products 

(e.g. existence of strong and reliable distribution market, diversity in 

business models, access to relevant market and overseas) 

1 2 3 4 5 

(3) Overall market conditions  

(e.g. existence of high value added markets, ideal competitive 

environment, level of  quality/literacy of consumers) 

1 2 3 4 5 

(4) Potential domestic content market size  

(e.g. effective market population, positive correlation with GDP 

growth) 

1 2 3 4 5 

(5) Accessibility and availability to financial services 

(e.g. loans and investments, private fund and capitals, sponsorship) 

1 2 3 4 5 

(6) Relationships with foreign countries *not specific to certain 

country 

(e.g. linkage between countries through 

languages/cultures/religions, existence of economic partnership 

such as FTAs) 

1 2 3 4 5 

(7) Technological infrastructure and environment for consumers to 

access variety of content 

(e.g. coverage and penetration of communication and media 

infrastructure, services, distribution networks ) 

1 2 3 4 5 

(8) Potential human resource for content industries 

(e.g. effective educational programmes and systems for human 

resource development, carrier path for talents in the industry, 

programmes for introducing new technologies) 

1 2 3 4 5 

(9) Relationships with other industries to produce diversity of 1 2 3 4 5 
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related products  

(e.g. existence of reliable manufacturers, distributers, service 

providers) 

(10) Governmental promotion policies 

(e.g. various and effective measures to promote the industry 

development) 

1 2 3 4 5 

 

2-2  What aƌe the ĐhalleŶges, the ĐoŶteŶt iŶdustƌǇ iŶ Ǉouƌ ĐouŶtƌǇ/Ǉouƌ ďusiŶess is ĐuƌƌeŶtlǇ faĐiŶg?  
 

External issues 

(Market/industry 

perspective) 

□ Lack of fund, financial support 

□ Increase in cost of operation (including cost of labour) 

□ Price reduction of products 

□ Lack of business matching opportunities 

□ Spread of piracy contents (need of content protection mechanism) 

□ Adapting to new business models and technologies 

□ Others (                                                     ) 

Internal issues 

(Business entity 

perspective) 

□ Lack of market information (consumers, suppliers, etc.) 

□ Insufficient labour force (quality and/or quantity) 

□ Insufficient use of new technologies 

□ Insufficient knowledge of oversea promotion 

□ Insufficient knowledge of oversea promotion, international business 

□ Insufficient relationship with reliable business partners 

□ Others (                                                     ) 

2-3 What do Ǉou ĐoŶsideƌ aƌe the futuƌe ĐhalleŶges ƌegaƌdiŶg ĐoŶteŶt iŶdustƌǇ/ďusiŶess deǀelopŵeŶt 
;doŵestiĐallǇ, ƌegioŶallǇ, aŶd iŶteƌŶatioŶallǇͿ? [Please ĐoŵŵeŶt] 
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Chapter 3. Evaluation of the current policy for content industry promotion 

[In this section, please refer to the ͚Policy categorisation table͛ ]   

3-1  Aƌe Ǉou aǁaƌe of the ĐuƌƌeŶt poliĐies oƌ pƌogƌaŵŵes that aƌe iŵpleŵeŶted iŶ Ǉouƌ ĐouŶtƌǇ, ƌelated to 
eaĐh poliĐǇ?  IŶ Đase oŶe ĐuƌƌeŶt poliĐǇ oƌ iŶitiatiǀe falls uŶdeƌ seǀeƌal iteŵs iŶ the list, please seleĐt all. 

 

Policy  [SeleĐt oŶe foƌ eaĐh poliĐǇ] 

1. 

Yes, I am aware of the policies 

implemented in our country 

2. 

No, I am not aware of any policies 

implemented in our country 

(1) □ □ 

(2) □ □ 

(3) □ □ 

： □ □ 

 

3-2  IŶ geŶeƌal, poliĐies aŶd pƌogƌaŵŵes aƌe plaŶŶed aŶd iŵpleŵeŶted ǁith eǆpeĐtatioŶ to pƌoduĐe good 
effeĐts.  
IŶ that seŶse, ǁhat is Ǉouƌ ĐuƌƌeŶt assessŵeŶt ƌegaƌdiŶg the ƌesult of the poliĐǇ? Do Ǉou ĐoŶsideƌ the 
poliĐies haǀe aĐhieǀed eǆpeĐted oďjeĐtiǀes effeĐtiǀelǇ? 

 

Policy* 

 

[SeleĐt oŶe foƌ eaĐh poliĐǇ] 

1. 

It does not seem 

effective as expected  

2. 

It seems effective as 

expected 

3. 

It seems more effective  than 

expected  

(1) □ □  

(2) □ □  

(3) □ □  

： □ □  

*On the web-based questionnaire, respondents will only answer to the policies that they are aware of (From 

question 3-1) 
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3-3 What kiŶd of effeĐts/outĐoŵes haǀe Ǉou ƌeĐogŶised iŶ Ǉouƌ ďusiŶess as a ƌesult of eaĐh poliĐǇ?  
Please seleĐt the top ϯ poliĐies ǁhiĐh Ǉou ĐoŶsideƌ had the ŵost effeĐtiǀeŶess.  

Policy*  [SeleĐt all that applǇ foƌ eaĐh poliĐǇ] 

(1) □ Increase in revenue, market share (domestic markets and/or foreign markets) 

□ Increase in number of customers/users (market share) 

□ Increase in business opportunity (domestic markets and/or foreign markets) 

□ Increase in networking (e.g. relationship with business partners, clients) 

□ Increase in integrity and stability of business operation 

□ Increase in investment, financial sponsorship 

□ Decrease in cost of operation 

□ Improvement in quality of product 

□ Improvement in distribution of product (e.g. variety of distribution models, increase in 

quantity) 

□ Improvement in fair competition 

□ Improvement in supply chain (e.g. variety of purchasing products, speed and quality) 

□ Increase in capability of business (human resource, utilising new technologies) 

□ Others/unexpected effects (                                                ) 

3-4 What do Ǉou ĐoŶsideƌ the ŵost iŵpoƌtaŶt eleŵeŶt ;keǇ suĐĐess faĐtoƌͿ foƌ iŵpƌoǀiŶg the effeĐtiǀeŶess of 
eaĐh poliĐǇ?  Please seleĐt the top ϯ poliĐies ǁhiĐh Ǉou ĐoŶsideƌ had the ŵost effeĐtiǀeŶess. 

Policy*  [SeleĐt all that applǇ foƌ eaĐh poliĐǇ] 

(1) □ Subject/entity  (Who) 

□ Target entity (companies, organisations) and fields (Whom/Where) 

□ Timing of implementation 

□ Participation of key players (companies, organisations) and/or key players 

□ Budget size 

□ Others (                                                                    ) 

3-5 Hoǁ do Ǉou ĐoŶsideƌ the ĐhalleŶges ;diffiĐulties, ĐoŶstƌaiŶtsͿ iŶ iŵpleŵeŶtiŶg eaĐh poliĐǇ? Please 
ĐoŵŵeŶt oŶ [Otheƌs] if Ǉou ƌeĐogŶise aŶǇ side effeĐts of eaĐh poliĐǇ. 

Policy*  [SeleĐt all that applǇ foƌ eaĐh poliĐǇ] 

(1) □ Subject/entity  (Who) 

□ Target entity (companies, organisations) and fields (Whom/Where) 

□ Target objective (What) 
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□ Timing of implementation 

□ Participation of key players (companies, organisations) and/or key players 

□ Budget size 

□ Others (                                                                     ) 

*On the web-based questionnaire, respondents will only answer to the policies that they are aware of and 

consider had effect (From question 3-2) 

3-6 IŶ geŶeƌal, hoǁ suĐĐessful is the poliĐǇ iŶ pƌoŵotiŶg ĐoŶteŶt iŶdustƌǇ deǀelopŵeŶt? 

Not Successful Successful Very Successful 

□ □ □ 

3-7 Hoǁ ŶeĐessaƌǇ ;iŵpoƌtaŶtͿ is eaĐh poliĐǇ foƌ Ǉouƌ ďusiŶess aŶd the ĐoŶteŶt iŶdustƌǇ to deǀelop iŶ Ǉouƌ 
ĐouŶtƌǇ? 

Also, please seleĐt aŶd pƌioƌitize the top ϱ poliĐies Ǉou thiŶk is ŵost ŶeĐessaƌǇ/iŵpoƌtaŶt. 
Policy  [Select one for each policy] [Select 1-5] 

1. 

Not Necessary / 

Important 

2. 

Necessary 

/ Important 

3. 

Very Necessary / 

Important 

 

(1) □ □ □  □ 

(2) □ □ □  □ 

(3) □ □ □  □ 

： □ □ □  □ 

3-8 What aƌe the ƌeasoŶs aŶd ǁhat outĐoŵe do Ǉou eǆpeĐt fƌoŵ these poliĐies? ;Please ƌefeƌ to ĐhoiĐes iŶ ϯ-
ϯͿ 
[Please ĐoŵŵeŶt] 

 

3-9 What kiŶd of poliĐies aŶd ideas do Ǉou thiŶk should ďe addƌessed iŶ teƌŵs of ƌegioŶal ;AsiaͿ ĐoŶteŶt 
iŶdustƌǇ deǀelopŵeŶt?  Please seleĐt the top ϯ Ǉou ĐoŶsideƌ the ŵost iŵpoƌtaŶt at pƌeseŶt aŶd also iŶ 
the futuƌe ;afteƌ ϯ ǇeaƌsͿ. 

 At present In the future 

(3 years) 

Incentive schemes (e.g. tax rebates) □ □ 

Mutual funding and subsidy schemes □ □ 

Collaboration in anti-piracy measures □ □ 
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Collaboration in developing human resources (labour force, 

education) 

□ □ 

Collaboration in implementing new technologies □ □ 

Collaboration in holding effective international trade events and 

expos 

□ □ 

Co-production agreements, treaties □ □ 

Relax in current trade restrictions □ □ 

Relax in current domestic regulation (e.g. Quotas) □ □ 

Common content platform (e.g. Pan-Asian TV Channel that 

broadcasts content from various countries ) 

□ □ 

Others (                                             ) □ □ 
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<Industrial Organisation / Academic Respondents> 

Chapter 1. About your organisation 

For the sake of recognition, here content industry refers to areas in TV broadcasting, Animation, Film, Music, 

and Games. 

Name of your organisation/department                                                               

3-10  Please seleĐt Ǉouƌ ĐouŶtƌǇ. [SeleĐt oŶe] 
□ China □ Indonesia □ Japan □ Malaysia 

□ Singapore □ South Korea □ Philippines □ Thailand 

 

3-11 What is Ǉouƌ oƌgaŶisatioŶ͛s ŵaiŶ iŶteƌest, iŶ paƌtiĐulaƌ the fiŶal tǇpe pƌoduĐt of ĐoŶteŶt? [SeleĐt all 
that applǇ] 

□ TV 

programme 

□ Film □ Animation □ Games □ Music □ Others (           ) 

 

3-12 What is Ǉouƌ oƌgaŶisatioŶ͛s ŵaiŶ iŶteƌest iŶ teƌŵs of ǀalue ĐhaiŶ? [SeleĐt all that applǇ] 
□ Production □ Post production  

□ Broadcasting □ Distribution (mainly B to B process) 

□ Sales (mainly B to C process) * □ Purchase/Aggregation  

□ Manufacturing* □ Others (                    ) 

* includes sales/manufacturing of related products (e.g. licensed character goods) 
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Chapter 2. Current status of the content industry in your country 

4-1  Hoǁ ǁould Ǉou assess the ĐoŶditioŶ ;StƌeŶgth aŶd WeakŶessͿ iŶ the ĐoŶteŶt iŶdustƌǇ iŶ Ǉouƌ ĐouŶtƌǇ?  Please 
aŶsǁeƌ foƌ eaĐh of the iteŵ [;ϭͿ – ;ϭϬͿ]. 

 [SeleĐt oŶe foƌ eaĐh iteŵ] 

Item 
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(1) AďilitǇ aŶd skill to Đƌeate ĐoŶteŶt pƌoduĐts 

(e.g. creating attractive ideas, creating high quality content, 

modelling business for specific product and services) 

1 2 3 4 5 

(2) Ability to sell content products 

(e.g. existence of strong and reliable distribution market, 

diversity in business models, access to relevant market and 

overseas) 

1 2 3 4 5 

(3) Overall market conditions  

(e.g. existence of high value added markets, ideal competitive 

environment, level of  quality/literacy of consumers) 

1 2 3 4 5 

(4) Potential domestic content market size  

(e.g. effective market population, positive correlation with 

GDP growth) 

1 2 3 4 5 

(5) Accessibility and availability to financial services 

(e.g. loans and investments, private fund and capitals, 

sponsorship) 

1 2 3 4 5 

(6) Relationships with foreign countries *not specific to 

certain country 

(e.g. linkage between countries through 

languages/cultures/religions, existence of economic 

partnership such as FTAs) 

1 2 3 4 5 

(7) Technological infrastructure and environment for 

consumers to access variety of content 

(e.g. coverage and penetration of communication and media 

infrastructure , services, distribution networks ) 

1 2 3 4 5 

(8) Potential human resource for content industries 

(e.g. effective educational programmes and systems for 

human resource development, carrier path for talents in the 

industry, programmes for introducing new technologies) 

1 2 3 4 5 
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(9) Relationships with other industries to produce diversity of 

related products  

(e.g. existence of reliable manufacturers, distributors, service 

providers) 

1 2 3 4 5 

(10) Governmental promotion policies 

(e.g. various and effective measures to promote the industry 

development) 

1 2 3 4 5 

 

4-2  What aƌe the ĐhalleŶges, the ĐoŶteŶt iŶdustƌǇ ĐoŵpaŶies iŶ Ǉouƌ ĐouŶtƌǇ aƌe ĐuƌƌeŶtlǇ faĐiŶg?  
 

External issues 

(Market/industry 

perspective) 

□ Lack of fund, financial support 

□ Increase in cost of operation (including cost of labour) 

□ Price reduction of products 

□ Lack of business matching opportunities 

□ Spread of piracy contents (need of content protection mechanism) 

□ Adapting to new business models and technologies 

□ Others (                                                     ) 

Internal issues 

(Business entity 

perspective) 

□ Lack of market information (consumers, suppliers, etc.) 

□ Insufficient labour force (quality and/or quantity) 

□ Insufficient use of new technologies 

□ Insufficient knowledge of oversea promotion 

□ Insufficient knowledge of oversea promotion, international business 

□ Insufficient relationship with reliable business partners 

□ Others (                                                     ) 

4-3 What do Ǉou ĐoŶsideƌ aƌe the futuƌe ĐhalleŶges ƌegaƌdiŶg ĐoŶteŶt iŶdustƌǇ/ďusiŶess deǀelopŵeŶt 
;doŵestiĐallǇ, ƌegioŶallǇ, aŶd iŶteƌŶatioŶallǇͿ? [Please ĐoŵŵeŶt] 
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Chapter 3. Evaluation of the current policy for content industry promotion 

[In this section, please refer to the ͚Policy categorisation table͛ ]   

5-1  Aƌe Ǉou aǁaƌe of the ĐuƌƌeŶt poliĐies oƌ pƌogƌaŵŵes that aƌe iŵpleŵeŶted iŶ Ǉouƌ ĐouŶtƌǇ, ƌelated to eaĐh 
poliĐǇ?  IŶ Đase oŶe ĐuƌƌeŶt poliĐǇ oƌ iŶitiatiǀe falls uŶdeƌ seǀeƌal iteŵs iŶ the list, please seleĐt all. 

 

Policy  [SeleĐt oŶe foƌ eaĐh poliĐǇ] 

1. 

Yes, I am aware of the 

policies implemented in our 

country 

2. 

No, I am not aware of any policies implemented in our 

country 

(1) □ □ 

(2) □ □ 

(3) □ □ 

： □ □ 

 

5-2  IŶ geŶeƌal, poliĐies aŶd pƌogƌaŵŵes aƌe plaŶŶed aŶd iŵpleŵeŶted ǁith eǆpeĐtatioŶ to pƌoduĐe good effeĐts.  
IŶ that seŶse, ǁhat is Ǉouƌ ĐuƌƌeŶt assessŵeŶt ƌegaƌdiŶg the ƌesult of the poliĐǇ? Do Ǉou ĐoŶsideƌ the poliĐies 
haǀe aĐhieǀed eǆpeĐted oďjeĐtiǀes effeĐtiǀelǇ? 

Policy* 

 

[SeleĐt oŶe foƌ eaĐh poliĐǇ] 

1. 

It does not seem effective as 

expected  

2. 

It seems effective as 

expected 

3. 

It seems more effective  

than expected  

(1) □ □  

(2) □ □  

(3) □ □  

： □ □  

*On the web-based questionnaire, respondents will only answer to the policies that they are aware of (From 

question 3-1) 
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5-3 What kiŶd of effeĐts/outĐoŵes haǀe Ǉou ƌeĐogŶised iŶ the ĐoŶteŶt iŶdustƌǇ as a ƌesult of eaĐh poliĐǇ?  
Please seleĐt the top ϯ poliĐies ǁhiĐh Ǉou ĐoŶsideƌ had the ŵost effeĐtiǀeŶess.  

Policy*  [SeleĐt all that applǇ foƌ eaĐh poliĐǇ] 

(1) □ Increase in revenue, market share (domestic markets and/or foreign markets) 

□ Increase in number of customers/users (market share) 

□ Increase in business opportunity (domestic markets and/or foreign markets) 

□ Increase in networking (e.g. relationship with business partners, clients) 

□ Increase in integrity and stability of business operation 

□ Increase in investment, financial sponsorship 

□ Decrease in cost of operation 

□ Improvement in quality of product 

□ Improvement in distribution of product (e.g. variety of distribution models, increase in 

quantity) 

□ Improvement in fair competition 

□ Improvement in supply chain (e.g. variety of purchasing products, speed and quality) 

□ Increase in capability of business (human resource, utilising new technologies) 

□ Others/unexpected effects (                                                  ) 

5-4 What do Ǉou ĐoŶsideƌ the ŵost iŵpoƌtaŶt eleŵeŶt ;keǇ suĐĐess faĐtoƌͿ foƌ iŵpƌoǀiŶg the effeĐtiǀeŶess of 
eaĐh poliĐǇ?  Please seleĐt the top ϯ poliĐies ǁhiĐh Ǉou ĐoŶsideƌ had the ŵost effeĐtiǀeŶess. 

Policy*  [SeleĐt all that applǇ foƌ eaĐh poliĐǇ] 

(1) □ Subject/entity  (Who) 

□ Target entity (companies, organisations) and fields (Whom/Where) 

□ Timing of implementation 

□ Participation of key players (companies, organisations) and/or key players 

□ Budget size 

□ Others (                                                                     ) 

5-5 Hoǁ do Ǉou ĐoŶsideƌ the ĐhalleŶges ;diffiĐulties, ĐoŶstƌaiŶtsͿ iŶ iŵpleŵeŶtiŶg eaĐh poliĐǇ? Please ĐoŵŵeŶt 
oŶ [Otheƌs] if Ǉou ƌeĐogŶise aŶǇ side effeĐts of eaĐh poliĐǇ. 

Policy*  [SeleĐt all that applǇ foƌ eaĐh poliĐǇ] 

(1) □ Subject/entity  (Who) 

□ Target entity (companies, organisations) and fields (Whom/Where) 
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□ Target objective (What) 

□ Timing of implementation 

□ Participation of key players (companies, organisations) and/or key players 

□ Budget size 

□ Others (                                                                     ) 

*On the web-based questionnaire, respondents will only answer to the policies that they are aware of and consider 

had effect (From question 3-2) 

5-6 IŶ geŶeƌal, hoǁ suĐĐessful is the poliĐǇ iŶ pƌoŵotiŶg ĐoŶteŶt iŶdustƌǇ deǀelopŵeŶt? 

Not Successful Successful Very Successful 

□ □ □ 

5-7 Hoǁ ŶeĐessaƌǇ ;iŵpoƌtaŶtͿ is eaĐh poliĐǇ foƌ the ĐoŶteŶt iŶdustƌǇ to deǀelop iŶ Ǉouƌ ĐouŶtƌǇ? 

Also, please seleĐt aŶd pƌioƌitize the top ϱ poliĐies Ǉou thiŶk is ŵost ŶeĐessaƌǇ/iŵpoƌtaŶt. 
Policy  [Select one for each policy] [Select 1-5] 

1. 

Not Necessary / 

Important 

2. 

Necessary / 

Important 

3. 

Very Necessary / 

Important 

 

(1) □ □ □  □ 

(2) □ □ □  □ 

(3) □ □ □  □ 

： □ □ □  □ 

5-8 What aƌe the ƌeasoŶs aŶd ǁhat outĐoŵe do Ǉou eǆpeĐt fƌoŵ these poliĐies? ;Please ƌefeƌ to ĐhoiĐes iŶ ϯ-ϯͿ 
[Please ĐoŵŵeŶt] 

 

5-9 What kiŶd of poliĐies aŶd ideas do Ǉou thiŶk should ďe addƌessed iŶ teƌŵs of ƌegioŶal ;AsiaͿ ĐoŶteŶt iŶdustƌǇ 
deǀelopŵeŶt?  Please seleĐt the top ϯ Ǉou ĐoŶsideƌ the ŵost iŵpoƌtaŶt at pƌeseŶt aŶd also iŶ the futuƌe 
;afteƌ ϯ ǇeaƌsͿ. 

 At present In the future 

(3 years) 

Incentive schemes (e.g. tax rebates) □ □ 

Mutual funding and subsidy schemes □ □ 

Collaboration in anti-piracy measures □ □ 

Collaboration in developing human resources (labour force, 

education) 

□ □ 
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Collaboration in implementing new technologies □ □ 

Collaboration in holding effective international trade events and expos □ □ 

Co-production agreements, treaties □ □ 

Relax in current trade restrictions □ □ 

Relax in current domestic regulation (e.g. Quotas) □ □ 

Common content platform (e.g. Pan-Asian TV Channel that broadcasts 

content from various countries ) 

□ □ 

Others (                                             ) □ □ 

 

 

<Policy Maker Respondents> 

Chapter 1. About your organisation 

For the sake of recognition, here content industry refers to areas in TV broadcasting, Animation, Film, Music, and 

Games. 

Name of your organisation/department                                                               

5-10 Please seleĐt Ǉouƌ ĐouŶtƌǇ. [SeleĐt oŶe] 
□ China □ Indonesia □ Japan □ Malaysia 

□ Singapore □ South Korea □ Philippines □ Thailand 

 

5-11 What is Ǉouƌ oƌgaŶisatioŶ͛s ŵaiŶ foĐus iŶ poliĐǇ ŵakiŶg, iŶ paƌtiĐulaƌ the fiŶal tǇpe pƌoduĐt of ĐoŶteŶt?                       
[SeleĐt all that applǇ] 

□ TV 

programme 

□ Film □ Animation □ Games □ Music □ Others (           ) 

 

5-12 What is Ǉouƌ oƌgaŶisatioŶ͛s ŵaiŶ foĐus iŶ poliĐǇ ŵakiŶg iŶ teƌŵs of ǀalue ĐhaiŶ? [SeleĐt all that applǇ] 
□ Production □ Post production  

□ Broadcasting □ Distribution (mainly B to B process) 

□ Sales (mainly B to C process) * □ Purchase/Aggregation  

□ Manufacturing* □ Others (                    ) 

* includes sales/manufacturing of related products (e.g. licensed character goods) 
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Chapter 2. Current status of the content industry in your country 

6-1  Hoǁ ǁould Ǉou assess the ĐoŶditioŶ ;StƌeŶgth aŶd WeakŶessͿ iŶ the ĐoŶteŶt iŶdustƌǇ iŶ Ǉouƌ ĐouŶtƌǇ?  
Please aŶsǁeƌ foƌ eaĐh of the iteŵ [;ϭͿ – ;ϭϬͿ]. 

 [SeleĐt oŶe foƌ eaĐh iteŵ] 

Item 
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(1) Ability and skill to create content products 

(e.g. creating attractive ideas, creating high quality content, modelling 

business for specific product and services) 

1 2 3 4 5 

(2) Ability to sell content products 

(e.g. existence of strong and reliable distribution market, diversity in 

business models, access to relevant market and overseas) 

1 2 3 4 5 

(3) Overall market conditions  

(e.g. existence of high value added markets, ideal competitive 

environment, level of  quality/literacy of consumers) 

1 2 3 4 5 

(4) Potential domestic content market size  

(e.g. effective market population, positive correlation with GDP growth) 

1 2 3 4 5 

(5) Accessibility and availability to financial services 

(e.g. loans and investments, private fund and capitals, sponsorship) 

1 2 3 4 5 

(6) Relationships with foreign countries *not specific to certain country 

(e.g. linkage between countries through languages/cultures/religions, 

existence of economic partnership such as FTAs) 

1 2 3 4 5 

(7) Technological infrastructure and environment for consumers to access 

variety of content 

(e.g. coverage and penetration of communication and media 

infrastructure, services, distribution networks ) 

1 2 3 4 5 

(8) Potential human resource for content industries 

(e.g. effective educational programmes and systems for human resource 

development, carrier path for talents in the industry, programmes for 

introducing new technologies) 

1 2 3 4 5 

(9) Relationships with other industries to produce diversity of related 

products  
1 2 3 4 5 
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(e.g. existence of reliable manufacturers, distributers, service providers) 

(10) Governmental promotion policies 

(e.g. various and effective measures to promote the industry development) 

1 2 3 4 5 

 

6-2  What aƌe the ĐhalleŶges, the ĐoŶteŶt iŶdustƌǇ aŶd ĐoŵpaŶies iŶ Ǉouƌ ĐouŶtƌǇ aƌe ĐuƌƌeŶtlǇ faĐiŶg?  
External issues 

(Market/industry 

perspective) 

□ Lack of fund, financial support 

□ Increase in cost of operation (including cost of labour) 

□ Price reduction of products 

□ Lack of business matching opportunities 

□ Spread of piracy contents (need of content protection mechanism) 

□ Adapting to new business models and technologies 

□ Others (                                                     ) 

Internal issues 

(Business entity 

perspective) 

□ Lack of market information (consumers, suppliers, etc.) 

□ Insufficient labour force (quality and/or quantity) 

□ Insufficient use of new technologies 

□ Insufficient knowledge of oversea promotion 

□ Insufficient knowledge of oversea promotion, international business 

□ Insufficient relationship with reliable business partners 

□ Others (                                                     ) 

6-3 What do Ǉou ĐoŶsideƌ aƌe the futuƌe ĐhalleŶges ƌegaƌdiŶg ĐoŶteŶt iŶdustƌǇ/ďusiŶess deǀelopŵeŶt 
;doŵestiĐallǇ, ƌegioŶallǇ, aŶd iŶteƌŶatioŶallǇͿ? [Please ĐoŵŵeŶt] 
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Chapter 3. Evaluation of the current policy for content industry promotion 

[In this section, please refer to the ͚Policy categorisation table͛ ]   

7-1  What aƌe the ĐuƌƌeŶt poliĐies oƌ pƌogƌaŵŵes that aƌe iŵpleŵeŶted iŶ Ǉouƌ ĐouŶtƌǇ, ƌelated to eaĐh 
poliĐǇ?  IŶ Đase oŶe ĐuƌƌeŶt poliĐǇ oƌ iŶitiatiǀe falls uŶdeƌ seǀeƌal iteŵs iŶ the list, please seleĐt all. 

Policy  [SeleĐt oŶe foƌ eaĐh poliĐǇ] 

1. 

Yes, we have policies  or 

initiatives 

2. 

No, ǁe doŶ͛t haǀe poliĐies 
or initiatives  

but we have future plans 

for implementation 

3. 

No, ǁe doŶ͛t haǀe 
policies or initiatives and 

doŶ͛t haǀe any plans for 

implementation 

(1) □ (          ) □ □ 

(2) □ (          ) □ □ 

(3) □ (          ) □ □ 

： □ (          ) □ □ 

7-2  IŶ geŶeƌal, poliĐies aŶd pƌogƌaŵŵes aƌe plaŶŶed aŶd iŵpleŵeŶted ǁith eǆpeĐtatioŶ to pƌoduĐe good 
effeĐts.  
IŶ that seŶse, ǁhat is Ǉouƌ ĐuƌƌeŶt assessŵeŶt ƌegaƌdiŶg the ƌesult of the poliĐǇ? Do Ǉou ĐoŶsideƌ the 
poliĐies haǀe aĐhieǀed eǆpeĐted oďjeĐtiǀes effeĐtiǀelǇ? 

Policy* 

 

[SeleĐt oŶe foƌ eaĐh poliĐǇ] 
1. 

It does not seem effective 

as expected  

2. 

It seems effective as 

expected 

3. 

It seems more effective  

than expected  

(1) □ □  

(2) □ □  

(3) □ □  

： □ □  

*On the web-based questionnaire, respondents will only answer to the policies that they are aware of (From 

question 3-1) 

7-3 What kiŶd of effeĐts/outĐoŵes haǀe Ǉou ƌeĐogŶised iŶ the ĐoŶteŶt iŶdustƌǇ as a ƌesult of eaĐh poliĐǇ?  
Please seleĐt the top ϯ poliĐies ǁhiĐh Ǉou ĐoŶsideƌ had the ŵost effeĐtiǀeŶess.  

Policy* [SeleĐt all that applǇ foƌ eaĐh poliĐǇ] 

(1) □ Increase in revenue (domestic markets and/or foreign markets) 

□ Increase in number of customers/users 

□ Increase in business opportunity (domestic markets and/or foreign markets) 

□ Increase in networking (e.g. relationship with business partners, clients) 

□ Increase in integrity and stability of business operation 
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□ Increase in investment, financial sponsorship 

□ Decrease in cost of operation 

□ Improvement in quality of product 

□ Improvement in distribution of product (e.g. variety of distribution models, increase 

in quantity) 

□ Improvement in fair competition 

□ Improvement in supply chain (e.g. variety of purchasing products, speed and quality) 

□ Increase in capability of business (human resource, utilising new technologies) 

□ Others/unexpected effects (                                                  ) 

7-4 What do Ǉou ĐoŶsideƌ the ŵost iŵpoƌtaŶt eleŵeŶt ;keǇ suĐĐess faĐtoƌͿ foƌ iŵpƌoǀiŶg the effeĐtiǀeŶess 
of eaĐh poliĐǇ?  Please seleĐt the top ϯ poliĐies ǁhiĐh Ǉou ĐoŶsideƌ had the ŵost effeĐtiǀeŶess. 

Policy* [SeleĐt all that applǇ foƌ eaĐh poliĐǇ] 

(1) □ Subject/entity  (Who) 

□ Target entity (companies, organisations) and fields (Whom/Where) 

□ Timing of implementation 

□ Participation of key players (companies, organisations) and/or key players 

□ Budget size 

□ Others (                                                                     ) 

7-5 Hoǁ do Ǉou ĐoŶsideƌ the ĐhalleŶges ;diffiĐulties, ĐoŶstƌaiŶtsͿ iŶ iŵpleŵeŶtiŶg eaĐh poliĐǇ? Please 
ĐoŵŵeŶt oŶ [Otheƌs] if Ǉou ƌeĐogŶise aŶǇ side-effeĐts of eaĐh poliĐǇ. 

Policy* [SeleĐt all that applǇ foƌ eaĐh poliĐǇ] 

(1) □ Subject/entity  (Who) 

□ Target entity (companies, organisations) and fields (Whom/Where) 

□ Target objective (What) 

□ Timing of implementation 

□ Participation of key players (companies, organisations) and/or key players 

□ Budget size 

□ Others (                                                                     ) 

*On the web-based questionnaire, respondents will only answer to the policies that they are aware of and 

consider had effect (From question 3-2) 

7-6 IŶ geŶeƌal, hoǁ suĐĐessful is the poliĐǇ iŶ pƌoŵotiŶg ĐoŶteŶt iŶdustƌǇ deǀelopŵeŶt? 

Not Successful Successful Very Successful 

□ □ □ 

7-7 Hoǁ ŶeĐessaƌǇ ;iŵpoƌtaŶtͿ is eaĐh poliĐǇ foƌ the ĐoŶteŶt iŶdustƌǇ to deǀelop iŶ Ǉouƌ ĐouŶtƌǇ? 

Also, please seleĐt aŶd pƌioƌitise the top ϱ poliĐies Ǉou thiŶk is ŵost ŶeĐessaƌǇ/iŵpoƌtaŶt. 
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Policy  [Select one for each policy] [Select 1-5] 

1. 

Not Necessary / 

Important 

2. 

Necessary / 

Important 

3. 

Very Necessary / 

Important 

 

(1) □ □ □  □ 

(2) □ □ □  □ 

(3) □ □ □  □ 

： □ □ □  □ 

7-8 What aƌe the ƌeasoŶs aŶd ǁhat outĐoŵe do Ǉou eǆpeĐt fƌoŵ these poliĐies? ;Please ƌefeƌ to ĐhoiĐes iŶ 
ϯ-ϯͿ 
[Please ĐoŵŵeŶt] 

 

7-9 What kiŶd of poliĐies aŶd ideas do Ǉou thiŶk should ďe addƌessed iŶ teƌŵs of ƌegioŶal ;AsiaͿ ĐoŶteŶt 
iŶdustƌǇ deǀelopŵeŶt?  Please seleĐt the top ϯ Ǉou ĐoŶsideƌ the ŵost iŵpoƌtaŶt at pƌeseŶt aŶd also iŶ 
the futuƌe ;afteƌ ϯ ǇeaƌsͿ. 

 At present In the future 

(3 years) 

Incentive schemes (e.g. tax rebates) □ □ 

Mutual funding and subsidy schemes □ □ 

Collaboration in anti-piracy measures □ □ 

Collaboration in developing human resources (labour force, 

education) 

□ □ 

Collaboration in implementing new technologies □ □ 

Collaboration in holding effective international trade events and 

expos 

□ □ 

Co-production agreements, treaties □ □ 

Relax in current trade restrictions □ □ 

Relax in current domestic regulation (e.g. Quotas) □ □ 

Common content platform (e.g. Pan-Asian TV Channel that 

broadcasts content from various countries ) 

□ □ 

Others (                                             ) □ □ 
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Policy Areas Policy Activities  

Industry and market 

development 

1 Set industrial visions/master plans and develop statistics in order to establish benchmarks and tools 

2 Create industrial clusters, promote market creation that boosts content demand (including practical use of government and public 

produced content), foster new business models (e.g. sharing best practices) 

Organisational scheme, 

Business relationship 

3 Establish new organisations (e.g. industrial associations, consortia) to aggregate industrial interests and/or functions (e.g. funding, 

marketing, business support) 

4 Support for building business relationship (e.g. Business matchmaking, promoting partnerships) 

International 

relationship 

5 International agreements (e.g. promoting co-production schemes, trade treaties) 

6 Promote brands and campaigns, host or support for participation in international trade events and meetings 

Human Resources 

  

7 Standardise business skills, establish qualification/certification framework for related skills and knowledge 

8 Foster educational systems (e.g. academic degree, internship, training) 

Finance 

  

9 Introduce incentive schemes (e.g. tax incentives) to encourage investment 

10 Establish governmental financing schemes (e.g. subsidy, funds), promote private financing 

Technology 

  

11 Standardise technology and protect interoperability to increase adoption and usage of business entities 

12 Foster R&D and technology innovation, develop communication network and media to enhance distribution and consumption of 

content products 

Legal framework 

  

13 Introduce and review regulatory framework for market entry, content quotas  

14 Introduce and review intellectual property rights protection/management and anti-piracy schemes 

15 Introduce and review content rating framework (regulations or guidelines to introduce self-regulation by the industry) 
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